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0  The  good  farmer  never  guesses. 
He  picks  the  fertile  acres — plows, 
plants  and  cultivates  —  knowing 
that  the  very  quality  of  the  soil 
will  yield  him  rich  return.  With 
him  it  isn’t  the  size  of  the  farm 
that  counts  -it’s  the  fertility. 


400,000  able  -  to  -  buy  homes  of  newspaper.  Nothing  can  take  the 

THE  CHICAGO  DAILY  NEWS.  plaCe  of  FERTILE  ACRES. 


When  you  sow  your  dollars  in  this 
fertile  soiT -great  is  the  harvest; 
for  the  soil  is  rich  and  gives  un¬ 
common  vield. 


MORE 


TOTAL 

DISPLAY 


Which  explains,  in  part,  the  mil¬ 
lion  SIX  HUNDRED  THOUSAND 
TOTAL  DISPLAY  LINAGE  LEADER¬ 
SHIP  of  The  Chicago  Daily  News 
over  its  nearest  Chicago  compet¬ 
itor  in  1934 — and  why,  as  far  back 
as  the  records  go.  The  Daily  News 
has  been  awarded  more  advertising 
than  any  other  Chicago  daily 


So,  too,  with  the  expert  advertiser. 

Marginal  acres,  dust-blown  with 
blinding  statistics,  mean  nothing. 
Give  him  a  farm,  soil-filled  with 
THE  POWER  TO  PRODUCE!  That’s 
what  he’s  looking  for. 

A* 

And  that’s  why  he  likes  the 
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GOSS 

THE  PIONEER  OF  FEATURES 
—  WIDELY  IMITATED 


SPIRAL  AND  HELICAL  GEARS 


QUICK  PLATE  LOCK-UP 


UNIT  VERTICAL  DRIVE  INTO 
COMPOUND  INTERMEDIATE 
GEAR 


END  ADJUSTING  INK 
FOUNTAINS 


TIMKEN  PRE-LOADED  CYLIN¬ 
DER  BEARINGS 


OIL  TIGHT  HOUSINGS  WITH 
FORCE  FEED  LUBRICATION 


lOO'l  ANTI-FRICTION 
CONSTRUCTION 


•  IT  ALL  ADDS  UP  TO  PROVEN 

LEADERSHIP 


The  introduction  of  numerous  improvements  in  newspaper  press  design  during  the  past  10 
years  has  marked  the  advance  of  Goss  engineering.  Universal  imitation  of  these  improve¬ 
ments  has  definitely  established  their  superiority  .  .  .  The  present  Goss  High  Speed  Anti- 
Friction  Press  continues  this  tradition  by  incorporating  exclusive  features  such  as  Reverse 
Delivery,  separate  drive  of  inking  arrangement,  100%  ball  bearing  inking  rollers,  etc.  An 
experienced  research  and  engineering  department  is  constantly  seeking  methods  to  raise 
printing  standards  and  reduce  production  costs  —  experimenting,  checking,  testing,  working 
to  keep  the  Goss  Press  years  ahead  . . .  The  full  facilities  and  talent  of  this  department  are  at 
your  immediate  disposal.  Submit  your  problems  to  us  for  authoritative  advice. 
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Editor  Bangs,  Again  Behind  Bars,  Says 
Newspapers  Have  Lost  Their  Virility 

Militant  Anti^Public  Utilities  Publisher  in  Huntington,  Ind*,  Won^t  Give 

Up  Fight  for  ‘Torgotten  Man’s’’  Interests 


(li\  ti'lcaraph  to  Kditor  &  Publisher)  n  A 

HrXTIN(iT()N\  IncL  May  !(.—  A. 

l,c)ckc<i  l)ehind  the  bars  of  Hunting-  licensed  primarily  to  i)rovide  street  light 
ton  County’s  jail  here  is  Clare  William  current. 

Holwrt  Hangs,  mild-mannered  hut  inili-  .Much  grist  ha: 
tant  anti-utility  editor  of  the  I luiitiut/loii  mill  since  Mayor  Hangs  took  ol 
Xcii'S  and  mayor  of  this  town,  h'lected  January  first  and  proceeded  at  once  to 
to  office  last  fall  on  a  platform  advocat-  carry  out  his  campaign  pledge  of  ex- 


Public  parades  were  held  here  last 
week  by  l?angs  supporters,  who  gath¬ 
ered  at  the  jail,  demanding  that  the 
mayor  be  released,  or  at  least  permitted 
to  address  the  throngs.  The  first 
parade  and  demonstration  resulted  in 
a  physical  encounter  between  Sheriff  O. 
K.  Johnson  and  Wallace  D.  Whitmore, 


tluence  was  felt  at  the  session  and 
marked  a  new  phase  of  the  local  utility 
been  fed  to  the  legal  fight  for  cheaper  electricity  rates. 

itfice  last  I'arrying  on  the  legal  battle  for  the 
imprisoned  mayor  is  City  .Attorney 
Cline,  who  is  developing  the  legal 
theory  upon  which  the  City  is  marshal¬ 
ling  its  forces  for  an  eventual  final 
court  decision.  .Special  Judge  David  K. 

Smith,  of  I't.  Wayne,  has  set  May  20 
for  a  hearing  on  the  city’s  answer  to 
the  N\)rthern  Indiana  Power  t!ompany’s 
l)etition  for  a  i)ermanent  injunction  halt¬ 
ing  extension  of  the  municipal '  light 
plant 

.Although  .Mayor  Hang's  fight  with 
the  local  utility  com])atiy  dates  hack 
two  years  ago  last  January,  when  the 
utility  shut  off  his  newspaper  plant's 
power  Itecause  he  failed  to  jiay  a  hill 
of  $700  due  for  tower  used.  The 
I)resent  controversy  first  became  a  pith- 
lic  issue  in  the  local  1024  itrimary  elec¬ 
tion  in  which  the  News  editor  was 
cho.sen  Retnihlican  candidate  and  subse- 
(luently  elected  mayor  of  Huntington  on 
an  anti-utility  ticket.  In  the  primary, 

>ix  candidates  for  mayor  declared  them¬ 
selves  ou  both  Rciniblican  and  Demo¬ 
cratic  tickets  and  one  candidate  tor 
each  iiarty  came  out  for  a  municipal 
light  and  power  plant.  The  slogan 
adopted  by  the  News  i.i  the  primary 
was : 

“Nominate  a  candidate  on  each  ticket 
who  is  uncompromisingly  for  a  mu- 
nicipal  light  and  power  plant  and  set 
the  power  company  in  the  middle  in  the 
primary.’’ 

■Mr.  Hangs  won  the  election  by  a 
comfortable,  but  none-too-(werwhelming 
majority.  Upon  assuming  office  Janu¬ 
ary  1  this  year,  .Mayor  Hangs  lost  no 
time  in  carrying  out  his  threat  to  ex¬ 
tend  services  of  the  city’s  light  plant  to 
those  consumers  that  wanted  such  ser¬ 
vice.  The  Northern  Indiana  Power 
Company  retaliated  with  legal  injunc¬ 
tion  proceedings  in  wluch  the  mayor 
and  other  persons,  including  city  em¬ 
ployes  and  consumers,  whose  homes  had 
Iieen  hooked  to  the  city  lines,  were 

named  by  the  power  company  in  a  _ 

contempt  citation  filed  because  of  alleged  paradoxes, 
violation  of  Judge  Smith’s  injunction  tion  is  oi 
against  further  extensions  of  the  mu-  but  defiant 
nicipal  plant’s  lines.  benefactor 

The  utility  obtained  a  restraining  lowing 
order  forbidding  connections  and  after  as  a  publ 
1 1  days  spent  “in  hiding,’’  Mayor  Hangs  using  his 
accepted  service  of  the  injunction  and  fot  utilit; 
dram.atically  went  to  jail  last  Wednes-  number  o 
fiay  rather  than  post  a  bond  covering  Sorne  ind 
ite,  threatening  $1,500  damages  assessed  against  him  by  feeling  ws 
power  company  the  Circuit  Court.  Mr.  Hangs  has  con-  fil«i  '^Y'th 
;  the  utility  to  tested  the  legality  of  the  contempt  pro-  from  nine 
poles  based  on  cedure.  His  incarceration  iff  the.  county  to  the  ma; 
.Although  the  jail  has  gained  him  notoriety  add'  oni  e  as.ang  -In 
lut  the  presence  again  the  “Hoosier  Editor”  is 'in  tffp  '-bw  city  h 
las  made  no  at-  spotlight,  having  previously  attracted  that  migiVi 
rom  the  county  national  attention  when  he  cha-ged  tally  unti 


This  45-liorscpowei-  engine  is  used  to  generate  power  for  the  entire  lluntin 
News  plant,  including  press.  i>pesetting  machines  and  electric  lights.  $ 
Editor  Bangs’  original  break  with  the  local  utility  company  two  years  ago 
has  set  up  his  own  power  generating  system  and  buys  commercial  comprt 
gas  to  heat  the  pots. 

ing  the  expansion  of  the  municipal  light  tending  service  of  the  Huntington  mu- 
plant  to  include  domestic  and  business  nicipal  light  plant,  which  now  has  more 
consumers,  and  now  engaged  in  a  heated  than  2IK)  patrons  and  is  growing  daily, 
legal  and  public  fight  with  the  North-  .Mr.  Hangs  estimates  the  tuimber  of 
ern  Indiana  Power  Company.  customers  whose  homes  have  been 

Mandamus  proceedings  seeking  to  hooked  up  under  cover  of  darkness  by 

free  the  mayor  without  bond  pending  imported  linemen  tp  the  city  light  plant 

the  appeal  of  a  contempt  of  court  con-  tu  be  tipwards  of  500. 

viction  was  filed  in  the  Indiana  Su-  1  months  have  passed  since  the 
preme  Court  yesterday  by  City  .Attorney  I'J’we: 

Claude  Cline.  Petitions  were  also  sub- 
mitted  to  the  Public  Service  Commis-  '-''D' 

sion  to  prevent  curtailment  of  standby  tomei 

blectric  service  as  threatened  by  the  expai 

private  utility  in  a  notice  to  the  lloard  chide 

of  Works.  to  !>c 

The  Indiana  Supreme  Court  today, 
however,  denied  without  argument  the 
petition  of  Mayor  Hangs  for  a  mandate  kmIJ* 
to  apiieal  the  contempt  judgment  under  bo^p 
which  he  is  imprisoned,  without  giving  •' 
bond. 

'The  denial  sustained  Judge  David  tende 
Smith’s  ruling  that  Hangs  violated  the  resoli 
restraining  order  in  an  individual  rather  ^iay( 
than  an  official  capacity  and  it  means  djsfrj 
that  Hangs  must  either  give  Ixmd  for  a^d 
payment  of  $1,500  to  the  Northern  In-  remo 
diana  Power  Company  as  damages  or  legal 
remain  in  jail  indefinitely.  meeti 

Several  hundred  Huntington  citizens,  of  M 
including  for  the  most  part  those  unem-  temp 
ployed  or  hard  pressed  financially,  are  jail  \ 
backing  Editor-Mayor  Hangs  in  his  past  week  on  his  own  refusal  to  pay  a 
dramatic  attempt  to  buck  the  utility  contempt  damage  judgment  of  $1,500 
company  by  fostering  the  connecting  of  or  furnish  $2,(XX)  bond  to  guarantee 
business  establishments  and  homes  to  payment  if  he  should  lose  an  appeal  to 
power  lines  of  the  city’s  electric  plant,  the  higher  courts.  His  directing  in- 
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The  of  patrons.  He  placed  the  plant’s  capa- 
it  to  city  at  925  kilowatts  and  expressed  the 
lain-  quiet  determination  “to  light  it  out  all 
□rial  summer,”  if  necessary,  in  extending  the 
-by-  city’s  iwwer  lines  to  "every  consumer 
slicy  desiring  service  from  the  light  and 

lK)\ver  plant  of  Huntington.” 

S  “It  may  l>e  interesting  to  note  that 
as  a  result  of  the  action  of  the  present 
H  city  administration  on  January  first  and 
the  estahlishments  of  its  new  rates, 
H  with  a  maximum  of  (if  j  cents  for  the 

H  hist  oil  kilowatts,  that  the  jxiwer  com- 

S  paiiy  cut  its  rates  on  January  28th  from 

■  nine  cents  to  the  same  rate  estahlisheil 

■  by  Huntington,”  he  remarked.  “This 

9  is  the  first  retluction  granted  hy  the 
^  Northern  Indiana  Power  Conqiany  in 

years  tiiat  it  has  operated  here.” 
Referring 


EDITOR  &  PUBLISHER 
CALENDAR 

May  20-22 — Southern  News¬ 
paper  Publishers’  Assn,,  annual 
eonvenlion.  Hot  Springs,  Ark. 

May  27-29—  American  News¬ 
paper  Publishers  Assn.,  Mechani¬ 
cal  Conference,  Hotel  Statler, 
Detroit. 

May  27-28 — Pennsylvania  Press 
Conferences.  Pennsylvania  State 
College.  State  College.  Pa. 

June  2-7 — American  Newspaper 
(>uild,  annual  meeting,  Hollander 
Hotel.  Cleveland,  Ohio. 

June  7-9 — (California  Newspaper 
Advertising  Managers’  Assn.,  an¬ 
nual  convention.  San  Jose.  Calif. 
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.\ssn..  annual  convention.  Atchi¬ 
son.  Kan. 

June  9-12 — Advertising  Feder¬ 
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Palmer  House,  Chicago. 

June  10-  (Canadian  Daily  Press 
.Assn.,  and  Canadian  Press  Assn., 
meeting.  Royal  Alexandra  Hotel, 
Winnipeg. 

June  10-12— Newspaper  Adver¬ 
tising  Executives  Assn.,  conven¬ 
tion.  Palmer  House,  Chicago. 

June  11 — National  Newspaper 
Promotion  Assn.,  meeting.  Palmer 
House.  Chicago. 
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til  the  contempt  of  court 
actions  resulting  in  his  decision  to  go 
to  jail  rather  than  pay  judgment  dam¬ 
ages,  the  mayor  said : 

“The  proceedings  of  the  Xorthern 
Indiana  Power  Compatiy  have  em¬ 
ployed  the  extraordinary  remedies  of 
injunction  for  the  purixise  of  deiiriving 
the  city  of  Huntington  trial  hy  jury 
and  confiui.il'  its  hearings  and  rulings 
to  a  court  thiough  injimctive  proceed¬ 
ings.  It  is  our  contention  that  the  power 
company  has  no  power  or  authoritv  to 
issue  any  restraining  order  or  teniiio- 
rary  injunction  until  the  ixiwer  conqiany 
has  filed  a  good  and  sufficient  Ixmd 
providing  for  the  jvayment  of  any  ai.id 
:dl  damages  that  the  defendants  may 
siuta'ii  in  liie  event  the  issuing  of  the 
l  estraining  order  or  injunction  is  wrong- 
ful 

“More  than  eight  miles  of  primary 
lines  have  been  built  since  Januar; 
lirst  and  now  cover  more  than  one  half 
of  the  city,  including  the  entire  busi¬ 
ness  district.  These  lines,  within  60 
days,  will  have  extended  to  every  sec¬ 
tion  of  the  city.  They  will  lie  fully 
jiaid  for  and  will  have  been  erected 
without  a  single  dollar  having  been  paid 
from  the  public  treasury.  Revenue 
already  coming  from  our  light  custom¬ 
ers  and  those  interested  in  lower  powc 
rates. 

“This  is  a  city  of  14,(KI0  jieople, 
of  whom  are  determined  that  they  shall 
operate  their  own  light  and  iiower  plant 
without  any  dictation  from  any  Insull 
corporation.  It  is  a  fight  by  the  people 
of  this  city  for  the  freedom  to  which 
they  are  entitled  under  the  laws  of 
Indiana.  It  will  never  end  until  the 
rights  of  the  people  are  fully  recog¬ 
nized.” 

Officials  of  Northern  Indiana  Power  lighting  plant 
Comiiany  take  issue  with  the  “ 

statements,  although  they  hasten  tc 
IKiint  out  there  is  “nothing  iiersonal  or 
vindictive  in  the  position  of 
pany.” 

In  a  statement 

i.isHhai.  John  C.  Mellett,  _ _  . 

public  relations  from  the  Indianaixilis  of  thii 
office  and  brother  of  the  late  Don  vividly 
Mellett.  martyred  Canton.  O.,  editor, 
said : 


of  our  franchise  years  ago.  Since  that  thrown  into  jail  on  a  criminal  libel  and 
time  the  state  has  refused  the  city  of  slander  charge.  While  the  editor  was 
Huntington  a  certificate  of  convenience  rustling  up  $5.(*00  bail,  and  while  he 
and  necessity  to  enter  the  electric  busi-  was  still  in  jail,  the  power  company  cut 
ness.  Under  the  Indiana  law,  there-  off  lights,  electric  ixiwer,  gas  and  steam. 

.y  fore,  the  city  can  not  serve  private  cus-  The  power  Company  took  this  action, 
tomers  from  its  street  lighting  system,  it  was  stated,  liecau.se  Mr.  Bangs  owed 
The  Court  recognized  this  fact  when  it  a  big  hill. 

granted  the  restraining  order  and  then  The  public,  however,  seemed  to  relish 
the  tenqKirary  injunction.  Unfortu-  the  editor’s  thundering  attack  against 
nately,  city  officials  chose  to  flout  the  the  utilities  and  the  lianks,  and  when  his 
court’s  order.  paper  was  threatened  they  rushed  in 

“As  for  practical  considerations,  we  to  help  him  get  out  the  edition.  A 
jj.  feel  our  record  is  good.  In  11  years  Model  T.  Ford  car  furnished  the  gene- 
we  have  made  rate  reductions  ranging  rating  jxiwer  for  the  press,  and  oil 
from  27  to  49  [ler  cent.  Last  year  our  lanterns  and  lamps  were  brought  to  the 
average  revenue  was  a  very  tiny  frac-  filant  by  citizens.  The  edition  came 
tion  over  three  cents  jier  kilowatt  hour,  out  under  these  difficulties  with  a  smash- 
maiiv  Making  allowance  for  the  13  kinds  of  ing  story  of  the  “plot”  to  kill  the  news- 
taxes  we  pay.  that  is  a  low  rate  for  paper,  and  with  additional  charges 
service  in  a  city  the  size  of  Huntington,  against  the  utilities. 

It  compares  favorably  with  any  figure  Mr.  Bangs’  appeal  to  the  public, 
in  the  state.  Our  ixiwer  supply,  via  the  through  these  trying  times,  was  not 
transmission  system  from  four  sources,  for  sympathy,  but  for  a  united  stand 
is  ample  here  for  a  city  three  times  as  against  “oppressive”  utility  rates  and 
big  as  Huntington.  certain  hank  practices.  His  quarrel 

“.As  taxpayers,  we  feel  the  city  is  with  the  banks  started  when  the  First 
piling  up  a  foolish  exiiense.  Its  street  National  applied  a  payroll  deposit  to 
-  t  is  both  old  and  inefficient,  his  debt. 

mayor's  and  probably  will  not  last  very  long —  There  was  trouble  with  the  mechani- 

certainly  not  if  it  is  overload^.”  cal  unions,  too,  and  they  finally  walked 

Rolxjrt  Butler,  /iidiaiw/ifi/ij.Vrrt'J  staff  out.  saying  they  were  not  paid.  His 
our  com-  correspondent  here  this  week,  sums  up  story  on  the  walk-out  was  headed: 

the  situation  in  the  following  pointed  “Milk  the  Cow  Dry,  Then  Kill  Her!” 
to  Editor  vS:  Pi’b-  comment  quoted  from  his  dispatch :  The  staff  disappeared  one  by  one,  until 

director  of  “This  establishment  and  development  the  News  was  practically  a  one-man 
is  little  lighting  plant  illustrates  |iaper. 

,  cumulative  and  undesiretl  These  things  all  happened  within  a 
effects  of  unsatisfactory  utility  relations  few  weeks.  Then  came  another  blow, 
with  consumers  and  the  almost  certain  The  Goss  Printing  Press  Company 
“We  are  doing  business  in  Huntine-  retaliation  that  follows  when  regulatory  obtained  an  order  to  remove  its  flat- 

ton  under  an  indeterminate  perrjiit  laws  and  unjust  treatment  of  rate  pay-  bed  press  from  the  New's  plant,  liecause 

granted  by  the  state  on  the  surreiulcr  ers  are  ignored.”  it  was  not  being  paid  for.  .As  they  re¬ 

moved  the  equipment  Editor  Bangs 
installed  a  small  cylinder  press,  which 
had  been  stored  in  his  plant,  and 
changed  the  paper  to  tabloid  size. 

His  attacks  on  the  utilities,  defiant 
and  vociferous,  continued.  He  pleaded 
for  the  establishment  of  a  municipal 
utility  and  marshalled  many  facts  to 
show  the  advantage  of  city-owned 
power  plants. 

He  ran  for  the  nomination  for  mayor 
in  the  primaries  of  May,  1934,  campaign¬ 
ing  for  municipal  ownership.  He  was 
nominated  and  subsequently  elected 
Nov.  6. 

Mr  Bangs  is  44  years  old.  He  Ixiught 
the  News  in  1932  after  serving  as  an 
attorney  for  the  Huntington  Printing 
Comiiany.  Before  he  liecame  interested 
in  newspapers  he  was  president  of 
Huntington  College,  and  previous  to 
that  had  been  superintendent  of  high 
schools  in  Indianapolis  and  other  Indi¬ 
ana  cities.  He  was  a  professor  of 
sociology  and  philosophy.  His  bio¬ 
graphy  is  published  in  the  1928-29 
IPho’s  IV ho. 


the 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 


Editor  Bangs  Again  in  Jail,  Says  Press  Has  Lost  Virility 

CBS  Adopts  New  Censorship  Rules. .  . 

Gaylord’s  Rise  Typical  Success  Story . 

Printers  On  Four  Springfield,  Mass.,  Papers  Strike . 

Spring  Linage  Gain  Higher  Than  Average . 

Distillers  Demand  Dailies  Fight  Price-Cutting  Retailers 

Saito  Denies  Japan  Wants  Censorship . 

Quintuplets’  Photographer  Happy  Over  Results . 

Poe  Declares  Press  Must  Lead  ^blic . 

Retail  News  and  Notes . 

Major  John  S.  Cohen,  Atlanta  Editor,  Dies . 

Selling  The  Classified  Pages . 

Edi',;oi  ial . 

Pcroor.al . 

Advertising  Agencies . 

Pass  in  Review . 

Our  Own  World  of  Letters . 

Circulation . 

April  Linage  Tabulation . 

Obituary . 

What  Our  Readers  Say . 

Shop  Talk  at  “Thirty” . 


Editor  &  Publisher  for  May  18,  19  35 


0 


f 


C.  B.  S.  TIGHTENS  RADIO  COPY  RULES 


Blood-and-Thunder  Children’s  Programs  Will 
Chain’s  Self-Imposed  Clean-up  of  Ads 


Objectionable  Medicals, 


MI-^KTING  widespread  criticism  o{ 
radio  programs,  the  Columbia 
Broadcasting  System  this  week  an¬ 
nounced  new  program  regulations  de¬ 
signed  to  shorten  commercial  announce¬ 
ment';.  to  take  the  blood-and-thunder 
out  lit  children’s  programs,  and  to  bar 
from  the  air,  after  present  contracts 
expire,  all  broadcasting  for  laxatives, 
depliatories,  deodorants  and  similar 
prwiucts. 

The  announcement  drew  applause 
from  .some  other  broadcasters,  and 
from  the  chairman  of  the  Federal  Com¬ 
munications  Commission,  Aiming  S. 
Frail,  who  termed  it  “one  of  the  most 
forward-looking  steps  ever  undertaken 
in  the  great  American  radio  industry.’’ 

The  action  by  CHS  came  as  educators, 
representatives  of  civic  groups  and 
others  were  converging  upon  Washing¬ 
ton  for  a  series  of  meetings,  sponsored 
by  the  communications  commission,  to 
consider  the  wisdom  of  requiring  that 
more  broadcasting  facilities  lie  made 
available  for  educational,  cultural  and 
non-profit  purpose.  The  problem  of  too 
much  advertising  on  the  airwaves  was 
also  on  the  agenda. 

Officers  of  the  National  Broadcast¬ 
ing  Company  had  no  formal  comment 
to  make  upon  the  CBS  announcement, 
but  took  the  stand  that  NBC  programs 
had  lieen  sufficiently  cleaned  up  under 
the  code  of  “program  (xjlicies”  which 
that  company  has  had  in  effect  since 
January,  1934.  This  statement  of  pol¬ 
icies.  enforced  by  an  “editing  depart¬ 
ment’’  set  up  some  months  ago,  stressed 
in  general  terms  the  need  for  good  taste 
and  avoidance  of  boring  details,  and 
listed  seven  specific  requirements.  These 
requirements  l>ar  sacrilegious  expres¬ 
sions,  statements  offensive  to  religions 
or  races,  misrepresentation,  obscenity, 
off-color  jokes  or  songs,  and  “all  other 
language  of  doubtful  propriety.”  They 
require  that  testimonials  must  be  sin¬ 
cere  and  comi>ctent,  that  statements 
about  prices  must  not  lie  misleading, 
and  that  no  commercial  program  shall 
refer  to  a  competitor. 

.\s  regards  length  of  commercial  an¬ 
nouncements,  the  new  CBS  rules  say ; 

“I'or  the  first  time  in  .American  radio 
broadcasting  restrictions  on  the  amount 
of  advertising  permissible  in  radio  pro¬ 
grams  will  be  established  July  30  by 
the  Columbia  Broadcasting  System. 

“Kffective  July  30,  a  maximum  of 
10  per  cent  of  the  total  broadcasting 
period  may  be  devoted  to  the  sponsor’s 
commercial  announcements,  including 
contests  and  offers,  on  programs  after 
6  p.  m.  During  the  daytime  sixjiisored 
programs  will  be  allowed  a  maximum  of 
15  per  cent  of  the  total  broadcast  period 
for  commercial  announcements.  .\  sin¬ 
gle  exception  to  these  ratios  will  be 
made  on  quarter-hour  programs,  Ixith 
day  and  evening,  on  which  an  additional 
allowance  not  to  exceed  40  seconds  will 
be  made  in  recognition  of  the  fact  that 
the  short  program  necessarily  requires 
as  much  time  as  the  longer  one  for 
routine  identification  announcements.” 

The  ruling  on  laxative  advertising, 
which  will  close  the  door  on  a  goocl- 
-sized  group  of  advertisers,  says : 

“The  Columbia  Broadcasting  System 
has  concluded,  after  serious  consider¬ 
ation,  to  permit  no  broadcasting  for 
any  product  which  describes  graphically 
or  repellently  any  internal  Ixidily  func¬ 
tions,  symiximetic  results  of  internal 
disturbances,  or  matters  which  are  gen¬ 
erally  not  considered  acceptable  topics 
in  social  groups. 

“This  policy  will  siiecifically  exclude 
from  the  Columbia  network  not  only 
all  advertising  of  laxatives  as  sucli, 
but  the  advertising  of  any  laxative  prop¬ 
erties  in  any  other  product.  It  will 
further  exclude  the  discussion  of  depila¬ 
tories,  deodorants,  and  other  broadcast¬ 
ing  which,  by  its  nature,  presents  ques¬ 


tions  of  good  taste  in  connection  with 
radio  listening. 

“.•\s  to  new  business,  this  policy  be¬ 
comes  effective  immediately.  May  15, 
1935.  .\s  to  existing  business,  it  be¬ 

comes  effective  as  rapidly  as  present 
commitments  with  clients  expire.  'Hie 
last  of  these  expires  in  March,  1936. 
Meanwhile  the  advertising  continuities 
for  any  such  product  are  to  be  so  worded 
as  to  conform  strictly  with  a  specific 
standard  of  new  requirements. 

“Many  programs  containing  such  ad¬ 
vertising  in  the  past  have  offered  en¬ 
tertainment  of  great  merit,  judged  by 
the  Strictest  standards. 

”()n  the  other  hand,  many  people 
prefer  not  to  hear  such  advertising  over 
the  radio,  regardless  of  the  excellence 
of  the  program.  The  reason  for  this 
\iewqK)int  is  obvious:  radio  broadcast¬ 
ing  is  heard  hy  mixed  and  assorted 
groups  of  all  kinds,  in  the  home,  in 
restaurants,  and  in  public  meeting  places. 
In  certain  groups  a  listener  may  find 
it  distasteful  to  hear  a  discussion  of 
some  subject  which  under  other  cir¬ 
cumstances  he  finds  wholly  fitting  and 
liroper. 

“Similarly,  we  realize  that  the  per- 
M>nal  and  often  intimate  quality  of  the 
human  voice,  radio’s  medium  of  pre¬ 
senting  its  sponsors’  messages,  forbids 
discussing  subjects  on  the  air  in  a  man- 


THF  recent  victory  of  the  li'aterbury 
(Conn.)  Ret>ublican  and  .Imerican 
in  their  fight  with  city  election  officials 
was  ixissible  only  after  a  two-year  battle 
between  the  publisher,  William  J.  Pape 
and  two  election  registrars  who  have 
just  been  ousted  by  the  Connecticut  su¬ 
preme  court  of  errors. 

It  was  an  uphill  pull  for  the  i>apers, 
working  against  a  traditional  secrecy  in 
the  registration  department  and  against 
an  adverse  decision  last  year  by  Su¬ 
preme  Court  Justice  Judge  Edwin  C. 
Dickenson  when  he  held  that  Thomas 
Dillane,  Republican  registrar  of  voters, 
Henry  O’Connor,  Democratic  registrar 
and  their  two  assistants  were  guilty  of 
carelessness  l)ut  could  not  be  ousted  be¬ 
cause  the  irregularities  complained  of 
were  not  committed  during  the  term 
in  which  the  voters’  suit  was  tileil  and 
liecause  re-election  of  the  men  comloned 
their  previous  actions. 

During  the  summer  and  fall  of  1933 
the  two  pajKrs  carried  a  series  of  ar¬ 
ticles  on  political  corruption  in  Water- 
bury.  The  fight  was  brought  clearly 
into  the  open  when.  Sept.  8,  1933,  a 
deputy  sheriff,  on  a  visit  to  the  regis¬ 
tration  office  with  a  foreigner  who 
wanted  to  lind  out  why  his  name  was 
dropjK'd  from  the  registration  rolls, 
found  that  his  own  name  was  missing. 
He  wanted  to  find  out  why,  anil  with 
the  help  of  the  .American  he  did.  The 
registrars  had  a  habit  of  shifting  the 
listings  in  pro])ortions  which  could  af¬ 
fect  elei'tion  results. 

'I'he  next  day  an  interview  with  Mr. 
Paiie  in  liis  Republican  said  that  “1  told 
Dillane  tliat  there  was  wholesale  re- 
lieating  in  primaries  and  elections  in 
this  city,  that  there  was  lots  of  evidence 
of  it.  that  we  could  identify  a  consider¬ 
able  number  of  repeaters,  could  give  the 
names  of  the  men  who  handled  the  re¬ 
peaters  in  many  districts,  that  it  was  all 
wrong,  that  it  had  to  stop,  and  that  it 
had  better  stop  before  somebody  went 
to  jail.  I  told  him  that  the  game  was 
getting  dangerous,  that  there  was  no 
.secret  about  it  any  more  and  that  there 
would  be  too  many  people  watching  for 
them  to  get  away  with  it  again.” 

Nothing  spectacular  took  place  until 
March  15.  1934,  when  E.  Robertson 
Stevenson,  editor-in-chief  of  the  two 


ncr  which  might  lie  wholly  acceptable 
when  read  in  type.” 

Discussing  children’s  programs,  Co¬ 
lumbia  not  only  announced  a  set  of  spe¬ 
cific  rules  but  stated  that  CBS  is  “en¬ 
gaging  the  services  of  an  eminent  child- 
psychologist  who  will  have  the  benefit 
of  an  advisory  board  of  qualified  mem¬ 
bers,  with  the  special  purpose  of  point¬ 
ing  the  way  toward  programs  designed 
to  meet  the  approval  of  parents,  chil¬ 
dren  and  educators  alike.  t.'olumbia 
hopes  thus  to  be  equijipeti  to  appreciate 
and  apply  the  parent’s  practical  point 
of  view  no  less  than  to  reflect  studied 
scientilic  judgment.  The  name  of  this 
consulting  authority,  and  the  member¬ 
ship  of  this  committee,  will  Ik;  announced 
soon ;  and  the  new  policy  becomes  com¬ 
pletely  effective  July  30.” 

I'ollowing  are  the  rules  set  up  for 
children’s  programs; 

"’rhe  fx;iltliiK.  ax  mcHlern  ln'riiex.  nf  Kaiiv;. 
xlers,  i-riiiiin.aU  ami  lackrtffrs  will  mil  li“ 
all.iwiil. 

"I  )isrex|iict  fur  t  illuT  |iai  ciilal  nr  ntlic- 
lircipcr  aiitliorily  must  mil  li<>  ^ImirKil  or  rii- 
cmiraKeil. 

"Cruelty,  greed,  ami  seltislmess  must  not  lie 
lireseiited  as  worthy  niotivatioiis. 

"I’ronrams  that  arouse  harmful  nervous  re- 
.u'tious  111  the  child  must  not  lie  presented. 

"Conceit.  sniuunes.s,  or  an  unwarranted 
-eiise  of  su|ieriority  over  others  less  fortiiii. 
ate  may  not  he  presented  as  latidahic. 


Itapers,  was  refused  a  formal  request  to 
examine  the  records  of  Dillane’s  office. 
'I'hat  started  a  series  of  litigations  on 
the  part  of  a  group  of  citizens  which 
cost  the  paper  several  thousand  dollars. 
Dillane  first  offered  to  make  the  records 
))ublic.  then  about-faced  wdth  the  an¬ 
nouncement  that  only  court  action  could 
force  him  to  make  public  “private  or 
scmi-itri  vate”  i  nfi  irmati<  m. 

Tlie  ouster  action,  after  a  lengthy- 
trial  which  was  covered  in  e.xtenso  by 
both  Waterbury  dailies,  failed  .\pril  27. 
1934.  .\n  editorial  warning  to  the  reg¬ 

istrars  that  “If  they  are  shrewtl  enough 
to  distinguish  a  hawk  from  a  handsaw, 
they  must  be  aware  that  they  have  been 
jiut  on  notice  that  iK-rsistence  in  the 
official  negligence — to  characterize  it 
)M)litely — of  which  they  stand  convicted 
readily  may  result  in  further,  and  effec¬ 
tive  jiroceedings  against  them  hereafter,” 
brought  action  from  Dillane  and  O’Con¬ 
nor. 

In  the  correction  of  the  voting  lists 
which  followed,  it  developed  that  there 
were  3,000  duplications  in  the  Repub¬ 
lican  and  Democratic  lists  of  8,000 
names,  that  manv  names  of  deceased  and 
moved  voters  had  not  been  dropped, 
that  manv  hundreds  of  names  w^ere  ab¬ 
solutely  fictitious.  This  phase  of  the  I'gbt 
was  utilized  fullv  by  the  papers  to  illus¬ 
trate  the  actions  which  the  two  regis¬ 
tration  officials  had  either  iierpetrated 
or  condoned. 

The  supreme  court  action  of  .\pril 
10.  1935,  reversed  the  superior  court 
decision  on  the  grounds  that  the  reg¬ 
istrars  were  responsible  for  failing  to 
take  action  when  they  discovered  the 
names  of  2.6.30  electors  appearing  on 
the  lists  of  both  parties,  even  though  the 
discovery  was  made  in  a  term  orevious 
to  the  one  in  which  the  hearing  took 
piace. 

Editorials  in  the  surrounding  cities 
lauded  the  courageous  stand  of  Mr. 
Pape’s  paners.  Said  the  ffartfnnf 
Times:  “Titus  the  crusade,  led  by  the 
two  Waterbury  newsnapers.  reaps  the 
reward  of  high  judicial  vindication  for 
reasons  which  are  especially  pleasing  to 
a  reputable  newspaper — sound  public 
poUcv.” 

Others  credited  Mr.  Pane  and  his 
I'aners  wi‘h  a  single-handed  victory  over 
election  vices. 


Be  Forced  Off  Air  In 


fal^e)y  itli-tilit'uMl  witli  tu-allh\  'spun  uf 
adventure. 

'’I’ntair  exploit. iliun  ot  others  for  personal 
gain  must  not  )>e  made  pi  aisewtu  th>. 

“ I )ishonest>  ami  tUxeii  are  not  to  Ni’  mail*’* 
appealing  or  altraolive  to  the  eliild. 

"We  realize  that  distinctions  in  aes¬ 
thetic  values  and  feeling  which  may 
be  wholly  obvious  between  two  given 
treatments  of  dramatic  material  can¬ 
not  ahvays  lie  easily  specified  in  words,’’ 
the  statement  adiled.  “Thus,  for  in¬ 
stance,  it  IS  not  easy  to  capture  in 
definition  the  tine  distinctions  l.xjtween 
the  pure  fanta.sy  which  comprises  some 
of  the  world’s  greatest  literature,  for 
children,  aiid  tlie  fantastic  distortion  of 
realities  wlhcli  is  unsuitable  for  a  youth¬ 
ful  audience.  None  the  less,  the  dif¬ 
ferences  lietween  these  forms  of  enter¬ 
tainment  become  rather  obvious  when 
the  two  are  compared  side  by  side, 

program  for  children  of  elemen¬ 
tary  school  age  should  offer  entertain¬ 
ment  of  a  moral  character  in  the  widest 
social  sense.  It  should  not  obtain  its' 
entertainment  value  at  the  cost  of  dis¬ 
torting  etl’.ical  and  social  relationships 
in  a  manner  prejudicial  to  sound  char¬ 
acter  development  and  emotional  wal- 
fare. 

"In  general,  it  is  worth  noting  that 
the  literature  for  children  which  con¬ 
tinues  to  find  their  favor  through  many 
generations  offers  heroes  worthy  of  the 
child’s  ready  impulse  to  hero  worship, 
and  of  his  imitative  urge  to  pattern 
himself  after  the  hero  model.  Such 
literature,  whether  created  1(X)  years 
ago  or  written  today,  succeeds  in  in¬ 
spiring  the  child  to  socially  useful  and 
laudable  ideals  such  as  generosity,  in¬ 
dustry,  kindness  and  respect  for  author¬ 
ity:  it  opens  doors  into  wide  worlds 
that  may  be  reality  or  fantasy,  but  are 
in  neither  event  ugly  or  repellenet  in 
aspect ;  it  serve,  in  effect,  as  a  useful 
adjunct  to  that  education  which  the 
growing  and  impressionable  child  is  ab¬ 
sorbing  during  every  moment  of  its 
walking  d.ay. 

“It  is  our  hoite  and  purpose  to  stim¬ 
ulate  the  creation  of  a  better  standard 
in  children’s  programs  than  has  yet 
been  achieved.” 

DRAMATIZING  LOCAL  NEWS 

Portland  Journal  Station  Reenacting 
Important  Stories 

Radio  sketches  dramatizing  the 
handling  of  ir.ajor  news  breaks  from 
the  “office  end”  have  been  offered 
weekly  over  station  KOIN,  the  Oref/on 
Jounuil,  Portland,  for  the  last  month, 
and  according  to  station  officials  have 
liroved  nnnsnally  poimlar  with  listeners. 

.■\ctnal  news  events  which  have 
broken  in  I’ortlaiul  in  recent  months 
are  re-enactod.  The  reporters,  camera¬ 
men  and  bigber-ups  who  participated  in 
the  original  incident  collaborate  in  pre¬ 
paring  the  scenario  and  take  their  own 
roles  in  the  dramatization. 

Ted  Baum,  promotional  director,  who 
originated  'he  scheme,  believes  it  val¬ 
uable  in  icfiuainting  Journal  readers 
with  the  lewsgatherers  whom  they 
know  otherwise  only  by  by-lines.  Tlie 
newspaiier  atmosphere  is  preserved  by 
sound  recor  ls  made  in  the  city  riwtm. 

C.  H.  REMBOLD  IS  80 

Chris  H.  Rembold,  veteran  general 
manager  of  the  Cinciumiti  Times-Stnr. 
celebrated  his  8()th  birthday  and  the 
sixtieth  anniversary  of  his  employment 
by  the  Times- Star,  May  3.  George  M. 
ITies,  business  manager,  was  master  of 
ceremonies  in  offering  the  congratula¬ 
tions  of  all  of  his  fellow  employes  to 
Mr.  Rembold.  The  veteran  entered  the 
service  of  the  paper  as  a  clerk  in  the 
business  offices  in  1875  with  the  old 
Starbuck  Smith  organization  and  when 
the  consolidation  of  the  Times  and  Star 
was  effected  bv  the  late  Charles  P.  Taft. 
Mr.  Rembold  became  a  reprc.sentative  of 
the  latter 


Kfcklessiifss  and  abandon  must  not  hr 


Waterbury  Victory  Over  Election 

Vices  Required  Two-Year  Battle 
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‘NEWSCASTS’  SUPPLIED  BY  NEWSPAPER 
AGENCIES  TAKE  DEFINITE  FORM 

U.  P.,  I.  N.  S.  Add  More  Radio  Clients — Associated  Press  Permits 
Members  to  Meet  Their  Competition  Where  Necessary  With 
A.  P.  News  Without  Additional  Assessments 
By  BICE  CLEMOW 


TllJ'l  iniKidled  radio  "ncwsi.-astiiiK” 
situation  iienan  to  smooth  out  this 
week  as  detinite  programs  lor  su|)ply- 
inH  news  to  radio  stations  were  lieing 
shaiK'd  up  hy  the  L '.P.  and  I.X.S.  With 
start  men  lieing  added  to  supply  spe¬ 
cially  prepared  Uroailcasts,  the  entry  ot 
the  commercial  news  gathering  agen¬ 
cies  upon  a  new  phase  of  their  history 
api)eared  to  Ik'  an  accomplished  fact. 

lliat  this  !Hove  was  hastened  by  pres¬ 
sure  from  newspajR'r  owned  stations  was 
further  indicated  this  week  in  several 
sections.  The  Associated  Press  re- 
IH)rted  inquiries  from  members  in  St. 
Louis.  Tacoma,  lies  .Moines.  St.  Paul, 
New  Bedford,  Worcester.  .Xtlanla.  Cin¬ 
cinnati,  Cleveland  and  other  ]X)ints. 
These  |>ai)ers  are  all  seeking  to  know 
what  u.se  they  may  make  of  .\.P.  news. 
The  answer,  varying  only  in  minor  de¬ 
tail,  has  been,  according  to  Jackson 
IMliott,  assistant  general  manager,  that 
until  .some  program  is  adopted.  .\.P. 
memlx'rs  owning  radio  stations  may 
meet  their  competition,  where  neces>ary, 
by  making  up  new.icasts  from  the  -\.P. 
wire.  No  commercialization  will  be 
permitted,  and  the  member  is  charged 
with  the  res]Kinsibility  fr)r  protecting 
the  integrity  of  the  .\.P.  news. 

The  United  Press  has  adopted  a 
IK.licy  of  selling  its  news  specially  pre¬ 
pared  in  program  form.  lAliting  is 
done  by  e.xlra  men  added  to  the  U. 
P.  start'.  Webb  .\rtz.  L  .  P.  mail  editor, 
was  detailed  this  week  to  Phihuieli)hia 
to  organize  preiwralion  of  a  newscast 
for  station  W'C.XL'  and  then  to  Boston 
where  U.  P.  has  sold  station  W^liEI. 

W’EEl  news  will  not  be  spoustired, 
but  the  arrangement  in  Philadelphia 
allows  sponsorship,  although  the  sixcial- 
ly  edited  report  cannot  be  tamperetl 
with  and  the  U.  P.  has  imposed  its  own 
restrictions  on  the  manner  in  which 
commercial  announcements  may  be 
made.  It  was  emphasized  that  this 
policy  will  be  followetl  in  the  future, 
and  no  deviation  from  the  newcast  fur¬ 
nished  will  be  permitted.  A  third 
station.  KJ  BS,  was  added  by  U.  P. 
late  this  week,  according  to  Hugh 
Baillie,  president  of  the  U.  P. 

The  major  chains,  having  failed  to 
exercise  leadership  in  carrying  out  the 
Press-Radio  agreement,  were  reported 
as  the  key  to  the  situation  in  the  tight 
iK'tween  Trans-Radio  and  the  newspa 
I)er  news  gathering  agencies.  The  U. 
P..  according  to  Mr.  Baillie,  has  de 
citled,  for  the  present,  not  to  sell  news 
tor  chain  broadcast  as  such. 

Variety  story  from  .Milwaukee 
says  that  WTMJ,  the  Milit’aiikcc  Jour¬ 
nal  station  has  offered  its  news  for 
siuMisorship.  The  Journal  is  a  member 
of  P.  and  subscribes  to  U.  P.  but 
bad  apparently  made  no  arrangements 
with  the  latter  for  commercial  sponsor- 
shii).  This  V'ariety  story  was  em¬ 
phatically  denied  by  WTMJ  officials. 

Tbe  International  News  Service  also 
added  stations  during  the  week,  atnong 
them  WEIL  in  Philadelphia.  So  far 

ioseph  V.  Connolly,  president  of  the 
.  N.  S'.,  has  atinounced  no  deviation 
from  the  plan  under  which  his  service 
began  su|)plying  the  Yankee  network 
in  New  England  this  week.  This  pro¬ 
gram  provides  for  printer  service  in  the 
broadcast  offices,  with  editing  by  the 
radio’s  own  newsmen.  release  from 
the  Yankee  network  headed  by  John 
Shepard  III,  traced  the  development  of 
the  Yankee  news  coverage  from  “early 
in  1934.  when  it  became  apparent  that 
the  Press-Radio  -Agreement  would 
ema.sculate  news.” 

I'urther  evidence  of  newsjiaper  in¬ 
terest  in  the  radio  situation  could  be 
seen  in  the  fact  that  Karl  Bickel,  former 
president  of  the  United  Press,  is  in  the 
-Scripps-Howard  office  in  New  York 
City,  under  an  informal  arrangement, 
for  advisory  work  on  radio.  In  view 


oi  his  long  interest  in  co-operative  en¬ 
deavor  between  the  press  and  radio,  as 
outlined  in  his  1930  book,  "New  Em¬ 
pires,"  Mr.  nickel’s  ilecision  to  remain 
active  in  the  held,  where  his  continued 
presence  as  an  active  worker  is  con¬ 
tingent  upon  doctor’s  orders,  is  sig¬ 
nificant.  He  has  no  title  with  Scripps- 
Howard  and  will  spend  much  of  his 
time  at  his  -Sarasota,  b'lorida  home. 

Ill  (piarters  other  than  those  con¬ 
trolled  by  ncwvspaiier  interests,  forces 
swung  into  action  to  get  in  on  the 
ground  floor  of  the  newscasting  busi¬ 
ness  ; 

In  San  Erancisco  Herlx'rf  .Moores 
Traiisradio  Press  Service,  Inc.,  opciie.! 
a  new  bureau  under  .\llan  C.  Eaitb, 
I  oast  newspaperman,  to  supply  three 
hourly  schedules  each  day.  .An  an¬ 
nouncement  said  a  staff  of  (lO  corre 
spondiiits  has  been  organized  with  sub¬ 
bureaus  ill  Seattle  and  Portland. 

In  .New  N  ork  (.'ity,  .\ir-.Sports,  Inc., 
with  Clem  .McCarthi  as  editor  of  the 
daily  Inilletin  service,  has  been  organ¬ 
ized  to  -upply  siHirt  news  to  radio  sta¬ 
tions  at  1:30,  5,  7  and  11  p.  m.  by 
wire.  It  will  be  available  for  re-sale 
to  sponsors  and  merchandising  aids  ari- 
to  Ik-  provided. 

Ill  Hollywfiod.  Dick  Weil  for  several 
years  in  the  production  end  of  J.  Walter 
riiomii.son’s  coast  broadcasts,  has  or¬ 
ganized  a  new  advertising  agency  with 
Burt  McMurtrie  and  (lardner  Osborn 
wbich  will  sjiecialize  on  radio  accounts. 

In  Washington,  D.  C.,  additional 
moves  have  been  made  by  Hearst  in¬ 
terest  to  acipiire  a  full-time  outlet  in 
1-os  .Angeles.  The  Federal  Communi¬ 
cations  Commission  has  ordered  a 
hearing  on  the  atiplication  of  the  Los 
Atifielcs  Evening  Herald  for  an  increase 
in  night  ixiwer  from  -sOO  watts  to  1.090 
watts. 

In  !'an  Francisco  the  .\merican 
Broadcasters'  News  .\ssociation.  news¬ 
gathering  service  with  nation-wide 
facilities  to  provide  sjieedy  and  world¬ 
wide  news  for  radio  station  distribution. 


organized  last  week  by  Frank  Wright, 
head  of  Frank  W  right  A  .Assoi'iates, 
San  Francisco  and  tfakland  advertising 
agency,  announced  plans  providing  for 
several  innovations  in  handling  radio 
news  service.  These  include  no  spon¬ 
sorship  restrictions;  net  profits  will  be 
sharecl  with  station  clients  every  three 
months,  and  stations  will  be  relieved 
of  necessity  tif  making  solicitations  for 
news  siHiiisorshi|).  Tlie  Wright  adver¬ 
tising  agency  will  function  as  a  sales 
staff  to  secure  siionsors. 

Local  news  bureaus  have  already  lieen 
formed  in  W'ashington.  D.  t.;..  New 
\’ork  City.  Chicago,  Los  .Angeles  and 
.San  Franci.sco,  according  to  .Mr. 
Wright.  The  Miil-W’est  News  Bureau 
of  t'incinnati  and  Columbus — former 
re|)resentative  of  International  News 
.Service  in  that  area — will  cover  t)hio, 
Kentucky,  Indiana  and  West  \’irginia. 
.Similar  coverage  for  Southern  states 
is  being  arranged  at  New  Orleans. 
Correspondents  are  being  arranged  for 
in  other  key  cities  aiul  each  station 
signing  for  service  will  also  act  as  cor¬ 
respondent  for  its  area.  .\t  the  iiresent 
time  there  is  a  strong  indication  that 
.\mericau  Broadcasters’  News  .Associa¬ 
tion  will  also  absorb  the  facilities  of  one 
of  the  independent  radio  news  gathering 
services.  Reuters  News  .\gency  will 
provide  foreign  coverage. 

.Short  wave  railio  equipment  will  lx; 
Used  as  the  princijial  means  of  com¬ 
munication.  supiilemented  by  teletyiK; 
book-u])  with  stations. 

Rates  to  stations  will  be  based  upon 
the  population  of  the  area  served  and 
will  range  from  $25  to  $159  weekly  for 
three  Ijfteen  minute  world-wide  news 
jieriods  daily. 

In  Boston,  where  com]>etiiion  between 
Iiajiers  served  by  the  three  big  agencies 
lias  been  keenest,  the  Hcrald-Trai’clcr 
will  begin  new.scasting  through  WEEl 
May  20.  on  a  four-time  daily  schedule. 

The  Herald-Traveler  will  be  on  the 
air  for  four  perieds  daily.  .S;05.  12:15, 
6:15,  and  11 :05.  Sundays  there  will  be 
one  scheduled  news  period:  6:50.  under 
Iiresent  iilans.  In  contrast  to  the  pres¬ 
ent  ^’ankee  News  set-up  in  which  sev¬ 
eral  commercial  accounts  are  given  ad¬ 
vertising  in  certain  news  periods,  the 
Herald-Traveler  stresses  the  fact  that 
its  news  broadcasts  will  contain  no  ad¬ 
vertising.  except  for  the  newspaper  it¬ 
self. 


Rolx'rt  B.  Uhoate.  managing  editor. 


Newspaper  Code  Dies  June  16; 

Committee  to  Study  Situation 


(Sfeiitil  to  Editor  &  Pcblisiier) 

YITT-ASHINGTON,  D.  C..  May  15— 
V  V  Any  question  tliat  may  have  ex¬ 
isted  in  the  minds  of  assentors  to  the 
daily  newspaiigr  publishing  code  as  to 
their  status  after  June  16,  when  the 
recovery  act  expires  by  its  own  terms, 
was  answered  this  week  by  Acting  Di¬ 
vision  .Administrator  Jack  Tate. 

The  newspaper  code  goes  out  of  ex¬ 
istence  June  16.  Publishers  signatory 
to  the  comi>act  are  not  bound  after  that 
date,  and  there  is  no  power  in  the  re¬ 
covery  administration  or  the  White 
House  to  continue  the  code.  If  there  is 
to  lie  an  extension,  it  can  lie  only  by 
the  assent  of  the  publishers,  since  they 
reserved  that  right,  under  .Article  \'H. 
which  reads  as  follows: 

"Those  submitting  this  code  recog¬ 
nize  that  pursuant  to  Section  1(1  (bf  of 
the  .Act  the  President  may,  from  time  to 
time,  cancel  or  modify  any  order  ap¬ 
proving  this  code,  but  in  submitting  or 
subscribing  to  this  code  the  publishers 
do  not  thereby  consent  to  any  modifica¬ 
tion  thereof,  except  as  each  may  thereto 
subse(|uently  agree,  nor  do  they  thereby 
waive  any  constitutional  rights,  or  con¬ 
sent  to  the  imposition  of  any  require¬ 
ments  that  might  restrict  or  interfere 
with  the  constitutional  guarantee  of  the 
free<lom  of  the  press.” 


With  the  discontinuance  of  the  code 
for  the  daily  newsjiaper  publishing  busi¬ 
ness  on  June  16.  the  code  authority  and 
the  Newspaper  Industrial  Board  will  au¬ 
tomatically  cease  to  function,  it  was  said 
in  New  A'’ork  this  week. 


Howard  Davis,  chairman  of  the  code 
authority,  said  he  assumed  that  in  case 
NR.\  is  extended  and  newspapers  are 
held  to  come  under  its  provisions,  the 
course  of  procedure  would  be  to  as¬ 
semble  a  national  code  committee  to 
study  the  situation  and  make  reoimmen- 
dations  to  publishers.  This  was  the  pro¬ 
cedure  followed  in  drafting  the  iiresent 
code. 

.At  its  annual  meeting  last  month  the 
.A.N.P..A.  authorized  its  president.  ler- 
ome  D.  Barnum,  Syracuse  (N.Y.)  Post- 
Slaudard,  to  request  the  various  regional 
newspaper  associations  to  co-operate  in 
formation  of  a  committee  “to  give  con¬ 
sideration  to  our  mutual  problems.” 

This  committee  is  now  Iieing  formed. 
Epitor  &  Pt’m.isHER  was  told  this 
week.  It  is  assumed  that  it  will  in¬ 
clude  the  same  personnel  as  its  pre<le- 
cessor. 

In  the  meantime  assentors  to  the  daily 
newspaper  code  are  lieing  ivdled  by  the 
cmle  authority  on  the  proposed  amend¬ 
ment  on  the  employment  of  minors  for 
the  delivery  and  sale  of  newspaix-r'. 
With  the  ballot  was  a  statement  from 
Secretary  of  Lalxir  Perkins  which  gives 
her  “cordial  approval”  of  the  agreement 
through  which  the  amendment  was 
drafted.  “.Although  these  standards  arc 
lower  in  some  respects  than  those  ad¬ 
vocated  by  this  department,”  she  said, 
“they  represent,  nevertheless,  a  real  ad¬ 
vance  over  practices  now  prevailing  in 
many  parts  of  the  country.” 

The  text  of  the  amendment  was  made 
public  at  the  .A.N.P..A.  convention. 


e.xplained  that  "under  the  ruling  of  the 
last  meeting,  we  are  allowed  by  the 
.Associated  Press,  because  oi  our  \\  EEl 
luRikup,  to  Use  lull  .V.  P.  press  reports. 

1  Me  reports  will  be  sponsored  only  by 
the  Herald-Traveler  and  not  sold. 
There  is  absolutely  no  connection  with 
advertising  hookup.  Hie  United  Press 
service  has  lieen  bought  by  the  station, 
but  Complete  details  as  to  its  u.se  have 
not  yet  lieen  worked  out.  ’ 

1  he  Herald  building,  newest  plant  in 
Boston,  except  the  Cltnslian  Science 
Monitor,  has  the  only  radio  booth, 
specially  equipped  for  broadcasting  pur- 
IKisc's,  ill  tuiy  Hub  newspaiRT  off  ice. 
rins  paper  susiRiided  news  broadcasting 
when  the  press-radio  agreement  was 
signed. 

\\  ith  this  new  development  all  major 
radio  stations  arc  now  broadcasting 
news  from  one  source  or  another  and 
lor  another  paper  to  step  into  the  lield 
it  would  appear  that  only  WHDH  or 
W.ME.N  are  available.  I'he  former 
operates  only  on  a  ixirt-time  permit  and 
the  latter  is  alliwl  with  the  Lirwv  inter¬ 
ests  in  that  it  receives  network  prog¬ 
rams  from  W’HN,  .New  York. 

.Although  Loew  indirectly  connects 
with  Hearst  publications,  apparently 
all  three  of  the  Boston  Hearst  papers 
{ .  linerican.  Record  and  Sunday  .Idzvr- 
iiser)  are  out  of  the  picture  because  tif 
the  IN.S  e.xclusive  service  to  Shcqiard’s 
news  service. 

In  .Milwaukee  the  Miheaukee  Journal 
station  W’T.MJ,  the  Il'isconsin  Xens 
station  W’lSN,  WRJN  the  Raeinc 
J onrnal-Timcs  station,  WTB.A  the  Mad¬ 
ison  dailv  newspapers’  station,  as  well 
as  other  privately  owned  stations  will 
participate  in  a  state-wide  broadcasting 
s\stim  if  a  bill  proposed  by  Senator 
Griswold  is  adopted  by  the  state  legis¬ 
lature.  Under  terms  of  the  bill,  an 
expenditure  of  $00,000  is  to  be  author¬ 
ized  to  provide  a  state-wide  hook-up  of 
radio  stations  for  the  broadcasting  of 
state-organized  programs.  The  tlepart- 
ment  of  agriculture  and  markets,  which 
now  controls  WIIA  and  WLBL,  would 
be  permitted  to  enter  into  contracts  with 
the  owners  of  private  stations  to  par¬ 
ticipate  in  the  system.  It  is  specified 
that  the  broadcast  shall  be  cducatioiml 
or  programs  prepared  by  the  University 
of  Wisconsin,  market  reports  by  the 
-tate  department,  and  “other  approved 
programs  of  ]iublic  interest  or  welfare. 

In  Dallas,  Te.xas,  it  was  reported 
May  16  that  U.B.  newscasts  have  been 
purchased  as  a  sustaining  prtigram  for 
the  Dallas  Xetvs  station  WF'.AA. 


NEA  ASKS  NRA  AID 

Non-Metropolitan  Publishers  Say  They 
Must  Have  Assistance 

Definite,  immediate  and  unequivocal 
assistance  from  the  National  Industrial 
Recovery  Board  was  demanded  in  a 
telegram  to  Ronald  R.  Richberg  from 
the  joint  national  code  authority  for  the 
non-metropolitan  jiublishing  and  print¬ 
ing  industry  of  the  graphic  arts  code  in 
>ession  at  Gulfport,  Miss. 

Bearing  the  signature  of  Kenneth  P. 
Baldridge,  president  of  the  National 
F'ditorial  .Association;  Howard  W. 
Palmer  and  Robert  E.  Pritchard,  vice 
Iiresident  of  the  NE.A  and  chairman 
for  the  joint  national  code  authority,  the 
telegram  declared  that  the  code  author¬ 
ity  was  unable  to  reach  any  solution 
of  ciKle  problems  without  more  delinite 
assistance  of  the  NRA. 

.An  immediate  answer  was  requested 
by  the  senders,  who  are  in  session  at 
Gulfport  where  the  e.xecutive  lioard  of 
the  N.  E.  -A.  is  also  holding  a  four- 
<lay  conference. 


$100,000  PUBLICITY  FUND 

iSf'ii'ial  to  Eiiitiir  \  I’cbi.isiifr) 

.Ai.b.vnv,  May  13 — Governor  Herbert 
H.  Lehman  has  signed  the  Twomey  bill, 
appropriating  $10(J,9(K)  for  a  bureau  of 
state  publicity  in  the  Conservation  de- 
iwrtment.  .At  the  same  time  the  ap- 
Iiointment  of  .Allan  Reagan,  sports  edi¬ 
tor  of  the  Alhany  Times-Union,  as  di¬ 
rector  of  the  new  bureau,  was  an¬ 
nounced. 


/v  d  i  t  o  r  it  I*  u  h  I  i  s  h  e  r  for  May  IS,  1935 


GAYLORD’S  RISE  TYPICAL  SUCCESS  STORY 

S.N.P.A.  President  and  Oklahoma  City  Publisher  Began  as  Farm  Boy  and  Worked  His  Way 
Through  School — Owns  2  Dailies,  Farm  Weekly,  Radio  Station  and  Express  Company 


H(.)\V  would  you  like  to  do  a  piece 
about  your  Ikjss,”  said  Arthur 
Robb  in  a  stage  \vhisi)er,  when  we 
.should  have  been  listening  to  Donald 
Richl)erR  tell  the  embattled  editors  at 
the  Press  (.'lub  in  Washington  some  of 
llie  inside  of  the  NRA. 

'  1‘ine,”  said  I.  “That  fellow  has  Iteen 
editing  my  stuff  for  18  years  and  I 


E.  K.  Gaylord 


should  like  to  have  the  opportunity  of 
getting  back  at  him.  When  do  you  want 
the  copy  r” 

Here  it  is. 

The  subject  is  E.  K.  tiaylord,  presi¬ 
dent  of  the  Oklahoma  Publishing  Com¬ 
pany  and  president  of  the  Southern 
Xewspaix.*r  Publishers’  .Association, 
which  holds  its  annual  convention  in 
Hot  Si)rings,  .\rk.,  next  week. 

The  story  of  E.  K.  Gaylord  reads  like 
one  of  Horatio  .Alger’s  up-from-nothing 
successes.  Starting  from  scratch,  he  is 
at  years  one  ot  the  most  influential 
men  in  Oklahoma  and  the  head  of  one 
of  the  largest  publishing  organizations 
in  the  Southwest.  His  domain  comprises 
the  Daily  Oklahoman,  the  Oklahoma 
City  Times,  the  Tarmcr-Stockman,  a 
semi-monthly  farm  journal,  the  Mistle¬ 
toe  l^xpress  Company,  and  Radio  Sta¬ 
tion  WKA’.  .As  a  holrby,  he  acquired  a 
taste  for  Guernsey  cattle  a  few  years 
ago,  and  today  has  added  a  large  dairy 
business  with  one  of  the  finest  herds  of 
pure-blooded  stock  in  the  country,  as 
an  additional  interest. 

It  was  rather  natural  that  he  should 
return  to  farming  when  he  could  afford 
it.  for  he  l)egan  life  on  the  flat  acres  of 
a  Western  Kansas  ranch,  from  which 
his  forebears  were  driven  by  drouth, 
grasshoppers  and  hard  times  when  he 
was  six  to  Grand  Junction,  Colo.,  where 
Gaylord  jK're  had  a  tough  time  making 
ends  meet.  A’oung  E.  K.  started  to 
work  grubbing  weeds  on  a  truck  farm 
for  25  cents  a  day  when  he  was  1 1  years 
old.  The  next  summer  found  him  at¬ 
tached  to  a  second-hand  store  as  a  jack- 
of-all  trades  outside  of  school  hours. 
When  his  father  was  hurt  in  an  acci¬ 
dent.  young  Gaylord  left  school  for  two 
years  as  a  family  breadwinner,  but  he 
continued  to  study  while  working  in  the 
store.  When  he  was  16,  he  was  the  de 
facto  skipper  of  his  first  business.  De¬ 
termined  to  get  an  education,  he  went  to 
Colorado  Springs  and  entered  Colorado 
College.  Fortunately,  he  landed  in  a 
fxiarding  house  with  people  of  refine¬ 
ment  and  ambition  who  boosted  the  boy 
along.  There  he  remained  for  ten  years, 
during  which  time  he  plugged  his  way 
through  college  with  high  honors. 


By  WALTER  M.  HARRISON 

Managing  Editor,  Oklahoma  City  Oklahoman  &  Times 


Through  the  leadership  of  an  older 
brother,  he  joined  in  the  purchase  of 
the  Colorado  Sl^rint/s  Telegraph  which 
the  pair  bought  for  $12,000.  E.  K. 
Irorrowed  his  half  from  a  banker  friend 
whom  he  had  met  at  the  boarding  house. 
'J'he  brother  ran  the  paper,  while  E.  K. 
finished  his  college  w'ork  and  then  took 
off  for  Cripple  Creek,  where  he  became 
clerk  of  the  local  district  court  and  re¬ 
mained  four  years  in  the  gay,  red  days 
when  every  other  door  in  the  district 
was  a  salot)!!  and  the  joints  that  were 
not  >aloon.s  were  gambling  houses. 

Returning  to  Colorado  Springs,  he 
worked  through  the  Telegraph  as  adver¬ 
tising  manager,  editorial  writer,  and 
telegraph  editor.  .A  buyer  appeared  who 
wanted  the  Telegraph  at  a  good  i)rotit 
for  that  day,  and  the  paper  was  sold. 

( iaylord’s  next  interest  was  at  St. 
Joseph,  .\lo.,  where,  with  a  brother,  he 
organized  a  newspaper  property  and  put 
it  on  its  feet.  .About  this  time.  Carter 
Harrison,  the  then  mayor  of  Chicago, 


was  returning  from  a  trip  through  the 
Southwest.  He  spoke  glowingly  of  the 
IKjssibilities  of  the  area  in  an  interview 
that  caught  the  fancy  of  Gaylord,  who 
m:ule  a  prospecting  trip  to  Oklahoma 
City  in  1902  and  convinced  R.  E.  Staf¬ 
ford,  the  then  principal  owner  of  the 
Daily  Oklahoman,  that  tiaylord  could 
bring  ability  and  money  to  the  strug¬ 
gling  sheet  in  the  mud  street  town  de¬ 
stined  to  be  a  city  of  200,000  and  the 
capital  of  the  state  of  Oklahoma. 

The  Daily  Oklahoman  wasn’t  much 
in  those  days.  The  entire  plant  was 
located  in  one  small  room  with  a  flat 
bed  press,  two  Linotypes,  a  shirt-tail 
full  of  type,  a  pony  telegraph  report, 
and  a  most  indifferent  system  of  doing 
business.  Gaylord  lit  in  Oklahoma 
C  ity  with  his  coat  off'  and  as  a  result 
of  working  14  or  16  hours  a  day, 
stxjii  produced  a  transformation  in  the 
community  in  which  he  had  chosen 
to  do  his  life’.s  work. 

His  first  newspaper  sccKip  of  import- 


Newsprint  Mill^  Code  Probabilities^ 

1  Chief  Topics  of  S.N.P.A.  Convention 


PROGRESS  of  the  development  of 
newsprint  manufacture  in  Southern 
mills  from  Southern  wood,  projected 
at  the  1924  meeting  of  the  Southern 
.\e\\s|>aper  I'ublishers  .\ssociation.  will 
be  detailed  before  the  1925  meeting  at 
Hot  Springs,  .Ark.,  .May  20-22.  Janies 
G.  Stahlman,  Xashville  Banner,  past 
president  of  the  association,  will  report 
as  chairman  of  the  special  committee 
in  charge  of  the  project. 

IL  K.  tiaylord,  publisher  of  the  Okla¬ 
homa  City  (tklahoman  and  limes,  will 
summarize  the  year’s  work  in  his  reix.irt 
as  president,  opening  the  meeting  after 
the  usual  introductory  formalities  are 
concluded.  While  no  mention  of  NRA 
or  the  Daily  Newspaper  Coile  ajiix-ars 
in  the  program  summary,  it  will  un¬ 
doubtedly  receive  considerable  atten¬ 
tion  liotli  in  President  Gaylord’s  report 
and  in  discussion  from  the  floor.  Cran¬ 
ston  Williams,  secretary-manager  of 
the  .Association,  has  represented  the 
group  on  the  Daily  Newspaiier  Code 
.\uthority  since  its  establishment,  and 
in  the  preliminary  negotiations. 

Germane  to  the  code  discussion  will 
be  an  address  by  I'rank  S.  Newell, 
Toledo  Blade,  president  of  the  Interna¬ 
tional  Circulation  Managers  .Association, 
or.  “The  Circulation  Alanager.” 

Chief  of  the  convention’s  s(xrial  activ- 
i(u.-  will  as  usual  be  the  golf  tourna¬ 
ment  for  members  and  guests,  to  Ite  held 
on  the  Hotel  .Arlington  golf  course  the 
afternoon  of  May  21.  Prizes  will  be 
awarded  to  successful  golfers  that  eve¬ 
ning.  The  prize  fund  is  donated  by 
equipment  manufacturers  and  service 
firms,  a  list  of  which  will  l)e  published 
next  week 

Other  features  of  the  program  in¬ 
clude  : 

Report  of  treasurer.  Walter  C.  John- 
.son.  Chattanooga  (Tenn.)  Neu's. 

Report  of  secretary-manager,  Cran¬ 
ston  Williams. 

Report  of  .Advertising  Committee, 
Boykin  Paschal.  Saxvnnah  (Ga.)  Nezi's 
and  Press,  chairman. 

Report  of  Committee  on  Advertising 
.Agents. 

Report  of  Business  .Affairs  Commit¬ 
tee,  Col.  J.  H.  Long,  Huntington  (\V. 
\’a.)  Advertiser  and  Herald-Dispatch, 
chairman. 

Report  of  Editorial  Affairs  Com¬ 
mittee,  Tom  Wallace,  Louisville  (Ky.) 
Times,  chairman. 

Report  of  Labor  Committee.  John  D. 
Ewing,  Shreveport  (La.)  Times,  chair¬ 
man. 


Report  of  Labor  Commissioner,  Joseph 
( i.  C'ainp. 

Report  of  Postal  and  Legislative 
Committee,  J.  .S.  Parks.  Tort  Smitli 
(.\rk. )  Southivest  .Imerican  and  Times- 
Record,  chairman. 

Report  of  Lee  School  of  Journalism 
Committee.  Major  Powell  Glass,  Lync.'i- 
burg  (\’a. )  Set^s  and  Advance,  chair¬ 
man. 

Report  of  Traffic  Committee,  John 
•A.  Brice,  .Atlanta  (Ga.)  Journal,  chair¬ 
man. 

Reixirt  of  Sixcial  Committee  on 
Leased  Wire  Charges,  J.  L.  Horne,  Jr., 
Rocky  Mount  (N.  C. )  Telegram,  chair¬ 
man. 

Discussion  of  Modern  Newspaper  .Ac¬ 
counting  and  Credit  Practices,  led  by 
F.  Scott  Kitson,  comptroller  of  Miami 
( I'la. )  Herald. 

Talk  on  Classified  .Advertising,  by  H. 
W.  Connell,  San  Antonio  (Te.x. )  T..v- 
press  and  .Vi-ivjr.  representative  of  .As¬ 
sociation  of  Newspafjer  Classified  .Ad- 
\crtising  Managers. 

Talk  on  Uncontrolled  Forest  Fires 
and  Soil  Erosion,  by  Henry  T.  Mc¬ 
Intosh.  .  Ilhany  (  Ga. )  Herald. 

Topics. 

.Appointment  of  Siiccial  Committees ; 
Nominations.  Resolutions,  .Memorials. 

Barbecue  at  estate  of  Harvey  C. 
Couch,  near  Hot  Springs,  Monday  even¬ 
ing,  Alay  20. 

Report  of  Nominations  Committee. 

Election  of  Officers.  New  president 
assumes  duties  upon  adjournment  of 
convention  on  Wednesday. 

Reports  of  Special  Committees. 

Selection  of  1926  Meeting  Place. 

New  officers  and  directors  will  meet 
at  breakfast  Wednesday  morning.  May 
22. 

.Adjournment,  May  22. 


CODE  AUTHORITY  APPROVED 

(Special  to  Editor  &  Publisher) 

Wasiiixctox,  May  15 — NRA  recog¬ 
nition  of  duly  elected  members  to 
the  code  authority  for  the  newsprint 
industry,  was  announced  this  week. 
The  code  authority  membership  is:  .A. 
I-.  Hobson,  St.  Croix  Paper  Co., 
Boston;  C.  K.  Blandin,  Blandin  Paper 
Co.,  St.  Paul,  Alinn. ;  J.  D.  Zellerbach, 
Crown  Zellerbach  Corp.,  San  Fran¬ 
cisco;  .A.  R.  Graustein.  International 
Paper  Co.,  New  A’ork  City;  R.  H.  M. 
Robinson,  Minnesota  &  Ontario  Paper 
Co.,  Minneapolis;  and  W.  S.  Wyman, 
Maine  Seaboard  Paper  Co.,  .Augusta, 
Me. 


aiK'e  was  wun  in  1904.  tiaylord  had 
anticipated  a  declaration  of  war  between 
Rvissia  anil  Japan.  No  newspaper  in 
( Iklahoma  or  Kansas  iiublished  on 
Monday.  He  decided  to  keep  the  wire 
open  between  Saturilay  and  Monday  in 
order  to  hit  the  street  with  the  war 
story  if  it  developed.  The  war  flash 
came,  and  with  it  the  news  of  a  fire  in 
Baltimore.  Before  Sunday  night,  the 
Baltimore  fire  had  become  a  major 
disaster  and  superseded  in  importance 
the  declaration  of  war  in  the  Far  East. 
.Anticipating  that  no  other  newspaper 
in  the  two  states  would  cover  the  story 
on  .Monday  morning,  he  ordered  an 
unprecedented  press  run,  blanketing  the 
territory  as  far  as  Wichita,  Fort  Smith, 
Dallas  and  .\marillo,  Te.xas,  with  the 
extra.  He  caught  every  hotly  asleep. 

That  was  the  lieginning  of  the  long 
liistory  of  achievements  which  have 
marked  the  success  of  the  Oklahoma 
Publishing  Company  in  the  last  genera¬ 
tion.  Under  Gaylord’s  direction,  the 
Daily  Oklahoman  became  the  leader  in 
the  campaign  for  single  statehood. 
Both  Indian  'Territory  and  Oklahoma 
'Territory  wished  to  retain  identity,  but 
the  campaign  for  unity  won.  L-’nder 
(lay  lord's  leadership,  the  campaign  was 
organized  to  remove  the  capital  of  the 
state  from  Guthrie  to  Oklahoma  City. 
.Most  of  the  petitions  which  secured  the 
necessary  signatures  to  bring  that  elec¬ 
tion  about  were  circulated  by  employes 
of  the  circulation  department  of  the 
( )klahoma  Publishing  Coinpatiy,  driving 
star  routes.  He  participated  as  a  mem¬ 
ber  of  the  building  commission  in  the 
erection  of  the  state  capitol  in  Okla¬ 
homa  City  whicli  stands  today  as  a 
monument  to  efficient  public  building. 
Never  was  there  a  taint  of  graft  or 
waste  about  the  construction  of  Okla¬ 
homa's  $2,(KM),(K)0  statehouse.  From 
that  time  forward,  no  progressive  step 
l.as  ever  been  suggested  for  the  state 
of  Oklahoma  which  has  not  found  the 
papers  published  by  the  Oklahoma  Puo- 
lisliing  ComiKiny  on  the  side  of  prog¬ 
ress  and  the  best  interests  of  the  ma¬ 
jority. 

When  Gaylord  went  to  Oklahoma, 
the  ( )klahoman  was  iiroducing  a  sickly, 
weekly  .so-called  farm  jiaper  that  was 
edited  almost  entirely  with  a  tiair  of 
‘shears.  He  changed  it  to  tabloid  for¬ 
mat,  issued  it  semi-monthly,  named  it 
the  ( )klahoma  Farmer- Stockman,  ob¬ 
tained  a  real  editor  in  the  person  of 
tlarl  Williams,  who  probably  is  best 
remembered  as  a  member  of  the  Hoover 
'farm  Itoard,  and  put  that  publication  on 
the  way  to  prosperity. 

The  first  paper  to  be  published  in 
Oklahoma  City  after  the  run  of  .April 
22,  1889,  which  opened  the  counties  of 
central  Oklahoma  to  settlement,  was 
the  Times  Journal,  which  later  changed 
its  masthead  to  the  Oklahoma  City 
Times.  Through  many  vicissitudes,  it 
managed  to  live  a  precarious  existence 
until  1916,  when  it  was  purchased  by 
the  Oklahoma  Publishing  Company. 
'Today  it  is  the  largest  evening  news¬ 
paper  published  in  the  state  and  a  fair 
rival  to  the  morning  mother  publication 
of  the  flock,  the  Daily  Oklahoman. 

When  radio  reared  its  head  as  a  coot' 
petitor  for  the  advertising  dollar  anc 
as  a  disseminator  of  general  information, 
E.  K.  Gaylord  decided  that  it  would 
be  better  to  liave  that  means  of  public 
contact  associated  with  a  newspaper  or¬ 
ganization,  and  arranged  for  the  pur¬ 
chase  of  WKA',  one  of  the  pioneer 
broadcasting  stations  of  the  nation. 
WKA'  today  is  an  affiliate  of  NBC  with 
one  of  the  most  modern  layouts  west  of 
the  Mississippi. 

.After  the  depression  had  landed  its 
solar  plexus  and  the  railroads  liegan  to 
chop  off  trains  with  utter  indifference 
to  circulation  problems.  Gaylord  de¬ 
cided  that  it  would  be  necessary  for  his 

(Continued  on  page  35) 
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iNDKrrMENTS  FOLLOW  Strike  on  Four  Sprins^field  Dailies; 
DAILY  S  EXPOSE  Photo-Ensraving  Process  Now  Used 

12  Face  Charges  of  Exploiting  P.W.A. 

Workers  After  Philatlelphia  Record 
Bares  “Kickback”  —  Judge 
Praises  Newspaper 


ASKS  DECENTRALIZED 
RADIO  CONTROL 


(By  telegraph  to  Editor  &  Publisher)  the  four  papers  is  assured.  The  stereo- 

SPRINGFIELD,  Mass.,  May  16 —  typers  and  pressmen  so  far  have  re- 
Printers  in  the  composing  rooms  of  mained  in. 


(Special  to  Editor  &  Publisher) 
PHn.ADFJ.PHiA,  May  15 — Federal 
grand  jury  investigation  initiated  by 
Judge  (^orge  A.  Welsh  following  rev¬ 
elations  by  the  Philadelphia  Record  that 
workmen  were  being  exploited  on  a 
widespread  scale  on  projects  financed 
with  P.W.A.  funds  resulted  yesterday 
in  the  indictment  of  12  men,  including 
executives  and  employes  of  four  con¬ 
tracting  firms  involved  in  pay  "kick- 
back”  charges. 

The  jury’s  report  of  its  investigation, 
which  judge  Welsh  termed  “as  great 
a  public  service  as  any  grand  jury  has 
performed  in  the  history  of  the  United 
States,”  found  that  the  workers  were 
chiseled  out  of  pay  by  two  methods,  the 
direct  and  “subtle”  kickback.  It  de¬ 
clared  the  workmen  had  to  “take  it  and 
like  it  or  lose  their  jobs.” 

Those  indicted  included  three  brothers 
of  former  Congressman  Benjamin  Cold¬ 
er,  who  made  a  personal  attack  on  J. 
David  Stern,  publisher  of  the  Record, 
at  the  time  of  the  newspaper’s  expose 
last  fall.  Colder  charg^  the  Record 
with  “connivance  with  a  government 
agent  for  political  purposes”  in  connec¬ 
tion  with  the  P.W.A.  expose  involving 
his  brothers  and  said  Mr.  Stern 
“threatened  him  through  intermedi¬ 
aries”  to  keep  on  the  sidelines  during  a 
turbulent  political  campaign. 

Robert  Reiss,  Record  reporter,  un¬ 
covered  the  alleged  kickback  practices 
last  October  while  running  down  an 
anonymous  letter  to  the  Record  stating 
that  a  oertain  P.W.A.  project!  was 
about  to  collapse  because  faulty  con¬ 
crete  had  been  used.  This  report  was 
found  false  but  Reiss  learned  a  special 
P.W.A.  investigator  had  been  gathering 
evidence  of  workers’  exploitation  for 
nearly  six  months. 

Reiss’  articles,  particularly  one  about 
Naval  Hospital  irregularities,  drew  of¬ 
ficial  attention  from  Judge  Welch.  In 
November  he  ordered  an  investigation 
of  the  charges  made  in  Reiss’  stories. 
Since  then  the  grand  jury  heard  tes¬ 
timony  of  nearly  200  laborers  and  me¬ 
chanics,  upon  which  its  79-page  report 
was  based.  In  some  cases  it  found  55 
per  cent  of  the  wages  to  which  work¬ 
men  were  entitled  was  diverted  back  to 
the  employers. 

Both  the  Judge  and  Thomas  S. 
Reilly,  Assistant  U.  S.  .Attorney  who 
conducted  the  investigation,  urged 
alertness  of  the  press  to  prevent  similar 
practices  in  the  expenditure  of  the  four 
billion  dollar  recovery  appropriation. 

Commenting  that  “it  is  no  wonder 
the  recovery  program  has  not  been 
more  efficacious  than  it  has  been,” 
Reilly  said  in  presenting  his  report : 

“I  believe  if  the  press  of  our  nation 
would  confine  its  criticism  to  big  busi¬ 
ness  and  lay  upon  it  any  difficulty  the 
Administration  is  finding  in  working 
out  a  solution,  it  would  be  placing  the 
blame  on  the  proper  doorstep.  The 
Government  has  appropriated  millions 
of  dollars  to  give  the  little  man  a 
chance — but  big  business  has  refused 
to  •••perate.” 

Reiss  has  been  a  member  of  the  Rec¬ 
ord  staff  for  five  years,  and  formerly 
was  a  reporter  on  the  Bulletin.  Several 
years  ago  he  conducted  a  column  in  the 
Record. 


the  four  Springfield  newspapers  are  out 
on  strike  as  the  result  of  a  controversy 
over  the  promotion  of  a  typographical 
union  official  to  the  position  of  fore¬ 
man.  Publication  is  being  maintained 
through  the  photo-engraving  process 


F'ormal  picketing  took  place  at  the 
newspaper  plants  today  in  compliance 
with  the  International  requirements,  but 
it  was  entirely  orderly.  The  printers 
say  strike  benefits  will  start  immedi¬ 
ately,  married  men  receiving  40  per 


Early  W'ednesday  morning  printers  cent  and  single  men  20  per  cent  of  the 


in  the  composing  room  of  the  Daily 
Neivs  left  their  machines  when  Kenneth 
I.  Taylor,  president  of  the  local  typo¬ 
graphical  union,  refused  to  accept  the 
office  of  foreman  on  the  grounds  he 
was  a  union  officer  and  so  automatically 
liarred  from  a  foremanship.  He  says 
he  was  discharged  as  a  result  of  his 
refusal.  Daily  News  printers  de¬ 
manded  his  reinstatement  along  with 
other  printers  who  had  been  laid  off, 
and  after  meeting  refusal,  walked  out. 
They  were  followed  just  before  noon 
by  the  printers  of  the  Evening  Union. 
That  night  printers  on  all  papers  voted 
lo5  to  2  to  support  the  News  men. 

.\n  offer  to  rehire  all  the  men  exccjit 
Taylor  was  refused  by  the  union  May  16. 

Regular  editions  of  both  the  Repub¬ 
lican  and  the  Union  appeared  Thursday 
morning.  Telegraph,  city  and  suburban 
news  was  tyiiewritten,  assembled  in 
pages,  and  photo-engraved.  Editorial 
staffs  of  both  papers  turned  out  to  help 
in  the  emergency  and  a  jiresentable 
Ul-page  paper  was  produced. 

Leo  F.  Greene,  of  Bo.ston,  president 
of  the  Boston  Typographical  Union 
and  official  of  the  International  union, 
is  now  in  Springfield,  .\ccording  to 
1  aylor  the  strike  is  indorsed  by  the 
International  union,  and  with  175  mem¬ 
bers  out,  the  printers  claim  a  tie-up  of 


scale,  which  is  $43.50  for  day  and  $45 
for  night  workers,  for  a  37j4-hour 
week.  The  union  is  meeting  twice 
daily. 

Both  sides  so  far  have  declined  com¬ 
ment.  Union  officials  say  they  have 
no  statement  to  make,  and  Sherman  H. 
Bowles,  publisher  of  the  four  papers, 
says  he  is  “very  much  surprised  by  the 
strike.” 

The  edition  of  the  afternoon  papers 
Wednesday  was  a  composite  affair, 
pages  from  the  Evening  Union  being 
us^  in  the  News  makeup. 

The  same  spirit  of  cooperation  was 
evident  in  the  following  morning’s  Rc- 
publican  and  Union. 

There  was  a  display  of  ingenuity  on 
all  four  papers.  The  staff  cartoonist 
put  in  his  hand  as  a  maker  of  column 
rules  and  dashes.  Check  of  the  files 
disclosed  a  weather  forecast  of  some 
days  back  that  just  fitted;  page  title 
lines  were  clipped  and  combined  to 
make  the  current  date. 

Some  weeks  ago  the  printers  secured 
an  increase  of  approximately  $1.50 
weekly,  but  the  higher  scale  was 
promptly  followed  by  a  paring  down  of 
the  force  and  the  removal  of  bonuses. 
The  Taylor  controversy  thus  became 
the  spark  needed  to  bring  strike  feeling 
to  a  head. 


MONTGOMERY  DAILY 
GETS  $200,000  BID 

High  Offer  for  Stock  in  Advertiser 
Owned  by  F.  P.  Glass  Estate  Goes 
to  Orlando,  Fla.,  Man — Hanson 
May  Match  Bid 


COPELAND  BILL  MAY 
PASS  SUDDENLY 


Chicago  Man  Tells  F.  C.  C.  Special* 
ised  Regulation  of  Broadcasting 

Necessary  as  Freedom  of  Speech 
Safeguard — Ward  Testifies 

(Special  to  Editor  &  Publisher) 

Washinotox,  D.  C.,  May  15— plea 
for  decentralized  and  specialized  con¬ 
trol  of  broadcasting  as  a  safeguard  of 
freedom  of  speech  was  made  on  the 
first  day  of  the  radio-educational  hear¬ 
ings  of  the  F'ederal  Communicatioas 
Commission,  by  Harris  K.  Randall, 
manager  of  the  Chicago  Civic  Broad¬ 
casting  Bureau. 

Randall  wa^  the  sole  speaker  thus  far 
to  touch  on  question  of  radio  control 
and  attendant  freedom  of  expression  in 
the  broadcasting  field. 

“Freedom  of  speech  cannot  lie  reached 
through  an  increase  of  government  con¬ 
trol,”  he  said.  “Freedom  of  speech  can 
only  be  obtained  when  the  control  of 
broadcasting  is  in  the  hands  of  the  best- 
qualified  agencies  in  each  area.”  He 
stated  that  Irroadcasters  have  a  mon¬ 
opoly  in  their  field,  whereas  newspaiiers 
have  to  cater  to  the  readers’  tastes.  He 
suggested  that  control  of  broadcasting 
lie  "unfrozen”  from  present  channels  on 
a  national  scale,  and  that,  locally,  to 
place  it  in  the  hands  of  public  interest 
agencies,  qualified  for  control  and  allo¬ 
cation  of  radio  time,  as  a  means  of 
furthering  the  betterment  of  radio. 

Truman  Ward,  president  of  the  Na¬ 
tional  .Association  of  Broadcasters,  de¬ 
clared  that  it  was  impossible  to  draw 
a  line  lietween  educational  and  entertain¬ 
ing  radio  programs.  He  advocated  the 
appointment  of  a  national  committee  to 
draw  up  plans  for  cooperation  and  co¬ 
ordination  of  educational  and  broadcast¬ 
ing  groups. 

Dr.  .Arthur  G.  Crane,  president  of 
the  University  of  Wyoming,  advocated 
the  establishment  of  a  public  broadcast¬ 
ing  system  to  supplement  but  not  sup¬ 
plant  the  existing  private  systems. 


Compromises  on  Controversial  Points 
Reported  as  Result  of  Quiet 
Conferences  Recently 


S-DAY  WEEK  ADOPTED 


(By  telegraph  to  Editor  &  Publisher) 

Birmingham,  Ala.,  May  15— A  high 
bid  of  $200,000  was  submitted  in  Mont¬ 
gomery  circuit  court  today  for  1,125 
shares  of  capital  common  stock,  rep¬ 
resenting  90  per  cent  of  the  entire  sto^ 
of  the  Montgomery  Advertiser.  The 
high  bidder  was  Martin  .Anderson, 
Orlando,  F'la.,  understood  to  be  acting 
for  Lharles  E.  March,  owner  of  a 
newspaper  chain  in  the  southwest. 

The  bid,  submitted  at  the  public  auc¬ 
tion  on  the  stuck  owned  by  the  Frank 
P.  Glass  estate,  topped  the  final  bid  of 
$195,000  submitted  by  R.  F.  Hudson, 
publisher  of  the  Advertiser. 

Under  a  contract  with  the  late  Mr. 
Glass,  Victor  Hanson,  publisher  of  the 
Birmingham  Neivs^  holds  the  right  to 
match  the  $200,000  bid  within  30  days 
and  buy  the  stock. 

-A  second  contract  between  Mr.  Glass 
and  Mr.  Hudson  gave  the  latter  the 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  May  15 — Sena¬ 
tor  Royal  S.  Copeland  told  newspaper¬ 
men  this  week  that  the  controversial 
aspects  of  his  food  and  drug  bill  had 
been  so  thoroughly  covered  in  confer¬ 
ences  that  its  passage  within  one  hour 
after  it  is  called  up  again,  is  possible. 

Senators  Bennett  C.  Clark  and  Josiah 
H.  Bailey,  whose  forceful  attacks  sent 
the  bill  back  to  the  calendar,  would  not 
comment.  It  is  understood,  however, 
that  the  compromises  accepted  by  Sena¬ 
tor  Copeland  constitute  an  adoption  al¬ 
most  in  their  entirety  of  the  points  his 
colleagues  insisted  should  be  written  in, 
or  taken  from,  the  bill. 


WINCH  HEADS  COAST  GROUP 

(By  telegraph  to  Editor  &  Publisher) 

Stokane,  Wash.,  May  15 — S.  R. 
Winch,  business  manager,  Portland 
(Ore.)  Journal,  was  elected  president 
_  _  of  Pacific  Northwest  Newspaper  .Asso- 

nght  to  sell  the  remaining  10  jier  cent  ciation  at  a  special  meeting  of  board  of 
of  the  stock  he  holds  at  the  same  price  directors  here  Monday.  He  succeeds 


Two  Buffalo  Dailies  Reduce  Working 
Hours  of  Staff 

Two  Buffalo  newspapers  put  the  40- 
hour  week  into  effect  on  May  13,  The 
Times  and  the  Courier-Express. 

On  the  Times  five  days  of  eight  hours 
each  were  announced  for  the  entire  staff 
with  the  exception  of  major  executives 
and  department  heads.  Because  of  its 
seven  day  operation,  having  a  Sunday 
newspaper,  the  Times  splits  its  staff  on 
Saturday  but  no  reporter  or  other  per¬ 
son  subject  to  the  40  hour  provisions 
will  work  more  than  eight  hours  of  this 
double  shift. 

The  Courier-Express,  a  straight  seven 
day  morning  newspaper  put  six  davs 
of  6  2-3  hours  into  effect  as  its  new 
schedule.  Its  execeptions  were  like  those 
of  the  Times.  The  Buffalo  Evening 
Nezvs  had  not  announced  its  decision  on 
the  new  schedule  early  in  the  week. 


BACK  SALARY  AWARDED 

On  pleas  of  Steve  Stevenson,  former 
editor  of  the  Orange  (N.  J.)  North 
Jersey  Courier,  and  his  wife,  Maliel 
Gouldy  Stevenson,  former  reporter  for 
the  same  publication,  that  Charles  E. 
Marsh,  Austin,  Texas,  publisher,  had 
failed  to  fulfill  a  salary  agreement,  a 
jury  in  Newark  recently  awarded  Mr. 
and  Mrs.  Stevenson  a  judgment  of 
$2,170  plus  interest  at  six  per  cent  frpm 
Jan.  8,  1932. 


paid  for  the  90  iier  cent  held  by  the 
Glass  estate.  Mr.  Hudson  said  he 
would  take  advantage  of  the  contract 
and  sell  his  stock. 

.Anderson’s  bid  carried  $140,000  in 
cash  and  the  remainder  at  $10,000  an¬ 
nually,  plus  six  per  cent  interest. 

The  court  has  the  right  to  accept  or 
reject  the  bid. 


the  late  J.  F.  A’oung  of  Spokane. 

W.  E.  Hartmus,  business  manager, 
Portland  Oregonian,  was  elected  treas¬ 
urer  ;  and  W.  H.  Cowles,  publisher  of 
the  Spokane  Spokesman-Revieic  and 
Chronicle,  was  appointed  a  member  of 
the  executive  committee. 


ISSUED  172-PAGE  PAPER 

One  of  the  largest  editions  published 
on  the  Pacific  Coast  was  printed  on 
-April  28  by  the  San  Diego  Union  when 
its  172-page  exposition  edition  in  honor 
of  the  opening  of  the  California  Pacific 
International  Exposition  on  May  29,  ap¬ 
peared.  The  edition  contained  193,000 
lines  of  paid  advertising  and  approxi¬ 
mately  5^  columns  of  ^itorial  matter 
in  addition  to  10,000  square  inches  of  art 
work.  More  than  81  tons  of  paiier 
were  used. 


A.  P.  PERSONNEL  CHANGES 

Franklin  D.  Sturdy,  of  the  Chicago 
Herald  Examiner,  joined  the  Associated 
Press  bureau  at  Chicago  this  week. 
-Andrew  J.  Clarke  will  be  transferred 
from  the  Boston  bureau  of  the  -A.  P. 
to  the  New  York  sports  staff,  effective 
May  20.  W.  H.  Cunningham  of  the 
Kansas  City  bureau  has  been  assigned 
to  the  Detroit  office,  effective  June  1. 


M.  &  O.  REPORTS  GAIN 

The  annual  financial  statement  of  the 
Minnesota  and  Ontario  Pajier  Company, 
in  receivership,  shows  gross  profits  in 
1934  of  $2,223,874,  compared  with 
$1,418,689  in  1933.  General  expenses 
absorbed  $2,249,315.  leaving  an  operat¬ 
ing  loss  of  $25,440,  compared  with  a 
similar  loss  of  $814,026  in  1933.  The 
net  deficit  after  all  deductions  was 
$3,712,641,  compared  with  $5,381,614  in 
1933. 


WHALEN  DREW  $78,196  IN  ’34 

Grover  .A.  Whalen,  president  of  the 
New  A’ork  Advertising  Club,  drew 
$78,196  as  chairman  of  the  board  of 
Schenley  Distillers  Corporation  in 
1934,  including  $50,000  salary,  $25,000 
for  expenses,  and  other  items  allowed 
by  the  board  of  directors,  according  to 
information  filed  by  the  company  with 
the  Securities  and  Exchange  Commis¬ 
sion  this  week.  His  contract  extends  to 
Dec.  31,  1936. 
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1935  SPRING  RISE  AHEAD  OF  AVERAGE 


April  Linage  Farther  Ahead  of  January’s  Than  in  Any  Year  from  1928  to  1933- 

Record-Breaking  Total  in  March  Was  $8,287,740 


-Broadcasting’s 


TREND  OF  NEWSPAPER  UNAGE 

1  (Compiled  from  Media  Records 

measurements 

in  52  cities.)  1 

1935 

1934 

Pet.  of 

E.&P. 

Linage 

Linage 

1934 

Barometer 

Total  Advertising: 

.\pril  . 

112.803,427 

107,490,670 

104.9 

93.7 

March  . 

110,066.979 

103,648,150 

106.2 

94.8 

February  .... 

85.4303159 

80,787,702 

105.7 

86.8 

January  . 

88,054.983 

82.454,643 

106.8 

86.2 

Jannary-April. 

inclusive  . 

105.9 

Display  Only: 

.\pril  . 

92,959,775 

89,682,523 

103.6 

93.8 

March  . 

90,577.301 

87.071,472 

104.0 

94.7 

January-April, 

inclusive  . 

104.7 

(Tassified: 

April  . 

19,843,652 

17,808,147 

111.4 

93.2 

March  . 

19,489,678 

16376,678 

117.6 

95.0 

Jannary-April, 

inclusive  . 

111.6 

Retail : 

April  . 

6331863147 

59,512322 

106.3 

95.2 

March  . 

62,750,781 

59,498399 

105.5 

99.7 

January-ApriL 

inclusive  . 

106.6 

Department  Store: 

April  . 

26,037,303 

25,545,642 

101.9 

97.8 

March  . 

26,072,319 

24,838,607 

105.0 

103.5 

January-April, 

inclusive  . 

103.4 

General: 

April  . 

20,313,333 

20,182,859 

100.6 

93.8 

March  . 

20,214,570 

19,383,930 

104.3 

88.6 

Jannary-April, 

inclusive  . 

103.1 

-Vutomotive : 

April  . 

7,466,615 

8.179,804 

91.3 

94.4 

March  . 

5,559,564 

6,179,128 

90.0 

82.2 

January-ApriL, 

inclusive  . 

95.2 

Financial: 

April  . 

1,893,580 

1,807,638 

104.7 

61.6 

March  . 

2,052,386 

2,010,115 

102.1 

65.4 

Jannary-April, 

inclusive  . 

98.2 

BROADCAST  ADVERTISING 

(Compiled 

from  reports  of  National  Advertising  Records)  I 

1935 

1934 

Pet.  of 

E.&P. 

Dollars 

Dollars 

1934 

Barometer 

NBC,  April  .... 

$2,692,073 

$2,373,890 

113.4 

CBS,  April  . 

1,597,283 

1,371,601 

116.4 

Toul  NBC  and  CBS: 

April  . 

4,289,356 

3,745,491 

114.5 

128.2 

March  . 

4,821,551 

4,032,794 

119.5 

133.1 

February  . . 

.  4,412,780 

3,599,460 

122.6 

138.9 

January  . . . . 

4,646,248 

3.797.615 

122.3 

140.5 

1  Note:  Data  of  the  National  Association  of  Broadcasters,  just  released  for 

March,  show 

a  total  of  $8^87,740  of  radio  time  sales  for  that  month, 

the  largest  figure  ever  reached. 

The  N.  A.  B.  figures 

(March^  not 

1  April)  are:  National  networks,  $4,923,245;  regional  networks,  $77,360; 

1  national  non- 

network,  $1,470,990; 

local,  $1316,145. 
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LINA6E  BAROMETER.  1934-35  Rivisi*  (S<tktfUft) 
LINAGE  BAROMETER  1933-34  Rivisip  IScth at Uft) 


Vertical  Bars  indicate  ACTUAL  LINAGE  1934-35  (Scah at 
Broadcast  advertising,  as  reported  for  show  the  full  extent  of  broadcasting  in 


the  two  big  network  systems,  dropped 
off  moderately  in  April,  not  only  in 
actual  dollar  time  sales,  but  in  the 
percentage  comparisons,  which  have 
now  declined  since  the  first  of  the  year. 
The  networks’  figure  for  April  was 
14.5  per  cent  ahead  of  1934,  and  28.2 
per  cent  ahead  of  the  four-year  aver¬ 
ages.  The  dollar  figure,  $4,289,356,  was 
the  smallest  for  any  month  of  1935, 
but  a  good  share  of  the  loss  may  be 
regarded  as  seasonal. 


that  month, 
ures : 


Here  are  the  N.A.B.  fig- 


National  networks  . . . 
Regional  networks  . . 
National  non  network. 
Local  . 


February, 

March,  193S  1935 

$4,923,245  $4,472,432 


77,360 

1,470,990 

1,816,145 


58,023 
1,334,662 
1  340,028 


Total  .  $8,287,740  $7,205,145 


Magazine  adyertising  in  the  extensive 
list  of  magazines  measured  by  National 

_ _ _  _ _ _ _  Advertising  Records  amounted  to  $5,- 

The  National  and  the  Columbia  net-  348,567  in  the  April  weeklies,  and  $?,- 


works’  reports,  of  course,  constitute 
only  part  of  the  total  expenditures  for 
broadcast  time.  Compilations  by  the 
National  .Association  of  Broadcasters, 
although  slower  in  coming  to  hand, 
give  the  total  figures.  The  March  fig¬ 
ures,  just  released,  add  to  the  record- 
breaking  story  told  by  the  network 
totals  published  here  a  month  ago,  and 


015,054  in  the  May  monthlies,  which 
appeared  in  April.  The  total  was  $12,- 
363,621,  somewhat  larger  than  a  .year 
ago.  The  total  for  March  this  vear 
(including  monthlies  dated  April),  was 
$12,809,550.  Part  of  the  difference  is  ac¬ 
counted  for  by  the  fact  that  several 
weeklies  had  five  issues  each  in  March, 
while  only  one  of  the  list  did  in  April. 


SURVEY  SHOWS  RISING 
APPROPRIATIONS 


their 

year. 


newspaper  appropriations  last 


Newspaper  advertising  linage  in 
April  showed  a  nominal  drop  in 
the  Editor  &  Publisher  Linage  Bar¬ 
ometer.  evidently  resulting  from  an  ex¬ 
aggeration  of  the  March  rise,  since 
the  Barometer  still  stands  well  above 
the  levels  of  earlier  months.  .\s  ex¬ 
plained  in  these  pages  a  month  ago, 
when  the  March  advance  was  reported, 
it  had  to  be  recognized  that  the  1933 
bank  holiday  exerted  a  moderate  dis¬ 
torting  influence  on  the  chart  and  made 
the  real  advance  seem  even  more  ex¬ 
tensive  than  it  was.  A  comparison 
of  the  April  Barometer  reading  with 


Classified  advertising  showed  the 
greatest  margin  over  last  year — 111.4 
per  cent — but  not  as  great  a  margin  as 
in  March — 117.6  per  cent. 

While  nearlv  all  classifications  of 
newspaper  advertising  showed  lower 
barometric  standings  than  in  March, 
there  were  two  notable  exceptions. 
General  advertising,  although  losing 
most  of  its  margin  over  1934,  advanced 
strongly  in  the  Barometer,  standing  by 
far  the  highest  yet  this  year.  This 
is  explained  by  the  fact  that  1934,  and 
1933  as  well,  reversed  the  usual  spring 
trend  by  bringing  more  general  ad- 


367  National  Advertisers,  Spending 
$223,216,520  in  1934,  Put  61.8 
Per  Cent  Into  Newspapers, 
Bureau  Reports 


Of  a  combined  total  of  $223,216,520 
spent  by  367  national  advertisers  in  news¬ 
papers,  magazines  and  radio  in  1934, 
newspapers  received  61.8  per  cent  or 
$138,030,000,  according  to  an  analysis 
just  released  by  the  Bureau  of  \dver- 
tising,  A.  N.  P.  A.  Magazines  received 
$.'^S.8M,664,  or  25  per  cent  of  the  total 
amount,  the  study  shows;  wliile  chain 
broadcast  received  13.2  per  cent  or  $29,- 
321.856. 

Foods  and  automotive  product; 


Among  tobacco  companies,  another 
major  group,  newspapers  received  81.5 
per  cent  of  the  total  advertising  ex¬ 
penditure  of  $33,949,000  in  1934.  Here 
again  was  a  marked  tendency  on  the 
part  of  individual  advertisers  to  increase 
their  newspaper  appropriations.  Of  ten 
leading  tobacco  companies  all  but  one 
spent  appreciably  more  in  newspapers  in 
1934  than  in  the  year  preceding. 

Drug  companies,  forming  the  fourth 
largest  group  from  the  standpoint  ot 
advertising  volume  with  a  combined  ex¬ 
penditure  of  $15,691,671,  spent  61.9  per 
cent  of  this  total  in  newspapers,  com¬ 
pared  with  21.5  per  cent  in  magazines 
and  16.6  per  cent  in  radio.  In  the 
beverage  group,  greatly  expanded  by 
the  legalizing  of  wine,  beer  and  spirits, 
newspapers  received  87.6  per  cent  of  the 


those  for  January  and  February  gives  vertising  in  April  than  in  March.  From 
a  better  indication  of  the  recent  trend.  1928  to  1932  inclusive,  .^pril  linage 
In  actual  space  the  newspapers  of  had  been  less  than  that  of  March.  This 
the  52  index  cities  of  Media  Records  year  April  produced  a  small  gain  over 


tinned  to  be  the  leading  trade  groups  tot^l  advertising  expenditure  of  $9,115,- 
from  the  point  of  view  of  advertising  979  compared  with  9.4  per  cent  going 
expenditure.  In  1934  sixty  f^  com-  magazines,  and  3  per  cent  to  radio, 
panies  spent  a  total  of  $38,750.84t>  in  the  Compared  with  1933,  when  the  Bureau 
three  mediums  analyzed,  of  which  $16,-  analysis  covered  the  appropriations  of 


piled  up  a  total  of  more  than  112,800,-  March,  but  not  as  much  as  in  1934.  020,000,  or  41.3  per  cent  went  to  news-  advertisers  spending  an  aggregate 
(100  lines  in  April,  2J4  million  more  than  The  comparisons  with  1934  thus  shrank,  (lapers— compared  with  35.3  per  cent  in  $185,706,924,  this  year’s  analysis  in- 

in  March  and  24^  million  more  than  in  6ut  the  Barometer  shows  the  actual  magazines,  and  23.4  per  cent  in  chain  ^jeates  both  a  greater  number  of  ad- 

January.  The  gain  over  January  almost  trend  was  upward.  broadcasts.  vertisers  in  the  national  field,  as  well  as 

^ualed  1934’s  gain  of  25  million  lines  Automotive  advertising,  although  the  In  the  automotive  group,  13  lead-  a  higher  individual  expenditure.  The 
in  the  same  period,  and  exceeded  the  pnly  classification  to  fall  behind  1934  ing  car  manufacturers  spent  a  total  average  expenditure  per  advertiser  in 
gains  recorded  for  all  earlier  years  in  actual  linage,  made  a  slightly  better  of  $29,930,032  in  the  three  mediums,  of  the  three  mediums  in  1934  was  $608,219. 
(same  four-month  period)  as  far  back  comparison  with  1934  than  March  did,  which  approximately  two-thirds  went  to  compared  with  an  average  expenditure 
as  the  Media  Records  figures  go — to  and  made  a  wide  advance  in  the  Barom-  newspapers;  while  33  gas  and  motor  in  1933  of  $529,079.  The  average  ex- 
early  1928.  From  1928  to  1931  the  •-Ter — from  82.2  to  94.4.  oil  companies,  spending  together  $15.-  penditure  in  newspapers  in  1934  was 

spring  rise  was  about  21  to  24  million  Declines  in  the  comparative  standing  909,752.  devoted  three-quarters  of  this  $376,103.  compared  with  an  average  of 

each  year,  in  1932  and  1933  much  less,  cf  department  store  advertising  corres-  investment  to  newspaper  space.  3L32T190  per  advertiser  in  this  medium 

The  1935  linage  trend  continued  in  ponded  with  a  pronounced  decline  in  It  is  interesting  to  note,  the  Bureau,  in  1933. 

April  to  parallel  the  1934  trend  quite  the  Federal  Reserve  Board’s  index  of  points  out,  that  among  nine  leading - ToorkiKiTc 

closely.  The  April  margin  over  April,  department  store  sales.  Although  dollar  automobile  companies  for  whom  com-  WHITE  CASTLE  APPOINTS 
1934,  was  4.9  per  cent,  a  trifle  under  volume  of  sales  was  12  per  cent  ahead  parable  figures  are  available,  seven  sub-  The  White  Castle  System  of  Eating 
the  four-month  average  of  5.9  per  cent  of  those  in  April,  1934,  largely  because  stantially  increased  their  newspaper  in-  Houses  Corporation,  of  Columbus,  Ohio, 
wer  1934,  but  no  more  so  than  might  of  the  later  date  of  Easter  this  year,  vestments  in  1934,  compared  with  1933.  operator  of  125  “(iastles”  in  16  cities 
w  account^  for  by  minor  variations,  the  Reserve  Board’s  index  dropped  to  In  the  food  classification  more  than  half  and  11  states,  has  entrusted  its  adver- 
For  one  thing,  April  this  year  had  only  74  in  April,  compared  with  82  in  March  the  individual  companies  for  whom  com-  tising  account  to  Churchill-Hall,  Inc.,  of 
four  Sundays,  against  five  a  year  ago.  and  75  in  February.  parable  figures  are  available  increased  New  York  City. 
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DISTILLERS  DEMAND  NEWSPAPERS  JOIN 
WAR  ON  PRICE-CUTTING  RETAILERS 

Cancellations  and  Threats  of  Cancellations  Reported  in  Efforts 
to  Maneuver  Dailies  into  Barring  Price-Cutters 
From  Advertising  Columns 


Big  distilling  companies,  seeking  to 
halt  the  activities  of  price-cutting  li¬ 
quor  retailers,  have  been  putting  pressure 
on  newspapers  in  widely  scattered  cities 
to  join  the  tight,  Kkitok  &  Publisher 
was  told  this  week.  Threats  of  cancel¬ 
lation  of  advertising,  and  in  some  in¬ 
stances  actual  cancellations,  have  been 
used  by  the  distillers  in  efforts  to  force 
newspapers  to  refuse  retail  copy  offer¬ 
ing  liquors  at  prices  lower  than  the 
makers  themselves  recommend. 

Flaring  up  in  recent  weeks,  the  clashes 
have  marked  a  new  phase  of  skirmishes 
that  have  been  going  on  practically  ever 
since  repeal  brought  in  simultaneously 
the  legal  sale  of  liquor  and  the  price- 
maintenance  problem.  .\s  previously 
reported  in  this  paper,  newspapers  in 
general  have  resisted  the  attempt  to 
force  them  to  take  i>art  in  a  trade  war, 
and  so  far  as  could  be  learned  papers 
strongly  entrenched  in  their  markets 
have  been  able  to  maintain  their  posi¬ 
tion  with  little  if  any  loss  of  linage. 

Both  newspajiers  and  distillers  liave 
been  reluctant  to  discuss  the  matter, 
and  the  advertising  manager  of  one  big 
firm,  reputedly  the  leader  in  tlie  move¬ 
ment,  assured  Fditor  &  Puiilisheu, 
that  he  “didn’t  know  a  thing  alunit 
it.”  It  is  known,  Iniwever,  that 
half  a  dozen  outstanding  concerns  are 
involved.  Actitin  taken  lias  not  neces¬ 
sarily  included  the  making  of  threats. 
One  corporation.  Editor  &  Publisher 
was  told,  merely  dropped  out  of 
newspapers  in  certain  cities  “because 
the  copy  of  price-cutting 


St.  Louis,  Chicago,  an  upstate  city  in 
New  York,  and  some  others.  < 

Distillers  privately  stressed  the  point 
that  price-cutting  on  their  products  dis¬ 
turbed  their  relations  with  other  dealers 
and  caused  the  latter  to  push  other 
products  instead.  The  distillers  insisted 
that  it  does  them  no  good  to  advertise 
a  product  at  a  certain  price  if  the  same 
product  is  offered  at  a  lower  price  on 
another  page  in  the  same  paper. 

One  man,  minimizing  his  firm's  action 
in  the  matter,  commented  that  the  com¬ 
pany’s  advertising  program  would  1^ 
wrecked  if  it  canceled  advertising  in 
every  newspaper  that  carried  cut-price 
copy.  Only  in  cases  where  the  iirice- 
cutting  has  bc-en  flagrant  and  frequent, 
he  said,  did  his  organization  drop  out  of 
the  newspapers  concerned. 


Daily  Wins  Fight  to 
Oust  City  Librarian 

.\  light  conducted  by  the  Xctc 
Orleans  (1-a.)  Mornhuf  Tribune  with 
almost  daily  stories  over  the  past  four 
months  successfully  terminated  last 
week  in  the  removal  of  Edward  Alex¬ 
ander  Par.sons,  New  Orleans  attorney, 
from  the  jKist  of  city  librarian. 

Tw<i  nationally  known  library  author¬ 
ities  who  completed  a  survey  of  the 
library  systc*m  last  week,  charged  Mr. 
Parsons  with  being  guilty  of  nepotism, 
of  making  excessive  exj^nse  accounts, 
of  misleading  and  deceiving  the  library 
retailers  Iward,  of  incompetence,  lack  of  knowl- 


in  those  newspaiiers  spoiled  the  effect 
of  our  national  advertising.”  This  com¬ 
pany,  it  was  said,  did  not  even  notify 
the  newspapers  why  it  stopped  advertis¬ 
ing,  However,  newspapermen  have  been 
in  no  doubt  as  to  the  distillers’  feelings. 

Nor  have  the  newspapermen  been 
slow  in  making  their  replies. 

Their  arguments  have  lieen  along  this 
line; 

1.  It  is  not  the  newspaper’s  place  to 
tell  a  retailer  what  prices  he  shall 
charge.  So  long  as  he  is  doing  a  legi¬ 
timate  business,  and  offers  an  adequate 
supply  of  goods  at  the  prices  advertised, 
making  no  attempt  to  defraud  the  pub¬ 
lic,  the  newspaper  in  which  he  adver¬ 
tises  has  no  power  to  demand  that  he 
raise  his  prices.  This  point  may  be 
illustrated  by  a  case  in  which  a  chain 
store  or  department  store  offers  copy 
for  a  full-page  advertisement,  listing 
liquor  items  among  other  items  of  all 
sorts.  If  the  newspaper  is  to  demand 
upward  revision  of  the  liquor  prices,  it 
should  also  be  prepared  to  set  minimum 
prices  for  aspirin  tablets,  flatirons, 
novels,  and  potatoes. 

2.  If  there  is  legitimate  reason  for 
maintaining  prices  at  fixed  levels,  the 
distillers  should  do  the  job  themselves, 
through  legal  means  or  through  sales 
policies,  and  not  put  the  problem  up  to 
the  newspapers.  If  newspapers  re.fuse 
the  dealer’s  copy,  the  dealer  will  re¬ 
sort  to  window  displays,  circulars,  and 
other  forms  of  advertising,  the  net  re¬ 
sult  being  to  penalize  the  newspaper, 
without  halting  the  dealer’s  activities. 

3.  In  many  states  the  laws  forbid 
any  agreements  which  operate  to  raise 
prices.  A  newspaper  yielding  to  de¬ 
mands  of  the  distillers  might  thus  lay 
itself  open  to  both  criminal  prosecution 
and  to  civil  liability. 

Possibly  because  of  this  last  point,  it 
was  said  this  week  that  distillers  had 


edge  of  or  interest  in  library  methods 
and  with  waste  of  public  funds. 

His  removal  took  place  May  10  and 
the  library  board  apixiinted  a  committee 
to  reorganize  the  entire  .system,  also 
cutting  from  $7,.MK)  to  $4,S(Kt  the  annual 
salary  of  the  lilirarian.  Mr.  Parsons 
had  held  the  position  at  $3,000  more 
per  year  than  was  paid  former  libra¬ 
rians. 

Early  in  January  of  this  year  the 
Morning  Tribune  learned  that  Mr.  Par¬ 
sons  had  discharged  ten  veteran  em¬ 
ployes.  many  of  them  with  from  11  to 
14  years’  service.  .\t  the  same  time  he 
kept  on  the  staff  his  married  daughter, 
the  daughter  of  a  board  member,  and 
several  others  of  slight  experience. 

Harnett  T.  Kane,  general  assignments, 
was  told  to  follow  up  the  first  revelation 
and  for  two  weeks  thereafter  daily 
stories  were  carried,  describing  in  detail 
numerous  malpractices  of  the  librarian. 
Other  stories  were  carried  since,  culmi¬ 
nating  in  Parsons’  ouster  last  week. 

N.  S.  NOBLE  NAMED  M.  E. 

City  Editor  Succeed*  Late  P.  W. 

Hammond  on  Constitution 

(Sreeial  to  Editor  &  PuflisherI 

.\tt-anta,  Ga.,  May  15 — N.  S.  Noble, 
city  editor  of  the  Atlanta  Constituiion 
since  1927,  has  been  appointed  managing 
editor  to  succeed  P.  \V.  (Pat)  Ham¬ 
mond,  who  died  .\pril  26.  The  an¬ 
nouncement  was  made  by  Clark  Howell, 
Sr.,  editor  and  president  of  the  Consti¬ 
tution. 

With  Mr.  Noble’s  promotion,  E.  H. 
Hinton,  formerly  night  city  editor,  be¬ 
comes  city  editor,  and  R.  T.  (Pat) 
Dozier,  continues  as  night  editor.  Cliff 
Fligg,  reporter,  has  b«n  named  night 
citv  editor. 


Harry  J.  Pmdden,  of  Prudden,  King  & 
Prudden,  special  representatives.  New 
York,  photographed  with  his  daughter 
Jeanne,  at  the  Assoriation  of  National 
.Advertisers  convention  at  White  Sul¬ 
phur  Springs.  W.  Va.,  last  week.  Mr. 
Prudden  discussed  local-national  rates 
before  A.  N.  A.  members. 

TRIAL  CONDUCT  STUDY 
IN  ACTIVE  STAGE 

Activities  of  Public,  Press,  Radio  in 
Hauptmann  Case  May  Lead  to 
Changes  in  Handling  These 
Agencies 


-Active  investigation  In-  the  -Ameri¬ 
can  Bar  .Association  into  the  conduct 
of  the  public,  the  press  and  the  radio 
outside  the  courtroom  during  the  Haupt¬ 
mann  trial  is  now  being  made  and  may 
result  in  recommendations  concerning 
trial  procedure  in  the  future. 

The  deep  interest  of  the  .Association 
in  the  matter  was  indicated  recently 
by  the  visit  to  Trenton  and  Fleming;- 
ton.  scene  of  the  Hauptmann  trial,  of 
Oscar  Hallam  of  St.  Paul,  chairman  of 
the  special  committee  of  the  Bar  .As¬ 
sociation’s  section  on  criminal  law.  Mr. 
Hallam  conferred  with  .Assistant  .At¬ 
torney  General  Theodore  Backes  in 
Trenton  and  then  went  to  view  the 
trial  scene. 

The  findings  of  the  special  commit¬ 
tee  \vill  be  submitted  to  the  association 
at  its  meeting  in  Los  .Angeles  in  July, 
although  it  is  not  likely  that  those  re¬ 
sponsible  for  the  conduct  of  the  Haupt¬ 
mann  trial  will  be  criticized  while  the 
case  is  still  pending  on  appeal.  Bar  offi¬ 
cials  have  indicated. 

The  members  of  the  special  commit¬ 
tee.  including  John  Kirkland  Clark  of 
New  A^ork  City.  Charles  P.  Taft  II 
of  Cincinnati,  and  A.  J.  Harney,  dean 
of  the  University  of  Illinois  law  school, 
have  exchanged  preliminary  comments, 
but  no  report  has  as  yet  been  prepared. 


STEWART  RETAIL  MANAGER 

Howard  D.  Stewart  has  been  ap- 
pointetl  retail  advertising  manager  of 
the  Ne7v  York  Times.  Mr.  Stewart, 
who  has  had  wide  experience  in  the 
Mr.  Noble,  a  native  of  Los  Angeles,  retail  store  advertising  field,  has  been 
formerly  served  as  a  reporter,  state  news  with  the  Times  six  years.  His  previous 


NEWSPRINT  BILL  NOW 
AWAITS  FORMAL  O.K. 

Virtual  Control  Over  Industry  Now 
an  Assured  Fact  in  Quebec — 

Taschereau  Castigates  "Dis¬ 
loyal”  Producers 

tSteeial  to  Editor  &  Publisher) 

Quebec,  -May  14 — Increased  stump- 
age  dues  on  Crown  lands  and  virtual 
control  over  the  newsprint  industry  are 
now  an  assured  fact  in  Quebec  Pro¬ 
vince,  for  the  newsprint  bill  was  rushed 
through  first,  second  and  third  reading 
yesterday,  and  now  only  awaits  ratifi¬ 
cation  hy  the  Legislative  Council,  a 
matter  of  form,  and  Royal  sanction  be¬ 
fore  liecoming  effective. 

Following  Premier  Taschereau’s  sen¬ 
sational  statement  that  those  in  the 
newsprint  industry  were  the  mo.st  dis¬ 
loyal  group  of  men  he  had  ever  met, 
and  Opposition  Leader  Duplessis’  claim 
that  the  Prime  Minister  had  done,  in¬ 
calculable  harm  to  the  industry  and  the 
Province  by  making  this  remark,  the  bill 
proper  came  before  the  House  yester¬ 
day  for  first  reading,  which  it  got  with¬ 
out  comment,  second  reading,  which  re¬ 
sulted  in  a  vote  being  taken,  and  a 
solid  margin  for  the  Government,  being 
23-5,  and  third  reading  last  night,  on 
division. 

-Aime  Guertin,  who  is  an  Opposition¬ 
ist,  but  who  is  also  somewhat  of  an 
Indejiendent,  voted  with  the  Govern¬ 
ment  after  delivering  himself  of  an 
address  in  which  he  praised  the  Quebec 
administration  for  securing  a  weapon 
which  it  could  use.  if  need  arose,  and 
blamed  the  James  McLaren  Company, 
of  Buckingham,  as  being  largely  re- 
sfionsible  for  the  present  situation  in 
the  newsprint  industry.  (It  will  be  re¬ 
membered  that  McLaren  was  reported 
to  have  sold  30,000  tons  of  newsprint 
early  last  December  at  $40  per  ton.) 

.An  important  amendment  was  made 
to  the  bill  last  night,  however,  to  the 
effect  that  the  law  regarding  increased 
stumpage  dues  shall  not  apply  to  tim¬ 
ber  cut  on  private  limits,  or  to  settler’s 
lots,  which  means  that  only  wood  cut 
on  Crown  lands  may  be  subject  to  the 
increase  in  stumpage  dues,  which  may 
attain  500  per  cent,  or  $12  per  thou¬ 
sand  feet,  as  compared  to  $2.35  per 
1,000  feet  at  present. 

Premier  Taschereau  castigated  news¬ 
print  men  and  the  trade  in  general  last 
I'riday  night,  when  he  claimed  that  he 
had  never  met  as  disloyal  a  group  of 
men  as  those  engaged  in  the  newsprint 
industry',  and  also  referred  to  the  fact 
that  they  had  failed  to  heed  Govern¬ 
mental  warnings  several  years  ago. 
when  caution  was  urged  regarding  the 
erection  of  additional  mills,  etc. 

He  stated  that  a  few'  years  ago  paper 
sold  at  $140  per  ton,  and  that  with  the 
crisis  this  price  had  slumped  to  as  low 
as  $36  per  ton,  asking  how  any  com¬ 
pany  could  expect  to  pay  reasonable 
wages,  etc.,  at  the  latter  figure.  Hon. 
Mr.  Taschereau  also  referred  to  secret 
agreements  and  arrangements,  and  stated 
that  while  the  Government  was  not 
prepared  to  enforce  the  law  immediately, 
it  wanted  to  have  a  weapon  in  its  hands 
which  it  could  use.  should  it  be  neces¬ 
sary.  Furthermore,  in  order  not  to 
isolate  the  Province  of  Quebec  from 
the  remainder  of  the  Dominion,  confer¬ 
ences  would  have  to  be  held  with  other 
Provinces,  in  order  that  uniform  legis¬ 
lation  might  prevail  in  all  parts  regard¬ 
ing  newsprint. 


HEDGES  RETURNS  TO  ORIENT 

Frank  Hedges,  who  served  as  a  Far 
East  correspondent  for  11  years  prior 

was  saiu  mis  wcciv.  mat  uisiiiicis  iiau  i  ••  j  ■  -  ■  -  to  his  retum  to  Springfield,  Mo.,  four 

been  wary  of  makinir  any  written  editor,  city  editor,  telegraph  editor  and  positions  on  the  Times  have  included  as-  vears  ago,  sailed  May  11  from  Seattle, 
Earnest  Sunday  editor  of  the  Mtamt  sistant  to  the  advertising  manager  and  to  serve  as  managing  editor  of  the 


(Fla.)  Herald.  He  was  a  member  of  Brooklyn  advertising  manager, 
the  Herald  staff  from  1921  to  1927.  - 


statement  of  their  demands, 
verbal  negotiations  have  been  going  on 
with  representatives  of  newspapers, 
however.  One  newspaperman  expressed 

the  opinion  that  most  or  all  of  the  MITCHELL  JOINS  CULLEN 
schedules  involved  would  be  reinstated  John  W.  Cullen,  Chicago  publishers’ 
as  advertisers  came  to  understand  more  representatives,  has  appointed  Gerald  J. 
fully  the  newspapers’  position.  Mitchell  as  resident  representative  at 

Cities  named  as  being  the  principal  Cincinnati.  Mitchell  was  recently  with 
centers  of  difficulty  included  Louisville,  the  magazine  Chicaffoan. 


Tokyo  Japan  Advertiser,  Ameriran 
daily,  while  Wilfred  Fleisher,  managing 
editor,  is  on  leave  of  absence.  He  will 


RECEIVES  CALL  DESIGNATION 

The  Ardmore  (Okla.)  Daily  Ard-  also  serve  as  the  New  York  Herald 
moreite  has  receiv^  authority  from  the  Tribune  correspondent.  Hedges,  who 
Federal  Communications  Commission  to  is  also  executive  secretary  of  the  Press 
use  KVSO  as  call  letters  for  its  radio  Congress  of  the_  World,  plans  to  con- 
broadcasting  station,  now  under  con-  tinue  this  activity  while  in  the  Far 
struction.  East. 
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SAITO  DENIES  JAPAN  66 
WANTS  CENSORSHIP 


It^s  a  Lot  of  fVork^^^  Says  Dionne 

Photographer^  Happy  Over  Results 


early  stages,  could  Ia;  exposed  for  only 
a  few  seconds  at  a  time. 

“I  could  never  have  .carried  on  with¬ 
out  the  complete  goodwill  and  co-opera¬ 
tion  of  Dr.  A.  R.  Dafoe,  the  quintup¬ 
lets’  doctor,  and  the  two  nurses,  Ma¬ 
dame  Louise  DeKiriline,  and  Yvonne 
Lerou.x.  They  have  met  every  sugges¬ 
tion  with  open  minds,  and  1  on  my  part, 
have  always  been  guided  by  their 
wishes  in  regard  to  the  health  of  the 
babies.  I  have  gone  to  the  hospital 
often  day  after  day  only  to  find  a  ‘no 
picture'  sign  out.  1  know  there  is  al¬ 
ways  a  go(Kl  reason  for  this,  and  accept 
orders  as  part  of  the  game.  Never  at 
any  time  were  more  than  12  flash¬ 
lights  made  in  any  one  day. 

“For  the  information  of  news  photog¬ 
raphers  my  e(|uipment  consists  of  the 
usual  graphic  four-by-five,  Mendelshon 
flash  gun,  and  Carl  Zeiss  six-inch  lens.” 


Impending  Government  Entry  Into 
New*  Gathering  and  Relay  Said 
to  Contemplate  U.  S. 

Radio  Tie-Up 


iSfecial  to  Editor  &  Pcblisheri  I  ^ 

W.vsjtiNOTON,  D.  C.,  Msy  15 — Jap-  S 

ancse  .Ambassador  llirosi  Saito  told  H 
Editor  &  Publisher  today  that  the  pro-  >  4 

posed  central  Japanese  news  agency,  ’  1 

inspired  by  the  Foreign  Minister  Koki 
Hirota  and  which  was  discussed  at  a 

Tokyo  meeting  May  •>,  is  not  a  move  V 

for  news  control  by  the  Japanase  gov-  B 

ernment.  ^  ’ 

"It  is  wrong  to  think  that  this  means  \ 

government  control  of  the  press,  similar  > 

to  that  of  the  Tass  agency  in  Russia,  ^ 

Stefani  in  Italy  and  the  press  of  Hitler  ||■| 
in  (jermany,”  Ambassador  Saito  said. 

“Control  detracts  from  the  value  of 
the  news  and  the  Japanese  government  ‘ 

does  not  believe  in  that  policy,”  he  said.  t 

He  explained  that  the  government  had  JPB* 

provided  the  medium  through  which  a  ^B  j- 

merger  of  Shimbun  Rengo  news  agency  ,  »  . 

and  Nippon  Dempo  Tsushin  could  be  X  ». 
effected.  The  agency  will  be  a  non-  ^ 

profit  cooperative  organization  similar  w _ 

to  the  .Associated  Press.  Mr.  Saito 
stressed  the  fact  that  newspapermen 

would  have  a  free  hand  in  their  work.  Photograpl 

This  centralization  of  news  is  brought  I  77,,.  ex/ 

about  by  the  fact  there  arc  few  large  „i  //,^  jolloxciini  storv,  tl 

newspapers  and  many  small  ones,  and  rather  on  the  scene,  alon 

that  two  agencies  wt>rk  toward  disas-  ianicd  f<ii  tures.) 
trous  competition,  he  explained. 

This  bore  out  discussion  in  Japan  NEA  ai 

that  Rengo,  which  serves  the  Asso-  i.  t  -r  ic  1  *  r  1. 
ciated  I’ress,  has  licen  an  unprofitable  I  n 

venture,  upon  whose  misfortune  the  .  ^  . 

foreign  minister  would  like  to  profit.  A  no  sleep.  The  (|ui 

retired  diplomat,  according  to  a  Chicacio  *ograplied  only  lietween 

Tribune  Press  Service,  will  lie  presi-  ^'<^ven-thirty  m  the  mornn 
dent,  indicating  the  close  connection  and  dre 

with  the  foreign  office.  getting  up  m  Norl 

. ,  ,  ,  ,  a.  m.  and  starting  out  thr 

A  though  .some  announcements  spoke  f^r  the  hospital,  everv  mo 
of  the  new  agency  as  a  merger,  it  is  ter  what  has  lieen  done  tl 
known  that  Nipixin  Dempo,  a  commer-  fore  and  no  matter  wheth 
cial  agency  serving  the  United  Press,  is  ,1,^  babies’  condition  wa 
not  amenable  to  such  a  plan  and  will  graphs.  Relieve  me  at 
resist  until  forced  into  submission  by  winter  tbis  took  some  hu 
economic  pressure.  These  sources  say  spend  almost  every  cveni 
that  suspicion  is  rife  in  Jaiian  that  the  tor  Dafoe,  who  never  gc 
government  has  in  mind  a  great  ex-  the  wee  si’na’  hours,  vou  i 
change  of  news  with  broadcasting  chains  much  rest  a  photog'raphi 
abroad,  although  American  newscasting  "i  am  the  only  photogrr 
groups  have  not  lieen  approached  fc>r  a  anv  pictures  whatsoever  1 
reciprocal  short  wave  exchange  of  news  lets  since  their  third  da 
letween  .America  and  Japan.  the  third  day.  Nurse  Clot 

If  such  arrangement  is  made,  how-  a  Cleveland  photographer 

ever,  the  cost  of  gathering  foreign  news  the  farmhouse  nurserv,  i 

would  lie  so  reduced  as  to  force  Rengo  ing  two  pictures  of  the 

into  the  central  agency  or  out  of  busi-  the  basket,  he  took  his 

ness.  In  addition,  such  an  arrangement  of  the  room.  I  stayed  In 
would  allow  selection  of  all  in-coming  and  secured  the  first  an 
news  in  Japan,  in  line  with  the  princi-  of  the  babies  being  washec 
pal  purixise  of  the  new  organization—  which  are  now  highly  pr 
complete  independence  of  foreign  news  by  the  medical  profession, 
services  in  selecting  foreign  news  for  ‘T  give  great  credit  ti 
distribution  in  Japan — and  would  be  Daily  Star  for  keeping  1 


PAPER  WINS  LIBEL  SUIT 


ten-  Fred  Ferguson,  president,  NEA  Ser- 
rac-  vice.  Inc.,  holder  of  the  exclusive  pho-  D; 

(ho-  tographic  contract  made  with  the  offi-  bu 
ind  cial  guardians  at  the  expiration  of  the  in 
bey  Toronto  Daily  Star  contract  at  the  first 
his  of  this  year.  Mr.  l-'erguson  has  pro- 
live  vided  me  with  a  generous  working 
ush  1-asis.  and.  more  important  to  me — carte 
lat-  blanche  to  go  ahead  with  my  work.  I 
be-  do  however  appreciate  the  very  helpful 
ral,  suggestions  of  Mr.  Ferguson,  his  execu- 
)to-  lives,  and  editors. 

last  "The  first  25  photographs  were  taken 
s  I  in  the  little  ‘two-by-four’  nursery  in 
'w-  the  small  frame  larmhouse  of  the 
till  Dionnes,  which  was  completely  cluttcreil 
low  up  by  the  five  beds,  two  nurses,  the  Thompson,  managing  editor  of  the 
liabies  and  other  paraphernalia.  1  al-  Herald  for  many  years,  and  the  oldest 
ure  most  had  to  stand  on  my  head  to  get  the  active  newspaperman  in  Duluth,  has 
up-  ‘shots.’  I  used  the  usual  photographic  been  named  editor  to  succeed  the  late 
On  flash  bulb  equipment  with  the  bulbs  Russell  C.  Henry. 

tied  wrapiHid  in  gauze  to  protect  the  babies’  Mr.  Thompson  has  been  a  member  of 
f  to  eyes  from  the  force  of  the  flash,  and  the  Herald  editorial  staff  for  42  years, 
ak-  to  prevent  the  spread  of  glass  if  any  and  an  active  newspaperman  for  5S 
i  ill  of  the  bulbs  broke  in  the  flash  process.  years.  He  began  his  career  as  a  re- 

<JUt  “I  still  take  these  precautionary  jiorter  at  his  birthplace,  St.  John,  New 
loor  measures,  and  also  wear  a  white  medi-  Brunswick,  in  1877.  He  came  to  Du- 
3tos  eal  duster.  Only  when  the  habies  are  kith  in  April.  1887,  as  city  editor  of  the 
iphs  under  the  weather  are  attendants  iipjiv  old  DvAuth  Tribune. 
eve,  required  to  wear  masks  over  the  faces.  In  1889,  Mr.  Thompson  joined  the 
although  we  all  did  at  first.  staff  of  the  St.  Paul  Pioneer  Press  for 

into  “.Altogether  I  have  taken  upwards  of  a  short  time,  returning  to  Duluth  to  be 
job  l.O(K)  photographs  of  the  i|uintuplets.  editor  of  the  Duluth  News.  While  serv- 
ItiT-  and  I  must  say  they  arc  absolute  ‘natu-  ing  in  this  capacity  he  accepted  the 
;h  I  rals’  as  photographic  subjects.  I  started  managing  editorship  of  the  Herald  in 
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N.  Y.  REPORTER  GETS  STIFF  SENTENCE 
FOR  REFUSING  DATA  TO  JURY 


Martin  Mooney,  American,  Declines  to  Answer  Questions  on 
Gambling  Probe  Which  Would  Reveal  Hit  Conbdentiai 
Sources  of  Information 


Martin  mooney,  Am-  Vork 

American  reporter,  was  sentenced 
to  3(1  days  in  the  workhouse  and  fined 
$250  May  16  by  General  Sessions  Judge 
Morris  Koenig  for  contempt  of  court. 
Mr.  Mooney  had  previously  refused 


Martin  Mooney 

to  tell  the  grand  jury  the  source  of  his 
information  on  which  he  based  a  series 
of  articles  on  commercialized  gambling. 

He  was  sentenced  May  14,  but  was 
given  two  days  to  reconsider  his  refusal 
to  answer. 

On  May  16  Mooney  appeared  again 
l)efore  Judge  Koenig  and  refused  to 
purge  himself  of  contempt  by  answer¬ 
ing  the  questions.  His  sentence  was 
then  confirmed.  He  was  sent  to  the 
Tombs  prison,  where  he  spent  ten  min¬ 
utes  and  then  was  freed  on  a  writ  of 
habeas  corpus,  hearing  on  which  will 
be  heU  later.  James  Murray  is  his 
lawyer,  and  Bainbridge  Colby,  former 
United  States  Secretary  of  State,  is  a 
consultant.  The  Hearst  Newspapers 
are  standing  behind  the  reporter. 

When  Mooney  appeared  before  Judge 
Koenig,  who  had  stayed  execution  of 
the  sentence  a  day  to  give  him  an  op¬ 
portunity  to  purge  himself  of  contempt, 
the  reporter  bitterly  assailed  the  Grand 
Jury,  saying: 

“There  is  no  court  in  this  land  which 
holds  me  in  the  contempt  which  1  hold 
this  Grand  Jury.” 

“Won’t  you  say  what  you  have  to 
say  on  the  real  issue?”  interrupted 
Judge  Koenig. 

“After  all.”  retorted  Mooney,  “I  am 
the  only  one  going  to  jail  as  a  result 
of  this  great  Grand  Jury’s  investiga¬ 
tion.” 

“That  is  not  the  real  issue."  said  the 
Judge. 

“My  opinion  of  this  matter  may  differ 
from  opinions  of  the  people  responsible 
for  the  contempt,”  the  reporter  said. 
"I  would  like  to  say  that  the  only  rea¬ 
son  I  am  being  thrown  into  jail  is  lie- 
cause  I  refuse  to  head  a  committee  of 
my  colleagues  to  supply  information  to 
the  Grand  Jury.  Had  I  accepted  that 
offer  I  know  very  well  1  would  have 
been  purged. 

“I  feel  it  is  a  great  injustice  that  an 
innocent  newspaper  man  should  be  the 
great  prize  corraled  by  this  great  Grand 
Jury  during  its  long  investigation.” 

The  only  information  which  Mr. 
Mooney  would  give  the  grand  jury  was 
that  he  once  overheard  two  ptilicy  gam¬ 
blers  trying  to  get  in  touch  with  James 
J.  Hines.  Tammany  leader  in  Harlem, 
to  ask  his  aid  for  “a  big  shot  who  had 
gotten  in  a  jam.” 

Mr.  Mooney  was  sentenced  after  .As¬ 
sistant  District  Attorney  Wahl  told  the 
court  the  reporter  had  declined  repeat¬ 


edly  to  answer  questions  as  a  witness 
in  the  jury’s  racket  probe. 

Insisting  that  to  answer  these  ques¬ 
tions  would  be  to  violate  a  confidence, 
.Mooney  declared  he  would  take  his 
stand  on  a  newspaperman’s  ethics  that 
"off  the  record”  information  is  privi- 
ledged  and  concerning  which  he  is 
pledged  to  maintain  secrecy. 

In  a  brief  statement  to  tbe  court. 
Mooney  said : 

"If  protecting  the  source  of  my  in¬ 
formation  is  contempt  under  the  law, 
then  I  am  guilty.” 

James  D.  C.  Murray,  the  newspaper¬ 
man’s  attorney,  declared: 

"The  first  recognized  law  of  a  news¬ 
paperman  is  not  to  violate  a  confidence.” 

But  Judge  Koenig  refused  to  concede 
a  newspaperman  is  privileged  to  with¬ 
hold  information  from  a  grand  jury. 
He  granted  Murray  a  stay  of  sentence 
until  Thursflay,  but  tbe  lawyer  asserted 
his  client  would  not  purge  himself  by  an¬ 
swering  the  questions  at  any  time. 

Mooney  had  lieen  called  before  the 
grand  jury  several  times  in  the  last  few 
weeks  in  an  effort  to  learn  his  sources 
of  inforniation  for  stories  published  in 
the  N.  Y.  .American  last  March. 

The  record  of  the  grand  jury’s  testi¬ 
mony,  as  it  was  read  by  Wahl,  showed 
Mooney  had  answered  several  questions 
in  whi^  Hines  was  named,  but  refused 
to  identify  certain  gamblers.  The  ex¬ 
amination  went  in  part: 

Q.  You  have  testified  heretofore  that 
you  were  present  when  certain  polic> 
gamblers  telephoned  to  a  person  known 
as  Jimmy  Hines.  Were  you  prpent 
when  that  telephone  call  was  made?  .A. 

I  was. 

Q.  You  were  present  when  that  call 
was  made?  A.  1  was  present  when  sev¬ 
eral  men  discussed  calling  him  to  get 
somebody  out  of  a  jam. 

Q.  Who  was  the  man  who  discussed 
how  he  could  get  some  one  out  of  a 
jam?  A.  I  refuse  to  answer  for  the 
same  reason  I  have  given  Ijefore. 

Q.  Do  you  know  whether  anv  call 
was  made  to  Mr.  Hines?  A.  I  know 
one  call  was  made  to  1450  Broadway 
with  the  idea  of  getting  the  telenhone 
number  where  Mr.  Hines  could  be 
reached. 

Q.  You  did  hear  some  discussion 
about  some  per. son  named  Jimmy?  A. 
I  know  a  person  was  called  named 
Jimmy  and  it  was  later  amplified  by 
use  of  his  last  name. 

Q.  Did  you  ever  see  Mr.  Hines  in  the 
presence  of  these  so-called  gamblers  ?  .A. 
I  did  not. 

The  record  further  revealed  Mooney 
was  asked  if  he  knew  the  identity  of 
jKilicy  racket  agents  acting  for  “Dutch” 
Schultz.  He  said  he  did.  but  refused  to 
answer  other  questions  on  the  .subject. 

He  also  refused  to  identify  a  “big 
shot”  gambler  who  poses  as  a  haber¬ 
dasher.  a  real  estate  agent  specializing 
in  renting  property  to  policymen  an<j  a 
p<ilicy  controller  mentioned  in  newspa- 
Iier  stories. 

Judge  Koenig  said  the  record  showed 
a  clear-cut  refusal  to  answer,  then 
granted  the  privilege  when  Mooney 
asked  if  he  might  make  a  statement. 

Mooney  revealed  that  Lee  Thompson 
Smith,  foreman  of  the  jury,  had  offered 
tti  withdraw  the  contempt  action  if  he 
would  head  a  committee  of  newspaper¬ 
men  to  provide  the  information  the 
jurors  had  been  unable  to  obtain.  He 
told  the  court : 

“I  was  told  the  Grand  Jury  would 
have  to  adjourn  immediately  unless  it 
could  get  some  real  information.  I 
was  told  that,  if  I  could  get  a  com¬ 
mittee  of  colleagues  who  would  supply 
this  information,  nothing  would  happen 
to  me. 

“That  statement  was  made  by  none 
other  than  the  foreman  of  the  Grand 
Jury. 

“i  am  the  ‘patsy’  for  a  District  At¬ 


torney  who  has  been  notably  zealous  in 
meriting  his  name  and  for  a  Grand  Jury 
tliat  went  to  sea  in  a  scuttled  ship.” 

Neither  representatives  of  District 
•Attorney  Dodge  nor  Smith,  who  were 
in  court,  denied  such  an  offer  had  been 
made. 

Moonev  added  that  Smith  had  told 
him  Police  Commissioner  Valentine,  in 
liis  testimony  liefore  the  Grand  Jury, 
bad  corroborated  virtually  all  of  the 
facts  contained  in  the  reporter’s  series 
ot  newsiiaper  articles. 

The  reporter  then  pleaded  that  to 
divulge  tlie  information  sought  would 
destroy  his  value  as  a  newspaiierman 
and  would  brand  him  as  a  “heel.” 
Judge  Koenig,  refusing  to  permit  the 
word  "heel”  to  go  into  the  record,  sug¬ 
gested  ; 

"You  mean  you  would  l>e  an  object 
of  derision?” 

Mooney  replied: 

“Your  honor,  1  think  my  word  was 
more  expressive.” 

The  witnesses  heard  included  Emile 
Gauvreau,  executive  editor  of  the  Daily 
Mirror. 


BILLBOAD  TAX  REVISED 

New  Jersey  Seeks  to  Replace  Footage 
Fee  With  New  Basis 

Revision  of  the  New  Jersey  billboard 
regulation  law,  including  repeal  of  the 
3  cents  a  square  foot  tax,  has  passed  the 
Assembly  by  39  to  18,  the  climax  of  a 
three-year  fight  by  the  outdoor  advertis¬ 
ing  industry.  In  its  final  form  the  bill 
was  opiwsed  by  the  State  Committee  for 
Protection  of  Roadside  Beauty,  a 
women’s  organization  which  advocated 
the  original  billboard  act  in  1930. 

The  bill  replaces  the  3  cent  tax  with 
a  location  tax  levied  on  each  concern  ac¬ 
cord!^  to  the  number  of  boards  in  use. 
Martin  informed  the  House  that  under 
present  conditions  the  new  bill  would 
produce  just  as  much  revenue  as  the 
present  law  and  when  business  improved 
the  return  would  increase.  It  was  em¬ 
phasized.  however,  the  tax  was  for  the 
purposes  of  regulation  and  not  revenue¬ 
raising. 

•Assemblyman  Pascoc  of  Union,  spon¬ 
sor  of  the  revision,  declared  Martin  re¬ 
ported  that  65  per  cent  of  the  billboards 
now  escape  taxation  because  they  are 
exempt  under  the  provision  affecting 
contracts  made  prior  to  1930.  The  new 
measure,  he  said,  repeals  this  exemption. 


CHANGES  IN  CINCINNATI 

(By  telepraph  to  Editok  &  Pi'bi.ishe«) 

Cincinnati,  O.,  May  16— Joseph  H. 
Torbett,  managing  editor  of  the  Cin- 
cinnati  Post  for  the  iiast  two  years, 
resigned  today.  He  was  succeed^  by 
Frank  .Aston,  city  editor,  who  was 
given  the  title  of  acting  managing  edi¬ 
tor.  Mr.  .Aston  was  succei^ed  by 
Arthur  Keller,  assistant  city  editor, 
who  was  named  acting  city  editor. 
John  (Jake)  Breiel.  political  reporter, 
was  transferred  to  Columbus  where  he 
was  made  political  writer  for  the 
Scripps-Howard  League.  William  Dow¬ 
dell.  formerly  with  the  Akron  Titnes- 
Press,  the  Clevelatid  Press  and  the 
1  oungstmvn  Telegram  joined  the  Post 
staff  this  week.  Torbett  has  been 
known  as  a  “trouble  shooter”  for  the 
Scripps-Howard  league. 


ANDERSON  NAMED  EDITOR 

The  appointment  of  Roy  .Anderson, 
as  editor  and  manager  of  the  Ketchikan 
( .Alaska )  Chronicle  has  been  announced 
by  the  directors  of  the  company.  Mr. 
-Anderson  is  also  secretary  and  trea¬ 
surer  of  the  coriKiration.  He  had  served 
as  managing  ^itor  and  editor  of  the 
newspaper  and  resigned  that  position  in 
1934  to  join  the  .Associated  Press  in 
New  York  and  was  later  with  the  Port¬ 
land  Oregonian.  He  returned  to  Alaska 
recently. 


STRIKE  SETTLED 

Thirty-two  office  workers  employed 
by  the  Jewish  Morning  Journal,  TJ 
Bowery,  New  York,  returned  to  work 
May  16  as  the  result  of  the  settlement 
of  a  strike  which  began  April  29,  it 
was  announced  by  the  Office  Workers 
Union.  504  Sixth  .Avenue. 


CLARIFIES  POINTS  IN 
CODE  AMENDMENT 

Interpretation  of  Hour  and  Wage 

Regulations  for  New*  Worker* 
Given  by  Code  Authority — 

"Cub  Reporter"  Defined 

An  interpretation  of  the  amendment  to 
the  daily  newspaper  code  affecting  hours 
and  wages  of  news  department  workers 
was  being  received  this  week  by  assen- 
tors  to  the  code.  The  interpretation, 
which  defines  a  “cub  reporter”  and  is 
designed  to  clarify  i>hraseology  which 
liad  contused  publishers,  was  sent  out  by 
the  code  authority.  It  follows: 

"The  minimum  wage  schedule  for 
news  departments  applies  only  to  [ull 
time  salaried  news  department  workers 
engaged  principally  in  the  gathering, 
writing  or  editing  of  news.  If  a  salaried 
employe,  either  in  the  city  of  publica¬ 
tion  or  elsewhere,  is  not  required  to 
work  the  full  time  specified  in  the 
amendment,  then  he  is  a  part  time  em¬ 
ploye  and  entitled  only  to  the  applicable 
pro  rata  of  the  minimum  wage. 

"Cub  reporters  are  full  time  salaried 
news  department  workers  engaged 
principally  in  tbe  gathering,  writing  or 
editing  of  news,  who  are  beginners  in 
this  line  of  work  and  not  considered 
competent,  experienced  reporters. 

“(jub  reporters  may  be  considered  a 
new  classification  covering  beginners  in 
the  gathering,  writing  or  editing  of 
news.  There  is  no  specific  limitation 
to  the  period  of  service  during  whicJi  a 
person  remains  a  cub  reporter.  Eacb 
case  will  have  to  be  determined  upon 
the  qualifications  of  the  individual  con¬ 
cern^. 

"Learners  and  apprentices,  as  specified 
in  the  last  paragraph  of  the  new  Code 
amendment,  are  those  employes  in  news 
departments  not  ‘engaged  principally  in 
the  gathering,  writing  or  editing  of 
news.'  They  are  the  beginners  in  cler¬ 
ical  and  other  kinds  of  work  as  distin¬ 
guished  from  gathering,  writing  or  edit¬ 
ing  of  news. 

“An  office  boy  or  a  clerical  worker  in 
the  news  department  who  may  do  some 
incidental  reporting  or  writing  of  news 
is  not  thereby  entitled  to  be  classified 
as  a  reporter  or  a  cub  reporter.  Only 
those  full  time  salaried  news  department 
workers  engaged  principally  in  the  gath¬ 
ering,  writing  or  editing  of  news  come 
within  the  wage  schedule  specified  for 
this  class  of  work. 

“The  minimum  wage  for  salaried  news 
department  workers  regularly  employed 
outside  the  city  of  publication  is  deter¬ 
mined  by  the  population  of  the  city 
where  the  work  is  done  and  not  bv  the 
population  of  the  city  of  publication.” 


Jury  Records  Indicated 
Attempt  to  ^GeV  Editor 

The  secret  deliberations  of  the  grand 
jury  which  indicted  William  H.  Fischer, 
Toms  River  (N.  J.)  editor,  for  alleged 
libel  of  (Jeean  County’s  Republican 
officials  and  leaders  were  laid  bare  May 
14  at  a  Supreme  Court  inquiry. 

Roliert  C?arye,  Fischer’s  counsel  in 
the  move  to  c|uash  the  indictments, 
drew  from  Charles  Guttentagg  and 
others  the  details,  including  the  votes 
cast.  Guttentagg,  Republican  county 
chairman,  was  one  of  four  members  of 
the  county  committee  on  the  grand  jury, 
which  Carey  charged  acted  to  punish 
Fischer  at  the  instigation  of  party 
leaders. 

Fischer’s  assertions  in  his  weekly,  the 
New  Jersey  Courier,  that  responsibility 
for  unrestrained  gambling  last  summer 
at  the  S.  S.  Qub  Royale,  pleasure  boat 
at  Point  Pleasant  Beach,  lay  with  the 
Republican  officials  and  county  organ¬ 
ization,  led  to  his  indictment. 

During  public  comment  occasioned  by 
Fischer’s  articles  last  summer  reports 
circulated  that  $1,800  a  week  was  paid 
by  the  boat  operators  for  protection 
from  molestation.  Guttentagg,  a  reluc¬ 
tant  witness  who  exhibited  difficulty  in 
remembering  details,  declared  at  one 
point  that  Fischer  was  indicted  to  let 
him  prove  who  got  the  money. 
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Advertising  Executives 
ought  to  know  about 
New  Y ork^s  Real  “Suburbs” 


In  fact  there  are  two. 

One,  as  arbitrarily  defined  in  circulation 
reports,  is  an  approximate  50-mile  area 
which  extends  out  abruptly  from  the  cor¬ 
porate  limits  of  the  five  boroughs. 

'I'he  other — the  complete  “suburbs” 
— includes  not  only  the  outlying  terri¬ 
tory  but  also  those  parts  nearer  the 
center  of  the  New  York  City  market  itself 
where  families  live  in  private,  owned- 
homes,  have  front  yards,  flower  beds  and 
lawn  mowers,  and  living  habits  and 
needs  arc  essentially  suburban. 

Fifth  Avenue  and  the  lower  East  Side 
do  not  represent  all  of  New  York.  In  the 
vast  suburban-like  neighborhoods  alone 
of  Brooklyn,  Queens,  Richmond  and  the 
Bronx  there  are  327,610  owned  homes, 
more  than  in  any  other  city.  Step  into 
Forest  Hills,  Malba,  Flatbush,  Riverdale 
or  any  of  scores  of  other  self-contained 
community  districts  and  you  will  find 
yourself  for  all  practical  purposes  in  a 
“suburb.”  “Suburbs”  means  a  way  of 
living,  not  merely  an  arbitrary  geograph¬ 


ical  definition,  and  tens  of  thousands  of 
families  in  these  city  districts  have  a 
suburban  environment  as  fully  as  those 
who  happen  to  live  across  an  invisible 
civil  boundary. 

If  you’ll  check  up  in  the  80  districts  in 
■New  York  in  which  there  are  from  1,000 
to  10,000  owned  homes,  you’ll  find  70  per 
cent  more  families  read  The  New  York 
'Fimes  than  any  other  quality  newspaper 
weekdays  and  57  per  cent  more  read  The 
Times  Sundays.  In  the  owned-homes 
area  in  the  New  York  market,  within 
;ind  outside  the  city  combined.  The 
Times  leads  any  other  quality  newspaper 
in  circulation  by  22  per  cent  weekdays 
and  8  per  cent  Sundays. 

The  Times  advertising  columns  have 
been  selling  merchandise  to  these  and  other 
prospects  for  many  years.  In  fact,  during 
16  years  now.  The  Times  has  been  the 
most  powerful  selling  force  in  the  New 
York  market  .  .  .  carrying  more  adver¬ 
tising  than  any  other  New  York  newspaper. 


Nm  fork  oltmra 
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POE  DECLARES  PRESS 
MUST  LEAD  PUBLIC 

Southern  Editor  Say*  Leaderthip  Must 
Be  Taken  by  Newspapers,  in  Ad¬ 
dress  Before  Colorado  Journal¬ 
ism  Week — Awards  Made 

iSf'fiial  to  Kuitok  l‘i'Bi.isiiicK ) 

Boi  lkf.r,  Col.,  May  IJ — \\  itli  J. 
Charles  Poe,  managing  editor  of  the 
CItottanooga  News  the  principal 
-speaker,  the  seventh  annual  newspai)er 
week  sponsored  by  the  University  of 
Colorado,  was  held  May  10-11.  Prof. 
Ralph  L.  Crosman,  head  of  the  depart¬ 
ment,  arranged  and  directed  the  pro¬ 
gram.  About  100  newspaper  men  and 
women  attended. 

Poe's  talk  on  “Our  New  Opportuni¬ 
ties  for  Constructive  Leadership”  was 
given  at  the  closing  banquet. 

Mr.  Poe  called  upon  the  press  to 
assume  leadership  of  the  public  by 
concentrating  on  news  and  its  inter¬ 
pretation,  instead  of  on  features.  He 
suggested  that  the  reason  the  press 
may  be  losing  its  leadership  to  dema- 
g()gues  is  that  the  latter  are  more  in¬ 
clined  to  discu.ss  changes  in  our  social 
and  economic  life. 

Ironically  he  analyzed  the  entertain¬ 
ment  features  in  the  newspapers,  their 
space  and  contents,  and  the  compara¬ 
tively  small  amount  of  space  given  to 
news.  The  routine  of  local  news  collec¬ 
tion  and  the  lack  of  inspiration  in  its 
treatment  were  al.so  considered. 

He  said  business  office  pressure  and 
political  bias  were  reasons  “why  we 
editors  do  not  print  the  new's.' 

Newspapers  would  do  well,  he  said, 
by  “hiring  a  different  brand  of  re- 
p<irter.”  Speaking  of  conditions  on  his 
paper  he  said :  “W'e  want  no  more 
broken-down  hacks,  whose  only  claim 
for  preferment  is  that  they  have  worked 
their  way  in  and  out  of  a  dozen  offices 
in  the  land.” 

He  urged  editors  to  do  all  they  can 
to  prevent  reporters  fri'm  falling  into 
r<  (utine. 

“Why  cannot  our  newspapers,”  he 
said,  “take  some  of  their  bright  voting 
men  who  are  being  ruinctl  by  lazi- 
routine,  and  put  them  to  work  plumbing 
tlie  depths  of  man’s  awakening  new  in¬ 
terests.  Science  and  education  are 
doing  things  which  our  readers  should 
kn<>w  about.  We  need,  nf)t  experts  with 
their  technical  language,  hut  intelligent 
young  men  who  can  unrlerstand  the 
••ocial  significance  of  what  is  happen¬ 
ing  and  interpret  it  in  w-ords  the 
Iteonle  can  grasp. 

“The  trouble  in  .America  is  not  so 
much  encroachment  on  the  right  of  free 
t'ress.  but  our  failure  to  make  use  of 
this  blessed  privilege.” 

•At  an  afternoon  session  open  to  the 
imblic  Mr.  Poe  talked  on  “The  TV.A— 
A  New  Design  For  Living.” 

Speakers  and  topics  of  other  addresses 
include : 

“How  the  Newspapers  of  Colorado 
Can  Cooperate  for  State  Welfare  and 
Development.”  Charles  B.  McCabe 
publisher.  Dntrer  Rocky  Mmintain 
\ews:  “News  Today  and  "Vesterday,” 
T  aw  rence  Martin,  news  editor,  Dcni’cr 
Post:  “What  We  Stand  to  Lose  if 
Democracy  Goes  Under.”  President 
Gwrge  Norlin,  University  of  Colorado: 

Pioneers  in  San  Tuan  Tournalism.” 
Thomas  H.  Tulley. 

The  .ythur  A.'  Parkhurst  trophy  in 
community  ser'-'ce  for  da'lv  newspapers 
went  to  the  Alamosa  Daily  Courier. 
with  honorable  mentions  to  the  T  ove- 
Inud  Reporter-Herald  and  Collado 
■^I’niigs  Gaeette-Telearaph.  .A  new 
t*-oi)ln-  for  the  weeklies,  presented  in 
r.  Parkhurst’s  honor  bv  Norris  Ryder 
former  city  editor  of  the  Parkhurst 
n-wspaper^  was  awarded  the  Colorado 
Shnuns  Farm  Ne^os.  with  honorable 
Durango  Neivs  and  the 

Kific  Teleqrani. 

The  Boulder  Daily  Camera  awards 
u*"  excellence  went  to 

t^e  Colorado  Stmivas  Go-ette  and  the 
t  oi.^rafio  Springs  Farm  News. 

The  Houstoun  Waring  award  for  the 
nest  editorial  appearing  in  a  Colorado 
newspaper  the  past  year  went  to  B. 


Lee  Pace,  Colorado  Springs  Farm 
News. 

Departmental  awards  for  excellence 
in  news  writing  went  to  Robert  C. 
Looney,  Boulder  Daily  Camera,  John 
A.  Dunn,  and  Harry  Heinicke,  Greeley 
Tribune. 

A.IS.P.A.  ants  Heavier 
Newsprint  Duty-Free 

A  suit  over  whether  38-i)ouiul  news¬ 
print  paiier  is  subject  to  duty  under 
United  States  laws  was  tried  in  United 
States  Customs  Court,  New  York,  May 
15  and  lo. 

The  suit  involved  the  Christian  .Sci- 
enee  Monitor,  which  ixiid  duties  on  38- 
pound  i)ai)er  under  protest.  The  gov¬ 
ernment  contended  that  38-i)ound  paper 
exceeded  the  weight  of  standard  news¬ 
print  which  is  received  free  into  the 
Unitetl  States. 

The  .American  NewspaiK*r  Publishers 
.Association  defended  tlie  suit.  Elisha 
Ilanson,  .A.N.P..A.  Washington  attorney, 
declared  the  paper  should  be  admitted 
duty  free. 

The  court  gave  attorneys  on  Inith 
sides  (lO  days  to  submit  briefs. 

Mr.  Hanson  ciintended  that  the  pur- 
ixise  of  the  government  in  defining 
"standard  newsprint”  was  that  pajier 
used  in  the  regular  production  of  news¬ 
papers  is  duty  free. 

.Although  the  definition,  as  made  by 
tile  Treasury  Department  in  1925,  Jie 
said,  made  a  ma.ximum  of  35-pound 
]»aper  admitted  duty  free,  he  brought  out 
th.'it  recent  iiniiroveinents  in  newspaper 
production,  such  as  color  printing  and 
cut  reproduction,  made  a  heavier  paper 
d.sirahle.  The  general  tendency  of 
newspaiiers,  he  said,  is  to  increase  the 
weight  of  newsprint. 

The  .A.N.P..\.  jiaiK-r  committee,  in  its 
reiiort  to  the  convention  last  montli. 
cited  a  case  where  a  newspaiK-r  was 
forced  to  pay  duty  on  newsi>rint  on 
15-^4-inch  rolls,  whereas  the  standard 
definition  makes  a  minimum  of  lo-inch 
rolls. 


ANTONIO  MIRO  QUESADA 

.Antonio  Miro  Quesada.  oO.  prominent 
'  tihlisher  of  F.l  Coniereio,  Lima.  Peru's 
oldest  newspaper,  and  former  Minister 
to  Belgium  and  president  of  the  Cham- 
Irer  of  Deputies,  and  his  wife  lay  dead. 
May  16,  victims  of  a  youthful  student’s 
revolver  shots.  Carlos  Spiers.  19  years 
old,  was  under  arrest  in  a  hospital  as 
a  result  of  the  assassination.  Police 
said  that  he  had  tried  to  commit 
suicide. 


DIRECT  LONDON-’FRISCO  WIRE 

Eliminating,  for  the  moment,  the 
necessity  of  its  New  York  news  desk, 
the  .Associated  Press  for  the  first  time 
in  its  history,  sent  May  6  a  news  dis¬ 
patch  by  automatic  telegraph  typewrite 
to  its  divisional  headquarters  in  all  parts 
of  the  United  States  directly  from  the 
n  -ws  desk  in  London.  The  story  quoterl 
Ambassador  R.  W.  Bingham  as  regard¬ 
ing  the  move  as  “a  technical  achivement 
of  w'orld  importance.” 


283,664 

was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Mornins 
and  Evening  issues)  for  the  month  of 

APRIL,  1935 

This  represent*  A  GAIN  OF  4,450 
OVER  APRIL,  1934  ...  The 
Sunday  Sun  circulation  averaged 
19S,899  per  Sunday  for  April, 
1935 — a  gain  of  6,878  over  April, 
1934; 

Everything  in  Baltintore 
Revoioet^  Around 

THE  SUN 

Morning  Evening  Sunday 


REPORTER'S  MEMORY 
TRIPS  UP  BEAUrV 
HE  ultilily  of  Lee  Carson, 
Chicago  Daily  Times  report¬ 
er,  lo  renieruber  faces  proved 
valuable  when  she  was  assigned 
to  cover  the  arrival  of  “Miss 
Wisconsin”  in  Chicago  in  con¬ 
nection  with  “Wisconsin  Day” 
at  the  National  Boat  and  Sports 
Show.  .Miss  Carson  spotted 
"Miss  Wisconsin”  as  a  manicur¬ 
ist  at  the  Hotel  Sherman,  who 
had  hoarded  a  Northwestern  train 
at  Evanston,  North  Shore  suhurh, 
and  who  was  not  from  the  “Land 
O’  Lakes,”  as  puhlicized. 

“It  was  a  delightful  trip,”  said 
“Miss  Wisconsin.”  arriving  in 
Chicago.  “But  the  air  here  is 
not  as  fresh,  nor  is  the  sun  as 
bright  as  it  is  in  the  Land  O’ 
Lakes.” 

“How  does  it  compare  with 
the  air  and  light  in  the  harher 
shop  of  the  Hotel  Sherman  i?” 
asked  Miss  Carson.  The  Daily- 
Times  carried  a  “revealing”  fea¬ 
ture.  exposing  the  efforts  of  the 
show’s  press  agents. 


TAX  DISPUTE  ENDED 

(6>ciiu/  to  Editor  4c  Publisher) 

AA'.v.shixuton,  D.  C.,  May  15 — End¬ 
ing  an  income  tax  dispute  that  has 
waged  since  1926  over  earnings  on 
'lock  of  the  Nezvark  (N.  J.)  Star- 
Tagle.  the  U.  S.  Board  of  Tax  .Apiieals 
has  held  Frederick  S.  Buggie,  former 
owner,  delinquent  in  pavment  to  the  ex¬ 
tent  of  $922.28. 


CAPITOL  WRITERS  PROTEST 

(SpecMl  lo  Editor  Sc  Publishes) 

Washington,  D.  C.,  May  15 — The 
standing  committee  of  newspaiier  cor- 
re.siKindents  of  the  Senate  and  House 
press  galleries  has.  been  forced  to  lodge 
an  informal  protest  with  Senate  com¬ 
merce  committee  over  the  action  of  one 
of  its  clerks  in  giving  the  few  prelimi¬ 
nary  copies  of  bills,  just  reiiorted 
out  of  the  committee,  to  lobbyists  in¬ 
stead  of  holding  them  for  the  newsiia- 
liermen.  On  two  occasions  newsiiaiier- 
meii  discovered  that  the  first  run  copies 
of  the  shij)  subsidy  bill  and  the  Pure 
hood  and  Drug  bill  had  been  distrib¬ 
uted  to  lobbyists  by  the  clerk,  e.xhaust- 
ing  the  supidy  normally  reserved  for 
the  press. 


WINS  STRASSBURGER  PRIZE 

The  Ralph  Beaver  Strassburger  prize, 
awarded  annually  to  the  French  jour¬ 
nalist  who  is  deemed  to  have  best 
served  Franco-.-American  amity,  goes 
this  year  to  Pierre  Denoyer,  of  New 
York,  correspondent  of  the  Petit  Pari- 
sicn,  it  was  announced  in  Paris,  May  4. 
M.  Denoyer,  who  has  spent  many 
years  in  the  United  States,  worked  for 
a  time  as  Paris  editor  of  the  Chicago 
Tribune.  He  had  been  the  Petit  Pari- 
.sien’s  correspondent  since  1930. 

CHAMBER  HONpRS  OCHS 

■A  memorial  resolution  in  honor  of 
Adolph  S.  Ochs,  publisher  of  the  New 
York  Times,  who  died  last  month,  was 
unanimously  adopted  by  a  rising  vote  at 
the  annual  meeting  of  the  Chamber  of 
Commerce  of  the  State  of  New  Y'ork 
recently.  Mr.  Ochs  was  a  vice-presi¬ 
dent  of  the  chamber  at  the  time  of  his 
death. 


The  Providence  Sunday  Journal 

C.  H.  EDDY  Company,  Boston,  New  York,  Chicago 
R.  J.  BIDWELL  C  ompany,  Seattle,  San  Francisco,  Los  Angeles 


Providence  Merchants 


That  Artgravure  advertising  pays  a  profit  in  the  ProvidencelMarket 
is  evidenced  by  the  impressive  list  of  local  merchants  who  have 
used  it  for  ten  years  or  more. 

Through  long  experience  these  advertisers  have  learned  well  the 
fact  that  extra  reader  attention  value  of  Artgravure  brings  extra 
demand  for  their  varied  products. 

To  win  more  sales  for  your  product  in  this  active  market  follow  the 
lead  of  these  local  merchants.  Use  Artgravure  in  Providence. 

The  wide  circulation  (now  95,025)  of  The  Providence  Sunday 
Journal  throughout  New  England's  Second  Largest  Market  gives 
you  a  milline  rate  of  S2.95,  the  most  favorable  gravure  rate  in 
New  England. 
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Advertisers  used  539,452 
more  lines  of  Display  Advertising  in  the 
Evansville  Press  in  1934  than  in  any  other 
Evansville  paper.  *During  the  first  3  months 
of  1935,  the  Press  led  hy  212,388  lines. 
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Retail  News  and  Notes 


By  RICHARD  WEBSTER 

Retail  business  may  be  less  af-  year  were  1.9%  less  than  in  1934  same 
fected  than  business  in  general  by  period. 


recent  factors  of  uncertainty. 

If  the  bonus  passes,  the  effect  (im¬ 
mediate,  any  way)  will  be  stimulated 
spending  for  the  retailer’s  goods,  lasting 
at  least  four  or  five  months  if  we  may 
judge  by  the  March-to-June  spurt  in 
1931  when  soldiers  got  loans  for  haK 
the  face  value  of  adjusted  certificates. 

If  the  NRA  is  continued  for  only  10 
months,  it  is  still  probable  that  the 
retail  code  will  not  be  discontinued  but 
merely  modified  with  changes  indicated 
by  past  experience. 

And,  similarly,  in  the  matter  of  unem¬ 
ployment  insurance,  the  Supreme  Court 
decision  on  railway  pensions,  even  if  it 
should  upset  the  whole  welfare  program 
of  the  Administration,  will  not  adversely 
affect  the  broad  policy  of  the  retailers 
of  the  country,  who  were  not  driven — 
but  actually  led  public  opinion — to  a  lib¬ 
eral  attitude. 


The  second  w'eek  of  May  showed  a 
fair  increase  in  business.  Gains  in 
the  sales  of  automobiles  and  farm  ma¬ 
chinery,  particularly  in  the  Northwest, 
give  definite  promise  for  the  future. 
Better  weather  is  improving  actual  sales 
and  the  necessary  feeling  of  lietter  busi¬ 
ness. 

Dei>artnient  store  dollar  sales  for  this 
April  were  12%  better  than  a  year 
ago,  but  the  Federal  Reserve  Board’s 
index  was  74  both  for  this  April  and  for 
April,  1934.  For  this  March  it  was  82, 
and  for  this  February  it  was  75.  For 
the  first  four  months  of  the  year  dollar 
volume  of  department  store  sales  were 
up  3%  this  year  over  1934.  In  the 
New  York  district,  April  was  6%  bet¬ 
ter  than  a  year  ago ;  but  the  four  months 
sales  this  year  were  two  per  cent  below 
1934. 

April  sales  in  St.  Louis  district  were 
about  the  same  this  year  as  last.  In 
other  districts  the  gains  were;  San 
Francisco,  22%;  Richmond,  21%;  Phil¬ 
adelphia,  16% ;  Dallas,  14%  ;  Cleveland. 
13%;  Atlanta,  12%:  Chicago,  11%; 
Minneapolis,  11%;  Boston.  8%;  Kan¬ 
sas  City,  5%. 

Chain  store  sales  for  .\pril  almost 
without  exception  show  better  gains 
over  a  year  ago  than  for  the  first  four 
months  of  the  year. 

Montgomery  Ward  &  Co.  had  the 
biggest  April  in  the  history  of  the 
comi^ny — more  than  ZSyi  millions.  The 
previous  high  was  April,  1930,  with 
2344  millions.  This  .\pril  was  22.5% 
better  than  .April,  1934;  and  the  sales 
for  the  first  3  months  (Feb.-Apr.,  inc.) 
of  the  fiscal  year  were  21.3%  more  than 
in  the  same  period  of  1934. 

F.  W.  Woolworth  Company  sales  for 
this  April  were  13.1%  better  than  .April, 
1934.  For  four  months  this  year’s  sales 
were  2%  less  than  last  year. 

Walgreen  Company’s  .April  volume 
was  9.7%  better  this  year  than  last,  but 
the  April  sales  were  8%  below  those  for 
March  this  year.  The  .four-month  vol¬ 
ume  this  year  was  10.3%  above  1934. 

Peoples  Drug,  Inc.,  report  .April  sales 
this  year  16.1%  better  than  in  1934.  For 
four  months  the  gain  was  12%  above 
1934. 

Spiegel.  May,  Stern  Company  for 
April  showed  an  increase  of  42%  over 
April.  19.34,  and  a  gain  of  6.1%  over 
this  March. 

Lane  Bryant.  Inc.,  had  this  .April  sales 
10.6%  above  this  March  and  7.3%  above 
April,  1934.  For  four  months  the  1935 
sales  were  2.6%  off  from  1934. 

Lerner  Stores  Corporation  for  April 
showed  a  gain  of  22.3%  over  this  March 
and  .30.4%  over  April.  1934.  For  three 
months  of  the  fiscal  year  1935  sales  were 
11.1%  better  than  in  1934. 

S.  H.  Kress  &  Co.  sales  this  April 
were  17.7%  up  from  March  and  12.4% 
up  from  .April,  19.34.  For  the  first  four 
months  of  the  year  the  gain  over  1934 
was  onlv  2.7%. 

S.  S.  Kresge  Company  this  March  had 
fallen  16.2%  below  March.  19.34.  For 
April  there  v'as  a  gain  of  13.5%  over 
a  year  ago.  For  four  months  sales  this 


Western  Auto  Supply  Company 
showed  an  increase  of  28.4%  for  Aj)ril, 
and  23.6%  for  four  months,  over  1934, 
same  periods. 

*  *  * 

Reports  for  1934  recently  pub¬ 
lished  : 

Lit  Brothers  and  subsidiaries,  for  the 
year  ending  January  31,  1934,  show 
net  profit  of  $314,451 — compared  with 
^9,454  profit  for  the  preceding  fiscal 
year. 

Kresge  Department  Stores,  Inc.,  had 
net  sales  for  the  year  ending  January 
31,  1935,  almost  25%  more  than  in  the 
preceding  year,  and  a  net  profit  of  $85,- 
994  against  a  net  loss  of  $29,151  the  year 
t)efore. 

*  *  ♦ 

General  motors  cars  sold  in 

April  this  year  outnumbered  the 
sales  for  any  April  since  1929.  And 
tlie  sales  for  the  first  four  months  of 
this  year  also  were  greater  than  any 
year  since  1929.  April  sales  to  con¬ 
sumers  in  the  United  States  were  143,- 
‘X)9  this  year,  and  106,349  in  1934.  For 
the  four  months  the  total  this  year  ^s 
402.002.  and  in  1934  it  was  286,872.  For 
tlie  fir.st  quarter,  net  profit  this  vear, 
$.31,510.371 ;  last  year,  $29,319,523.  ' 

The  Automobile  Manufacturers  As¬ 
sociation  estimates  the  total  output  of  all 
factories  at  477,546  cars  (iKissenger  and 
commercial )  for  this  April,  which  is 
29%  more  than  in  -April,  1934,  and  6% 
more  than  this  March. 

Indicative  of  a  gain  in  general  indus¬ 
trial  tmsiness  is  the  remarkable  increase 
in  orders  received  by  Westinghouse 
Electric  and  Manufacturing  Company — 
50%  more  the  first  quarter  of  1935  than 
in  the  fir.st  quarter  of  1934;  $30,762,901 
against  $20,237,588  last  year  same  ^- 
ri(<i.  Sales  billed  jumped  from  $1/,- 
994,045  to  $26,212,802.  Net  income  for 
the  quarter  this  year,  $2,326,496 — more 
than  any  quarter  since  the  third  of 
19.30.  For  the  first  quarter  of  1934 
there  was  a  net  loss  of  $1,776,152. 


NATIONAL 

NEWSPAPER  COVERAGE 

MEXICO 

‘‘ElTNacional”  of  Mexico  City  is  one  of 
Mexico's  outstanding  newspapers.  It  is 
read  throughout  the  Republic:  its  provincial 
circulation  being  greater  than  that  of  any 
other  daily  published  in  the  Federal  Capital. 

Editorially,  “El  Nacional"  favors  the 
economic  policies  of  the  present  Adminis¬ 
tration,  the  Partido  Nacional  Revolucion- 
ario;  as  a  consequence,  its  readership  is 
made  up  of  the  alert  and  progressive  ele¬ 
ments  of  Mexico's  citisenry. 

The  readers  of  “El  Nacional”  have  both 
the  means  and  the  desire  to  buy  advertised 
products. 

EL  NACIONAL 

Morning  daily  of  Mexico,  D.  F. 


Represented  abroad  exclustrelv  hv; 

JOSHUA  B.  PONf^RS,  INC 

220  East  42nd  Street,  New  York 

London  Paris  Berlin 

Buenos  Aires  Rio  de  Janeiro  Sko  Paulo 


blunde,  brunette  and  red  hairs  and 
broom  straws — enough  to  cover  his  pate 
and  have  enough  left  over  for  a  go<^ 
set  of  whiskers  which  he  swears  he  will 
wear  on  Pioneer’s  Day,  July  24. 


Golumnist  Perrins  and  his  gift  hare 

Glen  PERRINS,  writer  of  the 
"Sunshine  &  Shadow"  column  in 
the  Offden  (Utah)  Standard-Examiner, 
got  a  surprise  lockage  to  his  hair-chain 
letter  which  he  sent  out  hoping  to  get 
1,560.5  hairs  to  cover  his  bald  pate, 
which  is  rather  thinly  thatched.  .A  con¬ 
tributor  sent  him  a  live  hare. 

He  started  the  chain  with  a  piece  of 
hemp  rope  which  he  alleged  was  clipi)ed 
from  the  tresses  of  Mae  West. 

The  response  exceeded  even  his 
imagination  when  the  mail  broueht 


REGAIN  CONTROL  OF  DAILY 

Original  Stockholders  of  Wheeling 
(W.  Va.)  Register  Now  Operate  Paper 

Control  of  the  ownership  of  the  West 
A'irginia  Printing  Company,  publishers 
of  the  Wheeling  Register,  was  returned 
to  the  old  stockholders  May  9  in  an 
order  entered  by  Charles  P.  Mead,  spe¬ 
cial  master  and  federal  bankruptcy- 
referee.  Tlie  entering  of  the  order  and 
its  subsequent  approval  by  the  federal 
court  followed  the  compliance  of  the 
.stockholders  with  the  terms  of  an  offer 
made  in  the  referee’s  court  May  8.  The 
stockholders  promised  to  pay  all  the  un¬ 
secured  claims,  amounting  to  about 
$58,000.  It  was  stipulated  that  claims 
of  the  employes,  totaling  about  $17,000, 
should  be  paid  first.  Tom  B.  Foulk 
continues  to  operate  the  company  as 
trustee,  pending  full  compliance  of  terms 
of  the  proposition. 

A  statement  of  Malcolm  Brice,  presi¬ 
dent  of  the  company,  charged  that  the 
trusteeship  in  bankruptcy  either  through 
ignorance  or  intent  caused  a  loss  to  the 
corporation  of  about  $14,000. 


SPONSORED  11 -HOUR  PROGRAM 

The  Fresno  (Cal.)  Bee  spon.sored  an 
H-hour  special  program  over  its  radio 
station  KMJ  on  .April  25,  marking  the 
station’s  increase  in  power  from  300 
watts,  as  maintained  durin<x  the  daylight 
hours  since  1932,  to  1,000  watts. 


DEMANDS  DEEPER  INQUIRY 

{.Special  to  Edituk  &  Publisher) 
Macon,  Mo.,  May  13. — The  last  of 
the  reporters  and  news  photographers 
who  assemWed  here  following  the  fatal 
crash  of  the  TWA  “Sky  Chief,’’  a  week 
ago  were  departing  today;  but  charges 
and  counter  charges  stirred  by  me 
Kansas  City  Journal- Post’s  demands  for 
a  far-reaching  investigation  still  con¬ 
tinued.  Daily  since  the  crash,  the  Jour¬ 
nal-Post,  with  streamer-headlined  news 
stories  and  front-page  editorials  and 
cartoons,  has  urged  the  pushing  of  a 
deeper  investigation,  with  W.  G.  Secrist 
of  the  staff,  aided  by  W.  H.  Brown  of 
the  Columbia  bureau,  covering  the  Ma¬ 
con  angles  of  the  county  and  federal  in¬ 
vestigations.  Jack  P.  Hackethorn,  pho¬ 
tographer  with  the  Columbia  bureau, 
also  has  been  assigned  to  the  story. 


Ask  Americans  Greatest  Newspapers  I 

THESE  CIRCULATION  PLANS 

AROUSE  ENTHUSIASM 

thru  Genuine  Reader-Interest 


Newspaper  executives  who  shy  away  from 
the  usual  high'pressure  type  of  promotion 
schemes  have  nothing  but  the  highest  praise  for 
the  circulation  building  and  stabilizing  plans 
offered,  by  Publishers  Service  Company. 

Newspapermen  who  have  used  the  P.  S.  plans 
appreciate  the  intrinsic  reader'interest  of  the 
campaigns,  assured  by  the  work  of  such  master 
humorists  and  artists  as  Peter  Arno,  John  Held, 
Jr.,  and  others. 

America’s  outstanding  newspapers  are  pleased 
with  the  way  the  subscription  angle  is  subdued 
yet  made  highly  effectual  in  all  P.  S.  plans. 

Inquiries  will  be  promptly  answered  with  de¬ 
tails  and  information  as  to  how  these  plans  are 
available  on  self-financing  arrangements  that 
involve  no  risk,  no  gamble  for  the  newspaper. 


PUBLISHERS  SERVICE 
COMPANY 

INCORPORATED 


75  WEST  STREET 


NEW  YORK,  N.  Y. 
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(•■“LINOTYPE-H 

SUPER-DISPLAY  LINOTYPES 

with  the  EXTRA  RANGE  magazines 


Publishers  who  alleiided  the  pre-view  of  the  Super- Display  Linolypt*  during 
the  A.N.P.A.  Convention  were  particularly  imjiressed  with  these  filatures: 


HAND-SET  DISPLAY.  The  Super-Display  Linotypes  are 
equipped  with  a  detachalde  stick  for  the  convenient  setting 
of  an  occasional  line  of  less  frequently  used  faces  or  of  still 
larger  display  up  to  wide  60  point. 

SELF-QU ADDER.  For  automatically  quadding  to  left  or 
right,  or  centering  lines  of  any  length.  (Extra  equipment.) 

MOHR  LINO-SAW.  Automatically  saws  the  slug  to  proper 
length.  Makes  all  adjustments  for  a  measure-change  with  a 
single  dial  setting.  ( Extra  equipment. ) 

SECTIONAL  DISTRIBUTOR  BAR.  For  economical  re¬ 
placement  of  the  parts  that  get  the  most  wear. 

MODEL  27  SUPER-DISPLAY  LINOTYPE.  Three  Extra 


MAGAZINES  EASY  TO  SHIFT.  A  new  hall-hearing  con¬ 
struction  makes  the  magazine  shift  quicker  and  easier.  Only 
three  easy  turns  of  the  handle. 


35%  WIDER  MAGAZINES.  The  new  Extra  Range  maga¬ 
zine  is  35%  wider  and  carries  35%  fatter  faces.  This  means 
that  normal  36  point  and  condensed  faces  up  to  60  point  run 
in  the  standard  72-channel  layout. 


9/ 


MAGAZINES  EASY  TO  CHANGE.  In  spite  of  its  35%  magazines. 

greater  width,  the  new  Extra  Range  magazine  is  easy  to  MODEL  28  SUPER-DISPLAY  LINOTYPE.  Three  Extra 
change.  It’s  made  of  Linolite,  and  is  actually  lighter  than  the  |  Range  main  magazines  plus  three  Wide  Auxiliary  maga- 
standard  width  brass  split  magazine.  |  zines.  All  operated  from  a  single  swinging  keyboard. 


MERGENTHALER  LINOTYPE  CO. 

BROOKLYN,  NEW  YORK  •  SAN  FRANCISCO  *  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 


Linotype  Bodoni  and  Memphis 
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MAJOR  JOHN  S.  COHEN,  DEMOCRATIC 
LEADER,  ATUyrr A  EDITOR,  DIES 

Affer  45  Years’'  Associatioa  With  Atlanta  Journal  and  Distin* 
.  suished  Career  Aa  Political  Figure,  Ex-U.  S.  Senator 
?  '  *  Succumbs  To' Lingering  Illness  At  65 


A  WARM  friend  of  President  Roose¬ 
velt  through  long  years  of  service 
to  the  Democratic  party,  and  a  famed 
editor  through  45  years  of  association 
with  the  Atlanta  Journal,  Major  John 
S.  Cohen  died  at  his  home  in  Atlanta 
May  13.  He  succumlied  to  an  extended 
illness  at  the  age  of  65. 

For  several  months.  Major  Cohen, 
president  of  the  Journal,  one-time  U.  S. 
Senator  and  later  vice-chairman  of  the 
Democratic  National  Committee,  had 
been  in  declining  health.  Last  week  he 
returned  from  Rochester,  Minn.,  where 
he  had  undergone  treatment  for  stomach 
ulcers. 

He  had  been  president  and  editor  of 
the  Atlanta  Journal  since  1917,  so 
chosen  because  his  varied  experience  in 
journalism,  his  peculiar  comliination  of 
gifts  as  writer  and  executive,  liis  integ¬ 
rity,  foresight  and  judgment  were  de¬ 
signed  to  maintain  and  to  enhance  the 
paiier’s  traditions  and  prestige. 

He  had  been  Democratic  national 
committeeman  for  Georgia  since  1924 
and  vice-chairman  of  the  national  com¬ 
mittee  since  1932,  rewards  for  his  dis¬ 
tinguished  service  to  his  party  and  his 
genius  for  organization  and  guidance  of 
large  affairs. 

He  had  served  Georgia  as  United 
States  Senator  from  April  25,  1932  to 
January  10,  1933,  appointed  to  that  of¬ 
fice  because  of  his  keen  knowledge  of 
the  national  situation  and  his  dev<)tu)n 
to  the  welfare  of  his  state. 

He  had  been  president  of  both  the 
Capital  City  club  and  the  Piedmont 
Driving  club  in  .Atlanta,  evidence  of  his 
rare  social  charm  and  personal  magnet¬ 
ism. 

He  had  received  the  honorary  degree 
of  doctor  of  laws  from  Washington  and 
Lee  University  as  a  tribute  to  his  work 
in  raising  funds  for  the  re-establishment 
of  the  school  of  journalism  originally 
founded  by  Robert  E.  Lee. 

He  had  won  promotion  from  a  lieuten¬ 
ancy  to  the  rank  of  major  in  the  Siwii- 
ish-American  war  through  extraordi¬ 
nary  leadership  and  courage. 

These  and  many  other  offices  and 
titles  of  distinction  marked  his  long  and 
fruitful  life,  honors  touching  a  varied 
field  of  accomplishment,  but  each  allied 
closely  with  tlje  development  of  Georgia 
and  the  nation. 

Major  Cohen  was  born  February  26, 
1870,  a  son  of  Philip  Lawrence  and 
Ellen  Gobert  Wrigbt  Cohen.  General 
Ambrose  W  right  and  his  brother,  Henry 
Gregg  Wright,  had  been  editors  of  the 
Augusta  (Ga.)  Chronicle,  and  it  was 
from  them  that  the  young  John  Cohen 
absorbed  the  lore  of  the  print  shop 
which  was  the  sturdy  foundation  oF"  the 
structure  of  editorship  he  afterward 
erected.  There  he  served  in  every  capa¬ 
city. 

As  a  youth  he  attended  private  schools 
in  .Augusta,  and  did  preparatory  work  at 
Richmond  .Academy  there,  Bellevue 
High  school  in  Virginia,  Maunins 
School  for  Boys  in  Maryland,  and  at 
Shenandoah  .Academy  in  Virginia.  In 
1885.  though  only  15  years  old,  he  entered 
the  United  States  Naval  .Academy  at 
.Annapolis. 

In  1886  young  John  Cohen  resigned 
from  the  naval  academy  and  returned 
to  .Augusta,  to  begin  regular  work  on 
the  Chronicle. 

Shortly  thereafter,  he  served  a  year  as 
secretary  to  Capt.  William  G.  Raoul, 
builder  of  the  Mexican  National  rail¬ 
road,  in  the  Mexican  hinterland,  but  in 
1889.  at  19,  he  went  to  New  York  to 
join  the  staff  of  the  New  York  World. 

It  was  in  the  years  between  1890  and 
1898  that  John  Cohen  did  his  most 
noteworthy  work  as  a  writer  and  re¬ 
porter.  acquiring  the  background  which 
enabled  him  later  on  to  sympathize  with 
and  direct  his  staff  effectively. 

When  President  Cleveland  was  elected 
for  a  second  term.  Major  Cohen’s  close 


friciul,  Hoke  Smith,  tlien  a  brilliant 
\oimg  lawyer,  was  named  to  the  pt>st  of 
Secretary  of  the  Interior.  Smith,  who 
later  was  to  become  Governor  of 
(ieorgia  and  United  States  Senator, 
in  turn,  called  John  Cohen  to  serve  as 


Major  John  S.  Cohen 

bis  secretary.  This  young  Cohen  did, 
although  covering  cat)ital  news  for  the 
Journal  at  the  same  time. 

Wlien  the  L'nited  States  declared 
war  on  Spain  he  sailed  immediately 
with  the  .\merican  fleet  under  .Admiral 
Bob  Evans  to  represent  the  Journal  in 
the  fighting  zone.  When  the  call  for 
volunteers  went  forth,  be  dropi)ed  his 
correspondence,  returned  to  Georgia  and 
enlisted  in  the  Third  Georgia  X’olunteer 
Infantry,  being  commissioned  a  first 
lieutenant.  His  ability  (|uickly  won  him 
promotion  to  the  rank  of  major. 

.At  the  conclusion  of  the  war,  after 
a  periiKl  with  the  army  of  occupation, 
he  joined  the  National  Surety  Company 
and  returned  to  .Atlanta.  This  was 
his  last  gesture  away  from  the  news¬ 
paper  fold,  for  in  1900.  when  James  R. 
Gray  became  editor  of  the  Journal,  he 
immediately  summoned  John  Cohen  and 
later  made  him  managing  editor.  Prior 
to  this  appointment  be  had  served  the 
Journal  as  political  writer,  Washing¬ 
ton  correspondent  and  chief  editorial 
writer. 

During  the  years  that  ensued  until 
his  elevation  to  president  and  editor  of 
the  Journal  in  1917.  his  guiding  hand 


continued  to  mold  jK)litical  fortunes  in 
many  historic  campaigns.  It  was  dur¬ 
ing  this  jienod,  too,  that  lie  began  a 
long,  unremitting  fight  for  good  roads, 
and  championed  many  civic  projects  of 
the  first  magnitude. 

.After  he  became  president  of  tlu 
Journal,  he  made  many  other  distinctive 
contributions  to  the  cause  of  higher 
education,  never  restricting  his  allegi¬ 
ance  to  any  particular  institution.  He 
played  a  salient  part  in  the  creation  of 
vireater  Emory  Universitv  in  .Atlanta 
in  1918  and  1919,  and  in  the  refounding 
of  Oglethorpe  University.  Georgia 
Tech,  the  University  of  (ieorgia,  .\gnes 
Scott  College,  .Mercer  University  and 
Wesleyan  College  always  found  in  him 
a  sympathetic  and  valuable  sixuisor  for 
projects  of  expansion.  When  the  South¬ 
ern  Newspajicr  Publishers’  .Association 
assumed  management  of  the  movement 
to  revive  and  re-establish  the  Wash¬ 
ington  and  Lee  school  of  journalism. 
.Major  (.'ohen  was  selected  to  head  the 
committee  to  raise  the  necessary  funds. 
He  was  largely  resjionsible  for  the 
raising  of  $38.(>()0,  the  nucleus  of  a 
fund  wliicb  since  has  grown  to  twice 
that  amount. 

In  1921.  when  most  jieople  were  smil¬ 
ing  at  radio  as  a  scieniihc  tov  not  to  Im* 
considered  seriously,  lie  quickly  divined 
its  signilicaiice  in  tlie  social  scheme,  and 
on  ^iarcb  15,  1922,  WSB  sent  its  hesi¬ 
tant  voice  into  the  air  and  the  Journal 
became  the  second  newspaper  in  me 
nation  to  own  and  ojierate  a  radio  sta¬ 
tion.  It  has  been  operated  ever  since 
as  a  Journal  adjunct,  and  its  “The 
Journal  Covers  Dixie  Like  the  Dew" 
is  one  of  radio’s  most  familiar  phrases. 
He  was  i|iiick  to  sense  the  possibilities 
in  wirephoto  rotogravure. 

Major  Cohen  was  first  summoned  to 
imiKirtant  service  in  the  Democratic 
party  in  1924,  when,  by  unanimous  vote 
of  the  .'state  Democratic  Convention,  be 
was  elected  national  committeeman  from 
Georgia.  He  was  re-elected  in  1928. 
and  again  in  1932.  In  1933,  his  value  to 
the  party  nationally  bad  become  such 
that  lie  was  named  vice-chairman  of 
the  Democratic  National  Committee. 

It  was  in  the  spring  of  1932  that 
Major  Cohen  was  appointed  to  the 
United  States  Senate  by  the  tlien  Gov¬ 
ernor  Richard  B.  Russell.  Jr.,  who  later 
succeeded  him.  He  filled  the  vacancy 
left  by  the  death  of  Senator  William 
J,  Harris. 

He  had  been  a  warm  supporter  of 
Franklin  D.  Roosevelt,  then  (iovernor 
of  New  York,  for  the  Democratic  can¬ 
didacy  in  the  pre-convention  campaign 
of  that  year,  and  Georgia  was  the  first 
state  to  bring  Mr.  Roosevelt  forward. 
Major  Cohen  was  credited  by  political 
observers  with  having  an  important 
part  in  securing  the  nomination  for  Mr. 
Roosevelt.  In  anv  case,  he  was  fre¬ 


quently  called  into  conferences  Iiefore 
the  fall  elections  to  counsel  with  other 
narty  leaders  who  shaped  the  campaign. 

'Hie  widesjiread  esteem  in  which 
Major  Cohen,  was  held  was  reflected 
in  the  hundreds  of  messages  of  grief 
aiui  condolence  received  by  his  family 
and  by  his  iiajier. 

President  Rixisevelt,  in  a  brief  mess¬ 
age.  said:  "Mrs.  RiHisevelt  and  I  are 
distressed  to  bear  the  sad  news  of  our 
(lid  friend’s  passing.  We  extend  our 
dtejiest  syiniiatby."  .Many  publishers 
and  other  newsiiaixr  excutives  sent 
messages. 

.At  the  funeral  services  in  .\tlanta 
.May  lo  the  laxly  was  given  an  honor- 
arv  escort  composed  of  several  score 
major  local  and  national  figures,  in¬ 
cluding  Postmaster  General  James 
barley  and  the  entire  Georgia  congres¬ 
sional  delegation. 


POWERS-SOUTH  AMERICA 

The  South  .\merican  offices  of  the  Joshua 
B.  Powers  OrKanization  are  located  in  three 
important  mercantile  centers;  in  Buenos 
.\ires.  in  Rio  de  Janeiro,  in  S5o  Paulo. 

The  functions  of  each  are  to  give  efficient 
representation  to  the  hundred-odd  publica¬ 
tions  throughout  the  world  which  each  rei>- 
resent.  .\nother  important  duty  is  to  assist 
foreign  advertisers  and  exfKirters  in  finding, 
developing  and  holding  markets. 

Each  welcomes  inquiries  concerning  mar¬ 
kets,  economic  conditions,  local  agents,  dis¬ 
tributors  and  media. 

JOSHUA  B.  POWERS  Y  CIA,  Ltda. 

Ave.  Roque  Saenz-Peiia,  616 
Buenos  Aires,  Argentina 

JOSHUA  B.  POWERS.  Inc. 

Caixa  Postal,  714 
Rio  de  Janeiro,  Brazil 

JOSHUA  B.  POWERS.  Inc. 

Caiza  Postal,  2817 
SSo  Paulo,  Brazil 


MAY  BROADCAST  POLICE  NEWS 

Department  of  Justice  Considering 

Plans  for  Central  Radio  Station 

(Stecial  to  Editor  &  Publisher) 

W.xsiiiNGTON,  D.  C.,  May  15 — Con¬ 
sideration  is  being  given  by  the  Depart* 
iiieiit  of  Justice  to  the  feasibility  ot  a 
central  radio  station  to  broadcast  i^lice 
news  as  an  adjunct  to  a  National  Crime 
Institute  projected  at  the  .Attorney  (aeii- 
eral’s  Conference  on  Crime,  last  Ueceni- 
lx*r.  Init  plans  at  present  are  in  nebulous 
state. 

The  plan  for  national  broadcasting 
of  jHilice  news  is  of  recent  origin,  ilie 
Institute,  as  approved  by  the  December 
meetings,  has  lor  its  piyiKise  training  of 
carefully  selected  personnel  in  the  field 
of  criminal  law  administration  and  the 
treatment  of  crime  and  criminals.  De¬ 
tails  are  lieing  worked  out  by  Justin 
.Miller,  a  special  assi.staiit  to  the  .Attor¬ 
ney  General. 

The  .suggestion  for  use  of  radio  (>n  a 
national  scale  conies  from  J.  b.dgar 
Hoover,  chief  of  the  Bureau  of  Investi¬ 
gation.  who  is  developing  the  details. 

He  has  been  in  communication  with 
radio  technicians  to  develop  the  scienti¬ 
fic  angle  of  his  program. 

There  is  no  likelihixid  of  early  con¬ 
summation  of  the  broadcast  idea  acc'ord- 
iiig  to  Henry  Suydam.  former  Wash¬ 
ington  correspondent  for  the  Brooklvn 
Daily  Eagle,  now  a  special  assistant  to 
the  .Attorney  (jeneral. 

NO  SUNDAY  ISSUE 

It  was  erroneously  stated  in  the  May 
4  issue  of  Editor  &  Publisher  that  the 
Corona  (Cal.)  Independent  had  discon¬ 
tinued  its  Saturday  edition  and  had 
added  a  Sunday  edition.  The  dajly  is 
not  publishing  a  Sunday  edition  and  ap¬ 
pears  week-day  evenings  except  Satur¬ 
day.  _ 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


The  Hour  Glass 
Was  a  Timepiece  —  But — 

"IMPROVE!"" 

is  the  demand  of  Progress 

A  world  of  scientific  development  is  represented 
between  the  hour  glass  and  the  modern  "electric"  clock.  And 
that  same  kind  of  study  and  research  is  found  in  the  history  of  the 
Wood  Dry  Mat.  Transferring  type  matter  from  the  flat  form  to 
the  curved  stereotype  is  a  much  simpler 
process  today  because  Wood  has  kept 
steadily  at  it. 


"Improve  !"  is  the  Wood  Watchword. 


FLONC  OMtltNUVnON 

NOOSKB  nai5.  N.V 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES 


EYE  FATIGUE  may  cause 
many  readers  to  miss  im* 
portant  parts  oi  your  paper 
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News  type  puts  folks  to  sleep 
is  bad  for  Circulation  and  Advertising 


Eye  fatigue  induces  sleep.  If  this  needs  proof,  consider  how 
familiar  is  the  picture  shown  above.  In  street  cars,  hotel  lob¬ 
bies,  wherever  you  find  people  reading  newspapers  you  will 
find  some,  young  and  old,  asleep  or  dozing.  Obviously,  news¬ 
paper  type  that  causes  eye  fatigue  is  bad  for  both  the  news¬ 
paper  and  its  advertisers. 

A  newspaper  which  has  not  changed  its  news  type  within 
the  past  few  years  is  seriously  handicapped.  Its  circulation 
growth  is  being  retarded,  its  advertisers  are  being  penal¬ 
ized,  its  profits  are  being  curtailed  by  needless  eye  fatigue 
among  its  readers.  The  remedy  is  Intertype  Ideal  News, 
which  has  been  purchased  by  more  than  fifteen  hundred 
newspapers  in  this  country  alone.  Write  for  specimens. 


THE  STANDARD  NEWS  FACE 


INTERTYPE  CORPORATION  •  360  FURMAN  STREET,  BROOKLYN,  N.  Y. 

Chicago,  130  North  Franklin  Street;  New  Orleans,  1007  Camp  Street;  San  Francisco,  500  Sansome 
Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80  Federal  Street;  Canada,  Toronto  Type 
Foundry  Co.  Limited.  Distributors  Throughout  the  World 


•  NOTE  THE  EASE  WITH 
WHICH  YOU  CAN  READ  THIS 
COLUMN  OF  IDEAL  NEWS 

When  the  ascenders  and  descend¬ 
ers  of  letters  are  made  too  short 
(in  an  effort  to  put  an  over-size 
lower-case  letter  on  a  small  slug 
body)  the  result  is  an  unnatural 
sight  to  the  average  eye.  Such 
type  is  not  as  legible  as  it  would 
otherwise  be  and  therefore  tends 
to  cause  eye  fatigue.  When  an  edi¬ 
tor  wishes  to  make  an  editorial 
unusually  readable  and  attractive 
to  the  eye,  what  does  he  do?  He 
puts  extra  space  between  lines. 
Why?  Because  such  extra  spacing 
invites  reading.  This  saune  princi¬ 
ple  applies  to  body  types  of  all 
sizes.  Space  between  the  lines, 
whether  provided  by  ascenders 
and  descenders  of  normal  height 
and  depth,  or  by  leading,  makes 
for  legibility. 


Ttxt,  11  PolBt  Idaal  Newt.  DlipUy,  Baton  Bold  and  Beton  Extra  Bold. 


8H  point  on  9  point  ting 


20 


Editor  &  Publisher  for  May  18,  1935 


Selling  The  Classified  Pages 


By  L.  P. 

promulgating  an  attractive  automo¬ 
bile  campaign,  the  New  York 
World-Telegram  rounded  out  a  Used 
Car  "Round-Up”  Sale  which  had  a  wide 
human  interest  appeal  and  focused  at¬ 
tention  on  its  used  car  want  ad  offerings 
in  a  roundabout  way. 

Monnie  J.  Gensler,  classified  promo¬ 
tion  manager,  prepared  the  copy  and 
supervised  the  artwork  for  classified 
advertising  manager  \  aughn  Weidel. 

Covering  a  period  of  ten  days,  the 
campaign  presented  a  new,  humorous 
slant  involving  used  cars,  without  refer¬ 
ence  to  a  holiday  week-end  or  to  any 
other  one  underlying  theme  as  to  why 
a  person  should  acquire  a  second-hand 
automobile. 

The  unrelated  thoughts  of  the  pro- 
njotional  drive  were  simply  based  upon 
seasonal  interests  so  that,  in  its  entirety, 
the  campaign  would  not  convey  the  idea 
to  readers  or  advertisers  that  the  pres¬ 
ent  is  the  one  and  only  time  to  make 
a  purchase,  as  so  many  hackneyed  mer¬ 
chandising  plans  are  wont  to  do. 

It  was  a  link  in  the  month-to-month 
chain  of  World-Telegram  classified  pro¬ 
motion  prepared  to  assist  automobile 
dealers,  and  was  skillfully  executed  to 
api)eal  to  nearly  every  type  of  reader. 

♦  *  • 

The  introductory  advertisement  was 
150  lines  by  four  columns.  The 
upjMjr  two-thirds  of  the  space  depicted  a 
clownish  cowboy  astride  a  sp<)tted  white 
horse  which  could  be  taken  for  a  cross 
between  a  zebra,  a  hobby-horse,  and 
the  alleged  presidential  mechanical  steed 
of  a  few  years  hack. 

Our  cow-punching  friend  from  the 
plains,  with  his  trusty  lariat,  had  just 
snared  a  herd  of  dandy  automobiles  that 
were  reproduced  from  an  actual  photo¬ 
graph  inside  the  confines  of  his  lasso. 
Below  this  illustration  was  announc^ : 
“Used  Car  ‘Round-Up’  sale  Begins 
Today  in  World-Telegram  Want  Ads.” 

Several  lines  of  12  point  type  con¬ 
cluded  this  ad  with  an  admonition  to 
select  a  car  during  this  sale  if  a  pur¬ 
chase  is  being  contemplated  during 
spring  or  summer. 

Quite  noticeable  in  the  selling  copy 
was  the  absence  of  specific  reasons  for 
existence  of  the  “Round-Up”  Sale,  in¬ 
dicating  that  the  paper  cleverly  relied 
upon  the  subtleness  and  general  face¬ 
tiousness  of  all  the  copy  to  create  un¬ 
usual  interest  in  the  subject  advanced. 

Each  of  the  remaining  five  advertise¬ 
ments  appearing  on  subsequent  days 
was  identified  in  the  lower  left-hand 
corner  by  the  same  cowboy  character, 
reduced  to  a  depth  of  two  inches  and 
slightly  less  in  width.  Within  his  rope 
in  bold  type  appeared  “Used  Car 
‘Round-Up’  Sale.” 

♦  ♦  * 

The  second  ad,  120  lines  on  four 
columns,  was  entitled,  “The  Old 
Swimming  Hole  Becomes  .\ccessible.” 

large  pen  and  ink  sketch  at  the  top 
depicted  a  girl,  in  bathing  attire,  sud¬ 
denly  diving  out  of  a  roadster  through 
the  air  and  into  refreshing  waters,  leav¬ 
ing  her  spring-fancying  escort  rather 
dazed  with  bewilderment  behind  the 
wheel  of  the  car  as  it  whizzed  along  a 
shady  road  by  the  edge  of  ‘the  ’old 
swimmin’  hole.” 

.\dditional  copy  str-jssed  the  freedom 
that  accrues  to  a  family  possessing  a 
car,  and  concluded  with  the  conserva¬ 
tive  a  inouncement  that  leading  automo¬ 
bile  dealers  are  participating  in  the 
“Rourd-Up”  Sale.  Here  again,  you 
find  cnly  slight  reference  to  the  sale 
itself,  for  the  timeliness  of  the  art  and 
its  subject  carries  the  burden  of  attract¬ 
ing  attention  and  arousing  interest. 

*  *  * 

The  next  piece  of  copy,  same  size  as 
above,  was  designed  for  class  appeal. 
It  was  headed: 

“To  New  York’s  20,000  Fishermen.” 
On  the  left  side  was  an  arresting 
sketch  of  the  “Simple  Simon”  type  of 
fisherman. 

Equipped  with  creel  and  landing  net, 
he  was  nonchalantly  reeling  in  a  size¬ 
able  fish,  although  his  fly  rod  and  line 


UKELY 

were  in  a  maze  of  loops  and  tangles. 

Small  italic  copy  beneath  the  illustra¬ 
tion  read : 

“Whether  you  use  a  dry  fly,  wet  fly, 
or  ‘garden  hackle,’  buy  a  car  for  easy 
transjjortation  to  your  favorite  stream." 

Copy  in  larger  type  in  the  center  of 
the  advertisement  was  also  “fishy  talk !” 

“For  frenuent  creels  this  spring  and 
summer,  buy  a  used  car  now.  Whip  a 
fly  over  swirling  water,  troll  for  bass 
on  a  secluded  lake,  tempt  the  wily 
pickerel  with  a  shimmering  minnow ! 
Fisherman’s  luck  depends  on  getting 
there  early — to  out-of-the-way  streams 
aiul  lakes.  What  better  way  to  travel 
than  by  car?” 

“Happiness  .^head  for  Car  Owners” 
was  the  title  of  the  next  ad,  illustrated 
hy  a  straw-hatted  soul  consulting  a  huge 
road  map  in  his  topless  roadster.  A 
paragraph  mentioned  that  May,  June, 
July,  and  on  into  November  were  happy 
months  for  the  motorist. .  .be  among 
the  carefree  folk  to  leave  the  city  each 
week-end  .  .  .  out-of-doors  .  .  .  glorious 
country ...  used  car  NOW. .  .“Round- 
I’p”  Sale... the  want  ads. 

Following  this,  half  a  dozen  agate  ads 
were  repr^uced  as  typical  values  in 
traded-in  transportation. 

♦  *  ♦ 

HE  next  ad  was  quite  ambitious,  for 
it  advised  in  the  title: 

“\Mew  the  Wonders  of  the  World 
Through  the  Windows  of  an  .\uto.” 

The  accompanying  art  showed  a 
mcitorist  traversing  North  .\merica  on 
a  globe  with  Saturn  sailing  dangerously 
close  through  space. 

Here  the  supplementary  theme  in¬ 
spired  one  to  become  a  traveler,  to  fol¬ 
low  new  trails  to  adventure. .  .mountains 
...the  seashore. .  .all  summer  long... 
the  appeal  will  grow  stronger ...  become 
equipped  now  for  jovous  davs  ahead. 

*  *  ♦ 

The  final  piece  in  the  campaign,  100 
lines  by  four  columns,  was  the  re¬ 
production  of  an  automobile  photograph 
sui)erimposed  upon  a  background  of 
mountain  scenery. 

It  began,  “Ride  the  Road  to  Healtli 
and  Pleasure,”  and  continued,  “A  Mil¬ 
lion  Miles  of  Happy  Motoring  Is  Rep¬ 
resented  by  the  Used  Cars  Listed  for 
Sale  in  the  Want  Ads  Today.” 

The  thoughts  embodied  in  this  pro¬ 
motion  schedule  are  adaptable  to  almost 
every  locality  and  can  be  used  to  ad¬ 
vantage  in  selling  more  used  car  adver¬ 
tising  during  the  ensuing  vacation 
rnonths,  without  dependence  upon  par¬ 
ticular  events  or  holidays. 

* 

Theodore  newhouse.  classi¬ 
fied  advertising  manager  of  the 
l^ong  Island  Daily  Press,  carried  a  fea¬ 
ture  on  “Mother’s  Day  Specials”  last 
week  which  appeared  on  Wednesday, 
Thursday,  Friday  and  Saturday. 

Three  columns  wide  and  200  lines 
deep  with  the  hand-lettered  heading,  it 
represented  a  total  of  2,200  lines  of  paid 
advertising. 

Fifty  separate  ads  were  printed  each 
publication  in  ten  and  14-line  spaces,  all 
classified  according  to  type  of  merchan¬ 
dise  or  service  offered. 

Each  listing  contained  one  or  two 
lines  of  reference  to  Mother  or  Mother’s 
Day.  No  cuts  were  permitted  in  adver¬ 
tisers’  spaces. 

Father’s  Day  will  soon  offer  oppor¬ 
tunity  for  a  similar  special. 


ALUMNI  CHAPTER  ELECTS 

Joseph  W.  Hicks,  publicity  director. 
Byllesby  Engineering  and  Management 
Corporation,  was  elected  president  of 
Chicago  alumni  chapter  of  Sigma  Delta 
Chi.  professional  journalism  fraternity, 
at  a  luncheon  May  13  at  which  Dr. 
Walter  B.  Pitkin.  Columbia  University, 
was  the  principal  speaker.  Elmo  Scott 
Watson,  editor  of  Publishers’  Auxiliary, 
was  chosen  vice-president.  Other  offi¬ 
cers  are:  Conger  Reynolds,  publicity 
director.  Standard  Oil  Company  of  Indi¬ 
ana,  secretary,  and  Floyd  Arpan,  North¬ 
western  U.  .\lumni  News  editor,  treas¬ 
urer 


In  the  first  four  months  of  1935  National 
advertisers  spent  more  of  their  advertising 
dollars  and  used  more  advertising  linage  in 
The  Philadelphia  Inquirer  than  in  any  other 
Philadelphia  newspaper. 

When  the  Nation's  leading  advertisers 
single  out  a  newspaper  in  any  community 
to  carry  the  hulk  of  their  advertising  effort, 
there  must  be  a  reason — and  there  is  a  rea¬ 
son  in  Philadelphia. 

For  the  SIX  months  ending  March  31,  1935, 
The  Sunday  Inquirer  attained  a  new  all 
time  circulation  peak  of  677,135 — nearly 
double  the  circulation  of  any  other  Phila¬ 
delphia  Sunday  newspaper.  The  Daily 
Inquirer  with  278,360  circulation  far  out¬ 
ranks  any  other  morning  competitor. 

When  you  consider  that  the  combined  cir¬ 
culation  of  the  Daily  and  Sunday  Inquirer 
of  almost  a  million  can  be  bought  at  one  of 
the  lowest  milllne  rates  in  America,  you 
have  the  reason  for  its  dominance  in  the 
Philadelphia  market. 

Sib  f 

JInqttirtr 

Pennsylvania's  Greatest  Morning  Newspaper 
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What  Public  Utility  Investors  Ask 


The  millions  of  investors  in  public  utilities  in  this  country 
are  seeking  today: 


1.  A  reasonable  regulatory  utility 
holding  company  bill  which  will 
prevent  the  recurrence  of  all  of  the 
alleged  abuses  which  have  been 
enumerated. 

2.  A  federal  regulatory  bill  as  to 
operating  companies  which  will  be 
limited  in  its  provision  to  the 
regulation  of  the  electric  energy 
actually  moving  in  interstate  com¬ 
merce  and  which  will  leave  to  the 
several  states  their  full  power  of 
regulation  over  electric  energy 
generated,  transmitted  and  distri¬ 
buted  within  their  own  borders. 

3.  A  cessation  of  Federal  gifts  of 
money  and  loans  at  low  interest 
rates  for  the  establishment  of  muni¬ 
cipal  electric  plants  which  directly 
compete  with  business  already  es¬ 
tablished  and  in  which  people  have 
invested  their  savings. 

4.  Restrict  at  the  switchboard  the 
sale  of  power  generated  by  Federal¬ 
ly  owned  hydro  plants,  such  power 
to  be  distributed  by  existing  dis¬ 
tribution  systems  under  such  regu¬ 
lation  as  will  insure  to  the  con¬ 
sumer  any  savings  that  may  be 
effected  by  such  generation. 


The  gifts  and  loans  of  money  to 


municipalities  to  build  duplicate 
distribution  systems  do  not  distri¬ 
bute  wealth;  they  destroy  it.  The 
building  of  duplicate  transmission 
and  distribution  lines  does  not 
communize  or  share  property;  it 
annihilates  it.  The  Wheeler-Ray- 
bum  bill  recognizes  by  its  language 
that  there  will  be  destruction  of 
wealth  in  the  dissolution  of  utility 
holding  companies.  The  repre¬ 
sentative  of  forty-three  insurance 
companies,  the  representative  of 
five  hundred  sixty  mutual  savings 
banks,  the  representative  of  the 
American  Bankers  Association  and 
various  economists,  all  have  testi¬ 
fied  to  that  inevitable  result. 

Freed  of  threats  by  the  Govern¬ 
ment,  the  electric  utility  industry 
will  do  more  to  lift  this  country 
out  of  the  depression,  take  more 
men  out  of  the  bread  lines  and  off 
relief  rolls  than  any  other  industry 
and  with  the  multiple  effects  of 
restored  confidence,  expanding 
credit  and  the  restoration  of  faith 
on  the  part  of  capital  investors,  do 
more  than  the  Government  itself 
can  do  with  all  of  its  expenditures. 


The  Commonwealth  &  Southern 

CORPORATION 
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CONDENSED! 


•  « 


IF®®  ! 


A  CERTIFIED  SURVEY  SHOWING 
THE  EXACT  EFFECT  OF  UNEM¬ 
PLOYMENT  ON  1935! 


real  contribution  to  market  research  by  The 
Los  Angeles  Times  that  every  sales  or  adver¬ 
tising  executive,  newspaper  publisher,  retail¬ 
er  and  banker  should  read  immediately! 

A  FEW  OF  THE  QUESTIONS  ANSWERED 

1.  How  much  of  the  market  for  5.  What  are  sales  increase  pos- 

various  products  has  been  sibilities  for  1935? 
eliminated?  6.  Are  the  millions  of  unem- 

2.  What  is  the  exact  effect  of  ployed  among  the  greatest  buy- 

unemployment  on  the  various  ERS  of  newspapers? 

income  groups?  7.  Do  waste  circulations  exist? 

3.  What  is  the  effect  of  unem-  8.  Why  do  practically  all  exist- 

ployment  on  1935  spendable  ing  surveys  and  market  esti- 
income?  mates  have  a  margin  of  error 

4.  Exactly  how  much  of  the  of  15%  to  50%  because  these 

1930  buying  power  remains  unemployment  factors  have 
in  1935?  been  unknown  until  now? 


Please  send  me  the  Los  Angeles  Times 
Survey  22 

Individual  Name _ 

Position _ 


'A^Send  for  your  copy  TODAY! 

It  contains  the  simplest,  most 
practical  and  accurate  descrip¬ 
tion  of  a  market  ever  published 
for  the  purpose  of  fixing  retail 
store  locations,  sales  quotas 
and  advertising  budgets! 

Please  clip  this  COUPON 


Firm  Name 
Address _ 


•  Address  The  Times-Mirror  Co.  —  attention 
'Retail  Marketing  and  Survey  Dept.,  Times 
Bldg.,  1st  St.  &  Broadway,  Los  Angeles,  C^dii• 
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NO  BUSINESS  OF  THE  PRESS 

EAVY-HANDElJ  diplumacy  and  a  total 
failure  to  comprehend  the  newspaper’s  posi¬ 
tion  are  evident  in  the  current  insistence  of 
some  big  distillers — backed  by  threats  of  cancella¬ 
tions  of  advertising  and  in  some  instances  by  actual 
cancellations — that  newspapers  should  refuse  to 
carry  retail  liquor  advertising  that  stresses  cut  prices. 

Barring  cases  of  illegitimate  dealings  or  fraud 
upon  the  public,  what  business  has  any  newspaper 
to  demand  that  a  retailer  raise  his  prices  upon 
penalty  of  being  barred  from  the  advertising  col¬ 
umns?  Doubtless  many  an  industry  would  be  well 
pleased  to  arrange  things  so  that  everybody  operated 
at  a  nice  comfortable  profit,  but  the  newspaper  is  no 
super-code-authorit}’  to  insure  that  for  all  industries. 
The  newsiMper  is  an  advertising  medium  treating  all 
advertisers  alike — and  incidentally  owing  its  first 
duty  to  its  readers,  who  harbor  a  good  deal  of 
resentment  at  liciuor  prices  anyway. 

.\side  from  all  other  considerations  is  the  simple 
fact  that  many  newspapers  would  lay  themselves 
liable  to  legal  action  if  they  joined  in  an  agreement 
to  force  the  raising  of  prices. 


Till’  air  ladt’u  with  the  poison  gas  of  partisan 
polities,  imiependent  editors  look  trvice  at  the 
copy  they  print. 

SCHIZOPHRENIA 

At  the  annual  convention  of  the  .American 
Psychiatric  .Association  in  Washington  this 
■week  Dr.  William  L.  Woods  made  the  obser¬ 
vation  that  the  writings  of  “some  literary  artists” 
read  like  the  telltale  phrases  of  schizophrenia,  a  mild 
form  of  insanity  known  as  “split  personality.”  The 
term  means  mental  deterioration  and  one  of  the 
symptoms  is  the  use  of  grandiloquent  language,  be¬ 
wildering  and  elaborate  word  structures,  bizarre  de¬ 
scriptive  phrases  and  high-sounding  and  redundant 
sentences  used  to  express  meaning  of  simple  or  ob¬ 
scure  import.  -Another  symptom  of  the  dread 
malady,  the  association  was  told,  is  the  repetition  of 
trite  expressions,  such  as  “it  seems  as  though,”  or 
“it  feels  like,”  and  similar  well-worn  phrases  used 
by  persons  who  are  not  sure  of  their  subjects  and 
who  wish  to  avoid  betraying  their  mental  confusion. 
Still  another  symptom  of  schizophrenia  is  “telegraph- 
stiff,”  rigid  and  staccato  expression,  indicating  that 
despite  his  verbal  flow  the  victim’s  mind  is  empty. 

Dr.  Woods  said  he  had  discovered  evidence  of  this 
peculiar  mental  state  in  the  writings  of  some  100 
authors,  but  he  took  care  not  to  name  names.  We 
imagine  that  copy  desks  across  the  land  would  have 
little  difficulty  in  identifying  some  of  the  afflicted 
authors  whose  wn'ings  appear  in  newspapers — in¬ 
deed,  we  are  so  familiar  with  the  schizophrenic 
tendency  as  it  appears  in  print  that  a  couple  of  dozen 
prominent  names  might  be  set  forth  with  little  fear 
of  libel.  The  disease,  however,  cannot  be  said  to  be 
limited  to  the  writing  fraternity.  The  horrid  symp¬ 
toms  are  more  frequently  seen  in  public  speeches, 
both  by  politicians  and  leaders  of  commercial  and 
professional  affairs.  Not  long  ago  we  sat  for  two 
agonized  hours  in  Washington  while  members  of 
Congress  made  five-minute  speeches,  and  if  most  of 
them  were  not  riddled  with  the  language  of  split 
personality  we  are  no  judge  of  psychiatric  dis¬ 
orders.  If  bewildered,  grandiloquent,  up-stage,  trite 
language  were  to  break  out  on  the  body  like  hives 
or  small-pox,  some  of  those  orators  would  that  night 
have  been  sent  to  the  pest-house.  Soon  thereafter  in 
New  York  we  suffered  through  a  whole  evening 
under  the  verbal  assaults  of  a  public  speaker  whose 
split  personality  was  so  painful  that  the  audience 
rose  up  and  begged  him  to  stop  the  persecution. 

Grandiloquent  language,  “telegraph”  phrasing, 
bizarre  descriptions  of  stupid  nothings,  high-sounding 
words  to  cover  a  paucity  of  thought,  the  whole  lingo 
of  fast-talking  loose-thinkers  that  litter  the  scene,  is 
wicked  punishment  for  newspaper  readers.  It  is  one 
of  the  reasons  so  much  of  the  stuff  that  is  printed  to 
complete  the  public  record  is  rejected  by  the  reading 
public.  The  copy  desk  that  runs  a  firm  blue  pencil 
through  mere  words,  and  rewriters  who  puncture  the 
verbal  balloons  of  so-called  celebrities,  printing  only 
essential  facts,  earn  thrice  their  pay  whatever  it  may 
be.  Simple,  plain  writing  not  only  indicates  the 
sanity  of  the  writer,  but  confers  untold  blessings  on 
press  and  public. 


.ATIOX.ALLY  distinguished  for  political 
acumen  which  had  long  made  him  an  in- 
valuable  officer  of  the  Democratic  party, 
Jolin  Sanford  Cohen  was  known  to  newsiiapcrmen 
as  an  able  rcp<irter,  one  of  the  best  city  and  man¬ 
aging  editors  the  country  has  ever  .seen,  and  a  free- 
souled  head  of  a  great  newspaiier.  Politics  was  his 
avocation  and  lie  played  it  unselfishly. 

Major  Cohen’s  newspaixT  career  liegan  where  it 
ended,  on  the  Atlanta  Journal,  in  a  period  when  the 
editor  was  the  unquestionably  dominant  factor  in 
journalism,  especially  Southern  journalism.  .Atlanta, 
recovering  from  the  ravages  of  war,  had  been  out¬ 
standing  as  an  opixirtunity  for  militant  journalism, 
and  in  the  twenty-five  years  which  preceded  Major 
Cohen’s  advent,  the  opixirtunity  had  been  excep¬ 
tionally  well  served.  The  tradition  of  forthright 
journalism  in  which  he  was  reared  never  left  him. 

As  editor  and  later  as  president  of  the  Journal. 
Major  Cohen  was  surrounded  hy  able  associates  up¬ 
stairs  and  down.  For  many  years  the  newspaper  has 
ranked  near  the  top  of  its  class. 

The  same  sagacity  and  integrity  that  made  him  a 
great  journalist  brought  Major  Cohen  an  enviable 
respect  among  leaders  of  his  political  party.  For 
more  than  -W)  years  his  keen  understanding  of 
political  values  have  been  resi>ected  by  statesmen, 
first  being  marked  by  Senator  Hoke  Smith  when 
the  young  man  served  as  his  secretary.  But  pub¬ 
lic  office  was  not  his  goal,  his  tenure  of  Georgia’s 
Senatorial  seat  a  few  years  ago  being  accorded  him 
as  a  fitting  recognition  of  service,  but  accepted  by 
him  as  merely  a  passing  service  to  the  public. 
Education  was  naturally  one  of  his  major  interests, 
and  he  was  proud  of  his  important  part  in  reviving 
some  10  years  ago  the  Washington  and  Lee  School 
of  Journalism,  oldest  in  the  country. 

Not  of  the  old  fire-eating  editorial  school.  Major 
Cohen  nevertheless  will  be  ranked  among  the  great 
journalists  that  the  South  has  given  to  this  country. 
He  represented  a  tj'pe  that  is  essential  to  the  sur¬ 
vival  of  the  press  as  we  know  it. 


Somethinfl  is  to  be  said  for  personal  journal¬ 
ism,  meaning  leadership  by  able  and  conseien- 
tious  editors,  as  distinguished  from  institutional¬ 
ised  editorship,  when  the  people  are  bewildered 
by  the  highly  personalised  appeals  of  demagogues. 


EXCELLENT  REFORMS 

HE  Columbia  Broadcasting  System  is  to  be 
commended  for  its  excellent,  if  lielated,  efforts 
to  clean  house.  .After  1936,  according  to  a 
new  rule,  it  will  exclude  from  the  charged  ether 
waves  of  the  sweet,  clean  heavens,  insofar  as  they 
are  controlled  by  CBS,  all  advertising  of  laxatives. 
-After  that  date  little  children  will  not  be  led  to  lieg 
daddy  and  mamma  to  buy  another  cake  of  that  de¬ 
licious,  candied  Castorbeano,  so  that  the  children  can 
send  in  the  wrapper  and  get  a  tin  whistle.  We  say 
this  confers  a  blessing  on  the  .American  domestic 
scene,  and  no  doubt  even  conscientious  doctors  and 
undertakers  will  approve,  though  it  means  less  busi¬ 
ness  for  them.  Furthermore,  to  its  credit,  CBS  will 
not  accept  any  advertising  which  describes  “graphi¬ 
cally  or  repellently  any  internal  bodily  functions, 
symptomatic  results  of  internal  disturbances,  or  mat¬ 
ters  which  are  generally  not  considered  acceptable 
topics  in  social  groups.”  Fine,  and  then  we  can  let 
the  radio  operate  during  mealtimes. 

The  clean-up  also  will  mean  a  new  standard  of 
children’s  programs,  which  will  eliminate  the  gang¬ 
ster  stuff  that  is  now  driving  mothers  to  distraction 
because  their  young  sons  arc  imitating  hoodlums  and 
their  little  daughters  are  screaming  in  their  sleep 
from  frights.  Selling  talk  on  sponsored  programs  is 
to  be  limited,  and  some  pressure  selling  curbed. 


I  A  L 

A  NEW  YORK  VICTIM 

HIKTY  days  in  the  penitentiary  and  a  $250 
fine  is  what  Judge  -Morris  Koenig  would  in¬ 
flict  on  Martin  Mooney,  reporter  of  Mew 
York  American,  because  of  his  refusal  to  violate 
newspaper  confidences  liefore  the  Grand  Jury.  Mr. 
Mooney  has  recently  exposed,  in  a  series  of  excellent 
public-service  articles,  a  vicious  jxilicy  racket  that  is 
one  of  the  most  demoralizing  gambling  systems  in 
the  country,  bringing  poverty,  shame  and  disgrace 
to  thousands  of  homes.  Tied  up  with  it,  as  might 
be  expected,  are  powerful  ixiliticians.  This  is  obvi¬ 
ous,  since  no  gambling  system  can  for  long  be  con¬ 
ducted  without  political  protection. 

But  the  manifest  benefaction  of  the  reporter’s 
work  seems  to  have  been  overlooked  by  the  judge, 
who  would  stand  on  the  letter  of  a  stupid  law  and 
punish  a  good  citizen  for  alleged  contempt  because 
he  refused  to  violate  newspaper  confidences.  Thus, 
in  New  A’ork  City,  a  newspajierman  is  to  be  treated 
as  a  common  criminal,  whereas  across  the  Hudson 
River,  in  New  Jersey,  whose  hills  are  in  plain  view, 
the  law  specifically  exempts  newspapermen  from 
testifying  before  Grand  Juries  if  their  answers  to 
questions  would  constitute  a  lietrayal  of  confidence. 
Delaware  also  has  such  a  law,  and  other  states  are 
moving  to  enact  such  legislation. 

Martin  Mooney  told  the  judge  plainly  he  would 
not  violate  his  conscience ;  rather  than  break  a  news- 
pajier  confidence  he  would  accept  the  bitterly  cruel 
sentence.  He  was  actually  shoved  in  a  cell  before 
another  judge  granted  a  writ  of  habeas  corpus.  Mr. 
Mooney  told  the  judge  the  Grand  Jury  was  beneath 
contempt. 

But  why  is  it  that  organized  newspaperdom  of 
New  York  has  not  long  ere  this  obtained  legislation 
copied  after  the  New  Jersey  and  Maryland  laws? 
For  years  Editor  &  Publisher  has  been  calling  at¬ 
tention  to  the  need  of  such  a  law.  Time  and  again 
we  have  printed  the  full  texts  of  the  New  Jersey  and 
Maryland  statutes,  each  a  model.  The  case  of 
Martin  Mooney  should  spur  New  York  editorial  and 
publisher  groups  to  action. 


“IV hen  the  mo7’ies  are  cleaned  up  fit  for  chil¬ 
dren  to  see  it  might  be  well  for  the  campaigners 
to  keep  right  on  going  and  clean  up  the  ne7vs- 
paper  comics,"  says  Mihvaukee  Journal. 

HOW  MUCH  FOR  ADVERTISING? 

ERCENT.AGE  of  gross  sales  that  will  pro¬ 
duce  maximum  income  at  minimum  cost  is  a 
(jnestion  that  never  seems  satisfactorily  settled 
for  merchants  and  manufacturers.  The  latter,  con¬ 
fronted  with  sudden  and  unpredictable  style  changes, 
introduction  of  new  products,  the  marketing  at  a 
price  which  will  command  public  respect  of  an  arti¬ 
cle  composed  of  intrinsically  cheap  ingredients,  has 
problems  which  do  not  confront  the  merchant.  It 
is  difficult,  probably  impossible,  to  set  up  formulae 
for  national  advertising  costs  which  will  apply  from 
one  year  to  the  next. 

The  more  stable  retail  field,  however,  has  evolved 
some  rules  from  experience.  Operating  expenses  of 
a  score  of  varied  mercantile  lines  have  been  included 
in  a  booklet  just  issued  by  the  Merchants’  Service 
of  the  National  Cash  Register  Company,  compiled 
from  Harvard  University  statistics,  various  business 
surveys,  trade  journals,  and  associations.  Most  of 
them  indicate  what  percentage  of  gross  sales  is 
allotted  to  advertising,  averaged  for  each  group. 
Some  of  the  more  interesting  items  of  this  kind  are : 


Auto  tires  and  accessories . . 

.1.1 

per 

cent. 

Beauty  shops  . . 

.5.0 

per 

cent. 

Builders’  supply  . 

.0.49 

I>er  cent. 

Department  stores  (newspajHrr 

space)  . 

.1.55 

to 

4.1  per  cent. 

DruK  stores  . 

.0.3 

to  1 

.0  per 

cent. 

Electrical  stores  . 

.2.7 

per 

cent. 

Florists  . 

.5.0 

per 

cent. 

Furniture  stores  . 

.3.96 

to 

10.16 

per  cent. 

Grocery  stores  (independent).... 

.0.8 

to  1 

1.0  per 

cent. 

Grocery  stores  (chain)  . 

.0.65 

to 

0.75 

per  cent. 

Hardware  stores  . 

.0.36 

to 

1.35 

per  cent. 

Jewelers  . 

.3.9 

I>er 

cent. 

Laundries  . 

.0.86 

to 

1.89 

per  cent. 

Meat  markets  . 

.0.9 

per 

cent. 

Men’s  apparel  . 

.2.71 

to 

3.83 

per  cent. 

Restaurants  . 

.0.7 

to 

1 .8  per  cent. 

Shoe  stores  . 

.2.7 

to  3 

1.6  per 

cent. 

Specialty  shops  (newspaper  space) 

.3.85 

to 

4.2  per  cent. 

The  variations  indicated  are  graded  according  to 
population,  as  a  rule,  with  larger  markets  requiring 
a  larger  proportion  for  advertising. 
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PURELY  PERSONAL 


COl..  FRANK  KNOX,  Chicago  Daily 
Xcu'S  editor  and  publisher,  ad¬ 
dressed  the  recent  conference  on  aKri- 
cultiirc.  science  and  industry  held  at 
Dearborn,  Mich. 

John  C.  Martin,  Philadelphia  Evening 
Ledger  publisher,  and  J.  Lee  Ellmaker, 
publisher  of  the  Philadelphia  Daily 
Seii's.  are  members  of  the  general  coin- 
rnittee  in  charge  of  the  current  “Phil¬ 
adelphia  on  Parade”  ex|H)sition. 

Mark  Ethridge,  president  and  pub¬ 
lisher.  Richmond  (Va.)  Times-Dispatch, 
delivered  'the  commencement  address 
of  the  Virginia  Mechanics  Institute  in 
Richmond  recently. 

Malcom  W.  Bingay,  editorial  direc¬ 
tor,  Detroit  Free  Press,  spoke  on 
"America  at  the  Crossroads,”  at  a 
meeting  of  the  Zonta  Club  of  Detroit 
May  16. 

Vance  C.  McCormick,  owner  and 
publisher  Harrisburg  (Pa.)  F.vening 
Sezvs  and  Patriot,  has  been  appointed  to 
the  Harrisburg  Disaster  Committee  of 
the  .American  Red  Cross. 

I.  E.  Hanvvay,  co-publisher,  Casper 
(\Vyo.)  Tribune-H'erald  and  Mrs.  Han- 
way  recently  completed  a  50-day  busi¬ 
ness  trip  to  the  Pacific  coast. 

Hon.  Frank  Carrell.  publisher.  Que¬ 
bec  Chronicle-Telegraph,  recently  re¬ 
turned  to  Canada  after  visiting  South 
.■\frica  as  a  member  of  the  Canadian 
Parliamentary  Press  party  which  spent 
a  month  there. 

Samuel  E.  Boys,  editor  and  publisher, 
Plymouth  (Ind.)  Daily  Pilot  and  Mrs. 
Boys,  plan  to  sail  from  New  York,  June 
7  on  a  five-month  trip  through  the 
British  Isles  and  Continental  Europe. 

W.  T.  A.  Haynes,  Jr.,  has  been 
named  editor  of  the  Pine  Bluff  (.Ark.) 
Daily  Graphic,  succeeding  E.  L.  Camp¬ 
bell.  who  has  joined  the  .Associated 
Press. 

William  S.  Kellogg,  publisher,  Glen¬ 
dale  (Cal.)  News-Press,  accompanied 
by  Mrs.  Kellogg  and  their  children,  ar¬ 
rived  at  San  Francisco  May  9  on  the 
Hamburg- American  liner  Resolute,  en- 
route  home  after  a  four-month  world 
tour. 

■A.  R.  O’Brien,  publisher,  Ukiah 
(Cal.)  Republican  Press,  was  named  to 
the  California  State  Board  of  Prison 
Directors  May  10  by  Governor  Frank 
Merriam. 

Mrs.  Arthur  W.  Stypes,  wife  of  the 
vice-president  of  M.  C.  Mogensen  & 
Co.,  Inc.,  San  Francisco,  and  their 
daughter  Elizabeth,  sailed  from  San 
Francisco  May  11  on  the  Panama 
Pacific  liner  California  for  New  York. 
Miss  Stypes  will  later  sail  for  Europe 
on  the  Italian  liner  Conte  Grande. 

Frank  O.  Breder,  publisher.  Egg 
Harbor  (N.  J.)  Nezvs,  has  been  named 
chairman  of  the  Egg  Harbor  Better 
Housing  Campaign. 

Elmer  B.  Boyd,  publisher.  New 
Brunswick  (N.  J.)  Daily  Home  Nezvs 
and  Sunday  Times  has  been  commis¬ 
sioned  a  Kentucky  Colonel  by  Governor 
Laffoon. 

Stewart  Hooker,  secretary  of  the 
Cleveland  Newspaper  Publishers  Asso¬ 
ciation,  and  Mrs.  Hooker  are  parents 
of  a  son  born  in  Cleveland,  May  4. 

Edmund  H.  Carpenter,  publisher, 
IVoodbury  (N.  J.)  Ez'ening  News,  has 
been  nominated  by  President  Roosevelt 
for  the  postmastership  at  Woodbury. 
He  has  been  acting  postmaster  for  the 
l)ast  year,  having  resigned  as  Mayor  to 
fill  the  position. 

L.  G.  Flannery,  publisher,  Goshen 
County  News,  Torrington,  \Vyo.,  and 
Democratic  state  chairman,  has  re¬ 
signed  as  secretary  of  the  new  state 
board  of  public  welfare. 

M,  C.  Giles,  editor,  Sheffield  (Ala.) 
Standard  has  presented  to  Florence 
State  Teachers  College  a  copy  of  the 
History  of  LaGrange  College,  by  A.  A. 
McGregor. 

Don  Calfee,  editor-manager  of  the 
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Father  and  Son  Own  Controlling  , 

Interest  in  Findlay  Republican~Courier\ 


Father  and  son  constitute  the  ex¬ 
ecutives  of  the  Findlay  (O.)  Re¬ 
publican-Courier.  The  father  is  I.  N. 


E 

Wm 


I.  N.  Hcmincek  R.  L.  Hkmincsb 

Heminger  and  the  son  is  R.  L.  Hem- 
inger.  They  jointly  manage  and  edit 
the  news|)aper  which  occupies  the  field 
alone  in  this  city  of  around  20,000. 

1.  N.  Heminger  lias  lieen  in  the  news¬ 
paper  business  in  Findlay  for  45  years, 
the  longest  period  any  individual  has 
ever  been  associated  with  a  local  news- 
liaper.  He  became  a  reporter  on  the 
Findlay  Republican  in  1890  upon  his 
graduation  from  Findlay  College,  ac¬ 
quiring  also  a  stock  interest  in  the  prop¬ 
erty  at  the  time.  In  1892,  he  purchased 
the  News  at  Bluff  ton,  near  Findlay,  and 
operated  that  publication  until  1900, 
when  he  returned  to  Findlay  to  manage 
the  Republican,  in  which  he  had  re¬ 
tained  his  interest  during  his  absence. 
In  1923,  he  went  to  California  for  the 
benefit  of  the  health  of  Mrs.  Heminger, 
who  is  an  invalid. 

His  two  sons,  R.  L.  and  L.  N.  Hem¬ 
inger.  took  charge  of  the  newspaper  in 
his  absence,  the  former  as  editor  and 
the  latter  as  business  manager.  The 
latter  lost  his  life  in  an  automobile 
accident  in  1931  and  the  father  returned 
from  the  West  again  to  become  actively 
connected  with  the  newspaper. 


During  Mr.  Heminger’s  career,  the : 
Republican  has  absorbed  two  opposition  j 
dailies,  the  Jeffersonian,  which  was 
bought  in  1903  and  discontinued  in  1911, 
and  the  Courier,  which  was  acquired  in 
1926  and  merged  with  the  Republican, 
Jan.  1,  1933. 

The  elder  Mr.  Heminger  was  one  of 
the  organizers  and  first  secretary  of  the  ' 
present  Ohio  Select  List.  He  has  Iteen  ! 
active  in  community  affairs  and  is  a  j 
former  president  of  the  Rotary  Gub. 
He  writes  a  daily  column  of  “Observa¬ 
tions”  which  he  started  while  on  the 
West  Coast  and  which  he  has  continued 
since  returning.  The  column  has  a  wide 
following  locally. 

The  son  is  a  graduate  of  Ohio  Wes¬ 
leyan  University,  Delaware,  O.  Fol¬ 
lowing  his  graduation  in  1914,  he  was  a 
rci)orter  for  a  time  on  the  Bay  City 
(Mich.)  Tribune,  returning  to  Findlay 
in  the  fall  of  1914  to  become  a  reporter 
on  his  father’s  newspaper  for  three 
years.  In  1917,  he  went  to  (Janton,  O., 
becoming  a  member  of  tbe  news  staff  of 
the  Repository.  He  entered  the  army 
in  1918,  becoming  a  battalion  sergeant 
major  in  the  field  artillery.  .After  the 
war,  he  again  became  associated  with 
the  Republican  and  has  continued  as  one 
of  its  executives  since.  He  is  chairman 
of  the  postal  affairs  committee  of  tbe 
Inland  Daily  Press  Association  and 
vice-president  for  Ohio  of  the  same  or¬ 
ganization.  He  takes  an  active  part  in 
community  life  and  is  now  president  of 
the  Findlay  Chamber  of  Commerce.  He 
is  married  and  has  two  sons. 

The  Republican-Courier  is  owned  by 
the  Findlay  Publishing  Company,  of 
which  1.  N.  Heminger  is  president  and 
R.  L.  Heminger  vice-president.  The 
Heminger  family  owns  a  controlling  in¬ 
terest  in  the  corporation. 

Mrs.  J.  L.  Anderson,  San  Jose,  Cal., 
is  a  daughter  of  Mr.  and  Mrs.  I.  N. 
Heminger.  She  is  a  graduate  of  Mills 
College,  from  which  she  received  her 
master’s  degree  in  1931. 


week.  He  is  in  this  country  to  study 
the  NRA. 

Frank  H  Cook,  president,  Sayre 
(Pa.)  Evening  Times  has  been  elected 
a  director  of  the  Valley  Industries,  Inc., 
a  corporation  which  has  raised  more 
than  ^5,000  to  finance  the  location  of  a 
rayon  factory  in  that  city.  During  its 
drive  for  the  fund,  Mr.  (Took  served  as 
chairman  of  the  group. 

William  A.  Walker,  co-publisher, 
Warren  (Pa.)  Times-Mirror,  has  been 
appointed  a  workmen’s  compensation 
referee  by  Governor  Earle,  succeeding 
G.  Scott  Smith,  publisher,  Kane  Amer¬ 
ica  who  held  the  post  for  the  past  18 
years. 

Meigs  O.  Frost,  editorial  writer.  New 
(Continued  on  next  page) 


Roe  Fulkerson  ' 

does  three  features  for  McN aught  Syndicate  that 
have  proved  their  worth  in  many  cities  through 
the  years. 

Andrew  and  Imogene,  Daily 
Hotel  Stenographer,  Daily 
Sunday  Morning  Breakfast,  Sunday 

These  are  text  features,  humorous,  lively,  enter-  i 
taining. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNiTT  TIMES  BUILDING  Charles  v.  Mcaoam 

Chairman  NEW  YORK,  N.  Y.  Preaident 


Elisabeth  (Tenn.)  Star  for  the  past 
six  years  has  been  appointed  city  editor 
of  the  Johnson  City  (Tenn.)  Press. 

Harold  B.  Farquhar,  editor,  Bethle¬ 
hem  (Pa.)  Globe-Times,  C.  William 
Duncan,  interviewer-columnist,  Philadel¬ 
phia  Ez'ening  Ledger,  and  J.  A.  Barnett, 
of  the_y^  York  Herald  Tribune,  were 
the  principal  speakers  at  the  recent  sec¬ 
ond  annual  Lehigh  University  Scholas¬ 
tic  Press  Conference,  at  Bethlehem.  A 
total  of  475  delegates  from  nearly  200 
Pennsylvania  and  New  Jersey  high 
school  publications  attended. 

Dr.  Duarte  Monis  Pereira  of  the 
Portugese  Newspaper  Amanha,  published 
m  Portugal,  addressed  the  Fall  River, 
Mass.,  council  of  the  Portugese  Amer¬ 
ica  Gvic  League  of  Massachusetts  last 


1 

It  ranks 
numbert 


on  lists  of 
Washington 
columns,. 

CjUY  V.  MILLER,  chief  (kIi- 
torial  writer  of  The  Pittsburgh 
Press,  wrote  recently  to  Drew 
Pearson,  co-author  with  Robert 
S.  /Vilen  of  The  Washington 
Merry-Go-Round — 

“May  I  say  that  I  think  you  have 
Iteen  doing  a  dandy  job  on  the 
column,  and  that  it  seems  to  be 
attracting  more  reader  interest 
than  ever  before. 

“Almost  every  day  some  reader  in 
the  Letters  to  the  Editor  quotes 
your  column  or  refers  to  the 
Merry-Go-Round  as  an  author¬ 
ity  for  some  statement. 

“I  imagine  what  is  true  here  is  true 
anywhere  else  your  column  ap¬ 
pears,  and  that  it  ranks  number 
I  one  on  the  lists  of  Washington 
I  columns.^^ 

T^HESE  facts  confirm  Mr.  Miller’s 
belief:  The  Washington  Merry- 
Go-Round  was  first  released  only 
28  months  ago.  Today  it  is  pub¬ 
lished  in  nearly  300  newspapers, 
with  a  total  circulation  of  close  to 
9,000,000. 

For  samples  of  The  Washington 
Merry-Go-Round  and  for  terms, 
please  write 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 
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Tribune  and  Telegram,  and.  Thomas  J. 
.Mullin,  business  manager,  Salt  Lake 

FOLKS  WORTH  KNOWING  ' 

- - 

Telegram,  have  been  appointed  to  a 

1 

1  Continued  from  page  25) 

special  advertising  committee  of  the  Salt 
Lake  Advertising  Cl.ub  for  the  purpose 

TJEHIXD  the  story  in  last  week’s! 

Oriciins  (La.)  States,  is  ill  at  T<iuro 
Infirmary  in  New  Orleans. 

C.  F.  Byrns,  editor,  tu>rt  Smith 
(Ark.)  Soulinvcst  .■imerieaii  and  Times 
Record,  was  elected  May  10  as  honor¬ 
ary  member  of  the  University  of  Ar¬ 
kansas  chapter  of  Beta  Gamma  Si(;ma, 
national  commerce  fraternity. 

Miriam  .\lhurn,  daughter  of  William 
.Mburn  of  the  Alburn  Bureau  Editorial 
Service,  is  a  X'assar  sophomore  and  an 
editor  of  The  Little  Magazine,  whose 
spring  issue  has  just  appeared. 

IN  THE  BUSINESS  OFFICE 

WILLIAM  F.  RO(iERS,  recently 
retired  as  advertising  manager  of 
the  Boston  Evening  Transcript,  was  pre¬ 
sented  with  a  handsome  seven-piece  desk 
set,  suitably  engraved,  by  former  as¬ 
sociates  in  his  department  at  a  surprise 
party  given  at  the  home  of  Charles  C. 
Balcom  of  the  liKal  department  May  8. 
The  presentation  was  made  hy  Harry 
H.  Martin,  senior  in  service  of  the  auto¬ 
mobile  depart  meot. 

Wilson  Condict,  national  advertising 
manager,  St.  Louis  Glohe-Dcmocrat. 
won  first  prize  in  the  blind  bogey  golf 
tournament,  the  first  of  the  season,  held 
last  week  by  the  St.  Louis  .Advertising 
Golf  Association  at  the  Westwood 
Country  Club. 

.Amos  Jenkins,  advertising  manager, 
■'salt  Lake  Deseret  News;  Le  Roy  D. 
Simmons,  promotion  manager,  Salt  Lake 
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Marian  B.  Pew,  BMtr ;  Arthur  T.  Bobb,  Manntinn 
tdUtr;  learran  L.  Baaiett.  JVanw  JMlIar;  Bobart  8. 
Mann,  Bditcr ;  John  W.  Pony.  Poahwa  Bditor 

Vkarlaa  B.  Gioofflai,  Baataaao  Haunter ;  Charloa  T. 
Maart.  Hear  tie  lag  Manager;  Janet  Wright  Brawn. 
Ir.,  Service  Manager;  Oeorga  H.  Strata.  OtrenlaMen 
Mtnogar;  L.  P.  Ukalg,  OiaeeilM  Uuuaoer:  Blliabetb 
McMahon.  OaeMer 


Oflea:  e/o  The  Caiton  Macaclne.  Grand 
•alldlnci.  Trafalicar  8q.,  W.  C.  1.  Allan  Dala- 
faaa,  Managar.  Parts,  Praneo,  Ollleo :  T I  roe  dee  Petite 
(Tkaingt,  Sidney  B.  Clarka,  Manager.  Paris  Bditor: 
Baarge  Langelaan,  1  Bus  Jules  Dumten.  Tokyo 
Carrasnondant,  Claranea  A.  Oarlas,  e/o  Japan  Adrar- 
Hsar.  Washington  Corraspondent;  General  Prsat 
Aaan.,  Jtatianai  Prase  CInb  BnUding.  Chicago  Office : 
ftl  Leaden  OsMrsntee  and  Accident  BnUding,  36g 
Worth  Miehigon  Aeenae,  Telephona  Dearborn  ITTl. 
Baarge  Rroodanburg.  Cerrsependent;  Pacific  Coast 
Baprassntatlres:  Editorial:  Bari  Burka.  Jill  Jones 
Street,  San  Prancltco,  and  Kao  Taylor,  ISIS  Nerth 
Hebert  Banl.,  Lee  Angeles.  Adrertlslng:  Pengar- 
Wall  Co.,  Ltd.,  Son  Praneltoo,  ISS  Montgomery 
•treat;  Loa  Angeles,  tlSl  8.  Breadtesg;  Seattle. 
tetj  Seeand  Aeenae. 

tstamatlonal  Tear  Book  Number—Alootalnlng  clreu- 
Inttana,  adrartlslv  rataa.  Newt  and  Psature  Ser- 
rlaaa,  Namat  of  Editors,  Publishers,  and  Depart- 
•aotal  Biaeutlraa  of  mors  than  l.ttt  newspapers  ot 
Onltad  States  and  Canada  with  basic  data  of  leading 
nawspapaci  et  the  World — last  Saturday  In  January — 
"A.N.P.A."  numbers  last  tm  Saturdays  In  April — 
Adrartlslng  Coorantloo  number  first  Saturday  In  June— 
Adrertlslng  linage  records  la  Mared  and  August — 
Nswapaper  rates  and  circulations  In  January  and  July — 
Market  Guide  eootalnlng  standardlied  merchandising 
and  msrkating  data  on  l,4tl  newspaper  markets 
■Bird  Batur^  In  Noramber — 

•Ue  of  type  page  t%  x  11  Inches — 111  agate  lines 
(IIH  ems)  on  tout  eolumns — total  et  171  agate 

tkiit  It  Ih# 

Lsugast  type  paga  In  ths  business  paper  field — 
Oltplay  adrertlslng  rates;  transient.  Tie.  per  agate 
B—i  at  serial  of  Insertions  as  follows: — 
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of  arousing  greater  interest  on  the  igrt 
of  Utah  citizens  in  tlie  state’s  scenic 
and  industrial  resources. 

j.  M.  Blalock,  circulation  manager, 
Spartanhurg  (S.  C.)  Herald  and  Jour¬ 
nal,  has  Ijecn  elected  deiiuty  grand  mas¬ 
ter  of  Odd  Fellows  in  South  Carolina. 

Thomas  J.  Mullin,  business  manager. 
Salt  Lake  Tribune,  and  Samuel  O.  Beii- 
nion,  general  manager.  Salt  Lake  Des¬ 
eret  Netos,  have  tieen  apiMiinted  to  a 
committee  in  charge  of  sjiending  a  fund 
recently  collected  by  the  Salt  Lake 
Chamlier  of  Commerce  for  community 
advertising  purposes  on  a  national  scale. 

Haywood  E.  Lynch,  lor  several  years 
with  the  Goldsboro  (N.  C. )  .Vcica- 
.Irgus  advertising  staff,  has  leased  the 
Kings  Mountain  (N.  C.)  Herald  from 
(i.  (j.  Page,  owner,  and  will  oiierate  it. 

X'erne  Caughell  has  resigned  from  the 
Los  Angeles  Times  to  join  the  Los  .An¬ 
geles  office  of  Williams,  Lawrence  & 
Cresmer  Co. 

Firuce  Wharton  of  the  Harrisburg 
(  Pa. )  Evening  Nezvs  advertising  staff, 
was  crowned  the  billiard  champion  of 
Harrisburg  following  his  victory  over 
James  Stein,  the  runner-up. 

Leonard  M.  Goldsmith,  formerly  ac¬ 
count  executive  and  production  manager 
lor  the  .Arthur  Rosenberg  .Agency,  New 
York,  and  recently  with  the  New  A’ork 
office  of  Montgomery  Ward,  lias  been 
appointed  national  advertising  manager 
of  the  Atlantic  Citv  (N.  T.)  Daily 
World.  ■  . 

Ernest  F.  Emmel.  classified  advertis¬ 
ing  manager,  Atlanta  Georgian  and 
.  Uncrican,  has  been  unanimously  electerl 
president  of  the  .Atlanta  Philharmonic 
Society  by  the  board  of  governors. 

Hugh  B.  Lee  has  announced  his  resig¬ 
nation,  June  1.  from  the  national  adver¬ 
tising  department  of  the  Des  Moinj-s 
Register  and  Tribune.  He  is  not  vet 
ready  to  announce  his  plans. 

Horace  Powell,  circulation  director, 
.Itlanta  Journal,  was  recently  honored 
by  his  staff  of  district  managers  and 
supervisors  in  celebration  of  his  42d 
Irirthday. 

Andrew  W.  Bowe  has  been  named 
classified  manager  of  the  .Mankato 
(Minn.)  Tree  Prc.ts.  succeeding  the  late 
Lester  C.  Carlson. 


tlM  sliwla  oolniPB  forty-lwu  Uh*  mokor  curd  U 
a  esot  at  111  par  wosk  oarns  os  low  a  rata  on  a 
IS-Ua#  basis  as  any  other  lefaeduls,  namely,  till 
nor  nafs:  III  half  paio:  III  quarter  page. 
Claselfiad  rates:  Tie.  per  agate  Una  one  Ume;  lie. 
par  agate  Una  tour  times. 

Bttastlena  wanted:  lie.  per  agate  line  one  time, 
41a.  per  agate  line  throe  timee  (rount  six  words  to 
tee  line). 

■steecriptlon  rates:  By  mall  payable  in  adranee 
Bnlted  States  and  Island  Possessions  14  per  year: 
Canada  14.11;  fforelgn  IS. 

Chatter  Msmbar  of  the  Audit  Bureau  ot  Circulations 
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IN  THE  EDITORIAL  ROOMS 

V''ERN  HINKLEY,  managing  editor, 
Honolulu  (Hawaii)  Star-Bulletin. 
with  Mrs.  Hiiikley  and  their  children. 
Louise  and  Roliert.  arrived  at  San  Fran¬ 
cisco  last  week  on  the  President  Lin¬ 
coln.  enroiite  for  New  York  via  Panama. 
Mr.  Hinkley  will  visit  newsiiaiier  plants 
and  press  asstK'iation  headquarters  and 
motor  across  the  continent,  returning 
to  Honolulu  at  the  end  of  July. 

Rol)ert  Davis,  managing  editor. 
.‘sluiiigliai  (China)  North  China  Ncti's, 
arrived  at  .San  Francisco  last  week  on 
the  liner  Malolo.  Davis  has  been  in 
China  for  30  years. 

Glen  R.  Gelb,  managing  editor,  Circle- 
ville  (O.)  Herald,  has  lieen  elected  ex¬ 
alted  ruler  of  t’ne  Circleville  Elks. 

Barney  Madden,  of  the  Worcester 
(Mass.)  Telegram,  is  running  a  sports 
column,  “Golfers  in  Full  Swing.’’ 

M  iss  Mildred  .A.  Kettyle,  for  ten  years 
society  editor.  Corning  (N.  Y.)  Even¬ 
ing  Leader,  has  resigned  to  take  a  pub¬ 
licity  position  in  New  York  City.  Miss 
Helen  Kephart  of  Corning  has  been  add¬ 
ed  to  the  staff. 

Theodore  E.  Buell,  saddle  horse 
columnist  and  reporter,  Hartford 
(Conn.)  Courant,  recently  spoke  over 
radio  station  WTIC. 

Alex  Watson,  of  the  copy  desk,  Buf¬ 
falo  Times,  has  resigned.  William  Lee, 
formerly  of  the  Buffalo  Evening  News 
copy  desk,  succeeds  him. 

William  A.  Spring,  sports  editor. 
Yonkers  (N.  Y.)  HerM  Statestnan  and 
president  of  the  Westchester  County 


novation  on  the  .Yew  York  Evening  ; 

Journal  copy  desk  i 
of  a  “mike”  to  | 
accurately  ineas-  l 
ure  headlines  be-  | 
fore  they  are  set  I 
in  type,  is  the  | 
colorful  story  of  j 
Chief  Copy  Edi¬ 
tor  H.  Armand 
de  Masi,  j  o  u  r- 
nalist,  soldier,  j 
traveler,  and  lin-  I 
guist. 

From  a  modest  ' 
Ijeginning  with 
the  Joliet  (Ill.) 
Evening  Herald 


H.  .\rmakd  de  Masi 


in  1*815  he  stepped  up  to  positions  on 
several  leading  .American  dailies  before 
he  became  managing  editor  of  the 
Havana  (Cuba)  .-imerican  in  1914.  The 
paper  has  since  been  suppressed.  Later 
he  was  managing  editor  of  the  Grand 
Junction  (Colo.)  Daily  News  and  di¬ 
rector  of  publicitv  for  Essanay  Film 
Co. 

During  the  war,  because  of  his  un¬ 
usual  knowledge  of  languages.  Captain 
de  Masi  was  detailed  to  the  War  Col¬ 
lege  in  Washington  for  a  special  course 
in  codes  and  ciphers.  He  was  then  as¬ 
signed  as  assistant  military  attache  to 
the  American  l^^gation  in  Lisbon,  Por¬ 
tugal,  where  he  was  twice  decorated  by 
the  Portuguese  government,  first  as 
Knight  of  the  Military  Order  of  Avis 
and  then  as  Knight  of  the  Order  of 
Christ. 

In  Portugal,  too.  Captain  de  Masi 
achieved  the  unusual  distinction  of  be¬ 
ing  made  the  youngest  thirty-third  de¬ 
gree  Scottish  Rite  Mason  in  the  world, 
for  having  saved  the  life  of  the  Sebas¬ 
tian  de  Magalhaes  Lima,  sovereign 
grand  commander  of  the  Portuguese  Su¬ 
preme  Council  of  Masons,  during  a 
monarchist  uprising. 

After  his  war  service  de  Masi  went 
to  Paris  for  the  New  York  Sun  and 
later  went  to  Madrid  to  introduce  .Am¬ 
erican  efficiency  methods  on  a  group 
of  Spanish  newspapers.  Since  then  he 
has  been  mostlv  with  Hears!  papers  in 
New  York.  Baltimore  and  the  West 
Coast. 


.Sports  Writers’  .Association,  will  be 
guest  of  honor  at  a  testimonial  dinner 
May  28  at  the  A’onkers.  N.  Y..  Elks 
Clui).  to  celebrate  his  tenth  year  as 
siKirts  editor. 

.Arville  Schaleben,  of  the  reiKirtorial 
>taff.  .Mihoaukee  Journal,  has  l>een  as¬ 
signed  to  cover  the  progress  of  the  67 
Wisconsin  families  in  the  Matanuska 
Valley  project  in  .Alaska.  He  left  with 
the  Wisconsin  group  from  Rhinelander, 
Wis.,  May  12. 

Daniel  Carroll,  formerly  of  the  Bos¬ 
ton  Transcript,  has  joined  the  city  repots 
torial  staff  of  the  Worcester  (.Mass.) 

( laectte. 

E.  Gwyn  Thomas,  formerly  reporter 
on  the  ll’oreestcr  (Mass.)  Evening  Post, 
has  joined  the  Worcester  Telegram 
staff. 

Edmund  R.  Gamble,  reiwrter,  Bata%ffa 
(N.  Y.)  Daily  Nc^vs,  scored  the  first 
hole-in-one  of  the  season  at  the  Stafford, 
N.  Y.,  Country  Cluh,  dronning  the  shot 
in  the  14th  hole  on  a  204-yard  drive 
with  a  hrassie. 

Kathleen  McLaughlin,  Chicago  Trib¬ 
une  women’s  editor  during  the  |>ast  18 
months,  has  resigned  to  do  free  lance 
writing  in  New  York  City. 

Waide  M.  Condon,  Sunday  editor. 
Salt  Lake  Tribune,  sjioke  on  “The  Ro¬ 
mance  of  Newspapers”  before  the  Salt 
T.ake  Lumbermen’s  Club  last  week  at 
the  Chamber  of  Commerce. 

John  Franklin  McFadden,  of  the  .'Steu¬ 
benville  (O.)  Her  old -Star  and  only  sur¬ 
viving  member  of  the  first  class  gradu¬ 
ated  from  the  Ohio  State  University  in 
1878,  was  the  guest  of  honor  recently 
of  the  University  (Thapter,  Phi  Gamma 
Delta,  which  he  helped  to  found. 


PRESS  AGENT- 
PROOF 

WOAAEN’S 

FEATURES 


^HK^AGO  Tribune-New 
York  News  women’s  features  are 
written  by  women,  edited  by 
women — and  are  absolutely  free 
of  commercial  bias.  Editors  who 
realize  the  service  value  of  the 
daily  department  on  fashion, 
beauty,  children,  etiquette  and 
heart  problems  do  not  have  to  be 
warned  about  the  damage  that 
can  result  when  these  columns 
are  invaded  by  doubtful  press 
agent  material  or  sprinkled  with 
misinformation  or  blunders  in 
judgment. 

When  you  contract  for  this  syn¬ 
dicate’s  women’s  features,  you 
offer  your  readers  strictly  un¬ 
colored  news  about  the  subject, 
together  with  straight,  expert  ad¬ 
vice  by  women  who  have  made 
these  specialties  their  life  work. 
Following  is  the  list  of  honest, 
press  agent-proof  features  that 
mean  a  square  deal  for  both  you 
and  your  readers — 

FASHION 

By  Bettina  Bedwell 

BEAUTY 

By  Antoinette  Donnelly 

PARENTS  &  CHILDREN 

By  Gladys  Bevans 

COOKERY 

By  Nancy  Dorris 

ETIQUETTE 

By  Elinor  Ames 

HEART  PROBLEMS 

By  Doris  Blake 

Chicago  tribune- 

new  YORK  NEWS 
SYNDICATE,  INC. 

ARTHUR  W.  CRAWFORD 

General  Manager 

News  Bldg..  220  East  42nd  St.,  New  York 

MUrray  Hill  2-1234 
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Let’s  Look  at  the  Record 


Who  Are  AGAINST  the  Bill? 

A  Majority  of  Newspaper  Editors— 

Hundreds  of  Thousands  of  Individual 
Investors— 

Investors*  Organizations- 
Practically  all  Business  Organizations— 

Savings  Banks  (With  14  Million  Depositors) — 

Insurance  Companies— 

State  Public  Service  Commissioners— 
Investment  Bankers— 

Banks  and  Trust  Companies— 


Who  Are  FOR  the  Bill|? 


Except  for  a  few  government 
officials  who  are  advocates 
of  government  ownership, 
and  a  few  who  have  long 
had  a  deep-rooted  prejudice 
against  the  public  utilities, 
there  is  apparently  no 
answer. 


These  Are  the  People  Who  Are 
Opposed  to  the  Public  Utilities  Bill! 

As  Reported  to  the  Senate  on  May  15,  1935,  the  so-called 
modified  version  of  the  bill  is  substantially  the 
same  as  the  original  destructive  draft. 


During  the  past  few  weeks,  organizations  and  individuals  from 
every  State  in  the  Union  have  openly  declared  themselves 
against  the  proposed  Bill,  emphasizing  the  following  five  points: 


la  It  would  seriously  retard  the  nation's  economic  recovery; 

2a  It  would  cause  immense  destruction  of  values  In  utility  securities; 
3a  It  would  Increase  the  cost  of  electricity  to  the  consumer; 

4a  It  would  undermine  the  efficiency  of  the  light  and  power  Industry; 
5  a  It  would  virtually  nullify  state  Jurisdiction  over  local  operations. 

COMMITTEE  OF  PUBLIC  UTILITY  EXECUTIVES 

368  MAYFLOWER  HOTEL 
WASHINGTON,  D.  C. 
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Advertising  Agencies 

DEALERS  FOREMOST  IN 
PAINT  CAMPAIGN 

Strategy  Developed  by  St.  Louis 
Newspaperman  is  Extended  to 
Cbicago— Public  Urged  to  Buy 
at  Checkered  Flag 


(Special  to  Editor  &  Purlishkr) 

Chicago,  May  14 — Successful  intro¬ 
duction  here  of  the  “Checkered  Flag” 
paint  store  merchandising  and  advertis¬ 
ing  plan  on  the  part  of  Glidden  Com¬ 
pany,  Cleveland  paint  manufacturer, 
marks  the  culmination  of  an  idea  con¬ 
ceived  and  sold  to  Glidden  by  a  former 
St.  Louis  Globe-Democrat  local  adver¬ 
tising  solicitor.  The  plan  proved  so 
profitable  in  St.  Louis  that  the  company 
engaged  the  Globe- Democrat  representa- 
ti\'e  to  continue  the  campaign  in  St. 
Louis  last  year  and  to  introduce  the  idea 
to  Chicago  independent  retail  i>aint  deal¬ 
ers. 

E.  J.  Morgan,  formerly  of  the  Globe- 
Democrat,  Cincinnati  Post  and  Miki’au- 
kee  Wisconsin  Nezvs,  is  director  of  the 
plan  now  in  operation  among  68  retail 
paint  stores  in  St.  Louis  and  52  Chicago 
dealers,  who  are  displaying  the  “Check¬ 
ered  Flag”  front  and  engaging  in  cotip- 
erative  newspaper  advertising  which 
ties  in  with  the  "Checkered  Flag” 
theme. 

The  plan,  which  might  lie  adapted  in 
other  fields  by  newspaper  advertising 
departments,  was  conceived  by  Mr.  Mor¬ 
gan  after  a  thorough  study  of  the  vari¬ 
ous  elements  entering  into  the  sale  of 
paint.  It  was  Mr.  Morgan's  conviction 
that  three  major  factors  enter  into  the 
sale  of  most  products ;  namely,  ( 1 )  cre¬ 
ative  demand;  (2)  acceptance;  (3) 
knowledge  of  where  to  buy  if.  Con¬ 
sidering  surveys  which  showed  that 
most  paint  purchasers  bought  paint  on 
the  dealer's  recommendation,  .\lr.  Mor¬ 
gan  reached  the  conclusion  that  ''where 
to  buy  it”  was  the  imiiortant  clement. 

The  Glidden  “Checkered  Flag”  mer¬ 
chandising  program  is  built  around  the 
plan  of  having  independent  dealers  paint 
their  store  fronts  in  black  and  white 
checkers,  displaying  a  checkered  Hag  and 
featuring  this  flag  in  a  cooperative 
newspaper  advertising  campaign  with 
the  slogan ;  “When  you  want  paint  look 
for  the  checker  flag.”  Glidden  and  the 
local  dealers  share  the  e.xpense  of  the 
newspaper  advertising  program,  supple¬ 
mented  in  Chicago  by  a  radio  program, 
with  a  special  appeal  to  women,  over 
Station  WBBM. 

The  name  of  Glidden  paints  is  not 
esjiecially  featured  in  the  newspaper 
copy,  but  rather  the  “checker  flag” 
theme  and  the  dealers’  names.  In  the 
first  two  ads,  no  mention  is  made  of 
Glidden  and  in  subsequent  ads.  the 
trade  names  of  Glidden  paints  are  fea¬ 
tured,  along  with  the  price,  rather  than 
the  name  of  Glidden.  Newspaper  ads 
run  800  to  1.200  lines  over  a  period  of 
12  weeks  in  the  spring.  .\n  eight-week 
campaign  is  scheduled  for  the  fall  sea¬ 
son. 

.\  series  of  small  institutional  ads 
IS  planned  for  the  summer  months  to 
keep  checker  flag  stores  before  the  pub¬ 
lic.  it  was  stated. 

Glidden  company’s  Chicago  cam¬ 
paign.  placed  at  general  rates  in  the 
Chicago  Daily  Netvs  and  Chicago 
American,  is  handled  by  Schwimmer  & 
Scott,  local  advertising  agenev.  under 
the  direction  of  Mr.  Morgan,  who  in¬ 
dicated  ^  the  plan  may  he  extended  to 
other  cities. 


NAMED  ADVER'nSING  CHIEF 

James  L.  Hutchinson,  formerly  with 
J.  Walter  Thompson,  and  more  recently 
with  the  Blackett-Sample-Hummert  or¬ 
ganization,  has  been  appointed  adver¬ 
tising  manager  in  charge  of  both  the 
advertising  and  sales  promotion  depart¬ 
ments.  the  United  Drug  Company,  with 
headquarters  in  Boston.  He  succeeds 
John  E.  Fontaine,  who  recently  was 
made  vice-president  and  general  sales 
manager.  Street  &  Finney,  New  York 
agency,  handles  the  account. 
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MANY  USE  NEW  AYER  COPY 

1,700  Newspaper*  Give  Space  to 
“Advertise  Advertising” 

More  than  1,700  newsiiapers  m  the 
United  States  are  using  the  1935  series 
of  advertisements  to  advertise  adver¬ 
tising  to  the  consumer,  prepared  by 
N  W.  ,\yer  &  Son,  Inc.,  Fhiladelphia. 
Thirty-six  farm  publications,  30  general 
magazines  and  15  women’s  magazines 
also  are  using  seiiarate  campaigns  ot 
■similar  nature. 

This  is  the  17th  consecutive  year  the 
.■\yer  agency  has  placed  the  “.-Adver¬ 
tising  advertising”  series  at  the  dis- 
IKJsal  of  publishers.  The  purpose  is  to 
educate  the  public  to  reatl  advertise¬ 
ments  and  to  buy  advertised  goods. 
Ihe  name  of  the  agency  does  not 
appear. 

.A  schedule  of  52,  4-column  by  10-inch 
advertisements,  to  run  one  a  week,  is 
prejvared  for  newsiiapers. 

The  service  has  been  also  supplied 
to  125  English-language  publications 
printed  in  foreign  countries  but  the 
exact  number  of  these  which  are  using 
them  is  not  yet  available. 

USING  l^EWSPAPER  SPACE 

Full-page  space  in  the  Sew  ygrk 
Times,  Nc7v  1  ork  Seu’s,  Chicago  Trib¬ 
une,  Saturday  Evening  Post,  American 
li'eekly  aiKl  in  14  cities  not  covered  by 
the  latter,  is  lieing  used  by  McKesson 
&  Robbins,  Inc.,  to  promote  a  $25,000 
Ualox  Tooth  Powder  cash  prize  contest 
which  got  under  way  last  week  ^nd 
will  continue  until  June  lo.  Full-page 
follow-up  ailvertisements  are  scheduled 
to  appear  in  the  .American  Weekly, 
Times,  News  and  Saturday  Evening 
Post.  The  company  is  also  using  na¬ 
tional  advertising  in  women’s  magazines 
to  promote  .Abolene  Solid,  a  pharma¬ 
ceutical  product  for  the  care  of  the  skin. 
Initial  copy  appears  in  the  current  issue 
of  Ladies  Home  Journal  and  Pictorial 
Review. 

CHINA  RICE  CAMPAIGN 

China  Rice  Imixirting  Co.,  San  Fran¬ 
cisco,  has  released  an  advertising  cam¬ 
paign  through  the  San  Francisco  office 
of  Hixson-O’Donnell,  Inc.,  advertising 
agency,  for  Number  Due  Brand  of 
China  rice.  Media  used  includes  news¬ 
iiapers  on  the  San  Francisco  peninsula. 
San  Jose  and  San  Rafael,  car  cards  in 
San  Francisco,  direct  mail  and  dealer 
helps  material.  The  campaign  will  .be 
expanded  later  to  include  additioiial 
newspapers  in  the  San  Francisco  Bay 
area  and  car  cards  in  Oakland.  Robert 
James.  San  Francisco  manager,  has 
been  named  vice-president  of  the  agency. 
Joseph  E.  Richards,  formerly  advertis¬ 
ing  manager  for  Wm.  Cav'alier  &  Co., 
has  joined  the  agency’s  San  Francisco 
office  as  account  executive. 

NEW  ATLANTA  ACCOUNTS 

The  following  new  accounts  are  now 
being  handled  by  Harvey-Massengale 
Company,  Inc.,  .Atlanta  agency :  L^nion 
Plant  Company,  Texarkana.  .Ark.;  Bass 
Pecan  Company.  Lumlierton.  Miss.; 
Tucker  Duck  &  Rubber  Co.,  Ft.  Smith. 
.■\rk. ;  Dewoody  Manufacturing.  Co., 
Pine  Bluff,  .Ark. ;  .Artistic  Beauty  In¬ 
stitute.  .‘Atlanta.  Ga. ;  Joseph  W.  A'estal 
&  Son.  Little  Rock,  .Ark.;  Tomellem 
Company,  Calico  Rock,  .Ark.  Leo  P. 
Booth,  Jr.,  is  account  executive. 

EVERGREEN  CAMPAIGN  STARTS 

The  Evergreen  Playground  .AssiK'ia- 
tion  of  Oregon,  Washington  and  Brit¬ 
ish  Columbia,  with  headquarters  in 
Seattle — community  advertising  organi¬ 
zation  sponsored  by  the  cities  of  Port¬ 
land,  Tacoma.  Seattle.  Bellingham,  \’an- 
couver  and  Victoria,  B.  C. — has  released 
its  summer  vacation  campaign  in  Pacific 
Coast  newsiiapers.  Four-column  fifteen- 
inch  space  features  the  copy  theme  “;}id- 
venture  Beckons.”  The  campaign  is  di¬ 
rected  by  Cockfield,  Brown  &  Co.,  Ltd., 
advertising  agency,  Vancouver,  B.  C. 


BREW  IN  CHICAGO  OFFICE 

.Austin  Brew  has  been  named  Chicago 
space  buyer  of  Batten,  Barton,  Durstinc 
&  Osborn,  Inc.  Mr.  Brew  has  been 
transferred  from  the  New  York  office. 
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CAN’T  FORWARD  COUPONS 

Responses  to  Ads  Not  “Change  of 
Address”  Mail 

(Special  to  honoR  &  Publisher) 

Washington,  D.  C.,  May  13 — The 
Post  Office  Dejiartment  has  issued  a 
warning  to  all  postmasters  to  put  a 
stop  to  the  practice  of  newsiiapers  for¬ 
warding  responses  to  their  advertisers, 
without  added  ^xistage  being  supplied. 

Third  .Assistant  Postmaster  (ieneral 
Clinton  B.  Eilenberger  stated  that  it 
has  lieen  the  practice,  in  advertisements, 
to  instruct  readers  to  address  their  re¬ 
plies  to  the  newspaper  carrying  the  ad¬ 
vertisement,  as  for  instance.  "Box  00, 
The  News.”  Newspapers,  in  many  in- 
staiKes  readdress  such  rt plies  to  the  ad¬ 
vertiser,  mailing  them  without  additional 
IKistage.  The  Post  Office  Deiwrtinent 
contends  free  forwarding  is  not  allow¬ 
able  liecause  there  is  no  change  of  ad¬ 
dress.  Thus  the  letters  are  subject 
anew  to  lirst  class  rate,  unless  mailed  in 
bulk  packages  at  thiril  or  lourth  class 
rates. 

NEW  FORT  WORTH  ACCOUNTS 

riiomas  J.  Murpliy,  Jr.,  has  joined 
■Advertising-Business  Company.  Fort 
Worth  agency,  as  assistant  to  riiomas 
L.  Yates,  directing  manager.  .Accounts 
recently  act|uired  by  .Advertising-Busi¬ 
ness  Comiiany  are:  Dairyland  Products 
Company,  Fort  Worth;  Traders  Oil 
Mill  Company.  Fort  Worth;  Collins- 
Davoust  Paint  Manufacturing  Company. 
Dallas :  The  A'innedge  Coiiqiany,  I'ort 
Worth ;  Collins  .Art  Coinpanv,  Fort 
Worth. 


COAST  ICE  CAMPAIGN 

The  California  .Association  of  Ice  In¬ 
dustries  has  relea.sed  the  largest  adver¬ 
tising  campaign  it  has  ever  used,  open¬ 
ing  with  five-column  twelve-inch  space 
in  l.Kl  California  newspapers.  Cony 
features  an  air-conditione<l  ice  refrigera¬ 
tor  "tested  in  26,(KKI  California  homes.” 
on  ten  days’  free  trial.  The  advertising 
is  directeil  by  San  l-'rancisco  office  of 
Leon  Livingston  .Advertising  .Agency. 


JOINS  TUDOR  STUDIOS 

Edward  Klauck.  art  director  of  the 
Tudor  Studios.  New  A’ork  City,  has  an¬ 
nounced  that  Frank  Lemon,  widely 
known  artist,  who  has  illustrated  many 
national  advertising  cainiiaigns,  has 
joined  the  organization.  Mr.  Lemon  has 
been  a  free  lance  artist  for  seven  years. 
He  was  formerly  with  N.  W.  .Ayer  & 
Son.  Philadelphia,  winnig  a  gold  medal 
.'it  the  1928  .Art  Directors’  Show. 


PLACING  WINE  ACCOUNT 

D.  W.  Black,  eastern  seaboard  dis¬ 
tributors  for  Bisceglia  Bros.,  wines,  has 
placed  its  advertising  with  Philip  Klein, 
Inc.,  Philadelphia  agency.  Newspaiiers 
and  radio  will  lie  used. 


NAMES  PHILADELPHIA  AGENCY 

Bloch.  Inc.,  Philadelphia,  makers  of 
go-carts  and  children’s  furniture,  has 
appointed  Byren-Weil-Weston.  Inc., 
Philadelphia,  to  handle  its  advertising. 


Auto  •  •  • 

First  in  N.  Y.  in  auto¬ 
motive  advertising, 
April  1935  (first  in  four 
of  the  past  six  months). 

MEW  YORK 

HieraUi  3&dbune 


NEW  STANDARD  OIL  SERIES 

California  Firm  Using  Full  Pages  In 
Four  State* 

For  many  years.  Standard  Oil  Com¬ 
pany  of  California  has  pioneered  in  the 
development  of  courtesies  and  conven¬ 
iences  for  motorists. 

How  well  the  "Standard  Service 
Men”  at  Standard  Stations,  Inc.,  and 
Standard  Oil  Dealers  have  learned  the 
company's  thcm.e  song,  that  “Courtesy 
costs  nothing,”  is  exemplified  in  a  start¬ 
ling  series  of  full-page  advertisements 
now  lieing  run  in  colcir  and  black  and 
white,  in  newspaiiers  throughout  Cali¬ 
fornia,  Oregon,  VVasbington  and  Ari¬ 
zona,  reaching  more  than  3,000,000  cir¬ 
culation  daily.  Tlie  campaign  will  con¬ 
tinue  throughout  the  summer  months. 

Each  of  these  advertisements  tells  a 
story  of  unusual  service  rendered  “over 
and  above  the  line  of  duty,”  and  each 
one  is  an  actual  case  history  taken 
from  the  tiles  of  the  company. 

The  new  campaign  is  considered  a  fit¬ 
ting  sequel  to  the  big  newspaper  cam¬ 
paigns  of  the  last  two  years  on  Stand¬ 
ard  tiasoiine  Unsurpassed  and  is  re¬ 
leased  through  the  San  Francisco  office 
of  .McCann- Erickson,  Inc. 

KILBOURN  TO  NEW  YORK  OFHCE 

Orrin  P.  Kilbourn,  vice-president  and 
Detroit  manager  of  the  J.  Stirling  Grt- 
chell  .Agency,  has  returned  to  the 
agency's  headquarters  in  New  A’ork. 
I'Yank  Sfiarjie,  w'ho  has  been  with  the 
agency  for  seven  years,  succeeds  Kil- 
Ixitirn  as  Detroit  manager. 

HAS  AUNT  JEMIMA  ACCOUNT 

Quaker  Oats  Company,  Chicago,  an¬ 
nounced  the  appointment  this  week  of 
the  Chicago  office  of  Lord  and  Thomas 
to  direct  the  entire  account  of  .Aunt 
Jemima  pancake  flour. 

KLEIN  AGENCY  APPOINTED 

Philip  Klein,  Philadelphia  agency,  has 
been  engaged  by  D.  Schultz,  Phila¬ 
delphia  wallpaper  manufacturers,  to 
handle  its  advertising. 


OMAHA 

Can  Be  Covered 
with  1 

Newspaper 


In  Omaha — wilh  ONE  newnpuper — at 
ONE  advert  iMiiiir  cx)«t — you  reach 
cMM^ntially  ALL  the  “buying**  homea. 

For  every  100  Omaha 
families,  there  are  96 
World-lleralds  sold  in 
Omaha,  every  day. 

Of  every  $1.00  spent  by 
Omaha  folks,  92c.  is 
spent  by  World-Herald 
readers. 

JuNt  aak  Omaha  merchants.  The  ten 
larpre  dowii>town  advertisers  used 
3,Li8.38()  lines  in  the  World-Herald  as 
against  1.961, 694  in  the  2nd  |>aper, 
last  year.  Three  of  every  four  classitied 
ads  in  Omaha  appeur  in  the  W^orld- 
Herald.  Write  for  facts. 

UAILY,  127,417— SUNDAY.  125,320 
(Feb.) 

OMAHA 

WORLD-HERALD 

O'MARA  &  ORMSBEK,  INC. 
National  Representativea 
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Streamlining 
New 
England 
Progress 

The  introduction  of  the  first  New  England  streamlined  lowest  point,  and  speed  up  sales  which  total  millions 
train  marks  another  advance  in  modern  New  England’s  in  annual  retail  purchases  of  their  products, 

transportation  progress.  It  offers  a  service  designed 

to  sell  the  “new”  transportation  to  the  travelling  pub-  most  progressively  they  use  the  59  New 

lie,  while  at  the  same  time  cutting  operation  costs  and  England  newspapers  named  here.  These  most  effect¬ 
speeding  up  mileage  distance  “coverage”  as  never  ively  sell  the  New  England  buying  public  the  greater 

done  before  more  than  2  billions  in  yearly  retail  pur¬ 

chases.  This  amounted  to  about  32,300,000,000  in 
Modern  advertising  methods  in  New  England  might  1934,  an  increase  of  5  per  cent  over  1933.  Present 

be  said  to  run  on  a  parallel  track  of  progress,  particu-  sales  show  a  continuation  of  1934  gains, 

larly  in  the  method  of  selling  national  products  to  the 

8,500,000  buying  public.  Let  these  59  New  England  papers  and  their  2,761,124 

daily  circulation  cut  your  costs,  while  at  the  same  time 
Wise  national  advertisers  “streamline”  their  New  supplying  the  most  complete  coverage  obtainable  in 
England  budgets  to  reduce  sales  resistance  to  its  New  England. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— Population  797.423 

Ad  Rates 

Clrcu-  2,500  10,000 

latlon  lines  lines 

tttBanftor  Dally  News . (M)  25,553  .09  .09 

**Portland  Press-Herald  Express, 

Sunday  TeleOram ..  .  (ME)  61,489  .20  .16 

NEW  HAMPSHlRE^Populatlon  465,293 
**tk>ncord  Monitor-Patriot ....  (E)  6,873  .05  ,03 

Keene  Sentinel . (E)  3,998  .036  .025 

**ManchesterUnlon-Leader.(M£)  36,241  .15  .12 

VERMONT— Population  359,611 

**Barre  Times . (E)  6,594  .04  .03 

tttBrattleboro  Reformer . (E)  3,472  .04  .025 

tttBurlinOton  Free  Press . (M)  16,352  .065  .065 

**Rutland  Herald . (M)  13,292  .06  .06 

MASSACHUSETTS— Population  4.249,614 

**Attlet>oro  Sun . (E)  5,806  .04  .04 

** Boston  Ere.  American . (E)  243,345  .50  .50 

**Boston  Sunday  Advertiser.. .  (S)  478,276  .75  .75 

**Bo8ton  Globe . (MOcE)  264,268  .50  .50 

tttBoston  Transcript . (E)  33.907  .25  .25 

••Boston  Post . (M)  343.793  .60  .60 

••Boston  Post . (S)  280,508  .55  .55 

••Brockton  Enterprise-Times.  (£)  31,247  .10  .10 

••Fitchburg  Sentinel . (E)  11,345  .055  .045 

••Greenfield  Recorder-Gasette(E)  6,154  .045  .045 

••Haverhill  Gasette . (E)  15,773  .07  .06 


Ad  Rates 

Clrcu-  2,500  10,000 

latlon  lines  lines 

tttHolyoke  Transcript  8c  Tele¬ 
gram . (E)  16,568  .08  .065 

••Lawrence  Eagle-Tribune. .  (ME)  28,349  .10  .09 

••Lynn  Item . (E)  16,837  .065  .05 

•Lowell  Courier-Citizen  and 

Evening  Leader . (M8cE)  21,615  .09  .08 

••The  Lowell  Sun . (E)  13,490  .09  .07 

••New  Bedford  Standard  Times 

and  Mercury . (M8c£)  48,166  .14  .14 

••New  Bedford  Sunday  Standard 

Times . (S)  25,476  .10  .10 

•North  Adams  Transcript. ...  (E)  11,163  .06  .05 

•Pittsfield  Eagle . (E)  11,165  .06  .05 

••Salem  News . (E)  20,204  .09  .07 

tttTaunton  <;azette . (E)  8,915  .05  .035 

••Worcester  Telegram  and 

Evening  Gazette . (M8c£)  105,743  .28  .25 

••Worcester  Sunday  Telegram. ($)  51,873  .21  .18 

RHODE  ISLAND— Population  687.497 

••Pawtucket  Times . (E)  29,777  .09  .09 

••Providence  Bulletin . (E)  90.832  .20  .27  (B) 

••Providence  Journal . (M)  42,908  .12  .27  (B) 

••Providence  Journal . (S)  91,703  .20  .20 

ttProvidence  News-Tribune. ..  (E)  29,558  .10  .10 

ttWesterly  Sun . (E8cS)  5.269  .04  .04 

••Woonsocket  Call . (E)  16,007  .06  .06 


CONNECTICUT— Population  1.606,903 

Ad  Rates 

Clrcu-  2.500  10,000 

latlon  lines  lines 

**BrldgeportPr.stTelegram(M8cE)  46,642  .125  .125 

••Bridgeport  Post . (S)  21,301  .08  .08 

ttDanbury  News-Times . (E)  9,303  .06  .05 

••Hartford  Courant . (M)  37,912  .10  .10 

••Hartford  Courant . (S)  59,345  .15  .15 

••Hartford  Times . (E)  56,746  .15  .15 

••Middletown  Press . (E)  9,116  .055  .035 

••New  Britain  Herald . (E)  14,763  .09  .08 

tttNew  Haven  Register . (E8cS)  60,532  .16  .15 

••New  London  Day . (E)  14,477  .06  .06 

••Norwalk  Hour . (E)  7,507  .045  .04 

tttNorwichBulletin8cRcoord(M8cE)  18,227  .09  .07 

••Stamford  Advocate . (£)  11,123  .065  .055 

••Waterbury  Republican  8c 

American . (M8cE)  29,414  .10  .10 

••Waterbury  Republican  8c 

American . (£8cS)  33,391  .10  .10 

(B)  Combination  rate  Daily  Journal  and  Evening  Bulletin. 
ttPublishers*  Affidavit,  Apr.  1,  1934. 

••A  B.  C.  Publishers*  Statement,  Oct.  1.  1934. 
tttPubllshers*  Affidavit.  Oct.  1,  1934. 

•A.  B.  C.  Publishers*  Statement,  Apr.  1,  1935. 
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Slandanlization  of  (Canadian  Ageiu-y  Cuiuiiiis^iuns  Is  Focal  Point 
of  New  Controversy  Over  Kates 
By  ROBERT  S.  MANN 


The  agency  comniissiun  problem — 
that  is,  the  problem  of  who  is  to  get 
the  commission  if  the  agent  doesn’t — 
is  taking  on  new  angles  in  Canada.  An¬ 
nouncement  that  a  considerable  number 
of  daily  newspapers  will  reduce  their 
commission  rates  in  1936  to  the  stand¬ 
ardized  level  of  15  per  cent  seems  to 
have  stirred  new  battles  in  the  never- 
ending  publisher-advertiser  warfare  over 
rates.  While  Canadian  advertisers  have 
no  comment  to  make  through  their  as¬ 
sociation,  there  are  plain  indications  that 
they  intend  to  seek  for  themselves  the 
benefit  of  the  reduced  commissions. 

Foremost  among  these  indications  are 
the  statements  from  important  adver¬ 
tisers,  arguing  for  lower  newspai)er  ad¬ 
vertising  rates,  several  of  which  are  ap¬ 
pearing  currently.  These  range  from 
arguments  for  lower  newspaper  rates  in 
general,  based  on  the  familiar  plea  of 
decreased  public  purchasitig  power,  to 
si)ecific  claims  for  the  savings  from  re¬ 
duced  commissions,  based  on  the  theory 
that  publishers  already  have  their  rates 
at  levels  sufficient  to  support  the  news- 
pai^ers'  operations. 

The  proposed  change  in  commission 
rates  was  announced  earlier  this  year 
through  the  Canadian  Daily  NewsuaiK-rs 
A.ssociation.  to  take  effect  after  tlie  end 
of  1935. 

While  the  standardized  rate  of  15 
per  cent  agency  commission,  plus  2 
per  cent  cash  discount,  has  been  in 
efl’ect  with  most  of  the  larger  Canadian 
pai)ers,  many  other  dailies  have  paid  20 
or  25  per  cent  commission  to  Canadian 
agencies  and  to  Canadian  offices  of 
United  States  agencies,  with  cash  dis¬ 
counts  varying  up  to  5  per  cent. 

♦  ♦  ♦ 

TVPIC.XL  of  the  advertisers’  view- 
jKiint  is  the  statement  of  Ellis  F. 
Millard,  of  the  Ford  Motor  Company  of 
Canada,  which  appears  in  two  Canadian 
business  papers,  Marku'linn  and  Canadian 
Advertising.  Mr.  Millard  argues  that  a 
reduction  in  commissions  amounts  to 
an  increase  in  rates — a  point  w  hich  pub¬ 
lishers  may  be  expected  to  dispute — and 
protests, against  “penalizing  the  adver¬ 
tiser  to  the  exclusive  benefit  of  the  pub¬ 
lisher.’’  As  another  point,  he  calls  at¬ 
tention  to  the  effect  uixjn  a  paper’s 
milline  rates — and  consequently  upon  its 
competitive  position — in  cases  where  t]ie 
line  rate  has  been  stretched  to  cover  an 
agency  commission  higher  than  the 
standard. 

Writes  Mr.  Millard : 

“If  gross  card  rates  are  not  reduced 
where  standardization  demands,  to  what 
are  we  to  construe  the  publishers’  sud¬ 
den  need  for  this  additional  revenue? 

.  .  .  It  is  scarcely  likely  that  the 

publishers  through  these  years  have  been 
Santa  Claus  to  the  agencies  by  sharing 
their  own  needed  revenue  with  the 
agencies.  As  indicated  above,  they 
rather  have  set  their  gross  rates  at  such 
higher  figure  as  to  cover  the  differential 
given  to  the  agencies ;  and  now  that  the 
way  is  clearing  to  withdraw  it  from  the 
agencies,  the  differential  should  be  given 
to  the  advertiser  to  whom  it  rightfullv 
belongs. 

“This  is  the  only  logical  conclu¬ 
sion.  unless  publishers  are  now  going 
to  reject  entirely  their  former  premise 
that  the  differential  was  an  absolute  eco¬ 
nomic  need  for  the  agency,  and  such  a 
reversal  of  attitude  would  be  unthink¬ 
able  and  untenable.” 

*  *  * 

1r  IS  not  hard  to  imagine  what  the 
publishers’  reply  to  this  argument 
might  f)e,  and  we  look  forward  to  re¬ 
ceiving  a  complete  statement  from  the 
newspapers’  side. 

Incidentally,  we  have  an  uneasy  feel¬ 
ing  that  before  this  is  over  we  shall 
again  find  ourselves  waistdeep  in  argu¬ 
ments  about  whether  the  agency  is  the 
agent  wf  the  publi.sher  or  of  the  ad¬ 
vertiser. 


An  EXT  Columbia  Broadcasting’s 
new  regulations  designed  to  clean 
up  the  air,  advertising  circles  are  re¬ 
viving  a  story  about  the  rules  enforced 
— most  of  the  time — by  National  Broad¬ 
casting  Company.  The  story  is  about 
a  well-known  woman  poet  who  vibrated 
the  NBC  ether  some  weeks  ago,  cas¬ 
ually  but  very  thoroughly  shattering 
Rc(|uirements  Nos.  1  and  4  of  the 
“NBC  Program  Policies.”  These  rules 
bar  profane  naming  of  the  Deity,  as  well 
as  off-color  jokes,  and  “all  other  lan¬ 
guage  of  doubtful  propriety.” 

.\n  agonized  NBC  officer,  listening 
in  at  his  home,  clutched  at  his  hair 
and  dashed  to  his  telephone  to  order 
the  lady  skidded  off  the  ether.  But  all 
he  could  get  was  a  busy  signal,  l)e- 
cause  so  many  other  listeners  were 
telephoning  in  their  comments  on  the 
program.  So  there  he  stood,  with  a 
busy  signal  in  one  ear,  and  splintered 
fragments  of  the  NBC  Requirements 
in  the  other,  until  the  brt)adcast  reached 
its  bitter  end — not  quite  so  bitter,  by 
the  way,  as  the  NBC  man’s  later  re¬ 
marks. 

♦  ♦  * 

OTE  to  prognosticators  who  have 
l>een  l(K)king  ever  since  1929  for  a 
new  industry  to  end  the  depression : 
Kelvinator  Corporation  reiwrts  its  sales 
of  air-conditioning  equipment  for  the 
first  four  months  of  1925  were  “more 
than  ten  times  greater  than  those  for 
the  same  period  of  1934.” 

DOREMUS  &  CO.  MOVE 

The  financial  advertising  firm  of 
Doremus  &  Co.,  w'hich  since  its  estab¬ 
lishment  in  1903  has  been  located  on 
Broad  Street  lielow  the  New  York 
Stock  Exchange,  has  moved  to  new 
quarters  on  the  twenty-first  floor  of 
the  Equitable  Building  at  120  Broad¬ 
way.  Originally  affiliated  with  the 
Barron  organization,  Doremus  &  Co. 
since  June,  1933,  has  been  privately 
owned.  The  present  officers  are 
William  H.  Long,  Jr.-,  chairman;  G. 
M  unro  Hubbard,  president ;  and  Walter 
H.  Burnham,  vice-president. 


SUMMER  FISH  CAMPAIGN 

Taking  advantage  of  the  nation-wide 
publicity  being  given  to  the  high  prices 
of  meat,  the  Gorton-Pew  Fisheries  of 
Gloucester,  Mass.,  are  launching  a  sne- 
cial  summer  advertising  campaign  on 
their  line  of  sea  foods,  which  includes 
the  well  known  Gorton’s  Ready-to-Fry 
Codfish  Cakes,  Gorton’s  Codfish  in  Car¬ 
tons,  and  Gorton’s  Flaked  Fish.  This 
advertising  will  appear  in  selected  news¬ 
papers  every  week  throughout  the  sum¬ 
mer.  The  advertising  is  handled  by 
Churchill-Hall,  Inc.,  New  York. 


NEW  OIL-O  MATIC  DRIVE 

(.S>ffio/  to  Editor  &  Publisher) 

Chicago,  May  13 — Newspaper  adver¬ 
tising,  placed  by  local  Williams  Oil-o- 
Matic  dealers,  will  serve  as  the  back¬ 
bone  of  the  Bloomington,  Ill.,  oil  burner 
manufacturing  concern’s  special  summer 
t>lan,  outlined  to  500  Midwest  regional 
dealers  and  salesmen  here  last  week. 
The  plan  provides  for  a  small  down 
payment  on  the  installation  of  a  Wil¬ 
liams  Oil-o-Matic  burner,  with  nothing 
m.ore  to  be  paid  until  Oct.  1. 

NO  BAN  ON  BEER  COPY 

Current  publication  of  beer  advertis¬ 
ing  in  the  Philadelphia  Evening  Bulletin 
represents  no  change  in  policy.  Editor 
&  Publisher  is  informed  by  William 
Simpson,  business  manager.  “The  Bul¬ 
letin  has  always  printed  beer  advertise- 
ing,”  he  said,  correcting  a  statement 
recently  in  these  pages. 


GEYER-CORNELL  MOVES 

Geyer-Cornell  Company,  New  York, 
has  moved  to  larger  quarters  at  745 
Fifth  avenue. 


for  May  18,  19  3  5 

S.  F.  AD  CLUB  ELECTS 

Harold  R.  Deal,  advertising  manager, 
.\ssociatcd  Oil  Company,  has  been  elect¬ 
ed  president  of  the  San  Francisco  Ad¬ 
vertising  Club  to  succeed  Charles  Prit¬ 
chard,  sales  manager,  Bonestell  &  Co. 
( >ther  officers  elected  were:  \'ice-presi- 
dent,  Nathan  Danziger,  advertising  and 
sales  promotion  manager.  Golden  State 
Conqiany,  Ltd. ;  secretary,  Clara  Stev¬ 
enson,  secretary,  George  H.  Herman 
Co. ;  treasurer,  Lou  E.  Townsend,  ajd- 
vertising  manager.  Bank  of  America. 


PETERSON  SUCCEEDS  WOOLLEY 

President  Dilworth  L.  Woolley  of  the 
Salt  Lake  Advertising  Club  has  re¬ 
signed  as  resident  manager  of  the  Pa¬ 
cific  Railways  Advertising  Co.  to  be¬ 
come  vice-president  and  general  man¬ 
ager  of  the  Redman  \’an  and  Storage 
Co.,  Salt  Lake  City.  M.  L.  Peterson  of 
the  San  Francisco  office  succeeds  Wool- 
ley  as  Salt  Lake  manager. 


APPOINTED  BY  BRANHAM  CO. 

The  Fenger-Hall  Company  has  lieen 
appointed  Pacific  Coast  representative  of 
the  Branham  Company,  publishers’  rep¬ 
resentatives,  effective  June  1.  This  was 
confirmed  this  week  by  Fred  P.  Motz  of 
the  Branham  Company’s  New  York  of¬ 
fice.  .\11  newsjiapers  on  the  Branham 
list  will  be  represented  on  the  Coast 
through  Fenger-Hall. 


MESSLER  JOINS  AGENCY 

John  Jay  Messier  has  resigned  as 
manager  of  the  advertising  department 
of  the  L’nion  Bank  and  Trust  Co..  Los 
.Angeles,  to  join  the  Dan  B.  Miner  Com¬ 
pany.  Los  Angeles  agency.  He  will 
continue  to  sujiervise  the  bank’s  adver¬ 
tising,  which  now  will  fie  placed  through 
the  Miner  company. 


OCEAN  VOYAGE  DRIVE  BEGINS 

Pacific  Steamship  Lines,  San  Fran¬ 
cisco.  have  released  their  1935  summer 
campaign  in  Pacific  Coast  newspapers 
featuring  vacation  iKean  voyages  be¬ 
tween  Pacific  Coast  iiorts  and  Ensenada. 
Mexico.  -Advertising  is  directed  Ity  ! 
Howard  J.  Ryan  &  .\ssociates,  Inc..  , 
Seattle. 


GETS  HOTEL  ACCOUNTS 

Needham  &  Grohmann,  Inc..  .“iOO  Fifth 
Avenue,  New  A’ork  City,  has  been  aji- 
pointed  advertising  agency  for  the  Ho¬ 
tel  Paris,  97th  Street  and  West  End 
Avenue,  and  for  the  Griswold  Hotel, 
of  New  London.  Conn.  Newspapers, 
magazines  and  direct  mail  will  be  used. 


SECURITIES  TEST  CAMPAIGN 

North  American  Securities  Co..  San 
Francisco,  distributor  of  Commonwealth 
Investment  shares,  has  released  a  test 
campaign  in  newspapers  of  Sacramento 
and  Grass  Valley.  Cal.,  placed  through 
D’Evelyn  &  Wadsworth,  Inc.,  S?m 
Francisco. 


JOINS  SCHWIMMER  &  SCOTT 

Brooks  Smeeton,  formerly  of  Pan- 
.American  Wall  Paper  Companv.  has 
joined  Schwimmer  &  Scott.  Chicago 
agency,  as  an  account  executive. 


ABERLE  COMPANY  APPOINTS 

The  H.  C.  Aberle  Company,  Phila¬ 
delphia  hosiery  manufacturer,  has  placed 
its  advertising  account  with  Lincoln 
Roden.  Inc.,  of  that  city. 


TEXAS 

Properly  to  cover  thia  great  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Repretentalicet 

New  York  Chicago  Detroit  San  Francisco 


ESSEX  HOUSE  CAMPAIGN 

Essex  House,  100  Central  Park  South, 

New  York  City,  has  appointed  the  Wm. 

H.  Rankin  Company,  New  York,  as  its 
new  advertising  agency.  In  addition  to 
its  regular  space  in  magazines,  Essex  17^1 

House  plans  an  immediate  newspaper  T  \ 

campaign.  self  i 

KIESEWETTER  COMPANY  MOVES  - 

H.  M.  Kiese  wetter  .Advertising 
.Agency  has  moved  to  new  quarters  at 
9  East  40th  Street,  New  York.  The 
change  was  dictated  by  the  demands  of 
increasing  business  and  growing  staff, 
according  to  Mr.  Kiesewetter. 


WITH  LORD  &  THOMAS 

R.  B.  Barton  will  join  the  new  busi¬ 
ness  deiiartment  of  Lord  &  Thomas’ 
Chicago  office,  effective  May  15.  He 
was  recently  with  the  Atnerican  IVeekly 
and  previously  with  Lennen  &  Mitchell, 
Inc. 


BREWERY  AGENCY  NAMED 

The  Milwaukee  Brewery  of  Sim 
Francisco  has  named  Joseph  J.  Tissier 
as  advertising  counsel.  -A  newspajjer 
campaign  is  planned  to  be  released  about 
the  end  of  this  month. 


NEW  J.  B.  GRAY  ACCOUNT 

The  West  Branch  Novelty  Co.,  of 
Milton,  Pa.,  manufacturer  of  West 
Branch  cedar  chests,  recently  placed  its 
advertising  with  Jerome  B.  tiray  &  Co., 
Philadelphia. 

BAUER  AGENCY  APPOINTED 

The  .Adrian  Bauer  .Agency,  Philadel¬ 
phia,  has  been  appointed  to  place  the 
advertising  of  the  John  C.  Baker  Co., 
of  that  city,  makers  of  cod  liver  oil 
and  capsules. 


F.  &  S.  &  R.  NAMED 

.American  Home  Corporation,  New 
A’ork,  has  appointed  the  New  York  of¬ 
fice  of  Fuller  &  Smith  &  Ross  to  handle 
the  advertising  of  the  Atnerican  Home. 


Clip  the  Seconds 

between 

Linotype  and  Press! 

When  the  news  is  breaking — 
when  edition  after  edition  must 
be  out  on  the  streets,  on  time — 
that’s  when  secondscount.  And 
that’s  when  seconds  can  be 
saved  with 

MORLEY 

MATS 

They  save  time  in  the  stereo 
room  because  they  mould  ac¬ 
curately,  scorch  quickly,  and 
release  easily  without  oil  or 
powder. 

They  require  minimum  mould¬ 
ing  pressure  —  won’t  break 
down  type  or  cuts — and  give 
deep,  clean-cut  impressions  that 
produce  clean-pirinting  stereos. 

Mill  conditioning  gives  them 
exactly  the  right  amount  of 
shrink. 

A  letter  from  you — samples 
from  us. 

MORLEY  BUTTON 

MANUFACTURING  COMPANY 
Portsmouth,  New  Hampshire 
New  York  Office,  46  East  11th  Street 
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PASS  IN  REVIEW 


Time*  and  Polk 

For  some  months,  now,  the  New 
\’ork  Times  has  l)een  promoting  it¬ 
self  in  a  big  way.  And  that  is  one  of 
the  most  impor¬ 
tant  developments 
in  the  promotion 
field.  Two  years 
ago  The  Times 
was  conspicuous 
by  its  absence  or 
by  its  weak 
presence  in  news¬ 
papers,  trade  pa¬ 
pers,  direct  mail. 
Now  you  see  its 
stuff  everywhere. 
It’s  about  time. 
Our  congratula¬ 
tions  to  The 
Times  manage¬ 
ment  for  finally 
making  the  plunge.  It’s  too  big  a  news- 
])aper,  lias  too  good  a  story,  not  to  be 
in  the  promotion  swim.  The  immediate 
cause  of  the  splurge  was  the  Polk  Cen¬ 
sus  (maybe  you’ve  heard  of  it.)  And 
the  most  ambitious  and  expensive  pro¬ 
motion  piece  that  has  come  from  the 
Times  in  years,  jierhaps  in  all  Times’ 
hist<iry,  is  the  liook  devoted  to  that 
survey  and  called,  “.Vcic  Guide  to  More 
Productive  Adx'crtisiug  in  Neto  York.” 
In  fact,  the  Polk  Census,  which  is  now 
several  years  old  and  for  the  use  of 
which  The  Times  is  said  to  have  paid 
$9,1X10,  still  plays  a  part  in  nearly  all 
The  Times’  advertising  promotion.  A 
current  series  is  devot^  to  well-known 
retail  stores,  each  ad  playing  up  one 
store,  mentioning  its  preference  for  The 
Times.  repriKlucing  a  typical  garment 
handled  by  the  store,  and  referring  to 
Polk  Census  figures  to  show  the  value 
of  The  Times’  circulation  ("more  New 
York  (.'ity  families  with  checking  ac¬ 
counts  arc  reached  in  their  homes  by 
The  New  York  Times  than  by  any 
other  newspaper — Polk  Census”). 

In  its  management  of  promotion  ac¬ 
tivities,  too.  The  Times  has  recently 
undergone  a  change.  All  promotion, 
circulation  as  well  as  advertising,  has 
been  consolidated  and  put  under  one 
manager.  (This  is  as  it  should  be.) 
Formerly  it  was  pretty  much  scattered. 
(This  was  as  it  should  not  be.)  .-^nd 
the  promotion  department  has  l)een  i>ut 
into  a  rofun  of  its  own,  free  from  the 
noise  and  frequent  interruptions  that 
come  when  it  is  stuck  in  the  corner  of 
the  advertising  room.  Ivan  Veit  is  the 
promotion  manager  and  to  him  belongs 
much  of  the  credit  for  putting  The 
Times'  promotion  on  a  sounder  basis. 

*  *  * 


New  South 

IN  newspaper  promotion,  too,  there  is 
a  new  and  better  South.  With  the 
many  government  projects  in  the  South, 
with  all  the  farm 
legislation,  with 
all  (or  nearly 
all)  the  important 
posts  in  Congress 
held  by  Southern 
gentlemen  there  is 
apparently  a  new 
interest  on  the 
part  of  Southern 
papers  to  promote 
themselves.  From 
Dallas,  Birming¬ 
ham,  New  Or¬ 
leans,  Memphis, 
Oklahoma  City,  have  come  ads  and 
books  and  booklets  that  do  any  man 
and  any  newspaper  credit.  Because 
they  look  big  and  capable  they  make 
the  South  look  big  and  capable  and 
iniiwrtant.  Most  of  them  emphasize 
the  improved  conditions  in  the  South, 
point  out  the  new  opportunities  there. 
Typical  is  the  recent  ad  of  the 
Memphis  Commercial  Appeal  (“As  Far 
as  the  Eye  Can  See”).  The  copy  is 
well  designed,  signed  by  the  publisher 
of  the  paper,  tells  of  the  vastness  of  the 
Memphis  market  and  the  coverage  of 
the  .Appeal. 


Five  Year  Club 


HOW  many  newspaper  promotion 
men  are  eligible  for  membership 
to  the  I'ive  Year  Club?  How  many 
have  been  promotion  managers  of  the 
same  newspajwrs  for  five  or  more 
years?  We’d  like  to  know. 

Here  is  a  list  to  start  off  with,  but 
it  is  based  on  our  memory  only  and 
that  isn’t  very  accurate: 

Jerry  Byrnes,  of  the  Chicago  Tribune. 
Harold  Iissex,  of  the  Chicago  Times. 
Jacob  Albert,  of  the  Detroit  News. 

L.  E.  lYest,  of  the  Detroit  Free  Press. 
Charles  Baum,  of  the  Portland,  Ore¬ 
gon,  Journal. 

L.  li.  McGh’cna,  cf  the  New  York 
News. 

George  Bcnncyan,  of  the  New  York 
Sun. 

Elsa  Lang,  of  the  New  York  Herald 
Tril)une. 

Louis  Moore,  of  the  New  York  .Am¬ 
erican. 

Dan  .Sullivan,  of  the  Pittsburgh  Press. 
//.  IV.  Iloile,  of  the  Birmingham 
News,  Age-Herald. 

Douglas  .Martin,  of  the  St.  Louis 
Globe-Democrat. 

Edwin  Fitzpatrick,  of  the  Baltimore 
Sun. 

Walter  Damm,  of  the  Milwaukee 
Journal. 

This  list  is  not  complete  by  any 
means,  but  it  does  name  some  of  the 
patriarchs  in  this  infant  profession.  If 
any  of  these  men  shouldn’t  belong  to 
the  Five  Year  Club  we’d  like  to  be 
told.  And  we’d  like  to  hear  from  any 
others  who  are  eligible. 

*  «  * 


Ad  of  the  Month 

NO  one  has  done  more  to  instill  in 
the  minds  of  wayward  advertising 
men  a  respect  for  home  than  the  Phila¬ 
delphia  Bulletin.  Over  and  over  again 
it  has  called  attention  to  the  family 
circle  as  the  center  of  buying  activity. 
Over  and  over  again  it  has  called  atten¬ 
tion  to  Philadelphia  as  a  city  of  private 
liomes  and  to  the  Bulletin  as  a  news¬ 
paper  for  reaching  those  homes.  It  has 
stuck  to  this  theme  through  charts  and 
photographs  and  drawings. 


Especially  pleasing  is  the  present 
series  which,  abandoning  tables  and 
charts,  attracts  the  eye  and  the  mind 
with  delicate,  well-executed  drawings, 
hand-lettered  heads  and  clean-looking, 
easy-reading  copy.  The  ad  “Within 
these  walls”  (the  reproduction  shown 
here  doesn’t  do  justice  to  it),  with 
the  returning  husband  swinging  through 
the  gate,  the  waiting  children  greeting 
him  from  the  steps,  is  our  favorite  in 
the  series.  There’s  nothing  new  in  the 
idea  but  we  have  never  seen  it  presented 
more  attractively.  This  ad  has  atmos¬ 
phere — a  peaceful  atmosphere  of  wisteria 
and  lilacs,  of  a  contented,  happy  family. 
It  makes  a  man  want  to  go  home.  And 
we  believe  it  makes  the  advertiser  want 
to  get  his  message  into  the  home.  We 
nominate  and  elect  it  as  the  newspaper 
l)romotion  ad  of  the  month. 

,  Allen  French. 


BABE 

BVXTIXB 

By  Roy  L.  Williams 


A  little  newcomer  joins 
the  LEDGER  SYNDICATE 
Family  oF  Famous  comics 


Everybody  has  fallen  in  love  with  this  winsome 
youngster.  Not  a  caricature  of  a  child  hut  a 
l)eautifully-drawn  character  with  a  fundamental 
appeal  to  the  sympathies  of  young  and  old. 

Deserted  in  a  movie  theatre,  taken  in  hy  the 
friendly  Mrs.  Crumpit,  there  is  drama,  laughter 
and  pathos  in  Babe  Bunting’s  search  for  her 
loving  mother.  No  “creepy”  incidents,  no  kid¬ 
nappings,  no  gangsters — ^just  plain  folks! 

Tins  daily  strip  has  met  an  instant  success! 
Editors  like  it  for  its  simplicity,  its  heart  interest. 

Your  readers,  too,  will  love  Babe  Bunting  at 
first  sight.  Her  continuity  meets  the  specifications 
“Make  ’em  laugh!  Make  ’em  cry!  Make  ’em 
wait!” 

Now  ready  for  release.  Write  or  wire  for 
terms  today. 


•  Lively,  human,  youthful  features,  planned  to  attract  new 
readers  and  hold  old  ones  is  the  policy  of  the  LEDGER 
SYNDICATE.  Watch  for  our  new  program. 

LEDGER 

SYNDICATE 

GEORGE  F.  KEARNEY,  Manager 
Independence  Square,  Philadelphia 
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UR  OVN  VOQLD 

or  Letters 


Most  of  the  available  adjectives  in 
English  were  exhausted  in  polit¬ 
ical  and  editorial  comment  on  the  oil 
scandals,  hospital  peculations,  etc.,  of 
the  Harding  administration,  ten  years 
ago,  and  wisely,  M.  R.  Werner,  author 
of  “Privileged  Characters,”  uses  few 
adjectives  in  his  500-page  review  of 
those  and  later  exhibitions  of  Washing¬ 
ton  monkey  business.  Fmm  official 
records  of  Senate  hearings  and  front 
contemporary  newsitatter  accounts,  Mr. 
Werner  has  executed  a  piece  of  re¬ 
strained  writing  that  should  boil  the 
blood  in  tite  veins  of  people  who  expect 
government  to  Ite  carried  on  in  the  pub¬ 
lic  interest. 

In  detail,  tlie  book  describes  the  mo¬ 
bilization  of  the  “Ohio”  gang  that  pre¬ 
ceded  and  followed  the  election  of  Presi¬ 
dent  Harding.  It  follows  the  greasy, 
twisting  trail  of  the  Teapot  Dome  and 
California  oil  conspiracies,  the  bootleg 
liquor  hegemony  over  which  Harry 
Daugherty  and  Jess  Smith  kept  guard, 
the  astounding  ravishment  of  the  Vet¬ 
erans’  Administration  by  Col.  Forbes, 
the  curious  maneuvres  in  the  Alien 
Property  Custodian’s  office,  the  propa¬ 
ganda  for  ship  subsidies,  in  which  the 
then  head  of  the  Shipping  Board  is  pic¬ 
tured  as  campaigning  against  his  own 
organization,  the  air  mail  contracts,  and 
the  intricate  dance  of  foreign  bond  is¬ 
sues  that  were  being  exposed  as  tbe 
Hoover  admini.stration  ended. 

Quotations  are,  of  course,  used  la¬ 
vishly.  They  are  illuminated  by  the 
author's  occasional  comments,  and  an 
added  factor  of  interest  is  that  the  after- 
math  of  the  several  investigations  is 
brieffy  exhibited,  with  a  few  details  as 
to  subsequent  activities  of  the  principal 
characters.  Mr.  Werner’s  philosophy 
is  explicit  in  every  chapter,  and  while 
he  is  careful  to  set  forth  every  circum¬ 
stance  regarded  by  the  defendants  as 
extenuating,  the  reader  is  in  no  doubt 
of  the  author’s  judgment  on  the  evidence. 
Testimony  and  books  which  appeared 
to  intimate  guilty  knowledge  of  his  sur¬ 
roundings  to  President  Harding  are  dis¬ 
cussed,  and  the  author  makes  it  plain 
that  he  believes  no  ground  exists  for 
believing  that  the  President  krkiwingly 
sanctioned  any  of  the  wrong-doing.  The 
best  chapter  in  the  book  is  that  on  Tea¬ 
pot  Dome,  probably  because  more  deti- 
nitive  evidence  is  available  on  this 
peculiar  episode  than  on  most  of  the 
others. — A.  T.  R. 

«  *  * 

“LJUNGRY  MEN,”  the  first  novel 
of  Edward  Anderson,  former  copy 
reader  on  the  New  Orleans  Item  and 
newspapers  in  Texas  and  Oklahoma,  re¬ 
cently  won  for  the  author  two  out¬ 
standing  honors.  It  won  the  first  prize 
of  $1,000  offered  by  Doubleday,  Doran 
it  Co.,  with  Story  magazine  for  the  best 
novel  of  the  year,  and  also  was  selected 
as  the  book  of  the  month  by  the  Liter¬ 
ary  Guild. 

The  son  of  a  country  printer,  Anderson 
was  born  in  Texas  in  1906,  and  received 
his  schooling  in  Oklahoma.  He  quit 
school  in  his  senior  year  to  accept  a  cub 
reporter’s  job  in  Ardmore,  Okla.,  after 
serving  an  apprenticeship  as  a  printer. 
Then  followed  10  years  spent  as  a  rov¬ 
ing  reporter.  In  1930,  Mr.  Anderson 
left  a  copy  reader’s  job  on  the  Houston 
(Tex.)  Post  to  become  a  deck  boy  on 
a  cotton  freighter.  Meanwhile,  he  had 
started  writing  fiction.  His  first  sale 
was  a  prizefight  story,  sold  to  a  pulp 
magazine.  Turning  hobo,  Anderson 
joined  the  anny  of  transient  wanderers 
and  “Saw  America  First”  from  the 
blinds  of  baggage  cars  and  atop  box 
cars. 

*  *  « 

JOSEPH  BRY.AN,  HI.  formerly 
with  the  Richmond  News-Leader 
and  now  managing  editor  of  Towtt  and 
Country,  monthly  magazine,  is  the 
author  of  a  new  question  b^k  being 


published  this  month  by  the  Heyday 
House  of  Doubleday,  Doran  &  Co.,  en¬ 
titled  “Naming  Quintuplets.”  The  Iwok 
offers  one  of  the  most  intriguing  of  all 
question  and  answer  games  which  re¬ 
cently  have  become  so  popular,  and,  ac¬ 
cording  to  the  author’s  preface,  “It  is 
started  with  someone’s  rather  obvious 
remark  that  yon  don't  see  many  men 
with  In-ards  these  days.  Someone  else 
.said,  ‘Nonsense!  There’s  dozens  of 
them !’  The  first  ixfrson  bridled, 
‘Dozens  you  say?  Well,  name  me  five 
imiiortant  living  Americans  who  still 
wear  beards!’”  This  question  led  to 
others,  and  the  hook  was  the  result. 

*  *  ♦ 

A  BOOK  contest  for  .\merican 
journalists,  siwinsored  hy  the 
-American  Newspaper  Guild  and  offer¬ 
ing  $3.()(X)  in  prizes,  was  announced 
this  week  by  the  Dodge  Publishing  Co. 
Heywood  Broun,  Lewis  (jannett  and 
Fanny  Butcher  are  named  as  judges. 

"The  purpose  of  this  contest,”  says 
the  announcement  of  the  publishers,  “is 
to  encourage  newspaper  men  and  women 


tt)  become  increasingly  active  in  the 
American  literary  scene.”  There  will 
lie  two  prizes  of  $1,500  each — one  for 
the  best  novel,  the  other  for  the  best 
work  of  non-fiction,  submitted  by  a 
member  of  the  American  Newspaper 
Guild,  before  December  31,  1935. 

*  *  V 

CH.  FINGERHOOD,  who  pub- 
•  lishes  several  magazines  at  132 
West  31st  street.  New  York  City,  has 
purchased  the  American  Spectator. 
The  magazine  will  retain  the  same  for¬ 
mat  and  will  be  issued  monthly. 

«  «  * 

The  Macmillan  Company  requests 
that  anyone  possessing  letters  from 
the  late  FMwin  .Arlington  Robinson  send 
them  as  soon  as  possible  to  George  P. 
Brett,  Jr.,  in  care  of  the  Macmillan 
Company,  (lO  Fifth  avenue.  New  York 
I'ity,  for  u.se  in  connection  with  a  forth¬ 
coming  critical  biography  of  the  poet 
aiul  a  possible  volume  of  selected  letters 

tf  m 

A  SILVER  Jubilee  edition  of  the  Ad- 
7>ertiser’s  U'eekly,  London,  was  is¬ 
sued  May  2,  with  a  cover  in  blue  and 
silver  inks.  “Celebration  of  the  Silver 
Jubilee  of  the  reign  of  His  Majesty 
King  George  V  coincides  with  a  re¬ 
vival  of  national  prosperity  and  confi¬ 
dence.”  said  a  foreword.  “In  this  issue 
the  W'^eekly  takes  the  opportunity  of 
reviewing  the  economic  trends  of  the 


Home  and  Empire  markets  at  the  close 
of  a  quarter  of  a  century  of  industrial 
revolution  and  social  change.” 


I  IMES  AR-nSTS  EXHIBIT 

The  artists  of  the  Ne70  York  Times, 
asserting  that  many  of  their  respective 
“lights  have  been  hidden  under  bushels 
of  routine  work,”  have  on  display  in  the 
12th  floor  clubroom  at  the  Times,  gen¬ 
erous  samples  of  their  “routine”  and 
leisure  time  work.  Colored  maps,  com¬ 
mercial  art,  landscape  water  colors  of 
scenes  near  New  York,  caricatures, 
cartoons,  plaques  and  sculpture  are 
among  the  120  exhibits  selected  by  Leo 
Hershfield,  Vincent  Schofield  Wickham 
and  J.  Douglass  Foutz.  The  exhibit  is 
open  to  the  public  on  Monday  and  Fri¬ 
day  from  9:30  to  5;  Tuesday,  Wednes¬ 
day  and  Thursday  9 :30  to  8,  and  Satur¬ 
day  9:30  to  1  p.  m. 


NEW  CUNIC  USED  SPACE 

tSfrcial  to  Editor  &  Publisher) 
Chicago.  .May  13 — .As  an  aftermath 
to  recent  disputes  over  control  of  man¬ 
agement.  the  entire  medical  staff  of 
United  Medical  Service,  low-cost  med¬ 
ical  clinic  using  newspaper  advertising, 
resigned  here  last  week  and  has  organ¬ 
ized  a  new  low-cost  clinic  known  as 
Civic  Medical  Center,  announcing  its 
new  organization  in  paid  advertising 
space  in  Sunday  newspapers. 


The  books  advertised  below  for  ANY  other  book,  new  or  old)  are  available 
to  EDITOR  &  PT^BLISHER  readers,  by  return  mail,  at  list  price,  or 
less  when  we  are  able  to  buy  direct  from  publishers  at  bargain  prices. 

The  EDITOR  &  PUBLISHER  Book  Mart  sj^ializes  in  journalistic,  advertising,  technical  and 
circulation  premium  hooks  (discounts  on  quantities),  offering  bargains  when  obtainable. 

\N3ien  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return  the  proper  change.  Remit  the 
stated  amount  by  check,  P.  O.  money  order  or  postage  stamps. 

Quoted  prices  include  cost  of  wrapping  and  mailing.  .Address:  Book  Mart,  EDITOR  &  PUBLISHER* 
1700  Times  Building,  New  York.  .Add  10%  Canadian  orders. 


Journalism 

My  t>wii  Story,  by  Fremont  Older.  Ex- 
pertenoes  of  San  Francisco  Crusader. 

Cloth . 9X.M 

City  Editor,  by  Stanley  Walker.  Bril¬ 
liant  story  of  the  workings  of  big  time 

lonrnallsm  Cloth . tS.M 

Modern  News  Reporting,  by  Carl  N. 

Warren  gt.sil 

Behind  the  Front  Page,  by  Wilbur 
Fonwt.  New.  Reviewed  as  season's  Itest 
story  of  reportorial  romance.  Cloth . .  tZ.M 
Newspaper  Mahe-np  and  Headlines, 
by  Norman  J.  Radder.  The  principles 
and  practice  of  newspaper  copy  heading 

and  make-up . gX.M 

Newspaper  Management,  by  Frank 
Thayer.  This  book  covers  the  whole  field 
of  newspaper  management  from  the  foun¬ 
dation  through  equipment  and  organisa¬ 
tion  of  plant,  office,  circulation  and  adver¬ 
tising  departments  to  tbe  formulation  of 
an  editorial  policy  for  service  to  the  com¬ 
munity.  which  Is  the  basis  of  sound  and 
itermanent  newspaper  success . t4,M 

Just  Out 

“The  Reporter  and  the  News,”  a 
practical  exposition  of  news  gathering 
methods.  Written  by  two  newspaper¬ 
men.  Philip  Porter.  City  Editor.  Cleve¬ 
land  Plain  Dealer,  and  Norval  Nell 
Luxon,  Asst.  Prof,  of  Journalism,  Ohio 
State  university.  Excellent  text-book  for 
a  beginner.  Octavo,  560  pages . SX.7S 

Law  of  the  Press 

Newspaper  Law,  by  W.  W.  Loomis. 

Cloth . gZ.M 

The  Law  of  Newspapers,  by  Arthur  A 
Crosman.  Complete  exposition  of  libel, 
slander,  contempt.  Cloth . fS.M 

Circulation 

Newspaper  District  Management,  by 

Lloyd  Smith.  A  textbook  for  men  In 
charge  of  newspaper  carrier  salesmen.  111. 

Cloth . $S.M 

The  Paper  Route,  by  Uoyd  Smith .  ll.M 


Special 


Brewer  Dictionary  of  Phrase  and 
Fable  (frequently  referred  to  as  the 
Editor's  Handbook)  standard  at  the  $7.50 
price,  offered  here  at  $3.50.  Ilalt-morocoo, 
1.440  pages,  over  14.000  references.  Frank 
H.  Vlxetelly,  Lltt.  D.,  says:  "Full  of  meat 
as  an  egg."  A  gift-book  not  to  be  over¬ 
looked. 

ward  Howes.  T^e  official  Who's  Who 
among  the  young  men  of  the  nation. 
Regular  price.  $12.50.  Special  price  to 
newspapers  and  libraries . $t.M 


Advertising 

Making  Millions  Read  and  Bny,  by 

Wllllant  A.  Thomson.  New.  Expert  anal¬ 
ysis  of  marketing  through  newspaper 
advertising.  Cloth . H-M 

tZZZ  Retailing  Ideas,  complied  by  Eman¬ 
uel  Lyons.  SuccessfiU  methods  used  in 
nearly  every  retailing  activity.  Can  be 
used  In  the  advertising  promotion  depart¬ 
ment  as  well  as  by  local  space  salesmen 
and  users  of  space.  Cloth . $$.M 

History  and  Development  of  Adver¬ 
tising,  by  Frank  Presbrey.  Handsome 
volume,  600  pages.  Cloth . $7.5$ 

Making  Advertisements,  by  R.  8. 

Durstine.  Able  exposition  of  general 
advertising  technique.  Cloth . n-$$ 

Advertising,  Elements  and  Principles,  by 
Ceorge  H.  Sheldon.  Published  In  1925  hut 
the  text  matter  Is  still  excellent  tor  be¬ 
ginners  In  advertising.  Specially  pricetl 
at . $1.8$ 

Advertising,  its  Economies,  Philosophy 
and  Technique,  by  Herbert  W.  Hess. .  $$.$$ 

Creative  Salesmanship,  by  Hess.  $3.5$ 
Fractlcal  Advertising,  by  King _ $2.5$ 


Adventure 

Bob  Davis  at  Large,  by  Robert  H . 

Davis  (new) . |t.5$ 

Jake  Ltngle,  John  Boettinger . $3.5$ 

Covering  Washington,  J.  F.  Essary.  ^ 

Adventnres  In  Interviewing,  I.  F.^’^ 

cosson .  $$.$$ 

I  Cover  the  Waterfront,  Max  Miller. 

With  My  Own  Eyes,  Frederick  Palmer. 

$3.5$ 

New  Books' 

How  to  Package  for  ProBt,  by  C.  B. 
Larrabee.  Her^s  a  new  complete  book 
that  tells  how  to  make  the  pacluge  sell. 
Indispensable  to  manufacturers  and  ad¬ 
vertising  men.  Ill . $3,5$ 

How  to  Run  Better  Sales  Contests,  by 
M.  Zenn  Kaufman.  Pep  up  your  sales¬ 
men.  Use  the  selling  contests  outlined  In 

this  book.  Ill . $3.5$ 

Straight  Thinking,  by  William  J.  Reilly. 
Illustrated  by  typical  marketing  problems 
of  companies  which  the  author  has  helped 

to  solve  for  them.  . . . $1.75 

Newspaper  Desk  Work,  by  R.  M. 

Neal . $3.$$ 

Some  Newspapers  and  Newspapermen, 

by  O.  (S.  Vlllard . $3.$$ 

Practical  Exercises  In  Newswriting  and 

Editing,  by  D.  W.  Miller . ^.34 

The  .Advance  In  Science,  by  Watson 

Davis . $3.5$ 

The  Seven  Keys  to  Retail  Proflts.  by 
Clyde  U.  Bedell . $3.5$ 


Fiction 

Success,  8.  H.  Adams . $3.5$ 

Buchanan  of  the  Press,  Silas  Bent.  $3.5$ 
(iaileger  and  Other  Stories,  R.  H. 

DavU . $1.75 

Not  for  Publication,  C.  H.  Hough.  .{3.0$ 

Deadlines,  Justin  Smith . $3.$$ 

Young  Phillips,  Reporter,  H.  J. 

Smith . $1.75 

Splendor,  B.  A.  Williams . $3.05 


I 


SPECIAL  BARGAIN  OFFER 

ThousandB  ot  Questions  are  answered  In  “The  Law  on  Advertising,**  a  500-paae  book  by  dowry 
Chapman,  of  the  New  York  bar.  with  Introduction  endorsement  by  Kmeet  Elmo  Calkins,  The 
book  bears  tbe  date  1929  and  was  made  to  sell  at  S7.50.  Through  special  arrangement.  The  Hook 
Mart  offers  a  limited  number  while  they  last  at  S2.95.  Add  25c.  to  cover  postage. 

‘^Business  tbe  CIvUlier,*'  by  Ernest  Elmo  C'alkins.  “It  Is  unnecessary  to  write  any  more  books 
aU.“-“Ray  8.  UursUne  In  N.  Y.  Herald  Tribune.  Illustrated. 
srBCTAL  AT . fl.M 
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WORKING  NEWSPAPERMAN’S  SHELP.— Recommended;  History:  Main  Currents,  hy  W.  G.  Blever,  $$.$$  Editorial 
TTOhnlque;  ^wspaper  RerorUng  of  Public  Affairs,  by  Bush.  $3.i$.  Newspaper  Wrltlug  and  Editing,  by  Bleyer  $3  U 
RIgbU  and  mvfleges  of  Ae  ^ess,  by  Sletiert,  $3.$$.  The  Working  Press,  by  .4^iu.  $3.M.  The  LavvoV  the  N^spapers. 
by  Arthur  A  Crosman,  $3,5$.  News^s^  Reference  Methods,  Desmond  J|3.5#.  News  Phottyr^hy,  by  iTlce  $3.$$.  For 


Inspiration:  Behind  the  nxmt  Page,  Forrest,  $2.5$. 


by  Desmond,  {2.5$.  News  Photography, 

Reference:  March’s  Thesaurus  Dictionary,  $$.$$. 

Address:  Book  Mart  EDITOK  &  PUBLISHER.  1700  Times  Building.  New  York,  N.  Y. 
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Editor  &  Publisher  for  May  18,  19  35 


3  TRUSTEES  ELECTED  ^  lansing  ray,  jr.,  engaged 
BY  SCIENCE  SERVICE  Bride-Elect  U  Granddaughter  of  D.  R. 


Noted  Scientists  Selected  by  Wash¬ 
ington  Organisation — Three 
Trustees  Re-elected — Dr. 
Cattell  President 


1  liree  new  trustees  of  Science  Service 
lave  been  elected :  Dr.  iiarlow  Shapley, 
director  of  Harvard  College  Observa¬ 
tory,  representing  the  National  Academy 
of  Sciences;  Dr.  Henry  B.  Ward,  per- 
raanent  secretary  of  the  American  Asso¬ 
ciation  for  the  Advancement  of  Science, 
representing  that  organization ;  Dr.  Lud¬ 
vig  Hektoen,  director  of  the  John  Mc¬ 
Cormick  Institute  for  Infectious  Dis¬ 
eases,  representing  the  National  Re¬ 
search  Council. 

Dr.  Vernon  Kellogg,  secretary  emer¬ 
itus  of  the  National  Research  Council, 
who  retired  as  a  trustee,  was  elected 
lioiiorary  vice-president. 

Resolutions  were  adopted  upon  the 
death  of  Dr.  David  White,  of  the  U.  S. 
Geological  Survey,  who  at  the  time  of 
liis  death  was  a  Science  Service  trustee. 

Trustees  re-elected  were:  Dr.  R.  A. 
Millikan,  of  the  California  Institute  of 
Technology,  representing  the  National 
Academy  of  Sciences;  R.  P.  Scripps,  of 
the  Scripps-Howard  Newspapers,  repre- 
Miiting  the  E.  W.  Scripps  Estate; 
•Marlen  Pew,  editor  of  Editor  &  Pjjb- 
cisHUt,  representing  the  journalistic 
profession. 

Dr.  J.  McKeen  Cattell,  editor  of 
Science,  was  re-elected  president.  Other 
officers  re-elected  were:  Dr.  W.  H. 
Howell,  of  Johns  Hopkins  University, 
vice-president  and  chairman  of  the  ex¬ 
ecutive  committee ;  H.  L.  Smithton,  of 
Scripps-Howard  Newspapers,  treasurer ; 
and  Watson  Davis,  director  of  Science 
Service,  secretary.  Dr,  C.  G.  .\bbot, 
>ecretary  of  the  Smithsonian  Institution, 
and  Mr.  Pew  were  re-elected  members 
of  the  executive  committee.  Dr.  William 
E.  Ritter,  of  the  University  of  Cali¬ 
fornia,  is  honorary  president  of  Science 
Service. 

Annual  reports  of  Science  Service  for 
its  fourteenth  full  year  of  operation 
ended  March  31,  1935,  showed  that  news 
and  interpretations  of  scientific  progress 
are  furnished  to  more  than  6,000,000 
readers  through  newspapers  utilizing 
Science  Service  news  and  feature  re- 
jKjrts,  issued  by  telegraph  and  mail  daily, 
weekly  and  monthly.  The  weekly 
magazine  of  Science  Service,  the  Science 
News  Letter,  gained  distribution  and 
currently  has  over  16,000  circulation,  the 
report  stated. 

The  cost  of  operation  of  Science  Ser¬ 
vice  during  the  year  was  slightly  over 
$110,000,  about  three-quarters  of  which 
was  income  derived  from  product. 


E.  Lansing  Ray,  J«. 


Francis,  Once  Republic’s  Owner 

The  engagement  of  E.  lansing  Ray, 
Jr.,  son  of  E.  Lansing  Ray,  president 
and  editor  of  the  Si.  Loms  Globe-Demo- 

_  oral  and  for  many 

years  a  director 
of  the  Associated 
Press,  to  Miss 
Miriam  C  o  s  t  e 
Francis,  grand¬ 
daughter  of  the 
late  David  R. 
Francis,  Governor 
of  Missouri  and 
A  m  b  assador  to 
Russia  during  the 
World  War  was 
announced  May 
12  by  Mr.  and 
Mrs.  Talton  Tur¬ 
ner  I'rancis,  pa¬ 
rents  of  the  bride-elect. 

The  wedding  will  take  place  in  the 
early  fall. 

Mr.  Ray.  Jr.,  a  director  of  the  Globe- 
Democrat  Publishing  Co.,  has  lieen  as¬ 
sociated  with  the  Globe-Democrat  since 
his  graduation,  in  1932,  from  Princeton 
University.  He  has  been  studying  the 
publishing  business  during  his  work  in 
the  various  departments  of  the  paper, 
and  is  now  in  the  editorial  department, 
following  association  with  the  adver¬ 
tising  plan  department,  the  research 
department,  the  local  advertising  de¬ 
partment  and  the  circulation  depart¬ 
ment. 

Tlie  marriage  will  link  two  St.  Louis 
families  long  identified  with  the  civic 
and  newspai^r  life  of  the  community. 
Gov.  Francis  was  dominating  stock¬ 
holder  of  the  old  St.  Louis  Rcf’ublic, 
established  in  1808  and  a  lifelong  rival 
of  the  St.  Louis  Globe-Democrat  by 
which  it  was  absorbed  in  1919. 


FREE  PRESS  STUDY  URGED 

Two  hundred  and  fifty  prominent 
clergj’men  signed  a  request  addressed 
to  the  United  States  Senate  judiciary 
committee  this  week  asking  that  a  study 
be  made  to  discover  if  “our  consti¬ 
tutional  liberties  of  free  speech,  free  as¬ 
sembly  and  a  free  press”  are  imper¬ 
iled.  Signatories  to  the  request,  which 
was  forwarded  by  the  Federal  Council 
of  the  Churches  of  Christ  in  America, 
expressed  condemnation  of  recent  out¬ 
bursts  of  violence  and  lawless  suppres¬ 
sion  of  civil  liberty  by  organized  vigi¬ 
lantes  and  armed  mobs  which  have  (xr- 
curred  in  a  number  of  states  and  criti¬ 
cized  un-American  efforts  to  force 
through  restrictive  legislation  “which 
woulcl  in  the  end  tend  to  destroy  the 
very  foundations  of  the  republic.” 


BILL  AIDS  NEWSPAPERS 


SISK  TO  FORT  WORTH 


Evansted  Acting  Manager  Editor  of 
Toledo  Newa-Bee 

(By  telegraph  to  Editob  &  Publishek) 

Toledo,  O.,  May  15 — Transfer  of 
l.arry  Sisk,  managing  editor  of  the  To¬ 
ledo  News-Bee  the  last  two  years,  to  be 
managing  editor  of  the  Fort  Worth 
(Tex.)  Press  was  announced  today. 
-Mr.  Sisk,  who  came  to  Toledo  from 
Oklahoma  City,  where  he  had  been  city 
editor  of  the  Oklahoman,  has  left  for 
his  new  post. 

Paul  Evansted,  who  has  been  news 
editor  of  the  News-Bee,  becomes  acting 
managing  editor,  and  Ken  Miller  of  the 
copy  desk  becomes  news  editor.  Mr. 
Evansted  has  been  with  Scripps-How¬ 
ard  newspapers  the  last  six  years. 


DAILY  WINS  $400,000  SUIT 

The  $400.(X)0  libel  suit  filed  by  R. 
Shad  Bennett,  St.  Louis  lawyer,  a^inst 
the  Pulitzer  Publishing  Co.,  publishers 
of  the  St.  Louis  Post-Dispatch,  was 
won  by  that  newspaper  by  a  unanimous 
verdict  of  a  jury  in  Circuit  Judge  Mc- 
.Xfee’s  Court  there.  Bennett  originally 
sought  $1,200,000,  but  he  reduced  the 
amount  in  an  amended  petition.  The 
trial  lasted  13  days.  Mr.  Bennett  pre¬ 
viously  lost  a  similar  suit  for  $800,000 
against  the  St.  Louis  Star-Times. 


The  house  of  representatives.  Florida 
legislature,  recently  passed  unanimously, 
a  bill  by  Representative  John  W.  Cole, 
of  Escambia  county  (Pensacola)  pre¬ 
scribing  a  fine  of  $100  or  imprisonment 
for  three  months  for  any  public  official 
who  refuses  to  permit  inspection  of 
public  records. 

Wholesale  Grocery 
Trade  UP  29b6% 

Another  proof  of  the  xtahility 
and  alert nens  of  the  .Akron 
Market — 

Wholesale  grocery  trade  up 
29.6%  for  the  first  three 
months  of  1935. 

Cover  this  Free  -  Spending 
Akron  Market  at  one  low 
cost  in  the 

• A  K  RON 

BEACON  JOURNAL 

Member  A.  B.  C.-A.  N.  P.  A.  Major 
Market  Newspapers,  Inc.  Represented 
by  Story,  RroMS  &  Finley. 


A  Dep  en  dable 
Market 

The  great  rural  section  known  as  the  North 
Country  is  one  of  the  most  dependable  mar¬ 
kets  in  the  Empire  State.  Booms  or  depressions 
lose  much  of  their  force  before  reaching  this 
area.  No  great  ups  or  downs  are  experienced. 
The  people  are  steady,  thrifty  and  conserva¬ 
tive.  They  are  always  in  position  to  buy  if 
the  price  and  goods  are  right. 

This  very  desirable  market  is  thoroughly 
covered  by  The  Malone  Evening  Telegram. 
The  paper  goes  into  nearly  every  home,  and 
the  people  swear  by  it. 


Alive  With  News 

Proof  of  the  adequate  news  coverage  of  this 
territory  by  The  Malone  Evening  Telegram  is 
evidenced  by  the  staff  of  82  outside  corre¬ 
spondents  writing  for  the  paper  in  addition  to 
the  regular  news  force  in  Malone.  These 
correspondents  are  prominent  citizens  in  their 
communities  —  school  teachers,  merchants, 
grangers,  hotel  keepers,  rural  carriers,  physi¬ 
cians,  raiKvay  clerks.  Their  connection  with 
the  paper  gives  them  added  prestige.  They 
w'tite  the  news  of  every  little  hamlet  through¬ 
out  The  Evening  Telegram’s  parish.  Each 
news  letter  received  is  recorded  on  a  chart  In 
the  office  to  the  credit  of  the  correspondent. 
The  82  writers  average  70  letters  a  week. 
These  news  letters  meet  the  requirements  of 
the  editor  who  advised  frequent  “painting  of 
barns  and  marrying  the  farmers’  daughters.’’ 
They  contain  the  personal  new's  and  gossip  of 
the  neighborhood,  intelligence  that  means 
more  to  the  home  folks  than  foreign  political 
squabbles  or  Hollywood  divorces. 


One  Effective  Medium 

The  only  sure  way  to  reach  this  market  is  to 
advertise  in  The  Malone  Evening  Telegram 
which  covers  this  territorv — not  like  the  dew 
(which  is  all  wet) — but  like  the  bright  sun¬ 
shine  and  the  clear  brisk  North  Country  air 
and  just  as  tonic  in  its  effect. 

Let  The  Evening  Telegram  carry  your  mer¬ 
chandising  message  to  the  people;  to  the  fireside 
where  the  old  folks  read  in  the  evening,  to  the 
red-checkered  tablecloth  where  the  children 
do  their  homework,  to  the  kitchen  where 
Nellie  entertains  the  hired  man. 

The  Telegram  is  the  home  paper.  The  people 
up  here  love  it.  Thev’ll  read  every  word  of 
your  sales  talk  and  if  convinced  they’ll  buy. 

THE  MALONE,  N.  Y. 
EVENING  TELEGRAM 

A  GANNETT  NEWSPAPER 
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Circulation 


LOW  PRICES  PREVAIL  L 
IN  PENNSYLVANIA 

Survey  of  Circulation  Rato  By  P.  N. 

P.  A.  Shows  Majority  on  2  Cent 
Basis,  12  Cents  a  Week,  50 
Cents  Per  Month 

Hn>a«l  uniformity  in  circulation  rates 
for  large  and  sinail  newsi)ai)ers,  and  at 
■‘notoriously  low  price  levels,"  is  dis- 
cj)vered  by  the  Pennsylvania  Newspa¬ 
per  Publishers  Associaition  survey  of 
circulation  rates  and  practices  among 
its  membership.  Kighty-six  question¬ 
naires  were  returned;  bd  from  dailies 
an<l  17  from  weeklies. 

single-copy  price  of  1  cents  was 
reixirted  by  4d  dailies,  with  only  17  on 
a  3-cent  basis. 

“In  the  price  range  for  six-day,  car¬ 
rier-delivered  circulation  in  the  imme¬ 
diate  territory  served,  ’  the  reiK)rt  goes 
on,  “we  found  another  phase  of  the  cir¬ 
culation  price  structure  difficult  to 
justify  in  these  days  of  mounting  pro¬ 
duction  costs.  Of  the  reporting  group, 

35  delivered  at  12  cents  a  week ;  14 
were  priced  at  10  cents  a  week,  and  one 
at  6  cents.  Eight  of  the  group  listed 
a  price  of  15  cents  and  but  one  reported 

18  cents." 

Monthly  rates  displayed  no  uniform¬ 
ity,  ranging  from  25  cents  up  to  65 
cents.  The  majority  were  on  a  50-cent 
basis. 

Twenty-live  of  the  reporting  pai)ers 
listed  a  $6  mail  price  in  the  state,  with 

19  priced  at  $5  and  6  at  $4.  The  ex¬ 
tremes  in  this  group  were  $2  and  $8. 

Thirty-five  newspaixrs  list  mail 
rates  for  out-of-state  circulation  at  $6 
or  more ;  19  reported  $5 ;  two.  $2.  In 
three  instances,  a  rate  of  or  more 
was  stated. 

Wholesale  rates  to  city  dealers, 
week  days  only,  ranged  from  $1  to  $2 
per  hundred  copies,  with  two  rates  of 
less  than  $1.  I  he  average  rate  was  be¬ 
low  $1.30  ix;r  hundred. 

\V  holesale  rates  to  city  carriers  gen¬ 
erally  parallel  dealer  rates,  ranging 
from  $1  to  $2.  and  averaging  below 
$1.30.  Rural  dealers  and  Ixiys  in  rural 
areas  received  a  slight  concession  in 
price. 

Thirty-nine  newspapers  reixirted 
operating  office-owned  routes,  with  26 
indicating  non-ownership  and  4  part- 
ownership,  the  latter  meaning  that  they 
owned  some  of  the  routes  in  their  de¬ 
livery  systems. 

In  the  weekly  group,  one  subscrip¬ 
tion  rate  of  $1  iht  year  was  reixirted. 
with  another  at  $1.2l  Eight  sold  sun- 
scriptions  at  $1.50  iier  year;  six  were 
on  a  $2  basis,  and  one  $3  price  was  re- 
portetl.  Single  copy  prices  were  about 
evenly  divided  between  3  and  5  cents. 
Five  weeklies  reported  office-owned 
routes. 

“Comparison  of  the  subscription  rates 
charged  by  Pennsylvania  newspaixTs 
with  those  charged  in  Xew  York  State 
shows  that  the  latter  are  receiving  con¬ 
siderably  more  revenue  than  we  are." 
the  report  concluded. 

“We  have  been  greatly  impressed  by 
the  number  and  extent  of  welfare  and 
educational  activity  carried  on  among 
toys,  covering  a  wide  range  of  sub¬ 
jects  and  plans,  and  representing  a 
growing  appreciation  of  the  importance 
of  character-building  among  the  boys 
who  carry  on  an  important  function  in 
the  modern  newspaper  delivery  system. 

“In  compiling  these  statistics,  we  of 
the  P.N.P.A.  feel  that  we  have  laid 
the  cornerstone  of  a  great  work  in  be¬ 
half  of  publishers,  pointing  the  way  to 
a  field  of  legitimate  expansion  of  reve¬ 
nue  and  income  that  is  of  particular 
impcirtance  in  the  light  of  increasing 
costs.  We  must  recognize  that  we  are 
faced  with  demand  for  ever-increasing 
services  to  our  communities  and  that 
these  demands  must  be  filled.  TTie 
only  answer  is  increased  revenues.” 


HAS  PICTURE  PAGE 

The  Richmond  (Va.)  Times-Dispatch 
on  May  9  inaugurated  a  new  feature 
page  with  a  page  of  last-minute  pic¬ 
tures. 


PACIFIC  NORTHWEST  CIRCULATORS  MEET 


Members  of  Pat-ilie  Northwest  Cirrulation  Managers'  Association  photographed 
at  their  meeting  in  Salem.  Ore„  this  week.  Front  row.  left  to  right:  Emma  M. 
Brown;  Harrv  H.  Cahill,  secretary -treasurer;  H.  E.  Hendickson.  J.  .M.  Scott; 
Murray  Clark,  president;  Albert  Gerritz.  J.  A.  Grant.  .A.  J.  Hilliker.  Second 
row:  E.  E.  Walden.  Millard  Hodges.  W.  D.  Mackey.  Jack  Walters.  E.  .\.  McKee. 
David  H.  Smith.  W.  1).  Lyness.  J.  F.  Howard.  Third  row:  J.  L.  Fredericks. 
W.  Scott.  Paul  Jenkins.  G.  L.  Latham.  (George  (airtis.  Ralph  R.  Oonise. 
Arne  Rae.  .M.  J.  Frey;  tieorge  V.  Arnold.  Audit  Bureau  of  Circulations.  Back 
row:  F.  E.  Henderson.  C.  A.  Sprague,  editor  Oregon  Statesman:  Ben  M.  Reed. 
I.  F.  Rehmen.  K.  P.  Sexton.  E.  P.  Hopwood.  William  Biirghardt.  Ray  C.  tirnhike. 
(ins  Hixson.  A.  G.  Hawkins. 


SPONSORED  BABY  PAGEANT 

Tlic  Phoenix  (.Ariz.)  (iozette  held  its 
eighth  annual  Baby  Pageant  at  tjic  Or- 
pheum  Theater  Sunday.  May  5.  with 
52()  babies  entered  for  the  13  prizes. 
The  pageant  was  preceded  by  two  weeks 
of  <laily  clinics  at  the  Hotel  -\dams 
where  a  staff  of  physicians  ex¬ 
amined  each  entrant  Prizes  were 
awarded  for  the  best  floats,  the  best 
dressetl  babies  and  the  most  comically 
dressed  babies.  Plans  for  next  year 
include  sectional  baby  shows  to  cover 
the  entire  state  of  .Arizona  with  the 
grand  finals  in  Phoenix. 

SEEK  COLLEGE  BEAUTY  QUEEN 

In  recent  issues  of  the  Chicaoo  Sun¬ 
day  Trihunc  there  have  appeared  color 
photographs  of  the  :nost  lx*autiful  co-etls 
of  13  central  western  universities  and 
colleges.  I'rom  the  total  of  upward  of 
KKl  beauties  whose  likenesses  were  pre- 
sentetl.  a  committee  of  two  artists  has 
selected  the  fairest  from  each  of  the  13 
schools.  Tlie  (lueen  of  toauty  .anti  a 
court  of  four  maids  ('f  honor  will  ap¬ 
pear  in  the  Sunday  Tribune  this  month 
with  the  front  page  of  the  Tribune  roto 
section  May  26  devoted  to  the  queen, 
in  full  color. 


tlistributed  as  souvenirs  from  the  In- 
i|uircr  Ixuitb  at  the  " Philadelphia  On 
Parade"  exhibition. 


PRINTING  CHILD  QUESTIONS 

The  Piltdnirqh  Sun-Teicqrapli  is 
offering  $1  for  each  “most  interesting 
question  that  a  child  has  asked”  pub¬ 
lished  in  a  new  daily  feature.  “Children’s 
Questions.” 


GUS  HIXON  ELECTED 

Pacific  Northwest  Circulators  Favor 
Higher  Subscription  Rate 

lUy  Irtcyraph  to  Kuitok  Ji  1’L’blisiiek) 

Salem,  Ore.,  May  15 — Members  oi 
the  Pacific  Northwest  Circulation 
Managers  .Association,  meeting  here 
May  13  and  14,  joined  managers  from 
other  i)arts  of  the  country  in  the  belief 
that  increased  subscription  prices  are 
inevitable.  It  is  generally  tolieved  that 
increases  in  rates  will  be  put  under  way- 
late  this  year  in  the  Northwest.  Mail 
subscription  prkes  were  particularly- 
discussed. 

Gus  Hixon,  Salem  Statesman,  was 
elected  president.  He  succeeds  Murray 
F.  Clark,  of  the  Yakima  (Wash.) 
Repuhlie  Ilerald.  B.  .M.  Reed.  Portland 
Wnos  Telegram,  was  elected  vice-presi¬ 
dent,  and  H.  H.  Cahill,  Seattle  Times, 
was  re-elected  secretary-treasurer.  New 
directors  are  -A.  J.  Hilliker,  Calgary 
(Alb.)  Herald  and  W.  .A.  Scott,  Salem 
Capital  Journal. 

Silas  Gaiser.  superintendent  of  schottls, 
Salem,  told  of  the  benefits  received  by 
newspaper  Ixiys  who  early  in  life 
learned  business  through  their  news- 
I>aper  contacts.  Citing  his  experience, 
extending  over  many  years,  Mr.  Gaiser 
said  he  had  always  had  a  warm  spot 
in  his  heart  for  boys  who  after  school 
hours  occupied  a  iK)rtion  of  their  time 
delivering  a  newspaper  route  or  selling 
newspapers. 

“The  oiling  and  pepping  of  a  gcxxl 
carrier  organization’’  was  discussed  by 
H.  F.  Gates.  Vancoirrer  (B.  C.)  Sun. 
Insurance,  trips,  prizes,  cash  contests, 
what  is  a  fair  profit  for  the  carrier  hoy, 
sam^ding  and  tabloid  comics  were  a  few 
of  the  subjects  discussed. 

■At  a  pre-convention  dinner  Sunday 
evening,  assix'iation  members  staged  a 
"liar’s  contest”  in  which  first  place  went 
to  J.  .A.  Grant,  lidmonton  (.Alta.)  Ihil- 
letin.  Sheldon  I'.  Sackett.  managing 
editor  the  .S'd/o/i  Oregon  Statesman, 
acted  as  judge. 


HOBBY  HANDICRAFT  EXHIBIT 

-A  hobby  handicraft  exhibition  for 
boys  will  lie  held  May  20  to  25  in  the 
Philadelphia  livening  Ledger  auditori¬ 
um  under  the  sponsorship  of  the  Ledger 
Youth  activities. 


HAS  WEEKLY  BUSINESS  PAGE 

The  Bluefield  (W.  \’a.)  Telegraph 
and  Sunset  Xeios  on  May  7  added  a 
weekly  business  page  which  appears 
each  Tuesday  morning  in  the  Daily 
Telegraph  and  Tuesday  afternoon  in  the 
Sunset  News.  C.  O.  Stahlman.  and 
Harry  W.  Ball  are  handling  the  feature. 

BABY  EDITION  IN  COLORS 

The  Ogden  (L'tah)  Standard-lixam- 
iner,  recently  issued  a  special  Baby  Day 
number  in  colors.  The  section  was 
filled  with  photographs  of  local  babies 
and  the  ((uintuplets  and  special  adver¬ 
tisements  and  Baby  Day  features. 

CARRIERS  DAILY’S  GUESTS 

Carriers  of  the  Kitchener  (Ont.) 
Daily  Record  were  recently  guests  of 
the  newspaiier  at  a  dinner  when  the 
daily  celebrated  a  1.000  increase  in  cir¬ 
culation.  Hon.  \V.  D.  Euler  is  presi¬ 
dent  and  W.  J.  Motz.  managing  director. 

REPLICAS  FOR  SOUVENIRS 

E.xact  reproductions  of  the  four-page 
first  issue  of  the  Philadelphia  Inquirer, 
known  at  its  inception  June  1.  1829  as 
the  Pennsylvania  linquirer,  are  lieing 
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694  BOYS  VISITED  CAPITAL 

Six  hundred  and  ninety-four  carriers 
of  the  Piltshurgh  Press  were  the  guests 
of  the  daily  on  a  one-day  trip  to  Wash¬ 
ington.  D.  C.,  last  week. 


PRIZES  FOR  “WHOPPERS” 

The  Philadelphia  Daily  Xezi’s  is  con¬ 
ducting  a  “whopper”  contest,  paying  $1 
to  each  reader  who  submits  a  tall  tale 
selected  for  publication. 


SPONSORED  PET  SHOW 

The  Buffalo  (N.  A’.)  Times  and  the 
South  Buffalo  Y.  M.  C.  A.  sponsored  a 
Pet  .Show  May  18  at  the  “Y”  building. 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


“Wc  hive  «n  increase  ol  fifty-siii  hundred 
lines  of  local,  end  Ihrouih  your  eKorts, 
forty-five  hundred  lines  of  additional  na¬ 
tional  advertisins  over  last  year's  School”  . . . 
“To  say  wc  arc  srtUfied  is  putting  it  mildly, 
and  I  assure  you  it  would  be  a  pleasure  to 
recommend  Home  Economics  cooking 
schools  to  any  newspaper."  .  .  . 

(From  a  Pennsylvania  Newspaper) 


IT'e  guaranttt  and  deliver  a  definite 
amount  of  additional  national  advertising 

HOME  E^NOMICS 

SERVICE  CORPORATION 

!47,ParfcrAvc.  New  York 
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BALTIMORE 

NEWS.POST 

Baltimore’s  Outstanding 
Newsp.aper 


Editor  &  Publisher  for  May  18,  19  35 


35 


She 


^■::^‘txmpamobnin«thi«ne 


REUff  STORM 


GAYLORD’S  RISE  TYPICAL 
SUCCESS  STORY 

( Continued  from  page  7 


conu*^>'y  to  circulate  its  own  papers,  it 
it  continued  to  give  the  kind  of  service 
the  i»eople  were  accustomed  to.  As  a 
result,  he  organized  the  Mistletoe  Ex¬ 
press  Company  whose  fleet  of  SO  trucks 
threads  the  state  day  and  night,  carrying 
not  iinly  the  morning  and  evening  edi¬ 
tions  of  the  Oklahoma  City  papers  to 
the  far  corners  of  the  commonwealth, 
but  engaging  in  a  general  express  busi¬ 
ness  as  a  common  carrier. 

The  best  thing  that  a  managing  edi¬ 
tor  can  say  about  a  publisher  has  to  do 
with  his  ethics  on  the  editorial  side. 

In  meetings  of  editors,  I  often  hear  the 
criticism  raised  that  the  newspapers  of 
this  country  arc  too  completely  con¬ 
trolled  by  the  business  office.  Many 
editors  say  that  the  brains  which  have 
made  the  publishing  business  successful 
as  manufacturing  enterprises  have  lost 
sight  of  the  great  privilege  newspapers 
have  of  leading  public  thought,  guiding 
communities  into  ambitious  undertakings 
and  remaining  a  few  steps  ahead  of  the 
mob  in  enterprising  thinking.  May  1 
say  this  for  my  chief :  In  the  18  years 
in  which  I  have  been  closely  associated 
with  him,  I  have  never  been  asked  to  do 
a  thing  through  the  newspapers  that  1 
was  not  glad  to  do.  In  other  words, 
it  is  my  opinion  that  the  editor  and 
publisher  of  the  Daily  Oklahoman  and 
Oklahoma  City  Times  has  never  used 
the  tremendous  power  within  his  grasp 
selfishly;  that  he  has  never  attempted 
to  reward  a  friend  or  to  punish  an 
enemy  through  the  editorial  columns. 
His  idea  of  publishing  a  newspaper  is 
that  the  newspaper  is  a  gentleman  who 
is  invited  into  your  home  morning  and 
evening,  that  he  should  deserve  to  re¬ 
main  there  by  his  conduct,  that  he  can 
only  justify  his  continued  visits  to  the 
average  home  by  lieing  kind,  tolerant, 
honest,  interesting  and  entertaining. 

(iaylord  does  not  go  in  for  racy  sex 
novels  nor  flamboyant  feature  stories 
which  arc  largely  concerned  with  the 
undraped  anatomy  of  attractive  femmes. 
He  honestly  considers  all  sides  of  public 
questions  and  leads  an  editorial  confer¬ 
ence  to  a  definite  judgment  on  every  pub¬ 
lic  (luestion.  When  a  political  stand  has 
been  taken,  he  leaves  it  to  the  execu¬ 
tives  to  carry  out.  Outside  of  the  com¬ 
pany,  his  business  associates  say  he  has 
an  uncanny  sagacity  in  financial  matters 
and  can  gauge  the  activities  of  six 
months  or  a  year  hence  as  well  or  bet¬ 
ter  than  any  man  in  the  Southwest.  .An¬ 
other  attribute  is  said  to  l)e  his  ability 
to  select  high-class  executives.  With 
the  exception  of  the  managing  editor.  I 
can  testify  that  he  has  done  this.  He 
is  smart  enough,  after  picking  a  man 
as  a  second  line  officer,  to  let  him  alone 
and  give  him  a  chance  to  get  the  job 
done. 

Gaylord’s  newspapers  are  never  neu¬ 
tral.  During  the  years  since  the  turn 
of  the  century  in  which  these  newspa¬ 
pers  have  particii)ated  in  every  ixiliti- 
cal  campaign  which  has  taken  place^  the 
Oklahoma  Publishing  Company  natu¬ 
rally  has  made  enemies.  We  are  proud 
of  some  of  the  enemies  we  have  made. 
You  hear  a  great  deal  of  talk  in  Okla¬ 
homa  about  ’‘the  old  lady  at  Fourth  and 
Broadway.”  The  demagogues  enjoy 
lambasting  “the  corporate  interests”  on 
the  hill,  but  the  ix)licies  expressed  in 
these  publications  have  been  justified 
much  more  often  than  they  have  been 
demonstrated  to  be  incorrect.  As  a 
result,  the  people  who  think  know  that 
the  man  behind  the  Oklahoma  Publish¬ 
ing  Company  has  no  public  interest 
whatever  except  to  give  the  public  good 
service  and  to  drive  Oklahoma  City,  the 
state  of  Oklahoma  and  the  Southwest 
forward.  While  the  demagogues  con¬ 
tinue  to  rant  the  Oklahoma  Publishing 
Company  continues  to  grow  in  prestige. 

The  publisher  has  done  very  little 
editorial  work  in  many  years.  Occa¬ 
sionally  when  a  campaign  gets  heated 
or  when  he  is  particularly  worked  up 
W  a  matter  of  public  interest,  he  will 
sit  down  and  dictate  a  battle-ax  edito¬ 


rial  that  will  cut  all  of  the  bark  away 
from  the  problem  and  leave  the  core  ex- 
IKJsed  so  clearly  that  none  can  mistake 
the  issues  nor  the  conclusions,  lie  is 
an  idea  man  for  all  departments.  His 
forte  is  figures.  He  is  the  misery  of  the 
composing  room.  Let  an  error  in  a 
stock  list  get  by  and  "E.  K.”  is  sure  to 
see  it.  Let  some  unhappy  telegraph 
editor  quote  “bushels”  for  "bales”  in  a 
crop  summary  and  1  will  lie  sure  to  get 
a  note  from  the  front  office.  He  knows 
more  statistics  than  any  newspaperman 
should. 

Until  the  dairy  business  got  in  his 
hair  eight  years  ago,  his  hobby  was 
golf — he  probably  was  an  85  shooter  at 
his  l)est — but  his  farm  has  weaned  him 
entirely  from  the  sand  traps  and  fair¬ 
ways.  He  is  a  man  of  almost  Puritan 
tastes.  Student  of  everything,  he  is 
surrounded  by  Itooks  at  every  oppor¬ 
tunity.  He  is  a  prohibitionist,  and 
while  I  have  never  heard  him  say  so. 
I  do  not  believe  he  has  ever  tasted  a 
cocktail.  He  is  affiliated  with  the  Con¬ 
gregational  Church  and  works  at  it.  He 
is  a  family  man.  His  family  consists 
of  a  wife,  two  daughters  and  a  son, 
Edward,  who  at  IS  is  showing  a  far 
greater  leaning  toward  butterfat  pro¬ 
duction  of  spring  heifers  than  he  is 
toward  agate  lines  and  erudite  editorials. 
That  probably  will  come  later. 

I  have  been  trying  to  think  of_a  good 


linal  paragraph  for  this  rambling  dis¬ 
course  and  wondering  whether  it  miglit 
not  be  best  to  iwint  a  quick  character¬ 
ization  of  my  subject  by  recalling  to  the 
members  of  the  profession  that  Gaylord 
was  the  man  who  created  all  of  the  fuss 
in  the  .-Xmerican  Newspaper  Publishers’ 
Association  a  few  years  ago  when  the 
newsprint  manufacturers  were  in  a  com¬ 
bine  and  twisting  the  nose  of  the  pub¬ 
lishing  business  until  it  bled.  Gaylord 
led  that  fight  against  bitter  opposition. 
.Almost  alone,  he  went  into  it  and  stu.ck 
like  the  bulldog  he  is  until  he  won  a 
victory  against  tremendous  opposition. 
That  is  the  way  he  does  everything. 
Doctors  have  told  him  that  he  was 
licked  physically,  but  he  didn’t  know 
when  he  was  licked  and  sat  down  to 
quietly  work  out  a  problem  that  would 
have  broken  weaker  men.  WTien  Gay¬ 
lord  makes  up  his  mind,  he  goes  through. 
■At  ()3,  he  is  at  the  very  peak  of  his 
physical  ability  and  mental  powers  and 
1  haven't  the  slightest  idea  in  the  world 
that  he  is  looking  for  new  worlds  to 
conquer,  but  if  he  makes  up  his  mind 
to  go  and  get  somewhere,  I  should  l*e 
tickled  to  death  to  take  a  ticket  with 
him. 

lOLA  PAPER  APPOINTS 

'I'he  lola  (Kan.)  Register  has  ap- 
IHiinted  Mitchell-Ruddell-Rudden.  Inc., 
as  national  advertising  representatives. 


NASH  TO  USE  900  DAILIES 

Big  Drive  to  Introduce  New  Models 
Will  Start  May  18 

(6/Cilil/  to  KdITOR  rUBLISHhK) 
Cmc.vGO,  Alay  13 — Use  of  large  space 
in  yOO  newspaiKTS  throughout  the  coun¬ 
try  will  be  made  by  Nash  Motor  Com¬ 
pany,  Kenosha,  in  announcing  a  new 
additional  series  of  Nash  cars  to  the 
public  .May  18,  according  to  C.  11.  Bliss, 
vice-president  and  director  of  sales. 

In  addition  to  newspaper  space,  bill¬ 
boards  in  338  key  cities  will  lie  used  as 
well  as  full  pages  in  three  national 
weeklies.  The  entire  campaign  will  ex¬ 
tend  over  the  spring  and  summer 
months.  The  new  Nash  car  will  make 
a  strong  bid  for  Inisiness  in  the  lower- 
middle  price  bracket,  it  is  understood. 

Nash  distributors  and  dealers  will 
have  adequate  cars  for  display  purixises 
when  the  first  newspaper  copy  appears. 
The  Nash  account  is  being  placed  by 
I’rcderick  &  Mitchell,  local  agency. 


LONDON,  ONT.,  STRIKE  ENDS 

.A  14-month  strike  of  printers  on 
the  London  (Out.)  Advertiser  and  free 
Press,  ended  May  1  when  several  of  the 
^trikers  returned  to  work  and  indicated 
others  also  would  seek  to  be  restored 
to  their  former  iKisitions.  The  men 
struck  March  1,  1934,  for  a  wage  in¬ 
crease. 


PLENTY  OF 

. .  NO  VALLEYS 


Florida  is  a  market  with  plenty  of  profit  peaks 
but  no  valleys.  Diversified  sources  of  income, 
overlapping  from  month  to  month,  keep  demand 
at  profitable  levels  throughout  the  year.  Peak 
periods  when  crops  go  north  and  when  tourists 
come  south  are  simply  bonus  figures  on  the  sales 
chart. 

Thus  Florida  is  an  always  active  market ;  always 
eager  for  good  merchandise,  always  hungry  for 


the  lietter  things  of  life  and  willing  to  spend 
generously  to  get  them. 

ObvlousK'  the  advertiser  who  is  looking  for  live 
year-round  markets  cannot  afford  to  overlook 
this  one.  Yet,  unless  familiar  with  the  field,  he 
can  easily  err  in  trying  to  advertise  in  the  widely 
scattered  trade  territories  which  contain  the  bulk 
of  Florida’s  purchasing  power. 

But  having  learned  the  ropes,  he  will  confine  his 
efforts  to  this  group  of  leading  newspapers  tor 
dominant,  effective,  low-cost  coverage  of  Flor¬ 
ida’s  prlmaiy-  trade  territories.  Adequate  sched¬ 
ules  in  these  newspapers  will  produce  more  than 
adequate  results  with  plenty  of  profit  peaks  but 
no  valleys. 

THE  FLORIDA  TIMES-UNION  ....  JACKSONVILLE 

THE  MIAMI  HERALD . MIAMI 

THE  EVENING  REPORTER-STAR  .  .  ORLANDO 
ORLANDO  MORNING  SENTINEL  .  ORLANDO 
LAKELAND  EVENING  LEDGER  .  .  LAKELAND 
THE  EVENING  INDEPENDENT  ...  ST.  PETERSBURG 

ST.  PETERSBURG  TIMES . ST.  PETERSBURG 

TAMPA  MORNING  TRIBUNE ....  TAMPA 


DOMINANT  COVERAGE 

Ohijou/fk0hjii>ej$fuiir^ 

FLORIDA  DAILIES 
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APRIL  LINAGE  MAINTAINED  MODERATE  GAIN  OVER  1934  TOTAL 

(Compiled  by  Media  Records,  Inc.) 


AKRON.  OHIO 


1935 

1934  Gain  or  Loss 

...(el 

644,960 

665,350 

20.390  L 

Keacon^oumal  . 

...(e) 

1.122,497 

1,112,669 

9,828  G 

Times-Press  . 

,..(S) 

218,212 

240,320 

22,108  L 

ToUl  Daily  . . 

1,767,457 

1,778,019 

10,562  L 

218,212 

240,320 

22,108  L 

Orand  Total  . 

1,985,669 

2.018,339 

32.670  L 

ALBANY,  N.  'i 

...(e) 

650,970 

684,496 

.13,526  L 

...(e) 

697.576 

713,421 

15,845  L 

Knickerbocker  Press 

..(m) 

370,244 

.189,404 

19.160  L 

...(S) 

202,840 

219,834 

16,994  L 

Knickerbocker  Press  . 

..(S) 

102,298 

145,771 

43,473  L 

1,718,790 

1,787,321 

68,531  L 

Total  Sunday  .... 

305,138 

365,605 

60.467  L 

Grand  Total  . 

2,023,928 

2,152,926 

128.998  L 

•Sunday  Times^Union  figures  include  American  Weekly 

linage,  1935-100,339 

lines. 

1934—86.178  lines. 

ALBUQUERQUE,  N.  M. 


lournal  . (m)  333,I<>7  319,447  13.750  G 

Tribunr  . (r)  350,686  326.449  24.237  G 

lournal  . (S)  51.344  60,822  9,478  L 


Total  Daily  .  683,883  645.896  37,987  G 

Total  Sunday  .  51.344  60,822  9,478  L 

•  irand  Total  .  735,227  706,718  28.509  G 


ATLANTA,  GA. 


G«oritian  . (c)  425.323  345,707 

Journal  . (c)  695,097  609,001 

Constitution  . (m)  504,500  482,098 

•American  . (S)  203,197  203.690 

lournal  . (S)  170,240  204,381 

Constitution  . (S)  174,093  210,156 


79,616  G 
86,096  G 
22,402  G 
493  L 
34.141  L 
36.063  L 


ToUl  Daily  .  1,624,920  1,436,806  188,114  G 

Total  Sunday  .  547.530  618,227  70.697  L 

Grand  Total  .  2,172,4.50  2,055,033  117.417  G 

•Sunday  American  fiRures  include  American  Weekly 
Knaae.  1935—100,339  lines;  1934—86.178  lines. 


ATLANTIC  CITY.  N.  J. 


•Press  Union  . (el  408.089  358.086  50,003  G 

Press-Union  . (S)  41,079  64,467  23.388  L 


Grand  Total  .  449,168  422.553  26.615  G 

•Press-Union  sold  in  morninR-eyenina  combination. 
I.inaae  of  one  edition  shown. 

BALTIMORE,  MD. 

.\ews-Post . (e)  918.968  756,061  162,907  G 

Sun  . (e)  1.160.252  1,123/477  36.775  G 

Sun  . (m)  550,448  521,104  29.344  G 

•American  . (S)  321.852  365.980  44,128  L 

Sun  . (S)  382,191  433.081  50.890  L 


Total  Daily  .  2.629,668  2,400,642  229,026  G 

ToUl  Sunday  .  704,043  799,061  95.018  L 

Grand  Total .  3,333,711  3,199.703  134.008  G 


•Sunday  American  iiRures  include  American  Weekly 
linase,  1935 — 100,339  lines:  1934—86.178  lines. 


BANGOR,  ME. 


Commercial  . (e)  248,046 

News . (m)  399,217 


Grand  ToUl  .  647,263  . 

•Not  measured  in  1934. 

BIRMINGHAM,  ALA. 

\Re- Herald  . (m)  360,116  390,842  30,726  L 

News  . (e)  547,476  452,566  94.910  G 

Post  . (e)  320,935  337.837  16.902  L 

News  &  ARe-Herald - (S)  221,305  227,772  6,467  L 


Total  Daily  .  1.228,527  1,181,245  47.282  G 

ToUl  Sunday  .  221,305  227,772  6.4671, 

G.rand  Total  .  1,449,832  1,409,017  40,815  G 


BOSTON,  MASS. 

Record  . (m)  264,113  254,643  9.470  G 

American  . (e)  382,873  387,195  4,322  L 

•Globe  . (m)  673,378  612,259  61,119  G 

Herald  . (m)  919,885  840,126  79.759  G 

Post  . (m)  535,417  496,078  39,339  G 

Transcript  . (e)  337,797  326,108  11,689  G 

••Trayeler  . (e)  1,097,569  1,012,767  84,802  G 

tAdrertiser  . (S)  222,095  231,788  9,693  L 

(ilobe  . (S)  279,004  375,002  95.998  L 

Herald  . (S)  289,484  340,140  50,656  L 

Post  . (S)  90,736  131,044  40,308  L 


ToUl  Daily  .  4.211,032  3,929,176  281.856  G 

T.tal  Sunday  .  881,319  1,077,974  196,655  L 

I'.rand  ToUl  .  5.092.351  5,007.150  85,201  G 


•(ilobe  stdd  in  mominR-eveninR  combination.  Linage  of 
one  edition  shown.  _ 

••Traveler  sold  in  combination  with  morninR  or  Sunday 
Herald. 

tSunday  Adyertiaer  includes  .American  Weekly  linaRe, 
1935-  100,339  lines;  1934—86,178  lines. 


BUFFALO.  N.  Y. 


Courier- Express  . (m)  541,915  484,693  57,222  G 

.News  . (e)  541.915  484.693  57,222  G 

News  . (e)  1,095,419  1,088.993  6,426  G 

Times  . (e)  689,996  549,971  140.025  G 

Courier-Express  . (S)  186,006  219.228  33,222  L 

Times  . (S)  190,752  135,461  55,291  G 


Toul  Daily  .  2,327,330  2,123,657  203,673  G 

ToUl  Sunday  .  376,758  354,689  22,069  G 

Grand  Total  .  2.704,088  2,478,346  225,742  G 


CAMDEN,  N.  J. 

•Courier  . (e)  653,816  613,679  40.137  G 

•(^rier  (e)  and  Pott  (m)  sold  in  combination.  Linage 
of  erening  edition  shown. 


CHATTANOOGA.  TENN, 


1935  1934  Gain  or  I,oss 

Times  . (m)  378,601  315,347  63,254  G 

News  . (e)  510,169  409,485  100,684  G 

Times  . (S)  133,608  113,608  20,000  G 


Total  Daily  .  888,770  724,832  163,938  G 

Total  Sunday  .  133,608  113,608  20,000  G 

Grand  Total  .  1,022,378  838,440  183,938  G 


ERIE,  PA. 


1935  1934  Gain  or  Loss 

Dispatch-Herald  . (e)  489,975  431,609  58.366  G 

Times  . (e)  501,400  525,014  76.386(1 

Dispatch-Herald  . (S)  86,989  100,370  13,381  L 


Total  Daily  .  991,375  856,623  134,752  0 

Total  Sunday  .  86,989  100,370  13,381  L 

Grand  Total  .  1,078,364  956,993  121,371  0 


CHICAGO,  ILL. 


American  . . 

....(e) 

754,935 

791,598 

36*663  L 

Daily  News  . 

...(e) 

1,155,549 

1,115,428 

40.121  0 

Times  . . 

....(e) 

385,076 

257,623 

127,453  G 

Herald  Examiner  . . 

. . .  (m) 

734,253 

647,653 

86,600  G 

Tribune  . 

. .  .(m) 

1,062,757 

998,938 

63,819  G 

•Herald  Examiner  . . 

...(S) 

374,340 

428,232 

53,892  L 

Tribune  . 

...(S) 

574,149 

660,538 

86,390  L 

Times  . 

...(S) 

51,113 

42,957 

8,156  G 

Total  Daily  . 

4,092,570 

3,811,240 

281,330  0 

Total  Sunday  .... 

999,602 

1,131,728 

132,126  L 

Grand  Total  . 

5,092,172 

4,942,968 

149,204  G 

•Sunday  Herald  &  Examiner  figures  include  .American 
VV'eekly  linage,  1935 — 100,339  lines;  1934—86,178  lines. 


CINCINNATI,  OHIO 


Enquirer  . 

419,246 

392,444 

26,802  G 

Post  . 

614,613 

517,935 

96,678  G 

Times-Star  _ 

. (e) 

982,383 

951,589 

30,794  G 

Enquirer  . 

. (S) 

437,541 

490,398 

52,857  L 

Total  Daily  .. 

2,016,242 

1,861,968 

154,274  G 

Total  Sunday 

437,541 

490,398 

52,857  L 

Grand  Total  . . 

2,453,783 

2,352.366 

101,417  G 

CLEVELAND.  OHIO 

Plain  Dealer  .. 

649,572 

583,404 

66.168  G 

News  . 

. (e) 

695.074 

687,148 

7,926  G 

Press  . 

. (e) 

1,126,938 

1.041.436 

85.502  G 

Plain  Dealer  . . . 

. (S) 

393,238 

418.581 

25,343  L 

Total  Daily  . 

2,471,584 

2,311,988 

159,596  G 

Total  Sunday 

393,238 

418,581 

25,343  L 

Grand  Total  . 

2,864,822 

2,730,569 

134,253  G 

COLUMBUS.  OHIO 

Disfiatch  . 

. (e) 

944,207 

936.065 

8,142  G 

Citizen  . 

. (e) 

629,415 

605,368 

24,047  G 

Ohio  State  Journal . (m) 

230.807 

200,391 

30,416  G 

Dis(>atch  . . 

. (S) 

217,742 

244,384 

26,642  L 

Star  . 

. (S) 

37,640 

51,942 

14,302  L 

Total  Daily  . 

1,804,429 

1.741.824 

62.605  G 

Total  Sunday 

255,382 

296,326 

40,944  L 

(irand  Total  . 

2,059,811 

2,038.150 

21,661  G 

DALLAS.  TEXAS 

News  . 

618,339 

565,403 

52,936  G 

. (e) 

828,516 

790,013 

38.503  G 

. (e) 

528,877 

447.127 

81,750  G 

•Dispatch  . 

. (e) 

239,485 

211,829 

27.656  G 

. (S) 

237,313 

245,852 

8,539  L 

TimeS'Herald 

. (S) 

221,159 

241,491 

20,332  L 

Dispatch  . 

. (S) 

71,058 

73,373 

2,315  L 

2,215,217 

2,014,372 

200.845  G 

529,530 

560,716 

31,186  L 

(irand  Total  . 

2,744,747 

2.575,088 

169,659  G 

•Dispatch  issued  five  week  days. 


DAYTON,  OHIO 


Journal  . 

Herald  . 

News  . 

Journal  . 

News  . 

. . (e)  868,305 

. (S)  135,011 

. (S)  138,807 

197,457 

810,184 

854,302 

171,771 

160,470 

18.477  G 
58.121  G 
130,340  0 
36,760  L 
21,663  L 

ToUl  Daily  — 
Total  Sunday  , 
Grand  Total  . .  . 

.  2,068.881 

.  2.342,699 

1.861,943 

332.241 

2,194.184 

206.938  G 
58.423  L 
148,515  G 

DENVER.  COLO. 

Rocky  Mt.  News. 

Post  . 

Rocky  Mt.  News. 
Post  . 

. (m)  378,089 

. (S)  67,689 

. (S)  203,384 

400,294 

800.489 

170,081 

217,921 

22.205  L 
69.894  G 
102,392  L 
14,537  L 

Total  Daily  . . . 
Total  Sunday  . 
(irand  Total 

.  1,248,472 

. .  271,073 

.  1,519,545 

1,200,783 

388,002 

1,588,785 

47,689  G 
116.929  L 
69.240  L 

DES  MOINES,  IOWA 


Register  . 

. (m) 

417,986 

383,224 

34,762  G 

642,420 

599,755 

42,665  G 

Register  . 

. (S) 

209,468 

231,373 

21,905  L 

1,060,406 

982.979 

77,427  G 

Total  Sunday 

209,468 

231,373 

21,905  L 

Grand  Total  . . 

1.269,874 

1,214,352 

55.522  G 

DETROIT,  MICH. 

Times  . 

. (e) 

801,816 

747,883 

53,933  G 

News  . 

. (e) 

1,378,281 

1,269,280 

109,001  G 

Free  Press  . 

590,063 

539,994 

50.069  G 

•Times  . 

. (S) 

343,939 

388,757 

44,818  L 

News  . 

. (S) 

397,586 

407,702 

lO.lKL 

Free  Press . 

. (S) 

196,582 

185,851 

10,731  G 

Total  Daily  .  2,770,160  2,557,157  213,003  0 

Total  Sunday  .  938,107  982,310  44,203  L 

Grand  Total  .  3,708,267  3,539,467  168,800  G 

•Sunday  Times  includes  American  Weekly  linage,  1935 — 
100,339  lines;  1934 — 86,178  lines. 


EASTON,  PA. 


Express  . 

. (e) 

615,895 

539,251 

76.644 

G 

EL  PASO, 

.  TEXAS 

Times . 

349,807 

316,262 

33,545 

G 

Herald-Post  . 

. (e) 

387,082 

417,317 

30,235 

L 

Times  . 

. (S) 

131,991 

141,833 

9,842 

L 

EVANSVILLE.  IND. 


Courier  . 

Journal  . 

Press  . 

Courier  . 

Press  . 

(m) 

.(e) 

.(e) 

,(S) 

(S) 

457,978 

178.374 

567,854 

130,585 

130,265 

498,606 

201,541 

505,370 

139,732 

70,148 

40,628  L 
23,167  L 
62,484  G 
9,147  1, 
60,117  G 

Total  Daily 
Total  Sunday 
Grand  Total  . 

1,204,206 

260.850 

1,465,056 

1,205,517 

209,880 

1,415,397 

1,311  1. 
50,970  G 
49,659  r. 

FALL 

RIVER,  MASS. 

Herald-News  . . 

.(e) 

461,298 

450,724 

10,574  G 

FORT 

WAYNE,  IND. 

Journal-Gazette 
News-Sentinel  . 
Journal-Gazette 

.(e) 

.(e) 

.(S) 

323,209 

866,283 

163,825 

371,727 

746,445 

203.308 

48.518  1. 
119,838  G 
39,483  L 

Toul  Daily  . 
Total  Sunday 
Grand  Total  . 

1,189,492 

163,825 

1,353,317 

1,118,172 

203,308 

1,321,480 

71,320  G 
39,483  L 
31,837  r. 

FORT 

WORTH,  TEXAS 

Star-Telegram  . 
Sur-Telegram 

Press  . 

Star-Telegram  . 

(m) 

.(e) 

.(e) 

.(S) 

244,344 

524,533 

356,786 

126,718 

215,577 

465,983 

319,913 

170,898 

28,767  G 
58,550  G 
36.873  G 
44,180  1. 

ToUl  Daily  . 
Total  Sunday 
Grand  ToUl  . 

1,125,663 

126,718 

1,252,381 

1,001,473 

170,898 

1,172,371 

124,190  G 
44.180  1. 
80,010  G 

FREEPORT.HEMPSTEAD.  N.  Y. 

Review  . 

Star  . 

..(e) 

.(e) 

352,012 

222,055 

318,555 

199,237 

33,457  G 
22.818  G 

Grand  Total  . 

574,067 

517,792 

56,275  G 

GARY,  IND. 

Post-Tribune  . (e)  604,020  . 

Not  measured  in  1934. 

GLENS  FALLS,  N.  Y. 

•Post-Star  . (m)  449,253  383,910  65,343  0 

•Post-SUr  sold  in  combination  with  Evening  Times. 

HARRISBURG,  PA. 

•Patriot  . (m)  500,362  488.540  11,822  0 

Telegraph  . (e)  449,222  350,730  98.492  G 

Grand  Total  .  949.584  839,270  110,314  0 

•The  Evening  News  carries  the  same  amount  of  adver¬ 
tising  as  the  Patriot. 


HARTFORD,  CONN. 


Courant  . 

383,617 

374.862 

8.755  G 

Times  . 

. (e) 

1.233,960 

1,162,675 

71,285  G 

(Durant  . 

. (S) 

343,543 

389.172 

45,629  L 

Toul  Daily  . 

1,617,577 

1,537,537 

80,040  G 

Total  Sunday 

343,543 

389.172 

45.629  L 

(irand  Total  . 

HOUSTON,  TEXAS 

34,411  G 

Chronicle  . 

. (e) 

707,260 

585,828 

121.432  G 

Post  . 

446,266 

522,457 

76,191  L 

Press  . 

. (e) 

527,163 

437,657 

89,506  G 

Chronicle  . 

. (S) 

214,551 

219,272 

4,721  L 

Post  . 

. (S) 

180,353 

229,749 

49.396  L 

Total  Daily  . 

1,680,689 

1,545,942 

134,747  G 

1 oUl  Sunday 

394,904 

449.021 

54,117  L 

Grand  Total  . 

INDIANAPOUS,  IND. 

80,630  G 

News  . 

. (e) 

912,045 

799,108 

112,937  G 

•Star  . 

533,338 

477.025 

56,313  G 

Times  . 

. (e) 

682,931 

644,286 

38,645  G 

Star  . 

. (S) 

357,898 

370,951 

13,053  L 

Total  Daily  . 

2,128,314 

1,920,419 

207,895  G 

Total  Sunday 

357,898 

370,951 

13,053  L 

(irand  Total  . 

2,486,212 

2,291,370 

194,842  G 

JACKSONVILLE,  I 

FLA. 

Tinies-Union  .. 

518,178 

443,590 

74,588  G 

Journal  . 

. (e) 

505,741 

404,562 

101,179  G 

Times-Union  .. 

. (S) 

198,252 

214,456 

16,204  L 

Total  Daily  . 

1,023,919 

848.152 

175,767  G 

ToUl  Sunday 

198,252 

214,456 

16,204  L 

Grand  ToUl  . 

JAMESTOWN,  N. 

1,062,608 

,  Y. 

159,563  G 

Journal  . 

. (e) 

386,374 

330.091 

56,283  G 

Post . 

370,199 

307,444 

62,755  G 

Grand  ToUl  . 

756,573 

637,535 

119,038  G 

JOHNSTOWN,  PA. 

•Tribune  . (e)  703,353  . 

•Tribune  (e)  sold  in  combination  with  Democrat  (m). 
Linage  of  Tribune  only  is  given.  1934  not  measured. 


KANSAS  CITY,  MO.* 


Journal-Post  . . . . 

. (e) 

415,226 

342,814 

72,412  G 

Star  . 

. (e) 

829,363 

767,026 

62,337  G 

Star  . 

723,549 

702,196 

21.353  G 

Journal-Post  . . . . 

. (S) 

114,665 

141,272 

26,607  L 

SUr  . 

. (S) 

361,193 

441,391 

80,198  L 

- - Toul  Daily  .  1,968,138  1,812,036  156,102  G 

Toul  Daily  .  736,889  733,579  3,310  G  ToUl  Sunday  .  131,991  141,833  9,842  L 

Toul  Sunday  .  475,858  582,663  106,805  L  Grand  ToUl  .  868,880  875,412  6,532  L 

Grand  Toul  .  2,443,996  2,394.699  49,297  G  •Kansas  City  figures  supplied  by  publisher. 
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APRIL  LINAGE  MAINTAINED  MODERATE  GAIN  OVER  1934  TOTAL 

_ _  (Continued  from  page  36) 


KNOXVILLE.  TENN, 


Jjurnal  . 

XewsSentiiiel  . 

journal  . 

News-Sentinel  . 

. . .  (m) 
....(e) 
...(S) 
...(S) 

1935 

324,907 

529,141 

118,106 

173,562 

1934  Gain  or  Loss 
280,065  44,842  G 

428,285  100,856  G 

105,912  12,194  G 

142,051  31,511  G 

Total  Daily  . . 

Total  Sunday  . . . 
Grand  Total  . 

854,048 

291,668 

1,145,716 

708,350 

247,963 

956,313 

145,698  G 
43,705  G 
189,403  G 

LOS 

ANGELES,  CAUF. 

Kxanimer  . 

Iliu.strate<l  News  ... 

Times  . 

Heralil  Kxpress  . . . 

Post  . 

*Exaniiner  . 

Times  . . 

. .  .(m) 

. . .  (m) 
...(m) 
....(e) 
....(e) 
....(S) 
....(S) 

634,238 

225,173 

872,221 

928,507 

184,568 

388,460 

344,257 

586,966 

219,491 

710,509 

798,189 

192,671 

474,978 

402,918 

47,272  (i 
5,682  G 
161, 712  (i 
130,318  G 
8,103  1. 
86,518  1. 
58,661  L 

Total  Daily  . 

Total  Sunday  ... 
Grand  Total . 

2.844,707 

732,717 

3,577,424 

2,507.826 

877.896 

3,385,722 

336,881  G 
145,179  L 
191,702  G 

•SuiKlay  Examiner  tiKures  include  American  Weekly 
linaKe.  1935 — 105,784  lines;  1934 — 90,154  lines. 


LOUISVILLE,  KY. 


771,748 

_ (e) 

786^956 

Her.ild-Post  . 

....(e) 

390,910 

345,000 

1,949.614 

— 

— 

345,000 

2,294;614 

Not  measured  in 

1934. 

MANCHESTER,  N. 

.  H. 

Tnion  l.eader  . 

- (e) 

430,472 

414.247 

16,225  G 

MEMPHIS,  TENN. 

Commercial  .'\ppeal 

. . . .  (m) 

712,435 

594,813 

117,622  G 

Press-Scimitar  . 

. (e) 

438,256 

390,692 

47,564  (i 

Commercial  Appeal 

....(S) 

274,990 

294,427 

19,437  1. 

Total  Daily  . 

1,150,691 

985,505 

165,186  G 

Total  .Sunday  . . . 

274,996 

294,427 

19,437  1. 

Grand  Total . 

1,425,681 

1,279,932 

145,749  G 

NEW  ORLEANS,  LA. 


1935 

1934  Gain  or  Loss 

Times-Picayune  ., 

815,411 

769,660 

45,751 

G 

Tribune  . . 

312,835 

304,392 

8,443 

G 

Item  . 

. (e) 

618,611 

545,333 

73,278 

G 

States  . 

406,070 

322,257 

83,813 

G 

Times-Picayune  & 

States!  Sj 

321,689 

365,364 

43,675 

L 

Item-Tribune  _ 

. (S) 

250,868 

305,113 

54,245 

L 

Total  Daily  . . . 

2,152,927 

1,941,642 

211.285 

G 

Total  Sunday  . 

572,557 

670,477 

97,920 

L 

Grand  Total  . . . 

2,725,484 

2,612.119 

113,365 

G 

NEW  YORK,  N.  Y. 


•Bronx  Home  News... 

..(e) 

285,936 

238.066 

47,870  G 

.American  . 

•  .(m) 

609,185 

584,970 

24.215  G 

Times  . 

. . (m) 

965,037 

937,146 

27,891  G 

Herald  Tribune . 

. .  (m) 

654,482 

664,304 

9,822  L 

News  . 

. .  (m) 

1.097,645 

932,315 

165.330  G 

.Mirror  . 

..(m) 

270,307 

203,493 

66.8L4  G 

lournal  . 

,..(e) 

724,182 

761,489 

37,307  L 

.Sun  . 

...(e) 

1,120.938 

1,142.915 

21.977  L 

World-Telegram  . 

,..(e) 

1,113,286 

1,079,722 

33,564  G 

Post  . 

...(e) 

328,523 

206,795 

121.728  G 

••.\merican  . 

..(S) 

374,775 

471.157 

96,382  L 

Times  . 

..(S) 

663,420 

771,024 

107.604  L 

Mirror  . 

..(S) 

99.665 

89,217 

10.448  G 

News . 

..(S) 

402.767 

476,643 

73,876  L 

Herald  Tribune . 

..(S) 

453.306 

491,637 

.18.331  1. 

•Bronx  Home  News.. 

,..(S) 

97,904 

115,054 

17,150  L 

Total  Dailv  . 

7.169,521 

6.751,215 

418,306  G 

Total  Sunday  .... 

2.091.837 

2,414,732 

322,895  L 

Grand  Total  . 

9.261,358 

9,165,947 

95,411  G 

•Bronx  Home  News  figures  supplied  by  publisher. 

*•  Sunday  .\merican  fiKures  include  American  Weekly 
linage,  1935 — 100,339  lines;  1934 — 86,178  lines. 


BROOKLYN.  N.  Y. 


Ka^le  . (e)  1,113,043  1,093,006  20.037  0 

Times-Union  . (e)  401,156  317,408  83,748  0 

EaKle  . (S)  183,767  296,227  1 12,460  L 

Times-Union  . (S)  39,284  71,411  32,127  1. 


Total  Daily  .  1,514,199  1,410,414  103,785  0 

Total  Sunday  .  223,051  367.638  144,.‘;?7  I. 

Orand  Total  .  1.937,250  1,778,052  40,802  0 


NIAGARA  FALLS.  N.  Y. 


MILWAUKEE.  WIS. 


Sentinel  . (m)  377,394  290,415  86,979  0 

lournal  . (e)  996,536  948,925  47,611  0 

header  . <e)  159,064  155,507  3,557  0 

Wisconsin  News  . ((e)  533,832  397,210  136,622  0 

•Sentinel  . (S)  246,461  205,117  41,344  0 

Journal  . (S)  284,062  333,117  49,055  1. 


Total  Daily  .  2,066,826  1.792,057  274,769  0 

Total  Sunday  .  530,523  538,234  7,711  I. 

Orand  Total  . .  2,597.349  2,330.291  267.058  0 

•Sunday  Sentinel  figures  include  American  Weekly  lin¬ 
age.  1935—100,339  lines;  1934—86,178  lines. 

MINNEAPOUS.  MINN. 

lournal  . (e)  705.559  690,642  14.917  0 

Tribune  . (e)  645,448  606,944  38,504  0 

Star  . (e)  499,153  523,446  24,293  1. 

lournal  . (S)  163,976  139,604  24,372  0 

tribune  . (S)  282,650  363,300  80,650  1. 


Total  Daily  .  1,850,160  1,821,032  29,128  0 

Total  Sunday  .  446,626  502,904  56,278  I. 

Orand  Total  .  2,296,786  2,323,936  27,150  1. 

MONTREAL.  CANADA 

Star  . (e)  1,225,587  1,146,079  79,508  0 

Gazette . (m)  431,305  414,287  17,018  0 

U  Presse  . (e)  1,035,381  965.947  69,434  0 

ha  Patrie  . (e)  240,575  289,584  49,009  1. 

•ha  Patrie  . (S)  35.277  . 


Total  Daily  .  2,932,848  2,815,897  116.951  0 

Total  Sunday  .  35.277  . 

Grand  Total . 2,968,125  2,815,897  152,228  0 


•ha  Patrie  started  publication  Jan.  16,  1935. 


Gazette  . (e)  605,296  .506.020  99.276  0 

OAKLAND.  CAUF. 

Post-Enuiiircr . (e)  513,367  459,027  54,340  ('. 

Tribune  . (e)  778,991  715,521  63,470  0 

Tribune  . (S)  155,656  161,993  6,337  1. 

Total  Daily  .  1,292,358  1,174,548  117,810  0 

Total  Sunday  .  155,656  161.993  6,337  1. 

(.rand  Total  .  1,448,014  1,336,541  111,473  0 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (m)  4.14,026  412,084  21,942  0 

Times  . Tel  613,656  563,664  49.992  0 

•Oklahoman  News  . (e>  208,485  210,685  2,200  1. 

Oklahoman  . (S)  212,733  243,070  30.337  1. 

Oklahoman  News . (S)  56,347  93,419  37.072  L 

Total  Daily  .  1,256,167  1,186,433  69.734  0 

Total  Sunday  .  269.080  336,489  67.409  L 

Orand  Total  .  1.525.247  1.522.922  2,.125  O 

•Oklahoma  News,  5-day  paper. 

OMAHA,  NEB. 

•Bee-News  . (e)  454,658  469,216  14,558  1. 

•World-Herald  . (e)  684,085  652.931  31.1540 

’•Bee-News  . (S)  211.156  247.566  36.410  1. 

World-Herald  . (S)  212,646  282,140  69.494  L 

Total  Daily  .  1,138.743  1.122.147  16,596  0 

Total  Sunday  .  423,802  529,706  105.904  L 

Orand  Total  .  1.562.545  1.651,853  80.308  1. 


•Omaha  Bee-News  and  Omaha  World-Herald  are  each  sold 
in  morning-eyening  combination.  I.inage  of  (e)  edition  is 
shown. 

••Bee-News  includes  American  Weekly  linage.  1935 — 
100.339  lines;  1934—86.178  lines. 


MUNCIE.  IND. 


Press . (e)  384,728 

Star  . (m)  3.19,4.19 

Star  . (S)  112,641 


Total  Daily  .  724,167 

Total  Sunday  .  112,641 

Grand  Total  .  836.808 


Not  measured  in  1934. 


PEORIA.  ILL. 


Journal . (e)  659.163  654.659  4.504  G 

Transcript  . (m)  574,992  567,152  7.840  G 

.Star  . (e)  730,805  563.377  167.428  G 

lournal-Transcript  . (S)  149,278  145,567  3.711  G 

Star . (S)  151,025  143,525  7,500  G 

Total  Daily  .  1,964,960  1,785,188  179,772  G 

Total  Sunday  .  .100,303  289,092  11,211  G 

Orand  Total  .  2,265,263  2,074,280  190,983  G 


NASHVILLE,  TENN. 


Banner  . (e)  431,813  385,263  46.550  0 

Tennessean  . (m)  406,568  337,769  68,799  O 

Banner  . (S)  165.538  154,313  11,225  0 

Tennessean  . (S)  158,966  136,415  22,551  0 


Total  Daily  .  838,381  723,032  115,349  G 

Total  Sunday  .  324.504  290,728  33,776  G 

Orand  Total  .  1,162,885  1,013.760  149,125  0 

NEWARK,  N.  J. 

hedger  . (ni)  440.789  271.802  168,987  0 

News  . (e)  1,390,732  1,293,175  97,557  0 

Star-Eagle  . (e)  538,263  580,.108  42.045  1. 

Call  . (S)  225,532  278,685  53,153  1. 

hedger  . (S)  121,877  81,433  40,444  0 


Total  Daily  .  2,369,784  2,145,285  224,499  0 

Total  Sunday  .  347,409  360.118  12,709  1. 

Orand  Total  .  2,717,193  2,505,403  211,790  0 


NEW  BEDFORD.  MASS.* 


Standard-Times  . (e)  445,900  411,950  33,950  0 

Mercury . (m)  439,180  403,368  35,812  G 

•Standard-Times  . (S)  45,822  59,388  13.566  1. 


Total  DaUy  .  885,080  815,318 

Total  Sunday  .  45,822  59,388 

Grand  Total  .  930,902  874,706 

•New  Bedford  figures  supplied  by  imblisher. 


69,762  G 
13,566  1. 
56,196  0 


PERTH  AMBOY,  N.  J. 

News  . (e)  383,708 

1934  not  measured. 


PHILADELPHIA,  PA. 


Bulletin  . 

. (e) 

1,023,337 

976,904 

46.433  r. 

Inquirer  . 

. (m) 

655,416 

642,964 

12,452  G 

.Vews  . 

. (e) 

468,397 

433,286 

35,111  G 

Public  Ledger  . . , 

. (e) 

1,156,493 

1,055,938 

141.517 

596,152 

100,555  G 

Record  . 

599,966 

3.814  G 

Inquirer  . 

. (S) 

. (S) 

495.220 

537.653 

109,055 

467.458 

43,433  L 

Record  . 

. (S) 

354.019 

113,439  T. 

••News  . 

. (S) 

5,688 

31,038 

25.350  L 

Total  Dailv  . . 

3,903.609 

3,846,761 

56,848  G 

Total  Sunday 

854.927 

1.145,204 

290,277  L 

(irand  Total  .  . 

4,758,536 

4.991.965 

233,429  L 

•public  T-edger 
Ai.ril  15.  1934. 

(m)  and 

(S)  discontinued 

publication 

•News  (S)  started  publication  April  22.  1934. 


PHOENIX,  ARIZ. 


Republic  . (m)  494,185  4.18,895  55.290  G 

Gazette  . (e)  567,900  503,560  64,340  G 

Republic  . (S)  102,303  106,073  3.770  L 


Total  Daily  .  1,062.085  942.455  1 19.630  G 

Total  Sunday  .  102.303  106.073  3.770  L 

Grand  Total  .  1,164.388  1,048,528  115,860  G 


PITTSBURGH,  PA. 


1935  1934  Gain  or  hoss 

Sun-Telegraph  . (e)  1,083,276  1,097,229  14.003  L 

Press  . (e)  1.412.997  1,370.689  42.308  G 

Post-Gazette  . (m)  628,522  557.661  70.861  G 

•Sun-Telegraph  . (S)  306,394  360.247  53.853  L 

Press  . (S)  277,930  361,310  83.380  E 


Total  Daily  .  3,124,745  3,025.579  99.166  G 

Total  Sunday  .  584,324  721,557  137.233  L 

Grand  Total  .  3,709,069  3,747,136  38.067  1. 

•Sunday  Sun-Telegraph  includes  American  Weekly  linage. 
1935—100,339  lines;  1934—86,178  lines. 

PORTLAND,  ORE. 

Oregonian  . (ni)  394,786  379,363'  15,423  0 

Journal  . (e)  (>68,508  595.444  73,064  0 

News-Telegran»  . (e)  388,235  328,666  59,569  0 

Oregonian  . (S)  193,349  239,372  46,023  1. 

Journal  . (S)  106,253  102.772  3,481  0 


Total  Daily  .  1,451,529  1,303',473  148,056  0 

Total  Sunday  .  299,602  342,144  42,542  I. 

Orand  Total  .  1,751,131  1,645,617  105,514  0 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  1,308,873  1,113,665  195.208  0 

Journal  . (ni)  377,583  337,703  39,880  0 

News-Tribune  . (e)  281,773  284,391  2,618  1. 

Journal  . (S)  241,895  240,056  1,839  0 


Total  Daily  .  1,968,229  1,735,759  232,470  0 

Total  Sunday .  241,895  240,056  >.839  G 

Grand  Total  .  2,210,124  1,975,815  234,309  0 

READING.  PA. 

Eagle  . (e)  667,401  703,518  36,117  L 

Times  . (m)  624,334  557,008  67,326  0 

Eagle  . (S)  37,426  59,676  22,250  1. 


Total  Daily  .  1,291,735  1,260,526  31,209  0 

Total  Sunday  .  37,426  59,676  22,250  1. 

Orand  Tot.al  .  1,329,161  1,320,202  8,959  0 

RICHMOND.  VA. 

News  header  . (e)  868,384  714,070  154,314  0 

Times-Disp:jtch . (m)  502,390  425,435  76,955  0 

Times-Dispatch  . (S)  231,631  249,935  18,304  0 


Total  Daily  .  1,370,774  1,139,505  231,269  0 

Total  Sunday  .  231,631  249,935  18,304  1. 

Orand  Total  .  1,602,405  1,389,440  212,965  0 

ROCHESTER.  N.  Y. 

Jourmal  . (e)  631,808  600,303  31,505  G 

Times-Union  . (e)  863,598  775,241  88,357  (« 

Democrat  &  Chronicle. .  (m )  707,517  618,996  88,521  G 

•American  . (S)  243,828  253,539  9,711  L 

Democrat  &  Chronicle. ..  (S)  265,975  305,849  39,874  1. 


Total  Daily  .  2,202,923  1,994,540  208,383  G 

Total  Sunday  .  509,803  559,388  49,585  h 

Orand  Total  .  2.712,726  2,553,928  158,798  G 


•Sunday  American  includes  American  Weekly  linage, 
1935— 100,339  lines;  1934—86,178  lines. 


SALT  LAKE  CITY,  UTAH 


Tribune  . 

Deseret  News  . 

Telegram  . 

Tribune  . 

. . . .  (m) 
....(e) 

. (e) 

....(S) 

585,366 

333,460 

457,492 

188,059 

577,101 

366,177 

442,977 

210,236 

8,265  G 
32,717  L 
14,515  G 
22,177  L 

Total  Daily  . 

Total  Sunday  ... 
(irand  Total . 

1.376,318 

188,059 

1,564,377 

1,386,255 

210,236 

1,596,491 

9,937  L 
22,177  L 
32,114  L 

SAN  ANTONIO,  TEXAS 


. (e) 

571,763 

498,443 

. (e) 

554,853 

432,592 

Express  . 

336,502 

215,840 

. (S) 

281,526 

323,394 

Express  . 

. (S) 

157,555 

164,817 

73,320  O 
122,261  O 
120,662  O 
41,868  h 
7,262  L 


Total  Daily  . -  1,463,118  1,146,875  316,243  O 

Total  Sunday  .  439,081  488,211  49,130  h 

Grand  Total  .  1,902,199  1,635,086  267,113  G 

•Sunday  Light  figures  include  American  Weekly  linage, 
1935—100.339  lines;  1934—86,178  lines.  | 


SAN  DIEGO.  CALIF. 


525,329 

444,078 

81,251  G 

. (e) 

4.16,847 

345,310 

91,537  G 

. (e) 

760,308 

617,600 

142,708  G 

Union  . 

. (S) 

357,992 

223,014 

134,978  G 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


1,722.484 

357,992 

2,080,476 


1,406,988 

223,014 

1,630,002 


315.496  G 
134,978  G 
450,474  G 


SAN  FRANCISCO.  CAUF. 


Chr.nicle  . 

. (m) 

Examiner  . 

Call-Bulletin  . 

. (e) 

New’s  . 

. (e) 

C’hronicle  . 

. (S) 

•Examiner  . 

. (S) 

542,577  510,482  32,095  0 

631,985  570,149  61,836  G 

667,785  635,322  32.463  G 

623,464  578.928  44,536  G 

203.505  234,355  30,850  L 

386,168  443,452  57,284  L 


Tornl  Daily  .  2,465,811  2,294,881  170,930  G 

Total  Sunday  .  589,673  677,807  88,134  L 

Grand  Total  .  3.055,484  2,972.688  82.796  G 

•Sunday  Examiner  figures  include  American  Weekly  lin¬ 
age  1935—106.784  lines;  1934—90,154  liaes. 


SEATTLE.  WASH. 


Post-Intelligencer  . (m)  398,237  371,102  27,135  G 

Star  . (e)  352,037  333,796  18,241  G 

Times  . (e)  846,715  744,493  102,222  0 

•Post-Intelligencer  . (S)  290.260  271,828  18,432  G 

Times  . (S)  208,623  202,159  6,464  G 


Total  Daily  .  1,596.989  1,449,391  147,598  G 

Total  Sunday  .  498,883  473,987  24,896  G 

Grand  Total  .  2.095.872  1,923,378  172,494  G 


•Sunday  Post-Intelligencer  includes  American  Weekly 
linage,  1935—106,784  lines;  1934—90.154  lines. 

(Continued  on  page  38) 
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APRIL  LINAGE  MAINTAINED  MODERATE  GAIN  OVER  1934  TOTAL 

[Coitlinucd  from  page  37) 


SIOUX  CITY,  IOWA 

1935  1934  Gain  or  Loss 


SYRACUSE,  N.  Y. 

1935  1934  Gain  or  Loss 


WASHINGTON.  D.  C. 

1935  1934  Gain  or  lx>ss 


•Journal  . td)  381,606  343,981  37,625  G 

Tribune  . (.e)  413,679  352,255  61,424  G 

Journal  . (S)  106,012  109,751  3,739  L 


Total  Daily  .  795,285  696,236  99,049  G 

Total  Sunday .  106,012  109,751  3,739  L 

Grand  Total  .  901,297  805,987  95,310  ti 

•Journal  all-day  paiwr.  All  advertising  appears  in  alt 
editions.  One  edition  measured. 


SPOKANE,  WASH. 


luuriial  . 

. (e) 

Herald  . 

. (e) 

Post-Standard  .... 

•,\inerican  . 

. (S) 

Herald  . 

. (S) 

Post- Standard  . . . . 

. (S) 

637,816  668,330  30,514  L 

667,188  653,991  13,197  G 

501,488  446,616  54,872  G 

167,187  176,020  8,833  L 

85,986  105,291  19,305  L 

72,645  80,116  7,471  L 


Total  Daily  .  1,806,492  1,768,937  37.555  G 

Total  Sunday  .  325,818  361,427  35,609  L 

Grand  Total  .  2,132,310  2,1.10,364  1.946  G 

•Sunday  American  figures  include  American  Weekly 
linage,  1935 — 100,339  lines;  1934 — 86,178  lines. 


Spokesman-Review 

293,224 

253,408 

39,816 

G 

552,263 

441,983 

110,280 

c; 

. (e) 

235,031 

163,900 

71,131 

G 

Spokesman-Review 

. (S) 

176,779 

179,807 

3.028 

L 

1,080,518 

859,291 

221,227 

G 

Total  Sunday  . 

176,779 

179,807 

3,028 

L 

Grand  Total  . . . 

1,257,297 

1,039,098 

218,199 

G 

ST.  LOUIS,  MO. 

567,889 

605,332 

37,443 

I. 

Post-Dispatch  . . . . 

. (e) 

1,067,295 

1,025,621 

41,674 

G 

. (e) 

582,546 

624,694 

42,148 

L 

. (S) 

190,373 

219,329 

28,956 

L 

Post-Dispatch  . . . . 

. (S) 

356,654 

469,582 

112,928 

L 

TACOMA,  WASH. 


Ledger  . (m)  176,448  173,975  2,473  G 

News-Tribune  . (e)  447,782  442,556  5,226  G 

Times  . (e)  329,664  295,425  34,239  G 

Ledger  . (S)  113,718  134,426  20,708  L 


Total  Daily  .  953,894  911,956  41.938  G 

Total  Sunday  .  113,718  134,426  20,708  L 

Grand  Total  .  1,067,612  1,046,382  21.230  G 

TOLEDO,  OHIO 

Times  . (m)  104,553  124,011  19.458  L 

Blade  . (e)  885,286  798,049  87,237  G 

News-Bee . (e)  449,329  380,781  68,548  G 

Times  . (S)  219,308  227,581  8.273  L 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


2,217,730 

547,027 

2,764,757 


2,255,647 

688,911 

2,944,558 


37,917  1. 
141,884  L 
179.801  L 


Total  Daily  .  1,439,168  1,302,841  136.327  G 

Total  Sunday  .  219,308  227,581  8.273  L 

Grand  Total  .  1,658,476  1,530,422  128,054  G 


Pioneer-Press 
Ilispatch  . .  •  • 

News . 

Pioneer-Press 
News  . 


ST.  PAUL,  MINN. 

. (ml  614,311 

. (e)  720,046 

. (e)  .398,019 

. (S)  144,352 

. . (S)  72,528 


Total  Daily  .  1,732,376 

Total  Sunday  .  216,880 

Grand  Total  .  1,949,256 


SOUTH  BEND,  IND. 


News-Times  .... 

Tribune  . . 

News-Times  . . . . 
Tribune  . 

. (e) 

. (e) 

. (S) 

. (S) 

573,865 

657,986 

89,548 

105,565 

497,048 

620,178 

90,819 

101,506 

76,817  G 
37.808  G 
1.271  L 
4,159  G 

Total  Daily  .  . . 
'I'otal  Sunday  • 
Grand  Total  . . 

1,231,851 

195,113 

1,426.964 

1,117,226 

192,225 

1.309,451 

114.62SG 
2,888  G 
117,513  G 

Times  . 

Times- .\dvertiser  . 

TRENTON,  N. 

. (e)  628,972 

. . (S)  68,503 

J. 

625,821 

90,672 

3,151  G 
22.169  L 

Grand  Total  . 

697,475 

716,493 

19,018  L 

TORONTO,  ONT.,  CANADA 


Globe  . (m)  358,809  327,375  31,434  G 

.Mail  &  Empire . (m)  394,676  404,454  9,778  1. 

.Star  . (e)  1,428,554  1,328,025  100,529  G 

.Star  . (w)  139,570  107,467  32,103  G 

Telegram  . (e)  1,383,366  1,323,596  59,770  G 


Grand  Total  .  3,704,975  3,490,917  214,058  G 

TULSA,  OKLA. 

Tribune  . (e)  480,716  479,206  1,510  G 

World  . (ra)  460,184  464,086  3,902  L 

Tribune  . (S)  95,209  111,557  16,348  1. 

World  . tS)  201,605  267,644  66.039  1. 


Total  Daily  .  940,900  943,292  2.392  I. 

Total  Sunday  .  296,814  379,201  82,387  L 

Grand  Total  .  1,237,714  1,322.493  84,779  L 

WILKES-BARRE,  PA. 

Record  . (m)  842,158  835,098  7,060  G 

Times-Leader  . (e)  804,477  748,271  56.206  G 

News  . (e)  388,675  433.459  44,784  1. 

Independent  . CS)  175,267  200,451  25,184  1. 


Total  Daily  .  2,035,310  2,016,828  18.482  G 

Total  Sunday  .  175,267  200,451  25.184  L 

Grand  Total  .  2,210,577  2,217,279  6.702  1. 


Herald  . 

.  (m) 

509,157 

400,060 

109.097  G 

Post . 

.  (m) 

479,554 

413,020 

66.534  G 

News  . 

.  (e) 

569,887 

438,950 

130.937  G 

Times  . 

•  (e) 

763,846 

641,(>81 

122,165  G 

Star  . 

.(e) 

1,495,174 

1,337,706 

157.468  G 

-Herald  . 

.(S) 

336,708 

309,083 

27,625  G 

Star  . 

.(S) 

401,987 

453,900 

51.913  L 

Post  . 

.(S) 

211,171 

228,331 

17.160  L 

Total  Daily  . 

3,817,618 

3,231,417 

586.201  G 

Total  Sunday  . 

949,866 

991,314 

41.44S  1, 

Grand  Total . 

4,767,484 

4,222,731 

544.753  G 

*Sundav  Herald  includes 

.American 

Weekly  linage,  1935 

—100,339  lines:  1934— 

86,178  lines. 

WESTCHESTER 

COUNTY  (N.  Y.)  GROUP 

Mamaroneck  Times  . . . 

..(e) 

189,489 

160,621 

28.868  G 

Mt.  Vernon  Argus. . . 

..(e) 

449,058 

496,529 

47,471  L 

New  Rochelle  Standard 

Star  . . 

..(e) 

442,951 

403,737 

39,214  G 

Ossinine  Citizen- Kcaister  (e) 

210,408 

194,255 

16,153  G 

Portchester  Item  . 

..(e) 

329,938 

317,545 

12.393  G 

Tarrytown  News . 

..(e) 

246,513 

273,941 

27.428  L 

Yonkers  Herald-Statesman 

.  (e) 

390,595 

420,681 

30.086  L 

White  Plains  Reporter,  (e) 

586,583 

542,130 

44,453  G 

Peekskill  Star  . 

..(e) 

252,693 

213,673 

39.020  G 

Grand  Total  . 

3,098,228 

3,023,112 

75.116  G 

WICHITA.  KAN. 

Beacon  . . 

..(e) 

566,739 

462,757 

103.982  G 

Eagle  . 

.(ml 

281,419 

272,848 

8,571  G 

I'lagle  . 

..(e) 

463,783 

429,781 

34.002  G 

Beacon  . 

.(S) 

232,880 

207,750 

25,130  G 

Eagle  . 

.(S) 

157,003 

170,840 

13.837  L 

Total  Daily  . . 

1,311.941 

1,165,386 

146,555  G 

Total  Sunday . . 

389,883 

378,590 

11.293  G 

Grand  Total . . 

1,701,824 

1,543,976 

157.848  G 

WORCESTER,  MASS. 

Telegram  . 

.(m) 

563,910 

510,394 

53.516  G 

Gazette  . 

..(e) 

639,454 

584,118 

55.336  G 

Post  . 

..(e) 

388,724 

365,719 

23,005  G 

Telegram  . 

.(S) 

162,768 

187,908 

25.140  L 

Total  Daily  . . 

1,592,088 

1,460,231 

131,857  G 

Total  Sunday . 

162,768 

187,908 

25.140  L 

Grand  Total  . 

1,754,856 

1,648,139 

106,717  G 

YOUNGSTOWN.  OHIO 

Vindicator  . 

..(e) 

661,923 

584,128 

77.795  G 

Telegram  . 

..(e) 

472,949 

417,540 

55.409  G 

V'indicator  . 

.(S) 

181,595 

154,574 

27.021  G 

Total  Daily  . 

1,134,872 

1,001,668 

133.204  G 

Total  Sunday . 

181,595 

154,574 

27,021  G 

Grand  Total . 

1,316,467 

1,156,242 

160,225  G 

COUNSEL  INDUSTRY, 
AD  MEN  ARE  TOLD 

Chester  H.  Lang,  Pittsburgh  Meeting 

Keynoter,  Tells  600  Delegates 
to  Show  Business  Its 
Opportunity 

Marked  by  reasoned  optiniisin  and 
keen  enthusiasm  as  to  the  imint^iate 
future  of  general  business  conditions 
from  an  adver¬ 
tising  .standpoint, 
the  sessions  of 
the  32nd  annual 
.Advertising  Af¬ 
filiation  conven¬ 
tion  at  the  Wil¬ 
liam  Penn  Hotel, 
Pittsburgh.  May 
10  and  11  were 
attended  by  more 
than  600  men  and 
women. 

The  meeting 
oi)ened  with  a 
luncheon  at 
Robert  K.  Heywang  which  Joseph 
Schewe,  president  of  the  Pittsburgh 
Advertising  Club,  presided.  .A  welcome 
was  tendered  by  William  N.  McNair, 
mayor  of  Pittsburgh.  The  response 
was  made  by  Walter  Kiehn,  president 
of  the  Affiliation. 

The  keynote  address  was  delivered 
by  Chester  H.  Lang,  publicity  director 
of  the  (ieneral  Electric  Company,  who 
told  the  advertising  men  to  become 
“counsellors  in  opportunity  to  industry'' 
and  “mirror  to  the  public  its  advantage 
and  ojiportunity  for  self  betterment.’’ 

The  duty  of  the  advertising  business, 
he  said,  is  “to  generate  that  type  of  dis¬ 
content  that  gives  people  that  eternal 
urge  to  want  things,  a  discontent  of  the 
sort  which  has  given  the  people  of  the 
United  States  a  standard  of  living 
never  before  attained  in  any  great  com¬ 
mercial  nation.’’ 

.Asserting  that  advertising’s  first  ob¬ 


jective  is  to  provide  consumers  “with 
a  relial)le  source  of  buying  information,’’ 
Mr.  Lang  urged  the  .-Vffiliation  to  “tell 
the  truth''  in  advertising.  Loss  of  re- 
sl'cct  for  advertising,  he  said,  Ijecausc 
of  misleading  and  false  claims,  is  the 
most  important  problem  confronting  the 
business. 

.Among  others  who  spoke  at  the  ses¬ 
sions  were  W.  C.  White,  advertising 
manager  of  the  .Aluminum  Company  of 
.America;  E.  P.  li.  James,  advertising 
and  sales  promotion  manager  of  the 
National  Broadcasting  Company;  J.  Jay 
Puller  of  Buffalo  and  Emmett  W.  Rut¬ 
ledge  of  the  Cleveland  .Advertising 
Club ;  Charles  K.  Swafford,  vice-presi¬ 
dent  in  charge  of  sales.  Hotel  New 
Yorker,  New  York;  David  Smart,  pub¬ 
lisher  of  lisquirc;  William  E.  McFee, 
chief  copy  writer  in  charge  of  the  crea¬ 
tive  section,  .American  Rolling  Mill 
Company  and  .A.  J.  Wilson,  .Audio 
Productions,  Inc.,  New  York. 

The  newly  elected  officers  are ; 
Robert  F.  Heywang,  Pittsburgh,  presi¬ 
dent  ;  Harold  Donahue,  London,  Ont., 
first  vice-president ;  Harry  Whitney, 
Buffalo,  second  vice-president ;  D.  A. 
Thomas,  secretary-treasurer.  London, 
Ont.,  was  selected  as  the  next  conven¬ 
tion  city. 


MILWAUKEE  GUILD  FORMED 

The  Milwaukee  Newspaper  Guild  has 
completed  organization  as  a  chapter  of 
the  .American  Newspaper  Guild.  The 
following  permanent  officers  w_ere 
elected ;  Herbert  M.  Israel,  IV isconsin 
News,  president;  Leland  Benfer,  Senti¬ 
nel,  first  vice-president ;  Gunnar  Mickel- 
sen.  Journal,  second  vice-president ; 
Mrs.  Mary  MacDonald  Van  Vuren, 
Journal,  secretary ;  Lawrence  Prohaska, 
treasurer ;  Ruben  Levine,  Joseph  Cohen, 
-A.  D.  Manning  and  Michelson  were 
chosen  delegates  to  the  national  conven¬ 
tion  in  Cleveland  in  June.  It  was  also 
voted  to  conduct  a  referendum  on  affilia¬ 
tion  w’ith  the  American  Federation  of 
I.alJor. 


GUILD  CONTRACT  REFUSED 

Toledo  Morning  Times  Declares  Five- 
Day  Week  Impossible 

i.S/'ivia/  to  Editor  &  Publisher) 
Toledo,  O.,  May  13 — Promising  to  in¬ 
crease  salaries  of  his  editorial  depart- 
uient  workers  “just  as  soon  as  it  is 
humanly  possible,’’  R.  C.  Patterson, 
general  manager  of  the  Toledo  Morn¬ 
ing  Tinu's,  in  a  conference  with  the 
e.xecutive  lK)ard  of  the  Toledo  News¬ 
paper  Guild  last  week,  refused  to  sign  a 
contract  with  the  Guild  and  declared 
it  would  lie  impossible  to  institute  the 
live-day  week  on  the  Times  at  present. 

The  Guild  had  asked  a  20  per  cent 
salary  increase ;  adoption  of  the  five-day, 
40-hour  week  instead  of  the  six-day,  40- 
hour  week  now  in  operation;  a  scale  of 
dismissal  Ixjimses  and  longer  vacations; 
:>  pledge  of  arbitration  in  event  of  in¬ 
ability  to  agree,  and  a  written  contract 
embodying  these  points. 

Mr.  Patterson  said  the  dismissal  Iw- 
ims  scale  which  had  l)een  offered  by 
Paul  Block,  publisher  of  the  Times,  was 
now  in  effect. 


SPRINGFIELD  GUILD  FORMED 

Joseph  K.  Rukenbrod  was  elected 
president  of  the  Springfield,  O.,  chap¬ 
ter  of  the  American  Newspaper  Guild 
which  was  recently  organized.  Other 
officers  named  were:  Robert  Barton, 
vice-president  and  treasurer,  and  Alfred 
Hall,  secretary.  Mr.  Rukenbrod  was 
named  delegate  to  the  national  guild 
convention  in  Cleveland  in  June.  Wil¬ 
liam  M.  Davy,  national  field  secretary 
of  the  guild,  explained  the  activities  of 
the  guild  movements. 


TRIBUNE  MEN  PROMOTED 

Richard  Swank,  former  Chicago  Tri¬ 
bune  local  advertising  solicitor,  has 
joined  the  Tribunte  national  department. 
Paul  Hassett,  Robert  Wilscm  and  Ar¬ 
thur  Holden,  formerly  of  the  classified 
department,  have  been  promoted  to  the 
local  staff  as  solicitors. 


BROUN  “INCIDENT”  CLOSED 

(Steciai  to  Editor  &  Publisher) 
Philadelphia,  May  14 — The  Hey- 
wood  Broun  censure  action  became  a 
closed  incident  May  12  when  the  Execu¬ 
tive  Council  of  the  Newspaper  Guild 
of  Philadelphia  and  Camden  voted  an 
expression  of  confidence  in  the  Guild’s 
national  administration.  It  did  not, 
however,  retract  its  criticism  of  Broun 
for  terming  President  Roosevelt  “La¬ 
bor’s  Public  Enemy  No.  1.”  Results  of 
balloting  on  the  question  of  guild  affil¬ 
iation  with  the  American  P'ederation  of 
Labor  show  that  the  Philadelphia-Cam- 
den  members  stand  4  to  1  against  affilia¬ 
tion.  Between  450  and  500  have  vot^. 
It  was  announced  today  that  Attorney 
General  Margiotti,  of  Pennsylvania,  has 
lieen  asked  to  act  as  mediator  with 
Generoso  Pope,  publisher  of  L’Opinionc, 
to  avert  the  necessity  of  “direct  action” 
by  a  group  of  guild  members  on  that 
paper  who  have  vainly  sought  wage  in¬ 
creases  since  the  beginning  of  the  year. 


ACCOUNTING  DINNER  MAY  18 

Mr.  and  Mrs.  Ogden  Reid  and  sev¬ 
eral  other  executives  and  officers  of  the 
Mew  York  Herald  Tribune  will  attend 
the  first  of  a  series  of  annual  dinner- 
dances  to  be  held  by  the  accounting  de¬ 
partment  of  the  paper  May  18  at  the 
Broadmoor  hotel.  William  H.  J.  Fitz- 
simons  heads  the  arrangement  commit¬ 
tee. 


ANTHRACITE  GUILD  FORMED 

Ira  Roadarmel,  of  the  Mount  Car¬ 
mel  Item,  was  elected  president  of  the 
.Anthracite  Guild,  embracing  Northum¬ 
berland  and  Schuylkill  counties.  Pa., 
May  10  at  Ashland,  Pa. 


PUBLISHERS  TO  MEET 

The  California  Newspaper  Publishers 
Association  will  hold  a  meeting  at  Sac¬ 
ramento  of  the  State  Advisory  Council 
on  May  17  and  the  executive  committee 
on  May  18. 
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H.  B.  LeQUATTE  HEAD 
OF  N.  Y.  AD  CLUB 

Succeed*  Grover  A.  Whalen,  Who 
Retire*  After  Three  Term*  a* 
Pre*ident — Other  Nominee* 
Elected 

H.  B.  LeQuatte,  president  of  Cliurcli- 
ill-Hall,  Inc.,  New  York  advertisin;? 
agency,  is  the  new  president  of  the  .Ad¬ 
vertising  Club  of 
New  York.  He 
was  elected  with- 
o  n  t  opposition 
May  14.  and  was 
installed  in  office 
at  once. 

The  new  presi¬ 
dent  has  been  ac¬ 
tive  in  advertis¬ 
ing  since  1907, 
and  head  of  the 
Churchill  -  Hall 
agency  since  1921. 
lie  has  served  as 
director  of  the 
.Advertising  Club 
since  1930,  and  as  vice-president  since 
19.13. 

He  succeeds  Grover  A.  Whalen, 
chairman  of  the  lK)ard  of  Schenley  Dis¬ 
tillers  Corporation. 

Honoring  Mr.  Whalen  at  a  club 
luncheon  on  election  day,  members  of 
the  club  presented  him  with  a  large 
book  recounting  his  business  career  and 
including  45  pictures  taken  at  -Adver¬ 
tising  Club  events  during  Mr.  Whalen’.s 
regime.  Gilbert  T.  Hodges  of  the  New 
York  Sun  made  the  wesentation. 

Other  officers  elected  were  Martin 
J.  Beirn,  .American  Radiator  Company, 
vice-president;  Ralph  Trier.  New  A’ork 
Tlicater  Program  Corporation,  treas¬ 
urer  :  Ralph  Neuniuller,  Klectrical  -As¬ 
sociation  of  New  York,  member  of  the 
l)oard.  Charles  C.  Green  continues  as 
secretary  and  assistant  to  the  presi¬ 
dent. 


ANTI-NAZI  BILL  FOUGHT 

Drive  for  Repeal  of  New  Jer*ey  En¬ 
actment  Under  Way 

Characterizing  the  so-called  anti- 
-\'azi  law,  passed  recently  by  the  New 
Jersey  legislature,  and  signed  by  Gov¬ 
ernor  Hoffman,  as  "obnoxious  and  un¬ 
constitutional”  the  He.xamer  Unit  of 
the  Steuben  Society  ot  .America  has 
started  a  statewide  fight  to  rejieal  the 
act. 

At  the  same  time  the  Hoboken  Jersey 
Observer  launched  an  editorial  attack 
on  the  new  law,  saying  in  part :  “While 
legislators  who  steered  this  measure 
through  to  enactment  have  since  hast¬ 
ened  to  e.xplain  that  newspapers  ‘never 
would  be  proceeded  against  under  this 
law'  yet  the  act  is  specific  in  its  inhibi¬ 
tions  and  so  drastic  that  every  news¬ 
paper  worthy  of  the  name  resents  the 
implication  that  it  would  accept  any 
such  offer  of  paternalism,  especially  in 
view  of  the  Constitutional  guarantee  of 
a  free  press  which  not  even  a  state 
legislature  may  overstep.” 

I  POST  PROGRESS 

429,162 

Lines  Gained  in  First 
Four  Months  of  1935 

AreTc 

CIRCULATION 

120,590 

Six-months  A.  B.  C. 

Statement 
March  31,  1935 

NEW  YORK  POST 

Founded  1801 


TEXANS  DISCUSS  CODE 

Group  Award*  Prize  Cup* — Elect* 
Alf  B.  Schroeter  Pre*ident 

-Attacks  on  non-enforcement  of  tlie 
Graphic  -Arts  Code  regarding  observance 
of  fair  prices  in  small  town  newspaper 
print  shops,  tiatured  the  .South  I'exas 
Press  -Association’s  annual  convention 
held  in  San  -Antonio  recently.  Sam 
Pore.  Jr.,  publisher  of  the  I'lores^'ille 
Chronicle-Journal,  leading  the  discussion, 
declared  the  weekly  newspaper  job  print- 
ery  has  no  code  protection  against  the 
price-cutting  mail  order  house  or  the 
"bedroom  printer.” 

Some  of  the  weekly  publishers  re¬ 
vealed  they  had  declined  to  pay  further 
code  assessments.  Others,  however,  saw 
lienefits  in  the  code  operation  and  indi¬ 
cated  they  intended  to  stick. 

-Alf  B.  Schroeter,  editor-publisher, 
Rungc  Karnes  County  Neics,  was 
elected  i)resident,  succeeding  Atkins. 
Stanley  Mohle,  Lockhart,  was  named 
vice-president.  Fred  Herndon,  .San  An¬ 
tonio,  and  I'ore  were  re-elected  secretary 
and  treasurer,  resjK'ctively.  New  di¬ 
rectors  were  named  in  the  i)ersons  of 
J.  T.  CtKjk,  Mission;  Joseph  T.  Cowan, 
.San  Saba,  and  Mrs.  J.  F.  Andrews, 
Pleasanton. 

Lower  Rio  Grande  Valley  weeklies 
ca])tured  most  of  the  awards  in  the  an¬ 


nual  cup  contests.  Mission  Times  was 
adjudged  best  all-around  paper.  Wil- 
huy  County  Chronicle,  Raymondville. 
was  declared  to  have  the  best  editorial 
l)age.  For  best  front  page,  Robstozvtt 
Record  was  first.  Strongest  advertising 
ai)iH'al,  Rockdale  Reporter  first. 

PLANS  PROMOTION  SESSIONS 

Byrne*  of  Chicago  Tribune  Arrang¬ 
ing  June  Program 

Jerry  Byrnes,  publicity  director  of  the 
L'hicafio  Tribune  and  vice-president  of 
tlie  Cliicago  Federated  .Advertising 
Club,  is  arranging  the  program  for  the 
sessions  of  the  National  Newspaper 
Promotion  .Association  at  the  -A.  F.  A. 
Convention  in  Chicago,  June  10-12. 
Four  half-day  sessions  will  be  held 
-Monday  and  Wednesday  mornings  and 
all  day  Tuesday  with  an  N.  N.  P.  A. 
luncheon  Tuesday. 

X’aughn  Weidel,  former  promotion 
manager  of  the  Neiv  York  lYorld- 
/  elcfiram,  who  has  been  appointed  clas¬ 
sified  advertising  manager  of  that  news- 
I>aper,  will  continue  to  function  as  presi¬ 
dent  of  the  N.  N.  P.  .A.  until  the  elec¬ 
tion  of  new  officers  at  the  convention. 

NEW  WEEKLY  IN  CAUFORNIA 

James  R.  and  Lillian  Little  have 
established  a  weekly  newsiiaper  at  Gar- 
berville,  Cal.,  the  Redwood  Record. 


JOHN  E.  KERNEY  MARRIES 

In  the  presence  of  a  small  group  of 
rilatives  and  friends,  the  wedding  of 
-Miss  Barbara  .Manning,  daughter  of 
Mr.  and  Mrs.  Robert  Caldwell  Man¬ 
ning  of  Lawrenceville,  N.  J.,  and  John 
Fdward  Kerney,  son  of  Mrs.  Janies 
Kerney  and  the  late  Judge  Kerney, 
took  place  in  Lawrenceville  on  Tliurs- 
<lay  afternoon.  May  9.  Mr.  Kernev  is 
the  assistant  treasurer  of  the  Trenton 
'I'imes  Newspapers,  and  is  associated 
with  two  brothers  in  their  publication. 
The  couple  sailed  Saturday,  May  Jl. 
on  the  S.S.  Santa  Elena  for  San  Fran¬ 
cisco  and  Hawaii  to  be  gone  six 
weeks. 


HANS  ULLSTEIN 

Hans  Ullstein,  76,  eldest  of  the  five 
Cllstein  brothers,  proprietors  of  the 
great  L'llstein  newspapers,  magazine 
and  book  publishing  concern  in  Berlin, 
Germany,  for  a  generation  until  the 
-Nazis  wrested  control  from  them  in  the 
anti- Jewish  drive  in  1933,  died  there 
-May  15.  With  other  members  of  his 
family,  Hans  Ullstein  retired  from  bus¬ 
iness  when  the  Nazi  regime  caused  his 
firm’s  capital  to  be  transferred  to  a 
syndicate  controlled  by  the  Deutsche 
Bank.  None  of  the  newspapers  pub¬ 
lished  by  what  is  still  known  as  the 
"Ullstein  Hans"  reported  his  death. 


SI 

still  Jeeling  all  shaky  and  trembly — that  mouse  ran  right  across  the  floor,** 


What  can  be  done  about  pedestrians? 

Maybe  they  can  be  laughed  into  a  more  sensible  use  of  streets  and 
highways. 

Maybe  most  of  the  medals  for  saving  pedestrians’  lives  will  go  to 
those  who  wield  comical  pens. 

15,950  pedestrians  were  killed  by  automobiles  last  year.  269,980 
were  injured  seriously. 


THE 

HARTFORD 


TRAVELERS 

The  Travelers  Insurance  Company 
The  Travelers  Indemnity  Company 
The  Travelers  Fire  Insurance  Company 

CONNECTICUT 
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PLEASANT  A.  STOVALL 
DIES  IN  SAVANNAH 


Editor  of  Savannah  Evening  Press  and 
Fornter  Minister  to  Switzerland, 
Was  77  Years  Old — Prominent 
in  Journalism  in  South 


Pleasant  A.  Stovall 


Pleasant  A.  Stovall,  editor  of  tlie 
Sa-!‘annut>  (Ga.)  Evening  Prewand  for¬ 
mer  American  Minister  to  Switzerland, 
died  at  his  home 
in  Savannah.  Mav 
14,  at  the  age  of 
77  years. 

Long  a  promi¬ 
nent  figure  in  the 
journalism  of  his 
state,  Mr.  Stovall 
l)egan  his  news¬ 
paper  career  after 
h  i  s  graduation 
from  the  Univer¬ 
sity  of  Getirgia  in 
1875.  He  started 
as  a  retH)rter  on 
the  Athens  (Ga.) 
Banner  and  later 
joined  the  staff 
of  the  Augusta  Chronicle,  shortly  there¬ 
after  l>ecoming  asstKiate  editor. 

He  established  the  Savannah  Press 
and  continued  its  sole  owner  for  many 
years  until  January,  1931,  when  he  sold 
it  to  H.  V.  Jenkins  of  the  Satwuiah 
Morning  News.  Mr.  Stovall  continued 
as  its  editor,  however. 

A  boyhood  school  mate  of  Woodrgw 
Wilson  at  Augusta,  Ga.,  Mr.  Stovall 
and  the  wartime  President  were  close 
friends  for  years,  and  it  was  President 
Wilson  who  sent  him  to  Switzerland  as 
Minister  of  the  United  States.  From 
1913  to  1920  Mr.  Stovall  remained  at 
this  post,  serving  in  the  trying  war  and 
post-war  i)eriods.  In  recognition  of  his 
humanitarian  work  the  Belgian  Govern¬ 
ment  presented  him  a  gold  medal. 

Pleasant  Alexander  Stovall  was  the 
son  of  Bolling  and  Martha  Wilson 
Stovall.  Both  his  gradfathers  served  in 
the  War  of  Independence  and  his  father 
served  in  the  Confederate  army  from  the 
first  call  of  (j«orgia  troops  until  Lee’s 
surrender. 

Mr.  Stovall  took  a  keen  interest  in 
public  affairs.  He  was  chairman  of  the 
State  Democratic  Convention  in  Atlanta 
in  1892  and  in  1920  was  chairman  of  the 
State’s  delegation  to  the  national  con¬ 
vention  in  San  Francisco.  He  was  a 
delegate  to  the  National  Convention  in 
New  York  in  1924.  From  1902  to  1906 
he  was  a  member  of  the  State  Legis¬ 
lature. 

In  1885  he  married  Miss  Mary  Ganahl 
of  Augusta.  They  had  three  children. 
Sarah  Adams,  now  Mrs.  Bertram  C. 
Mason  of  Savannah;  Pleasant,  now  the 
wife  of  Robert  Leslie  Cragie,  a  member 
of  the  British  diplomatic  service,  and 
Joseph  Ganahl  Stovall,  who  is  in  busi¬ 
ness  in  Savannah. 


Canadian  folk  songs,  she  wrote  in  her 
early  days  ft>r  the  Toronto  Globe  and 
Toronto  Mail. 

Wiu.iAM  James  Clark,  70,  former 
ixdice  magistrate,  juvenile  court  judge 
and  one-time  publisher  of  the  Picker¬ 
ing  (Out.)  News,  died  May  10  in  Pick¬ 
ering. 

W.  H.  Gleniunning,  publisher,  Parry 
.'iound  (Ont.)  Canadian,  who  had  been 
missing  since  May  5,  was  found  drowned 
in  the  hay  May  7. 

Charles  F.  Tryon,  55,  president  of 
the  Tryon  Agency,  Dallas,  Tex.,  died 
May  5.  He  was  formerly  in  newspaper 
work  at  Monterey,  Mexico ;  Phoenix. 
.\riz.,  and  Corpus  Christi,  Tex. 

Robert  D.  Millar.  89,  auditor  of 
the  London  (Ont.)  Tree  Press,  died 
last  week  in  St.  Joseph’s  Hospital  in 
that  city  following  a  brief  illness. 

Sami  el  H.  Moyla.v,  48.  national  ad- 
verti.sing  solicitor,  Philadelphia  Inquirer, 
who  was  formerly  with  the  Philadelphia 
Ptiblic  Ledger,  died  suddenly  May  12 
at  his  home.  His  wife  survives. 

Thomas  C.  Peak,  65,  for  12  years 
with  the  Louisville  Courier-Jourttal  and 
Times  circulation  department,  died  May 
11. 

Nathan  Haskell  Doi.e,  83,  who  was 
literary,  art  and  music  editor  of  the 
Philadelphia  Press  from  1881  to  1887, 
died  May  9  in  St.  John’s  Hospital,  Yon¬ 
kers,  N.  Y. 

Euward  J.  Baldwin,  88,  retired  re- 
IKirter  for  the  Moline  (Ill.)  Dispatch 
and  the  Rock  Island  (Ill.)  Union,  and 
former  publisher  of  the  Rushville 
(Neb.)  Recorder,  died  in  Lincoln,  Neb., 
May  5. 

R.  Karle  Hoikjes.  editor,  Mokane 
(  Mo.)  Missourian,  died  May  8  at  his 
home  from  a  cerebral  hemorrhage.  For 
34  years  he  was  a  member  of  the  Mis- 
-souri  Press  .Association,  serving  two 
terms  as  vice-president. 

Nathaniel  C.  Wingfield.  58,  one¬ 
time  mechanical  superintendent  for 
Richmond  and  Houston,  Tex.,  news- 


l>apers,  died  May  11  in  Birmingham. 

James  P.  Hanley,  Sunday  editor  of 
the  Providence  (R.  1.)  JtntrtuU,  died 
May  14.  He  was  58  years  old  and  first 
became  associated  with  the  iiafier  in 
18%  as  Pascoag,  R.  L,  corresiKindent. 

.\.  J.  Slater,  76,  associate  editor, 
.■huiuhoH  (X.  J.)  Weekly  Pisitor,  died 
May  12  in  Cooiier  Hospital,  Camden. 
N.  J..  from  injuries  suffered  May  7 
when  he  was  struck  by  an  automobile. 

F'rank  Wright,  for  twenty-five  years 
editor  and  proprietor  of  the  Short  Hills 
(N.  J.)  Item,  died  May  11  in  Orange 
Memorial  Hospital.  He  bought  the 
Item  40  years  ago. 

Mrs.  Lai;ra  B.  Williams,  79, 
mother  of  J.  B.  Williams,  advertising 
director,  .S't.  Louis  Post-Dispatch,  died 
suddenlv  Mav  8  at  her  home  in  Fulton. 
Mo. 

Charli-:s  T.  Pe:yton,  71.  retired  com- 
IKfsitor  and  formerly  foreman  of  the 
advertising  department  of  the  New  York 
Times  composing  room,  died  May  10  of 
a  heart  ailment  at  Mount  .Arlington. 
X.  J..  where  he  had  lived  since  1930. 

GfST.w  B.  WoLLAN.  58,  widely 
known  as  a  inilitical  reporter  for  the 
St.  Paul  Daily  News,  died  at  his  home 
May  12. 

I.  Leon  Dalidansky,  retired  Jewish 
journalist  who  founded  Der  Yiddisher 
Jounud  ill  London  and  in  1906  came 
to  .America  as  special  writer  for  the 
New  York  Jewish  Daily  .Wm’S,  died  in 
a  Bronx  hospital.  New  York  City, 
May  9. 

Peter  J.  Hob.a.n,  77,  for  more  than 
20  years  political  editor  of  the  Phila¬ 
delphia  Public  Ledger  under  George 
W.  Childs  and  later  prominent  as  a  city 
official,  died  at  his  home  May  11.  He 
was  a  founder  and  the  last  surviving 
iiieml.'er  of  the  original  board  of  gov¬ 
ernors  of  the  Pen  and  Pencil  (Tlub. 
Philadelphia  newspapermen's  organiza¬ 
tion,  and  also  was  an  organizer  of  the 
Pennsylvania  Legislative  Correspondents 
.Association. 

Homer  .A.  Dye,  77,  veteran  news- 


BURGESS  CHROME  MATS 


Whoops 


C^bttuary 

HOVVARD  a.  smith,  39.  .sinirts 
editor,  Binghamton  (N.  Y.)  Sun, 
died  May  12  following  a  long  illness. 

Samuel  B.  Moore.  76,  a  writer  for 
Brooklyn  newspaiiers  for  27  years  until 
he  lost  his  sight  in  1907,  died  May  10 
in  the  Home  for  Incurables,  New  York, 
following  a  seven-year  illness  of  paral¬ 
ysis. 

Ralph  Bayard  Prugh.  44.  editor 
and  publisher.  Lake  Hopatcong  (N.  J.) 
Breeze  for  the  past  IS  years,  died  May 
14  at  his  home  in  Mt.  .Arlington  fol¬ 
lowing  a  12-day  illness.  His  wife  and 
a  daughter  survive. 

Joseph  L.  Earma.n,  60,  former  new.s- 
pa|)er  publisher  and  state  official,  died 
May  9  in  a  Miami,  Fla.,  hospital,  fol¬ 
lowing  an  operation.  .Acquiring  the 
Palm  Beach  County,  a  West  Palm 
Beach  weekly  in  19i5  he  developed  it 
into  the  Palm  Beewh  Post,  which  he  sold 
in  1920. 

Mrs.  j.  W.  F.  Harrison,  77,  dean 
of  Canadian  women  writers,  internation¬ 
ally  known  under  her  penname,  “Ser- 
anus,"  died  in  Toronto  May  9  after  a 
brief  illness.  An  authority  on  French- 


LESS  INK 

Because  Burgess  Chrome  Mats  are  made  according  to 
the  famous  Burgess  Chrome  Formula  they  turn  out  better 
plates. 

Because  they  turn  out  better  plates,  a  lighter  impres¬ 
sion  and  less  ink  turns  out  a  much  better  printing  job. 

In  other  words,  you  get  a  better-looking,  easier  to 
read  paper  —  and  at  the  same  time  actually  spend  less 
money  on  ink,  which  makes  a  very  worthwhile  saving  dur¬ 
ing  the  course  of  a  year. 

This  is  only  one  of  the  many  demonstrable  features 
that  have  made  Burgess  Chrome  Mats  leaders  in  the  field. 

.Ask  us  to  demonstrate  them  to  you  in  your  own  stereotype 
room. 

PIID^CCC  CELLULOSE  COMPANY 

Freeport,  Illinois  A223 


CHROME  MATS 

A  LABORATORY  PRODUCT 


Parific  Coast  RepreacntatiTC,  RALPH  LEBER, 
42C  Poison  BIdz.,  Seattle,  Washincton 

=  BURGESS  CHROME  MATS  = 


paperman,  died  May  14  at  his  home 
in  Brandenton,  Fla.,  following  a  long 
illness.  During  his  career  he  served 
as  editor  of  the  Bradenton  Evening 
Journal  and  with  newspapers  in  St. 
Louis,  St.  Joseph  and  Kansas  City. 
Three  sons  and  a  daughter  survive. 


WOMAN  KILLS  SELF 

Suffering  from  a  nervous  breakdown 
and  remorse  at  having  caused  the  death 
of  Mrs.  Sarah  Bowermaii,  book  editor  of 
tile  ll'ashington  Star,  in  an  automobile 
accident  .April  30,  .Mrs.  Mattie  F.  Rog¬ 
ers  committed  suicide  in  Washington 
this  week.  Several  hours  after  the  coro¬ 
ner  s  jury  had  recommended  action  by 
the  grand  jury,  Mrs.  Rogers,  wife  of  a 
retired  army  officer,  was  found  dead  in 
the  liathtiib  of  her  home. 

PLAQUE  HONORS  URQUHART 

Pennies  contributed  by  school  children 
will  i)ay  for  the  bronze  plaque  scheduled 
for  unveiling  May  17  in  the  Newark 
(N.  J.)  Sunday  Call  building  to  honor 
the  late  Frank  J.  Urquhart,  former  Call 
editor.  The  inscription  says  that  Ur- 
(luhart  “revived  the  glories  of  the  city's 
past  and  stimulated  a  local  i>atriotism 
that  strengthened  our  understanding  of 
Newark  and  that  became  a  model  to 
i.ther  communities. 


COHEN,  STOVALL  EULOGIZED 

{Special  to  Editor  &  Publisher) 
Washingto.n,  D.  C.,  May  15 — The 
works  of  two  Georgia  journalists  who 
died  this  week — former  United  States 
Senator  John  S.  Cohen,  and  Pleasant 
A.  Stovall,  a  former  minister  to 
.Switzerland — were  eulogized  in  the 
.Senate  yesterday  by  Senators  Walter  F. 
(ieorge  and  Richard  B.  Russell,  Jr. 


The  Paper  with 
the  Final  Inning 


IT’S  the  paper  that  buyers 
reach  for.  Often  the  other 
paper  comes  on  the  street 
minus  the  final  figures  that 
may  mean  a  ninth  inning  upset 
in  the  score. 

('ertified  .Mats  are  helping 
in  many  plants  to  establish  a 
stereotyping  routine  that  as¬ 
sures  minimum  time  from 
ticker  to  reader.  Easier  mold¬ 
ing,  (juicker  scorching,  a  per¬ 
fect  first  cast,  dependability 
throughout  are  winning  dis¬ 
tinction  for  Certified  .Mat  users. 

For  dependable  stereotyping 
rely  on  Certified  .Mats,  made 
in  the  C.  S.  .\. 

CERTIFIED  DRY  M.4T 
CORPOR.\TION 


340  Madison  Ave.,  New  York,  N.  Y. 
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‘NEW  DEAL’  PRESIDENT 
FOR  STOCK  EXCHANGE 

Man  Who  Was  Electesl  bjr  Faction 

Favoring  Closer  Contact  With 
Public  Meets  Wall  Street 
Reporters 

(.  liarles  R.  Gay,  the  nearest  to  a  New 
Dealer  Wall  Street  has  to  offer,  this 
week  became  president  of  the  New  York 
stock  exchanRe.  Klected  by  a  progres¬ 
sive  faction  favoring  better  public  re¬ 
lations  as  the  salvation  of  the  ex¬ 
change,  one  of  his  first  official  acts  was 
to  call  in  the  14  Wall  street  reporters 
of  the  great  newspapers  and  press  asso¬ 
ciations  to  tell  them  that  all  he  wants 
is  "to  be  treated  fairly.” 

Richard  Whitney,  who  retired  from 
the  election  contests  when  he  sensed 
dissatisfaction  with  his  deprcssion-i)erio<1 
handling  of  the  exchange  (but  who 
polled  a  huge  vote  of  confidence  when 
he  ran  this  time  for  the  Ixiard  of  gov¬ 
ernors)  had  lately  discontinued  the 
weekly  press  conferences  which  had  not 
found  t(K>  much  favor  with  the  men 
covering  Wall  street.  Much  buzzing 
has  gone  about  the  exchange  about  the 
need  for  better  press  relations,  and  al¬ 
though  Mr.  Gay  has  not  yet  appointed 
his  iHiblicity  committee  and  conse¬ 
quently  no  actual  steps  toward  giving 
( ut  more  exchange  news  have  been 
taken,  the  new  president  talked  in  his 
tirst  press  conference  as  though  he  in¬ 
tends  to  accede  to  newspaper  requests 
for  quicker  news  out  of  the  nation's 
financial  thermometer. 

It  is  expected  that  the  present  public 
relations  setup  will  be  maintained  with 
ja.son  Westerfield  as  assistant  secretary 
in  charge,  with  Charles  Klem  working 
under  him.  However,  Mr.  Gay  will 
add  to  the  routine  publicity  by  seeing 
any  reporter  upon  request,  although  any 
statements  will  be  made  to  all  repor¬ 
ters. 

Mr.  Gay  expressed  high  regard  for 
the  work  the  newspaper  reporters  are 
doing,  jocularly  remarking  that  as  one 
of  the  brokerage  men  who,  if  the  pres¬ 
ent  market  conditions  continue,  “couldn’t 
make  any  money  for  20  years,”  he  is 
sympathetic  toward  men  who  can  “get 
a  real  job”  and  want  to  hold  onto  it. 
He  said  he  would  do  everything  to  meet 
their  requests,  guardedly  pointing  out 
'hat  if  the  14  reporters  were  among  the 
exchange’s  1,300  members  they  would 
v  ant  to  find  out  what  was  happening 
in  the  exchange  direct  from  the  officers 
by  mail  instead  of  getting  their  first  an¬ 
nouncements  through  the  i>apers. 

“How  would  you  feel,”  he  asked  one 
evening  paper  reporter,  “if  you  read  in 
your  evening  paper  about  amendments 
to  the  exchange  constitution  evpn  Iie- 
fore  you  heard  the  facts  from  the  ex¬ 
change  itself?” 

“I’d  think  it  was  a  darn  smart  eve¬ 
ning  paper,”  the  reporter  replied. 


WOULD  REGISTER  LOBBYISTS 

Senate  Bill  Offered  by  Hugo  Black 
Reported  Favorably 

ISpeciai  to  Euitor  4;  Fl’blishe»> 

Washington,  U.  C.,  May  15 — Sena¬ 
tor  Hugo  HlacH’s  bill  to  require  regis¬ 
tration  of  lobbyists  has  been  reported 
favorably  by  the  judiciary  committee, 
but  the  word  "lobbyist”  has  been 
stricken  out  as  has  also  a  clause  dealing 
with  newspaper  articles  for  which  com¬ 
pensation  is  iiaid  by  persons  or  firms 
financially  interested  in  defeating  or  ob¬ 
taining  federal  action. 

With  that  exception,  the  bill  is  identi¬ 
cal  with  tbe  one  referred  to  tbe  commit¬ 
tee  liy  the  Senate.  It  would  reipiire  jier- 
sons  engaged  in  lobbying  to  register 
each  year  with  tlie  clerk  of  the  House, 
and  the  Secretary  of  the  Senate,  if  their 
activities  are  connected  with  Congres¬ 
sional  activities,  and  with  the  Federal 
Trade  Commission  if  they  embrace  the 
l-'ederal  liureaus. 

CONTEST  WINNERS  ANNOUNCED 

For  the  third  consecutive  year,  the 
.-ikroH  L' nn'ersity  [hwlitelite  won  the 
title  of  the  liest  semi-weekly  college 
paper  in  the  state  in  the  contest  con¬ 
ducted  during  the  Ohio  College  News¬ 
paper  .•\ssociation  convention,  last  week. 
Other  winners  were;  Weekly,  Toledo 
Uiikvrsity  Cawf>us  Colletiian;  Bi¬ 
weekly,  Hiram  Advance;  News  story, 
John  McLean,  Ohio  liiiiversity  Green 
and  White;  Sports  story,  Seymour  Roth¬ 
man,  Toledo  University  Campus  Col¬ 
legian;  Front  Page  Make-up.  John  H. 
Kidder,  Akron  Buchtelite;  Feature 
Story,  Klwood  Spoonamore,  Miami 
Llnirersitv  Student,  and  best  editorial, 
M.  J.  Hillebrand,  University  of  Dayton 
,Vc7fr. 

BOGUS  REPORTER  JAILED 

Henry  .*\bbott  Jr.,  41,  former  Coney 
Island  liarker  and  burlesque  show 
comedian  who  posed  as  a  correspondent 
for  a  Detroit  newspaper  to  swindle 
liersons  out  of  contributions  to  his  “Re¬ 
porters’  Press  .Association,”  under  the 
pretext  that  the  money  was  for  jobless 
newspaper  men,  was  sentenced  to  six 
months  in  the  workhouse  in  New  York 
May  15. 


PRICE  RISE  FORECAST 


Ontario-Quebec  Circulator*  Say  News¬ 
paper  Too  Great  a  Value 

{^Special  to  Editor  &  Pcblisiikr) 
Toronto,  May  14 — The  iiossibility 
that  newspapers  in  the  near  future  will 
cost  the  public  more  than  the  price  of  a 
postage  stamp,  was  predicted  by  several 
delegates  attending  the  second  annual 
convention  of  the  Ontario-Quebec  Circu¬ 
lation  Managers’  Association,  held  in  the 
Royal  ^ork  Hotel. 

"The  daily  newspaper  is  the  greatest 
value  on  earth,”  declared  W.  J.  J.  But¬ 
ler,  director  of  advertising  for  the  Tor¬ 
onto  Mail  and  Empire  and  president  oi 
the  Canadian  Daily  Newspajier  .Associa¬ 
tion,  in  extending  an  official  welcome. 

Glyn  Bowden  of  the  Brantford  Ex¬ 
positor  was  chosen  president  of  the  As¬ 
sociation.  ( )ther  off  icers  elected  were : 
.A.  Furney,  kevieiv,  Niagara  F'alls,  first 
vice-president;  Edgar  Whiting,  Star. 
Montreal,  second  vice-president;  W.  J. 
Stewart,  Times-Journal,  St.  Thomas, 
secretary,  and  K.  A.  .Mc.Millan,  Star, 
Toronto,  treasurer. 

The  association  will  hold  its  fall  meet¬ 
ing  in  Montreal  and  its  next  annual  con¬ 
vention  in  Niagara  F'alls,  Ont. 


REPORTING  ALASKA  PROJECT 

Reporters  and  Cameramen  Leave  San 
Francisco  With  Colonists 

The  first  jiarty  of  274  emigrants  from 
the  drought-stricken  regions  of  Min¬ 
nesota  and  the  Middle  West,  which 
sailed  from  San  Francisco  May  1  bound 
for  the  F'ederal  colonization  project  in 
Matanuska  Valley,  Alaska,  was  accom- 
I>anied  by  the  following  newspapermen, 
who  will  report  their  progress: 

Morton  Sontheimer,  city  editor,  San 
Trancisco  Nezvs;  Wilbur  A.  Sanders, 
San  Francisco  bureau.  Associated  Press; 
Paul  A.  Wagner,  cameraman.  Seattle 
bureau.  .A.P. ;  James  A.  Sullivan,  San 
Francisco  bureau.  United  Press;  Joseph 
Rucker,  Paramount  News  Reel,  and 
cameraman  for  the  first  Byrd  Expedi¬ 
tion  to  Little  America;  Charles  B. 
I'orhes  public  relations  department. 
FERA,  Washington,  D.  C.,  and  J.  L. 
Lenhard.  St.  Paul  (Minn.)  Pioneer 
Press  and  Dispatch. 


N.  Y,  NEWSPAPER  WOMEN  ELECT 

The  following  officers  were  elected  by 
the  New  York  Newspa|)er  Women's 
Club  Mav  12 :  President,  Prunella 
W(H)d  of  the  .Veil’  Vork  .American;  first 
vice-president,  .Mrs.  William  Brown 
Meloney  of  the  .Vcit>  Vork  Herald 
Tribune;  second  vice-president,  Mar¬ 
jorie  Shuler  of  the  Christian  Science 
Monitor;  third  vice-president,  Sally 
MacDougall  of  the  Sew  York  World- 
Telegram;  treasurer,  Martha  Coman, 
formerly  of  the  old  New  York  Herald. 


N.  Y.  EDITORS  TO  ELECT 

Officers  will  lie  elected  and  13  of  the 
more  pressing  newspaper  problems  of 
the  day  will  be  discussed  at  the  annual 
meeting  of  the  New  York  State  So¬ 
ciety  of  Newspaper  Fiditors  May  20 
at  the  Powers  Hotel,  Rochester.  The 
nominating  committee  is  Harold  B, 
Johnson,  Watertown;  William  O.  Dap¬ 
ping,  Auburn  and  Fred  M.  McLennan, 
Buffalo. 


U.  P.  BOOSTS  WHITAKER 


Will 


Former  Business  Representative 
Head  Soutbern  States 

Stanley  Whitaker  was  named  this 
week  as  manager  of  the  southern  divi¬ 
sion  of  the  United  Press  by  Hugh 
Baillie,  president.  He  fills  the  iiosition 
left  vacant  recently  when  Tom  Curran 
was  moved  up  to  the  managership  of 
the  Chicago  division. 

-Mr.  Whitaker  will  maintain  head¬ 
quarters  in  Atlanta,  supervising  all  the 
southern  states  as  far  north  as  A'^irginia 
and  as  far  west  as  the  Mississippi.  He 
has  had  several  years’  experience  as 
business  representative  for  the  United 
Press  in  the  southwest  division  and 
more  recently  in  the  .southern  division. 
While  on  the  editorial  side  of  the 
United  Press  he  was  manager  in  the 
Denver  and  several  other  bureaus. 


VOTE  FOR  AFFIUA'nON 

Four  delegates  to  the  second  annual 
convention  of  the  American  Newspaper 
Guild  at  Cleveland,  June  3  to  8,  chosen 
by  the  Newspaper  Guild  of  the  Twin 
Cities  have  been  instructed  to  vote  for 
affiliation  with  the  A.  F.  of  L. 


PUBLISHERS  ASSAULTED 

Marsala  Sisca  and  his  son  Michael, 
publisher  of  Follia,  New  York  Italian 
newspaper,  were  assaulted  May  14  by 
three  men  as  they  were  about  to  visit 
a  book  publisher,  on  business.  Police 
attribute  labor  troubles  as  the  possible 
cause. 


'TAe  ^kolcQ 

OF  THE  WORLD’S  LEADING 

PUBLISHERS 

CLINE  PRESS  DRIVES 
and  CONTROL . . 

Reels,  Tensions,  and  Pasters 

CLINE  ELEC.  MFG.  CO. 

Chicago  ;  211  West  Wacker  Drive 
New  York;  220  East  42nd  Street 
San  Francisco:  First  Nat'l  Bank  Bldg. 


SPORTS  WRITERS  MEET 

tBy  telegraph  to  F^ditob  &  Publisher) 

Ocala,  Fla.,  May  15 — The  South¬ 
eastern  Sports  'vVriters'  .Association, 
bolding  its  annual  meeting  at  Silver 
Springs,  near  here,  today,  changed  its 
name  to  Southern  Sports  Writers’ 
Association.  Jake  Wade,  Charlotte 
(N.  C.)  Observer,  was  re-elected  presi¬ 
dent;  Banjo  Smith,  Columbia  (S.  C.) 
Record,  was  named  vice-president ; 
Dave  Tillinghast,  Greemnlle  (S.  C.) 
Piedmont,  secretary;  John  Montgom¬ 
ery,  Columbia  (S.  C.)  State,  treasurer. 


Trained  and 
Expariancad  Man 
in  Journalism 

The  Personnel  Bureau  has  the  per¬ 
sonal,  education  and  experience 
records  of  members  of  Siqma  Delta 
Chi  in  46  states,  the  District  of 
Columbia,  two  island  possessions 
and  three  foreisn  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
ase  ranse  is  21  to  52,  with  the 
averase  at  29. 

Their  minimum  salary  requirements 
ranse  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  averase  superiority  of 
Bureau  resistrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

'OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dlisctof 

•ta  Esekaat*  Avsass  Chkato 


ACCURACY 


United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

iM  fliven  in 

WORLD’S  PRESS  NEWS 

Usdins  British  orssn  of 
joumslism  and  publicity. 

SubtcdpHoa  ol  SS  s  vssi  loclsdsai 
5S  Imsm  ol  WecM'i  Pm*  Nswt 
It  taoM  oi  "Photosrapky" 

1 1  Inssf  oi  “PriBliiit" 

It  IwM*  oi  "MafcsUfit  a  DoUts" 

Only  British  mcmbci  of  th«  A.  B.  C 
in  its  field.  Lsrscst  net  peid  sale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 


48,  Fettst  Lan« 


London,  E.  C  4 


NO  CHAIOE  TO  EMfLOYERS 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  poata  in  tha 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Byster, 
Secretary-Treasurer,  The 
Peoria  Star.  Peoria.  lUinoia. 
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STRIKE  SETTLEMENT  EXTRA  PUBLISHER’S  COW  IS  CHAMPION 


WHAT  OUR  READERS  SAY 

TRIO  OF  ATROCITIES 

T«  liuiTOR  it  Publisher;  It  tickled 


Toledo  Blade  Delivers  Copies  to  All 
Homes  on  Chevrolet  Strikers  Action 


The  crown  tor  the  champion  butter  -—■.•  7-  ■  ,  •  ,  ■„ 

cow  of  the  United  States  went  to  Min-  32.727.1  pounds  ««  ™  Tj^a^sla  « 


Holstein-Fresian  Association  of  Amer¬ 
ica,  was  1,525.5  pounds  of  butter  and 


»mes  on  t-lievroiet  airiKers  /%cwon  nesota  again  May  12  to  deck  for  tbe  sec-  ...  ^  1  jq  4 

-ollowing  the  settlement  of  the  strike  ond  successive  year  1-emco  Johanna  of  butter  or  45  quarts  of  milk 

employes  of  the  Chevrolet  Motor  H^s  bayne.  nine  year  old  regnstered 


into  more  understandable  terms,  Hess 


me  die  way  the  Kev.  Mr.  Shop  Talk,  in  ohio*”Lom^nr  in  the^  eVrl^  hours  of  Holstein  owned  by  Freilerick  F.  Mur- 
his  sermon  for  April  13,  larruped  the  14  tj,g  J  oU’do  Blade,  an  aitcrnoon  l*h.v.  director  ot  the  .Associated  1  ress 

use  of  superriuous  words  which  disfigure  jaily  delivered  extras  telling  the  story  and  imblisher  of  the  .l/i»iiira/>i)/i5 /'nV'ioic. 
and  weaken  newspaiier  writing.  He  j[,’g  settlement  at  0  a.  m.  on  the  Hreckenridge, 

liacked  up  Joseph  Hollister,  of  Fi/fJjiWd  Preparation  of  the  extra  followed  Minn.,  farm  owned  liy  Mr.  Murphy 


his  sermon  for  April  13,  larruped  the  I4  j  olcdo  Blade,  an  afternoon 

use  of  superriuous  words  which  disfigure  tielivered  extras  telling  the  story 

and  weaken  newspaiier  writing.  He  settlement  at  0  a.  m. 

liacked  up  Joseph  Hollister,  of  Pittsfield  Prenaratioii  of  the  extra  followed 


DAILY  RETIRES  MATURED  BONDS 

(Special  to  Editor  &  Publisher) 
Birmingham,  Ala.,  May  8 — For  sev- 


Eagle,  in  the  latter’s  hostility  to  “and”  all-night  watch  while  negotiations  which  is  used  primarily  for  experimen-  eral  weeks,  the  trust  department  of  the 
aiul  "anfl  whn  ’’  It  would  have  tirlcled  settlement  Were  being  conducted,  t^l  piir)K)ses  as  a  proving  ground  for  First  National  Rank.  Hirminirham.  has 


and  "and  who.”  It  would  have  tickled  for  settlement  were  being  conducted,  tal  piirixises  as  a  proving  ground  for 

me  still  more  had  the  preacher  knocked  strike  had  lasted  three  weeks,  and  t''e  rribune’s  agricultural  development 

out  a  certain  trio  of  atrocities  which  received  nation-wide  attention.  In-  program.  Hess  Fayiie  is  the  first  cow  of 

seem  booked  for  immortality  and  have  dustrialists  had  feared  that  if  the  strike  ^'ty  breetl  in  the  world  to  make  two  one- 

been  in  vogue  ever  since  Methuselah”s  eontinued  it  would  cripple  the  entire  records  of  more  than  1,500  pounds 

grandfather  cut  his  first  tooth.  1  gag  automobile  industry.  butter.  Her  record  for  this  year, 

whenever  they  meet  mine  eye.  (1)  made  said  in  the  extra  edition;  completed  under  the  auspices  of  the 

Senator  Swash  didn’t  say  so  and  so  in  Riade  in  its  desire  to  let  the  peo-  (— 

his  speech,  but  said  it  in  the  course  of  know  the  result  of  the  vote  on  a  ^  ^  • 


The  strike  had  lasted  three  weeks,  and  the  Tribune’s  agricultural  development 
had  received  nation-wide  attention.  In-  program.  Hess  bayiie  is  the  first  cow  of 


of  butter.  Her  record  for  this 


First  National  Bank,  Birmingham,  has 
lieen  retiring  first  mortgage,  six  per 
cent  bonds  of  the  Birmingham  Neivs 
Company  which  were  to  have  matured 
May  1.  The  company  placed  $90,000  on 
deposit  with  the  bank  early  in  April, 


completed  under  the  auspices  of  the  to  handle  the  retirement. 


his  speech.  (2J  Men  are  never  building  settlement  of  the  Chevrolet  strike,  has 
a  house,  but  are  engaged  in  building  it.  brought  out  this  extra  edition  and  it  is 
(3)  Independence  Day  doesn’t  come  in  being  delivered  to  all  tlie  homes  in  To- 
July,  but  in  the  month  of  July.  Writers  jedo  without  cliarge.” 

who  persist  in  sinning  thuswise  ought  to _ 

be  shot  in  the  feet.  82-PAGE  HOUSING  EDITION 

Captiously  yours.  What  is  believed  to  be  one  of  the 

r^ia  ialman.  largest  special  editions  published  iiicoii- 

Ciold  Beach,  Ore.  tr»,i^rQi  H.visina  Arl. 


Supplies  and  Equipment 
Rebuilt  Presses  (T^ 


John^Talman.  is  *n- SCOTT  24  and  32-page  Preatea.  also  Modern 

Gold  Beach  Ore  largest  special  editions  publislud  111  con-  MulU-Unlt  and  Straight  Unit  Presses  in 

woiu  Dcacii,  c.>rc. _  iiection  With  the  Federal  Housing  Ad-  various  capacities. 

ministration  drive  appeared  May  13  in  _ 

“THE  SIGMATIC  TENSE”  ibe  IVhite  Flaitis  (N.  Y.)  Reporter.  OOSS  32-page  with  color  deck,  upper  former. 

To  Editor  &  Publisher  :  Referring  The  edition  ran  82  pages,  of  which  04  *’**‘^*^  work, 

to  the  item,  “The  Signiatic  Tense,”  in  appeared  in  two  tabloid  sections  of  32  HOE  32-page  4-deck,  40-page  Simplex,  Z-type 
your  issue  of  March  lb,  1  am  astonished  pages  each,  devoted  entirely  to  housing  Unit  Super-speed  Octuple  with  Kohler  Reels, 
to  know  that  Dr.  Manuel  Rosenblum,  modernization  and  similar  adverti.se- 

language  teacher  at  the  Buffalo,  N.  Y.,  ments.  The  edition  was  issued  in  con-  COLOR  PRESSES 

Collegiate  Centre,  and  John  L.  Bowen,  nection  with  the  Westchester  County 
of  the  copy  desk,  Aenwr*  (N.  J.)  Better  Homes  Exposition,  which  opened 

6/ar-/ia<//c.  do  not  recognize,  in  the  use  May  14  and  closes  May  22.  W.  Lee  stereotype  or  electrotype  plates  against  hard 
ot  the  present  tense  to  describe  past  Tuller  is  president  and  general  manager  packing.  Also  8  Couple  Hoe  Color  Press  with 
hapiieniiigs,  a  tense  known  in  English  and  Walter  V.  Hogan,  editor  of  the  four  form  roller  ink  distribution.  Both  presses 
for  many,  many  years  as  the  historical  Reporter.  handle  full  sire  or  tabloid  products.  Both 


GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 


COLOR  PRESSES 

HOE  12  Couple  “Universal  Unit"  Color  Press, 
all  couples  reversible.  Prints  from  J<*  thick 


for  many,  many  years  as  the  historical 
present.  If  either  of  the  gentlemen  will 
look  in  Webster's  New  International 
Dictionar>',  under  “historical,”  he  will 
find;  “h.  present,  (train.,  the  present 
tense  used  in  telling  of  past  events,  as 
if  they  were  taking  place  at  the  time 


AWARD  TO  ELLIS  ESTATE 

(Special  to  Editor  &  Publisher) 
Boston,  May  14 — Damages  of  $309,- 
9bl.l0  against  the  C.  T.  Sherer  Co., 
Worcester,  Mass.,  department  store. 


0  tie  recital;  called  also  the  present  of  jos|>eli  F.  Shtrer,  its  treasurer,  and 
‘""'i  • .  Herbert  W.  Estabrook,  its  president, 

'  .  historical  present  was  both  of  Worcester,  were  awarded  the 

f 'r  narration  by  the  classical  estate  of  the  late  Theodore  T.  Ellis,  also 
Rosenbliitn'c'^"^*^  cif  that  citv,  by  the  full  bench  of  the 

hw  S  r  oW  ^tate  SuprJme  Court  today.  .\t  the 

H  t  I  f  l'  time  of  his  death  Mr.  Ellis  was  part 

Rowpn  ac  frt  tL  *  ^  owner  of  the  Chicago  Daily  News.  The 

final  decree  of  Judge  David  F.  Dillon 


handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  jor  early  delivery 

WALUR  SCOTT  &  COMPANY 

M*in  O&c*  A  FaclBry . PlaiaMd,  N.  J. 

Nbw  T»rk  Ofic* . 2U  W«it  4I«  Slr«*l 

Chic*f*OIBc« . 113»  MmudiMck  BUck 


For  Everything  Electric 
See  General  Elearic 

The  cemfUt!  G-E  line  enables 
you  to  entrust  one  manufac- 
tnrer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  piressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

GENERAL  %  ELECTRIC 


nf  tho  T - final  decree  of  Judge  David  F.  Dillon 

ot  the  historical  present,  or  the  sig-  ,,,  ^nnpri,,,-  ('tinrt  which  is  af- 

Their  ,„c  ‘as  ’i’XS’by''MrSwS;:  """" 


is  distinctly  misleading,  ^'nie  ’n^ws 'of  iii^Test.  ^ 

the  day  may  proiierlv  be  put  in  the 

present  tense-in  headlines,  but  some-  SCHACHT  AIDS  GERMAN  PRESS 
thing  that  hapjiened  18  or  2Jo  years  ago,  ^  special  dispatch  to  the  Netv  York 
fi/'nnght  out  in  an  investigation  today[  S'tin  says  that  Dr.  Hjalmar  Schacht, 
^  served  up  as  something  president  of  the  Reichsbank  and  eco- 
that  happened  today.  I  siient  several  nomics  minister,  one  of  the  few  con- 
years  on  the  copy  desk  of  a  daily  news-  servatives  to  remain  in  power  under 
I«per,  and  I  know  some  of  the  difficul-  Hitler,  has  decided  that  the  order  of 
ties  t^h  which  a  headline  writer  is  con-  the  president  of  the  Reich’s  press  cham- 
tronted,  but  I  am_  sure  I  would  never  her  creating  a  Nazi  press  monopoly  in 
have  written  headlines  like  those  quoted  Germany  will  throw  too  many  people 
by  Mr.  Bowen  for  reports  of  the  muni-  out  of  work.  On  that  basis  he  has 
tmns  invesHgations.  Newspajiers  that  challenged  the  legality  of  Max  Am- 
boast  of  efforts  to  be  accurate  would  man’s  move,  and  so  great  is  Dr. 
not  approve  .such  misleading  headlines.  Schacht’s  power  in  the  Reich,  he  is  ex- 
Very  truly  yours,  pected  to  stop  the  drastic  action. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  staya 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 


boast  of  efforts  to  be  accurate  would 
not  approve  such  misleading  headlines. 
V’ery  truly  yours, 

W.  P.  Kirkwood, 
Editor  of  Publications,  Univer¬ 
sity  of  Minnesota. 


sity  of  .Minnesota.  WEEKLY  DEDICATED  TO  OCHS 

-  -A  new  weekly,  dedicated  to  the  mem- 

SUSPENDED  FOR  FALSE  CHARGES  .\dolph  S.  Ochs,  publisher  of 


FMHii.  f  ,  tfie  .Veto  York  Times  who  died  last 

Pennsylvania  AthlT'  ^^man  of  the  munth,  was  started  this  week  at  Port 
STvor  5  Washmgton.  I.ong  Island,  N.  Y.  The 

pended  fo/  30  days  wSut  "^iv"  by  ^ r.Dics,  a  standard- 

Gov.™r  Earle'“alS'wS  "p"  sr  Sn’’ 

ordered  to  make  a  public  retraction  and  "  *  Fress,  inc.,  ciiam,  eaitonmiy 

S^lSrhe^^acctS  S"  to  -t^"l'i[self  on  thl"  s'Sda^d; 

P^ayroli”  of  a  wreSlinI  promoter”"  Me!  character  of  the  New  York  Times. 

Closkey  admitted,  the  Governor  said,  ..cDcr'i  ai  »  MAMPr» 

that  the  charges  were  “absolutely  with-  SrfcLlAL  NAiyiLU 

out  foundation.”  The  newspapermen  John  B.  Woodward,  Inc.,  has  been 
mentioned  in  a  public  speech  were;  named  national  advertising  representa- 
Chester  L.  Smith,  Pittsburgh  Press;  tive  for  the  Spokane  (Wash.)  Spokes- 
Lance  McCurley,  Philadelphia  Daily  vian-Rezncw  and  Spokane  Chronicle, 
■Wews;  and  Nobe  Frank,  Harrisburg  according  to  an  announcement  by  D.  V. 
Telegraph.  McCloskey’s  charges,  it  Huguenin,  Woodward’s  Pacific  Coast 
was  explained  by  the  writers,  were  manager  at  San  Francisco.  The  San 
made  in  retaliation  of  “panning”  by  the  Francisco  office  has  been  moved  from 
newspapermen.  His  job  pays  $5,500  a  the  fourth  floor  of  the  Russ  Building 
year.  to  larger  quarters  on  the  seventh  floor. 


HOE 

PRECISION 
THINNING 
&.  SHAVING 
MACHINE 


NENSCO-WorcMtar 


'  I  'HE  finest  and  most  accurate  ma- 
chine  for  reducing  curved  stereo¬ 
type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  precise  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  control. 


“SPECIAL”  NAMED 

John  B.  Woodward,  Inc.,  has  been 


Gives  Better  Plates.  Reduces  Costly  Makeready.  Lengthens  Life  of  Plates. 
Send  for  details 

R.  HOE  &  CO.,  iNC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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EDITOR  &  PUBUSHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .M  per  line 

3  Times  —  .4t  per  line 

AU.  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  I^ 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

jyniite  space  charted  at  same  rate  per  line 
ler  insertion  as  earned  by  frequency  ol 
nscrtion.  Minimum  space,  three  lines. 
rhe  Editor  &  Publisher  reserves  the  ricbt  to 
jassiiy,  edit  or  reject  any  copy. 


Newspaper  Brokers 


M.  C.  Moore,  Newspaper  Broker 

Beverly  Hills,  California,  has  weekly  and 
exclusive  dally  papers  to  offer. 


\  Hare  Opportunity  for  young  man  with 
(air  ability,  newspaper  experience  and 
•onie  capital.  In  answering  state  experi¬ 
ence,  amount  of  capital.  J,  B.  Shale, 
Times  Building,  New  York. 


Buying.  Selling,  Merging  of  newspapers. 
No  leases  or  trades.  No  listing  charge. 
Len  Feighner,  Pythian  Building,  Nash¬ 
ville,  Mich.,  or  J.  W,  Mapoles,  Murphy's 
Hotel,  Kichmond,  Va, 


Newspaper  Wanted 


Want  to  buy  Ihtily  In  Midwestern  city  of 
k,UU0  to  20,u00,  .state  price  and  particu¬ 
lars.  Box  725,  Bloomington,  Ill, 


investment  Opportunities  Wanted 


Partner — Or  will  share  In  profits  or  take 
stock.  Age  33,  fine  appearance,  unusual 
reputation  (or  square  dealing.  A-1  sales¬ 
man.  Now  employed  on  dally  and  Sunday 
of  400,000;  13  years'  experience.  Wish  to 
art  as  Business  and  Advertising  Manager 
of  daily,  any  section,  but  prefer  the  East. 
Capable  of  getting  the  business.  Size  of 
paper  not  Important  if  good  posslhllltles 
and  location.  B-789,  E  &  P  Personnel 
Service. 


Experienced  newspaperman,  married,  now 
employed,  seeking  opportunity  to  Invest 
limited  amount,  gradually  Increasing  in¬ 
vestment,  In  live  newspaper,  medium-sized 
klty.  Can  serve  In  any  editorial  capacity. 
Primarily  interested  in  future.  B-739,  E  & 
P  I’ersonnel  Service. 


Circulation  Promotion 


Better  Baity  Newspapers  in  every  section 
yf  the  country  are  using  and  unreservedly 
-ndorslng  Partlowe  Plan  clrculation-bulld- 
ng  campaigns,  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  In- 
'rease  regardless  of  business  conditions  in 
our  field,  write  or  wire  collect  The  Charles 
.'artlowe  Company,  (Accidental  Building, 
ndianapolis. 


SEEKING 

A  NEWSPAPER  JOB? 

Then]  write  lor  application.  When 
returnins  it,  send  a  recent  photograph 
(snapshot  or  reproduction  will  suKice. 
but  one  must  be  included)  and  a 
200-word  statement  giving  your  reason 
(or  believing  you  can  succeed  in  the 
position  sought.  Also  write  a  40- 
word  classified  ad  stating  youi  claims, 
to  appear  three  times  in  EDITOR  & 
PUBLISHER.  We  reserve  the  right 
to  decline  acceptance  ol  any  appli¬ 
cation  without  stated  reason. 


Send  S5.00  check  or  money  order 
with  application  as  advertising  lee 
vhich  will  also  cover  registration 
serice  and  a  three-month  subscription 
to  IDITOR  &  PUBLISHER,  or  an 
extenion  of  your  present  subscription. 
None  but  EDITOR  &  PUBLISHER 
subscribers  may  register. 

Registraion  is  for  a  period  of  six 
months.  An  additional  percentage 
charge  w||  be  made  when  and  if  a 
position  ihobtained  for  you. 


€&P 

PERSONNEL  SERVICE 

1 700  TimM  Bids.,  Times  Square 
New  York,  N.  y. 


Circulation  Promotion 


Bunded  (  Irrululiun  CuniiMilgnit  Ineure  Sue- 
ce88.  Hudson.  De  l^rlest  &  Associates, 
World’s  Record  Circulation  Builders,  246 
5lh  Ave.,  New  York  City. 


Newspuperdoin’sReadinK^'ircuiation  Builders 

Morrison  Plan 

••The  Plan  ihat  I’ays  and  l^roves  It’* 
Write  the  John  F,  Morrison  Company, 
Royal  Union  Bldt?.,  l>es  Moines,  Iowa. 


Feature  Syndicate 


Wanted  Right  Now— .Newspapers  on  the 
lookout  for  something  new  and  a  little 
better  in  an  Inexpensive  weekly  feature 
to  write  for  descriptive  folder.  "Food- 
Dddltles"  Interests  men,  women  and  chil¬ 
dren.  It  presents  entirely  new  slant  on 
age-old  subject.  Newspapers  now  using 
report  reader,  advertising,  circulation  sat¬ 
isfaction.  Ask  about  four  weeks  trial 
plan.  C-P  Syndicate,  Houston,  Texas. 


Foreign  Publications 


But-uf-town  Newspapers  Books 

Foreign  Magazines  Periodicals 

SCHUI.TZ  .NEWS  AGENCY 
112  West  44th  St..  N.Y.C.  MEdallion  3-9061 


Help  Wanted 


Advertising  solleltors  for  business  pages 
and  special  editions  on  Philadelphia  paper; 
experienced  men  only;  commission  basis; 
good  proposition.  B-796,  Editor  &  Pub¬ 
lisher. 


Cirrulation  Assistant — One  of  the  Mid¬ 
west's  most  successful  newspapers  has 
position  for  man  under  30,  college  edu¬ 
cated,  who  has  had  successful  experience 
handling  country  circulation.  Prefer  man 
now  employed  on  small  but  aggressive 
Midwest  newspaper,  where  he  has  made 
a  good  record  building  circulation  on 
merit.s  of  newspaper  and  through  sound 
organization  and  who  now  seeks  larger 
opportunity.  Give  qualifications  and  ex¬ 
perience  in  detail.  Include  recent  photo. 
I’ersonal  interviews  may  be  arranged  at 
I.  C.  M.  A.  Convention  In  June.  H-792. 
Editor  Ac  Publisher. 


I.oral  Bispluy  Advertising  Salesman 
wanted  for  dally  evening  newspaper  in 
eastern  New  York  City  of  100,000.  Must 
be  able  to  do  a  hard  selling  Job  as  well 
us  write  good  copy.  Write  fully  stating 
qualifications,  also  enclose  photograph  if 
possible.  Salary  and  bonus.  B-T93.  Editor 
&  Publisher. 


Wanted  at  onre  for  steady  situations  on 
newspaper  in  Eastern  Pennsylvania  city  of 
100,000,  two  competent  union  linotype 
operators.  H-790,  Editor  &  Publisher. 


Situations  Wanted 


Advertising  .tfanager — Five  years,  local, 
five  years  National  Manager  one  of  Amer¬ 
ica's  great  dallies.  Ten  years  other 
media.  Greater  opportunity  desired.  A-1 
references.  B-SOl,  Editor  &  Publisher. 


Advertising  Salesman — Live-wire  with  ex¬ 
ceptional  copy  and  layout  ability.  Knows 
merchandising  and  Is  capable  of  rendering 
local  accounts  unusual  service.  Also  ex¬ 
perienced  in  newspaper  promotion.  Four 
years  with  one  of  the  South’s  largest  news¬ 
papers.  Want  permanent  connection  whore 
productive  effort'  is  appreciated.  Age  36. 
Married.  B-797,  E  &  P  Personnel  Service. 


.Advertising  Solicitor  with  twenty  years' 
experience.  Over  ten  years  with  one  of 
largest  Southern  dailies.  Versatile  copy 
writer,  with  wide  experience  on  furniture 
and  ready  to  wear  copy  and  layouts. 
Familiar  with  every  phase  of  work.  Fully 
capable  of  managing  department  and  In¬ 
creasing  linage  profitably.  B-782,  E  &  P 
Personnel  Service. 


.-Lssistant — A  young  man  with  varied  busi¬ 
ness  experience  would  like  to  hear  from 
one  who  is  Interested  In  securing  an  as¬ 
sistant  who  will  develop.  B-762,  E  &  P 
Personnel  Service. 


Assistant  Classified  Manager 
or 

Telephone  Supervisor 
Because  of  present  employment,  cannot 
give  details  here.  A  mall  Inquiry,  how¬ 
ever.  will  bring  complete  history  and  quali¬ 
fications.  White  now!!  B-768,  E  &  P  Per¬ 
sonnel  Service. 


Assistant  to  I’nbllsher  of  weekly  newspaper 
where  there  Is  opportunity  to  buy  an  In¬ 
terest.  I  have  a  successful  record  as 
teacher  and  newspaperman  in  the  East  and 
South.  My  original  home  Is  In  the  'West. 
B-772.  E  &  P  Personnel  Service. 


Circulation  Manager — Not  “hot  shot’’  grad¬ 
uate  of  all  big  newspapers  In  America, 
but  an  ambitious  young  man,  married,  who 
has  made  good  on  small  paper  (six  years) 
and  wants  bigger  Job.  Specialty  carrier 
promotion  and  boy  welfare.  B-728,  E  &  P 
Personnel  Service. 


Cirrulation  Manager,  assistant  or  super¬ 
visor.  Fifteen  years'  experience  all  phases 
circulation.  Enviable  record.  Intelligent, 
persistent  plugger.  Want  connection  with 
newspaper  where  Integrity  la  paramount 
necessity.  B-686,  E  &  P  Personnel  Service. 


Classified  Manager — Years  of  thorough 
metropolitan  experience  as  assistant  man¬ 
ager.  Aggressive  producer  determined  not 
to  stand  still.  Age  33.  Real  promotional 
and  sales  ability.  Ideas,  vision,  driving 
energy,  assures  results.  Salary  secondary 
If  real  career  opportunity  afforded.  B-78S, 
E  &  P  Personnel  Service. 


Composing  Room  Foreman — Union,  desires 
position  on  afternoon  daily,  steady,  re¬ 
liable,  efficiency  assured.  Handle  men 
without  friction.  Harried,  B-800,  Editor 
&  Publisher. 


Situations  Wanted 


Cuniposing  Kooni  Foreman  seeks  position 
on  small  afternoon  dally.  Aggressive, 
capable,  sober,  married,  union.  Central 
States  or  East.  U-795,  Editor  &  Publisher. 


Fklitor — Twelve  years  in  large  and  small 
cities.  Six  as  editor,  part  owner  small 
dally  which  won  three  straight  community 
contest  awards.  Record  for  community 
promotion.  Seek  fair  offer  in  city  under 
15,U0U  as  editor,  manager,  managing  editor 
or  city  editor.  U-799,  E  &  1*  I’ersonnel 
Service. 


Kditoriul — Man  with  ten  years'  service  on 
metropolitan  dailies  now  employed;  han¬ 
dled  promotion  editions,  city  and  state 
desks,  covered  all  beats  and  conducted  suc¬ 
cessful  crusades;  copy  producer,  knows 
news  and  features,  how  to  get  them  and 
uses  good  Judgment;  capable  deskman; 
sober,  sincere,  married,  3u  yers  old;  posi¬ 
tion  carrying  opportunities  for  advance¬ 
ment  wanted.  B-763,  E  &  P  Personnel 
.Service. 


Editor,  Weekly  Newspaper- -Young  man 
employed  as  editor  of  Long  Island  weekly 
for  the  past  year  seeks  editorial  position 
either  on  daily  or  large-town  weekly  news¬ 
paper.  He  has  written  everything  from 
classified  ads  to  editorials,  is  21  years  old, 
and  a  graduate  of  high  school  and  Journal¬ 
ism  school.  Go  anywhere.  B-776.  E  &  1’ 
i’ersonnel  Service. 


Executive  Position — Princeton  graduate,  26 
years  old,  with  2  years'  training  in  one  of 
country's  best  dailies  of  45-50,(100  circula¬ 
tion.  feels  prepared  for  executive  position. 
Such  position  with  present  atfiliatlon  un¬ 
available  owing  to  family  ownership.  Has 
w^orked  in  news,  advertising,  circulation, 
merchandising,  business  departments. 
Make-up  knowledge  also  his.  Wants  con¬ 
tact  with  publisher  of  daily  between  15- 
25,(100  circulation  looking  forward  to  re¬ 
tiring  within  a  few  years.  Filling  of  ex¬ 
ecutive  position  to  be  considered  antici¬ 
pating  eventual  buying  of  whole  or  part 
interest  in  enterprise.  B-770.  Editor  & 
Publisher. 


Librarian — Fifteen  years  of  wide,  practical 
experience;  successfully  operating  and 
managing  newspaper  ''morgues’’  on  New 
York  dailies.  Complete  knowledge  of  the 
indexing  of  clippings,  photos  and  cuts. 
Outstanding  record  and  excellent  refer¬ 
ences.  Steady,  competent  and  loyal. 
H-757,  E  &  P  Personnel  Service. 


^lanaKlng  Editor 

Now  employed  on  nationally-known  dally 
of  65,U0U  circulation  seeks  change.  Several 
years’  New  York  background.  Widely- 
quoted  editorial  writer.  Considerable  repu¬ 
tation  as  news  man,  executive  and  organ¬ 
izer.  Age  38.  College.  Salary  require¬ 
ments  commensurate  with  times.  Ex¬ 
traordinary  references.  B-767,  Editor  & 
Publisher. _ 


Mechanical  Superintendent — Background 
of  metropolitan  and  smaller  city  experi¬ 
ences.  Economical,  diplomatic  administra¬ 
tor.  Thoroughly  experienced  In  all  de¬ 
partments,  including  color  work.  Can  pro¬ 
duce  fine  results.  Now  Mechanical  Super¬ 
intendent  of  a  small  Eastern  daily.  Seek¬ 
ing  larger  field.  Age  37.  Married.  B-778, 
E  &  P  Personnel  Service. _ 


.Mechanical  Superintendent,  or  composing 
room  executive — 20  years’  experience  with 
leading  papers.  Know  all  phases  of  pro¬ 
duction,  including  stereotype  and  press¬ 
room.  Age  44.  Location  Immaterial. 
Salary  requirements  modest.  Secure  my 
record  and  references  by  writing  B-794. 
E  &  P  I'crsonnel  Service. 


.Mr.  (  unndian  I’ubliHher:  Circulation  man¬ 
ager.  11  years’  thorough  experience.  Can 
make  survey,  know  newspaper  features  and 
news  content  value,  can  reorganize,  produce 
results,  and  get  money  (or  circulation 
secured.  Economical  operation  consistent 
with  sound  Judgment.  B-760.  E  &  P  Per- 
Bonnel  Service. _ 


Newspaper  Man— 27,  aggressive,  experi¬ 
enced  in  daily  and  weekly  papers,  em¬ 
ployed.  desires  editorial  connection  with 
weekly  or  small  daily;  references.  B-791, 
Editor  &  Publisher. 


I’roniotion  Man — In  complete  charge  of 
(iksplay,  classified,  editorial  and  circulation 
promotion,  six  years  on  one  newspaper  and 
four  years’  additional  experience  on  two 
others.  Department  discontinued.  Seeking 
position  as  promotion  manager  or  assistant 
on  newspaper  of  over  50,000  circulation  or 
advertising  manager  on  newspaper  from 
10.000  to  20,000  circulation.  31,  married, 
will  go  anywhere.  B-764.  E  &  P  Personnel 
Service. _ 


Reporter,  28,  married,  wants  Job.  Any 
location.  University  graduate,  2)4  years’ 
experience  handling  sports,  courts,  general 
news,  editing  copy,  etc.  Some  experience 
as  ad  salesman.  Past  record  open  to  In¬ 
spection.  Will  submit  samples  of  work. 
B-786,  E  &  P  Personnel  Service. 


Situations  Wantetl 


KeiMirler — General  or  sports.  Two  years 
college.  Twenty  months’  practical  experi¬ 
ence  on  fair-sized  daily.  Now  employed  In 
blind  alley  on  metropolitan  area  daily.  Age 
23.  Good  character  and  habits.  Have  ex¬ 
cellent  references.  Go  anywhere.  Intelli¬ 
gent.  steaity  and  plugger.  Avanable  on 
.short  notice  at  modest  salary.  B-777,  E  42 
p  Personnel  Service. 


Single  man,  age  21,  good  health,  college 
graduate,  English  major  with  degree  in 
Education,  wants  position  as  reporter. 
Background  in  history,  economics,  Ameri¬ 
can  Kovernnii-nt.  Knows  football,  base¬ 
ball,  basketball,  golf,  tennis.  Experience 
limited  to  three  years  college  paper.  Will¬ 
ing  to  start  at  bottom;  not  afraid  of  work. 
Will  go  anywhere.  B-798,  E  4c  P  I’er¬ 
sonnel  Service. 


Slutniun  or  copy  reatler  of  fine  metropolitan 
experience  wants  Job,  big  or  little  town. 
B-7  22,  E  &  P  I'ersonnel  Service. 


Young  -Man,  26.  scholarly  disposition,  de¬ 
sires  to  enter  newspaper  work.  Widely 
traveled  and  widely  experienced.  Experi¬ 
enced  in  sea  life,  army  life,  tropical  life, 
oil,  radio  and  communications,  music.  Has 
completed  course  Journalism,  also  extensive 
reading  social  sciences.  B-779,  E  &  P  Per¬ 
sonnel  .Service. 


Mechanical  Equipment  (or  Sale 


For  Sale — Electro  Display  Monotype  Mat¬ 
rices,  San  Serif  Medium.  18,  24,  30  and 
36  pt.  Cost  5150.  Used  three  times.  Will 
sell  for  575.  The  I’arsons-Faulkner  Co., 
Ashland,  Ky. 


Linotypes— 1,  5,  8,  14,  18,  19,  25.  Inter¬ 
types  B  and  C.  All  guaranteed.  Terms. 
HGFF.MAN  .MACHINERY  &  ENGRAVING 
(’().,  413  Lafayette  St.,  New  York  City. 


For  Newspaiter  Plants,  presses  and  stereo¬ 
type  machinery,  write  George  O.  Heftel- 
man.  604  E.  12th  St.,  Los  Angeles.  Tell 
us  what  you  have  to  sell. 


Mechanical  Equipment  Wanted 


Wanted  for  Cash — 23-30-ln.  lever  paper 
cutter  In  reasonably  good  condition.  M. 
Dana.  411  W.  115th  St.,  New  York  City. 


Kutar.r  I’ress  drive  75  H.  P.,  good  con¬ 
dition.  state  age,  maker,  equipment,  low¬ 
est  cash  price,  delivery  date.  B-802, 
Editor  &.  Publisher. 


Photo-Engraving  Equipment  for  Sale 


Fmgraving  Department  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebargcr  Co., 
116  .lohn  Street,  New  York  City. 


Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  18  E.  16th  Street,  N.  Y. 


Photo-Engraving  Equipment  Wanted 


Wanted — Small  one-man  photo-engraving 
plant  in  good  condition  at  a  reasonable 
price.  W.  W.  Post,  Sunday  Eagle,  Pas¬ 
saic,  N.  J, 


Wanted — Wish  to  get  line  on  good  used 
photo-engraving  equipment.  S.  O.  Bennlon, 
The  Deseret  News,  Salt  Lake  City,  Utah. 


Newzpaper  Supplies 


Stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  Ameri¬ 
can  Publishers  Supply.  Box  131,  West 
Lynn,  Mass. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

A//  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 


NEW  NEWSPAPERS 

In  various  localities  of  the  United  States  were 
announced  in  one  recent  issue  of  EDITOR  & 
PUBLISHER,  which  means  that  the  newspaper 
publishing  business  is  beginning  to  expand  again, 
and  that  classified  on  this  page  taps  a  broadening 
field  for  the  sale  of 

USED  EQUIPMENT 
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By  MARLEN  PEW 


IT  would  be  interesting  and  valuable 
public  information  if  reporters  would 
assemble  statistics  showing  what  the 
effect  of  the  legalized  Ixwze  traffic  has 
been  on 

( 1 )  Automobile  accidents. 

(i)  Crimes  of  violence. 

(3)  Divorces  and  legal  separation.s. 

(4)  Insanity. 

Owing  to  the  economic  condition,  it  is 
<luubtful  if  comi)arative  statistics  con¬ 
cerning  poverty  would  be  convincing. 

We  are  all  rapturously  engaged  in  an 
alcoholic  spree,  following  the  long  legal 
drought,  Init  1  assume  that  temperance 
is  still  at  least  an  ideal  in  America. 

Much  comment  is  api^ring  in  the 
press  of  some  of  the  cities  concerning 
the  drunken  driver  evil.  My  informa¬ 
tion  is  that  accideJits  from  that  cause  are 
increasing  scandalously.  What  to  do 
about  it  is  puzzling  many  an  editor. 
Last  year,  the  worst  on  record,  with 
.k),()00  persons  killed  and  nearly  a  mil¬ 
lion  injured  on  streets  and  roads,  it  was 
found,  from  the  scant  available  records 
dealing  with  intoxication  as  a  cause,  that 
3.16  per  cent  of  the  drivers  involved  in 
accidents  had  been  under  the  influence 
of  booze.  Corresponding  statistics,  of 
the  previous  year,  1933,  showed  2.43  per 
cent  of  drunken  drivers.  Even  more 
pedestrians,  wabbling  from  drink,  were 
shown  in  the  figures — 4.47  per  cent  in 
1934  and  2.99  per  cent  in  1933.  If  this 
is  the  ratio  of  increase,  the  record,  on 
account  of  alcoholic  dizziness,  will  this 
year  be  a  large  factor  in  total  accidents. 

The  false  spirit  of  bravado  that  is  a 
common  effect  of  excessive  drinking 
naturally  lends  itself  to  automobile  dis¬ 
aster.  How  to  prevent  drunks  from 
driving  is  a  large  question.  A  good  deal 
of  sympathy  goes  out  to  the  fellow  who 
has  imagined  that  his  head  was  clear 
enough  to  drive,  yet  was  overtaken  by 
alcoholic  stupor  in  a  closed  car  on  the 
road.  There  is  an  element  of  pathos  in 
such  cases,  as  most  people  do  not  realize 
their  incapacity.  To  punish  them  severely, 
revoking  licenses  or  fining  or  im¬ 
prisoning  them,  makes  no  hit  with  the 
average  citizen  voter,  and  legislators  and 
law  enforcement  officers  know  it.  So 
the  evil  persists  and  ramifies. 

Local  statistics  and  a  discussion  of 
what  shall  be  done  with  the  drunken 
driver,  would,  it  seems  to  me,  make  ex¬ 
cellent  copy.  But  no  better  than  stuff 
'■•hich  reveals,  periodically,  what  are  the 
dire  effects  upon  society,  especially 
women  and  children,  of  intemperate  in¬ 
dulgence  in  strong  liquor. 

*  *  * 

E.\RLE  martin,  editor  of  Clct’e- 
land  Nnas,  who  has  pioneered  the 
flush -to-the-left  headline,  recently  ]>ulle<l 
another  little  typographical  stunt  on 
jtage  one  that  has  made  a  big  difference 
in  general  appearance.  He  t<x)k  out  the 
top  folio  rule  and  substituted  a  single 
slash  dash.  The  effect  is  astonishing. 
It  opens  up  the  top  of  the  paper,  with 
daylight  supplanting  dull  and  useless 
rules,  and  gives  a  first-page  brightness 
that  is  distinctive  enough  to  merit 
widespread  copying. 

*  *  * 

think  of  Japan  as  almost  solidly 
under  press  censorship,  without 
dissenting  voices,  hut  I  note  in  Tokto 
Advert iser  that  the  press  has  a  defender 
in  the  Lower  House  of  the  Diet,  one 
Seijun  Ando,  and  that  another  liberal 
voice  is  Tokto  Asahi.  A  recent  editorial 
in  that  newspaper  deeply  deplored  the 
“rampancy  of  brute  force  and  the  dwin¬ 
dling  power  of  speech”  in  Japan.  Free 
public  opinion  has  been  stifled,  the  paper 
says. 

But  Mr.  Ando  presented  a  terrific  in¬ 
dictment  of  the  Showa  era.  a  Fascist 
terrorism  during  the  past  two  years 


Editor  &  Publisher  for  May  18,  1935 


"The  executive  council  of  the  guild 
in  Philadelphia  and  Camden,  thinks 
Heywood  Broun  should  apologize  to  the 
President  and  the  guild  for  havine  said : 
•Labor’s  public  enemy  No.  1  is  Franklin 
D.  Roosevelt.’  The  committee  down  on 
the  Delaware  repudiates  this  as  being 
the  opinion  of  the  guild. 

“President  Roosevelt  is,  of  course, 
nothing  of  the  sort.  Nor  do  the  news- 
l>aper  workers  know  their  numerals  so 
badly  as  to  think  he  is.  So  far  from 
being  labor’s  public  enemy  No.  1,  he 
has  done  more  for  labor  than  any  man 
who  has  been  in  the  White  House  in 
many  years.  He  is  almost  unique  among 
heads  of  governments  everywhere  for 
his  desire  to  do  something  for  the  work¬ 
ing  masses,  and  he  has  made  i)owerful 
enemies  for  it... Mr.  Roosevelt  was  not 
electetl  as  a  labor  President.  He  was 
elected  as  a  President  of  all  the  people. 
To  call  him  the  first  enemy  of  labor  is 
to  be  ungrateful  for  his  friendliness  to 
the  working  people  and  his  desire  to 
gain  for  them  a  fairer  share  of  the 
profits  of  industry. .  .Nobody  objects  to 
Broun  being  a  partisan  on  the  side  of 
labor,  hut  the  Newspaper  Guild  cannot 
tolerate  as  its  spokesman  one  who  is  so 
intemperate  and  bombastic  as  to  .say  the 
things  Broun  says  about  the  President. 
Dignity  becomes  an  intellectual  profes¬ 
sion  like  newspaper  work.  An  executive 
Popeye,  laying  about  him  with  hamlike 
fists  and  bellowing  his  lusty  oaths,  ill 
becomes  it. 

“We  already  have  one  clown  in  the 
national  circus.  Two  is  too  much.” 


"that  is  a  disgraceful  blot.”  lie  charged 
that  in  1934,  following  the  “Blood 
Brotherhood”  assassinations,  terrorism 
was  invoked  against  the  press.  The  ter¬ 
rorists  went  unmolested.  In  March, 
Sanji  Muto,  president  of  the  Tokto  Jiji, 
was  murdered.  In  the  following  month 
Bunshiro  Suzuki,  a  director  of_  Tokio 
and  Osaka  Asahi  Newspai)er  Co.,  and 
leading  member  of  the  editorial  staff  of 
the  Tokio  Asahi,  was  attacked  in  broad 
daylight  in  the  editorial  office  of  his 
newspaper.  In  February  of  this  year 
Matsutaro  Shorik^  president  of  the 
Tokio  Yomiuri,  was  attacked  in  front 
of  his  office.  The  terrorists  threw  sand 
into  the  press  gears  of  the  Tokio  Hochi 
and  violence  was  committed  during  the 
funeral  of  Ryheui  Murayama,  late  presi¬ 
dent  of  the  Tokio  and  Osaka  As^ihi. 
“Such  acts  are  unbecoming  a  civilized 
nation,”  cried  the  Minister. 

He  continued :  “Of  late  the  press  has 
failed  to  convey  that  information  on 
diplomatic  and  military  subjects  in  which 
the  people  are  mo.st  interested.  This  is 
chiefly  because  of  the  threat  of  violence 
by  terrorists  who  will  go  unmolested. 
And  this  state  of  affairs  is  not  confined 
to  the  press — the  Diet  itself  is  in  a  simi¬ 
lar  plight.  If  a  member  of  the  House 
of  Representatives  speaks  in  the  Diet 
against  the  wishes  of  the  military,  his 
name  is  forthwith  written  down  on  the 
list  of  those  opposed  to  the  military, 
and  against  those  so  listed  the  hand  of 
violence  is  ever  ready  to  act.” 

That  the  police  were  acting  in  concert 
with  the  conspirators  and  assassins,  was 
definitely  charged. 

Mr.  Ando  said  that  during  the  12 
months  ending  December,  1934,  a  total 
of  52  press  censorship  bans  were  placed 
on  military  and  diplomatic  subjects,  21 
bans  were  placed  on  problems  concern¬ 
ing  public  thought,  and  18  on  miscel¬ 
laneous  matters.  Thus  news  of  public 
interest  is  buried  in  secrecy.  The  policy, 
he  said,  is  creating  a  phantom  suspicion 
in  the  minds  of  the  people,  and  conse- 
ouent  social  unrest.  We  can  well  be¬ 
lieve  it. 

*  *  * 

S.\YS  an  editorial  in  St.  Lottis  Post- 
DisMch:  “It  is  impossible  to  be¬ 
lieve  that  the  American  Newspaper 
Guild  could  long  be  happy  in  having  as 
its  head  such  a  blustering  fellow  as  Hev- 
wood  Broun  has  shown  himself  to  be. 
The  guild  needs  an  administrator  and  a 
'^inlomat ;  it  got  an  agitator  and  a  Huey 
Long. 


AL.  M.^HONEY  (“Dynamite”  to 
•  the  Chicago  Fourth  Estate),  tells 
us  of  a  method  whereby  a  journalism 
student  acquired  the  necessary  practical 
experience.  Karin  Welch,  star  student 
in  the  Medill  class  this  year,  adopted  the 
“patron  and  i>rotege”  plan  of  the  ancient 
Spartans.  The  boy  deliberately  barged 
into  reportorial  circles  and  began  tag¬ 
ging  news  hounds  in  his  spare  time.  He 
followed  Mr.  Mahonev  on  assignments 
and  willinglv  did  any  errand  the  re¬ 
porter  would  give  him  to  do.  .After  he 
had  ohserv’ed  his  methods  for  awhile 
Welch  took  up  with  George  (Tex) 
Kirksey,  U.  P.  sports  writer ;  Ed.  Gorey, 
political  writer,  and  finally  did  office 
chores  for  Robert  Perbonner.  of  Herald 
Examiner.  All  the  time  Welch  kept  up 
with  his  class  duties.  He  plaved  "pro¬ 
tege”  during  every  vacation.  When  the 
boy  goes  out  for  a  job  after  graduation 
he  will  know  some  reporters  personally 
and  will  he  able  to  boast  a  valuable  ele- 
mentarv  experience. 

*  *  * 

Says  the  ASNE  Bulletin:  “The 
queerest  type  of  publicity  seeker  to 
come  to  light  to  date  stopp^  in  at  the 
office  of  an  ASNE  member  within  the 
past  week.  He  was  just  setting  up  in 
the  barbering  business  and.  by  coinci¬ 
dence,  the  day  his  shop  opened,  his  fifth 
wife  got  a  divorce  from  him.  Now  why 
couldn’t  that  be  put  in  the  paper?  He 
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was  sure  it  was  news,  and  absolutely 
positive  it  would  do  his  shop  more  gc 
than  any  amount  of  ‘opening  day’  adver^ 
tising.  What’s  more,  he’d  be  glad  to 
supply  the  pictures  of  himself  and  all{ 
five  wives  1” 

*  *  * 

The  inquiring  reporter  serves  welL 
He  tells  us  what  the  man  in  thd 
street  and  the  woman  in  the  home  are 
thinking  in  reference  to  public  questions! 
A  newsman  on  the  Tarrytown  (N.  V.)J 
News  interviewed  22  citizens  on  the* 
streets  of  his  town  the  day  followina 
President  Roosevelt’s  last  “fireside”  talld 
discovering  that  of  the  number  oiilyl 
two  had  listened-in  at  the  radio.  Mr.| 
Roosevelt  was  discussing  the  $4,800,^ 
(KKl.OdO  fund  for  work  relief,  by  all  odd 
the  most  stupendous  social  enterprise  ir 
history,  but  “the  splendid  spring  weather] 
baseball,  social  engagements,  and  bowl’ 
ing  were  the  excuses  offered  by  thq 
majority  of  those  admitting  they  had 
missed  the  talk.”  Several  persons,  ac-| 
cording  to  the  reporter,  said  there  waij 
no  use  “staying  in  on  a  pleasant  Sunday 
evening  to  listen  to  radio,  when  th^ 
speech  could  be  read  next  day  in  the 
News.” 

*  *  « 

By  VIC  LAMB 

Thursday  at  noon  was  deadline! 

for  the  Latnesa  (Tex.)  IVeekly  ReJ 
l>orter,  and  while  covering  the  courtJ 
liouse,  visiting  the  various  county  offiJ 
cials,  I  heard  a  man  say  to  the  sheriffj 
Gus  White :  “How  long  was  that  mour 
tain  lion,  Gus  ?” 

“He  was  about  13  feet  from  nose  ttj 
tail,”  the  sheriff  answered. 

That  stopjjed  me,  and  1  demanded  tli 
tacts.  Sheriff  W^hite  seldom  took  {)ar 
in  a  joke  of  any  kind,  and  1  had  alvyay^ 
found  him  conscientious  in  whateye 
news  1  obtained  from  him.  He  ani 
swered  my  questions  squarely. 

As  the  story  unfolded  I  did  not  foi 
an  instant  imagine  that  the  boys  weri 
taking  me  for  a  ride.  Back  at  the  offici 
1  wrote  a  column-long  story  about  hov 
the  sheriff  had  killed  the  big  cat,  whici 
must  have  wandered  over  into  Dawsol 
County  from  the  mountains  in  south| 
eastern  New  Mexico.  I  even  put  in 
paragraph  telling  how  White  ha^ 
ship^  the  skin  to  an  Alpine,  Tes 
taxidermist  for  mounting.  White  ha 
shot  the  beast  with  a  .44,  he  said,  ap^ 
one  bullet  did  the  job. 

As  the  jM'ess  rolled  out  the  yarn  fo| 
local  readers,  I  dashed  off  several  hur 
dred  words  to  wire  to  the  news  agencj 
1  lepresented,  and  also  sent  carbons  t^ 
two  neighboring  dailies. 

Yes,  sir,  I  swallowed  the  hoax  hook 
line  and  sinker.  But  I  had  the  las| 
laugh. 

After  I  had  bought  cigars,  coffee,  col^ 
drinks  and  what-have-you  to  squelch  th 
jibes  of  the  courthouse  gang,  and  otheri 
who  were  in  on  the  plot,  my  reputatioif 
for  accuracy,  or  at  least  plausibility,  wa 
saved  by  a  curious  coincidence.  It  sd 
happened  a  cafe  owner,  B.  Inman,  had 
killed  a  magnificent  mountain  lion 
New  Mexico  a  few  months  before.  H^ 
had  sent  the  skin  to  a  Denver  firm  fo 
mounting.  The  mounted  lion  happene 
to  arrive  at  Lamesa  early  Saturdajj 
morning.  As  the  rural  folks  flocked 
for  Saturday  shopping  they  saw  .'ha 
huge  cat  in  the  window  of  the  cafe,  and 
immediately  connected  it  with  my  <or>J 
The  Inman  honors  shifted  to  Sierit 
White.  There  are  several  hundred  Daw¬ 
son  County  farmers,  and  some  risidents 
in  Lamesa,  too,  who  believe  the  Hon  on 
display  in  Inman’s  cafe  win<bw  was 
killed  by  Sheriff  White.  Natirally  the 
Lamesa  Weekly  Reporter  las  done 
nothing  to  disturb  this  popul-r  and.  to 
me,  comforting  deception. 


“Make  it  snappy.  Toots.  The  seven-star  deadline  it  3.20.*’ 

Specia]!)'  Drawn  for  Eoiroa  &  PutLisRaa  by  Ralph  Reichhold,  Pittsburgh  (Pa.)  Press. 


INGRAM  JOINS  RAIIROAD 

K.  C.  Ingram,  widcly-kiown  in  thei 
advertising  and  newspaper  field  on  the 
Pacific  (Toast,  who  resigned  severa*^ 
months  ago  after  five  yea  s  as  managerj 
of  the  San  Francisco  offee  of  Lord 
Thomas,  has  been  namod  assistant  to 
President  A.  D.  McDonald,  of  the^ 
Southern  Pacific  Compiny,  San  Fran-: 
cisco.  Ingram  will  andertake  suchj 
duties  and  responsihiliiies  as  assigned' 
to  him  by  the  president. 


